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1 

9 --- On commencing at 10:00 a.m. 

: THE SECRETARY: Ladies and gentlemen, the 

. following is an excerpt from a Minute No P.C. 1960-1270 
3 of a meeting of the Committee of the Privy Council, 

6 approved by His Excellency the Governor General on the 


16th September, 1960. 


"The Committee of the Privy Council 
have had before them a report from the Right 
Honourable John G. Diefenbaker, the Prime 
Minister, representing: 

That Canadian Pe aoe and periodicals 
add to the richness and variety of Canadian 
life and are essential to the culture and 
unity of Canadas; and 

That it has been alleged that because of 
inequitable competition from foreign periodicals 
of various forms the publication of Canadian 
magazines has been prejudically affected. 

The Committee, therefore, on the 
recommendation of the Prime Minister, advise 
that: 

M. Grattan O'Leary, Esquire, of the City 
of Ottawa, John George Johnston, Esquire, of the 
City of Toronto and Claude P. Beaubien, Esquir 
of the City of Montreal 
be appointed Commissioners under Part I of the 


Inquiries Act. 
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(a) to inquire into and report upon the recent 
and present position of and prospects for 
Canadian magazines and other periodicals 

with special but not exclusive consideration 
being given to problems arising from competition 
with similar publications which are largely Me 
entirely edited outside of Canada or are largely 
or mtirely foreign in content; and 

(b) to make recommendations to the government 

as to possible measures which, while qonsistent 
with the maintenance of the freedom of the press, 
would contribute to the further development of 

a Canadian identity through a genuinely Canadian 
periodical press. 

The Committee further advise: 

That the Commissioners be authorized to 
exercise all the powers conferred upon them by. 
Section 11 of the Inquiries Act and be assisted 
to the fullest extent by government departments 
and agencies; | 

That the Commissioners adopt such 
procedures and methods as they may from time to 
time deem expedient for the proper conduct of 
the inquiry and sit at such times and at such 
places in Canada as they may decide from time 
to time; 

That Mr. M. Grattan O'Leary be Chairman of 
the Commission. 


Signed by R.B. Bryce 
Clerk of the Privy Council' 
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The following is the text of a Commission 
anpointing Mr. Grattan O'Leary, Esquire, John George 
Johnston, Esquire, and Claude P. Beaubien, Esquire, to 
be Commissioners under Part I of the Inquiries Act to 
inquire into and report upon the recent and present 
position of and prospects for Canadian magazines and 
other periodicals. M. Grattan O'Leary, Esquire, to be 
Chairman of the said Commissioners. 

Dated 27th September, 1960. 

Recorded 30th September, 1960. 

Film 98 - Document 163. 
Signed by F. Weatherhead 
for Registrar General of Canada. 
Reference No. 163102. 

"ELIZABETH THE SECOND, by the Grace of God 
of the United Kingdom, Canada and Her other Realms and 
Territories QUEEN, Head of the Commonwealth, Defender of 
the Faith. 

TO ALL TO WHOM THESE Presents shall come 
or whom the same may in anywise concern, 

GREETING : 
“WHEREAS pursuant to the provisions of Part 

I of the Inquiries Act, Chapter 154 of the 

Revised Statutes of Canada, 1952, His Excellency 

the Governor in Council, by Order P.C. 1960-1270 

of the sixteenth day of September, in the year 

of Our Lord one thousand nine hundred and sixty, 


a copy of which is hereto annexed, has authorize 
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the appointment of Our Commissioners therein 
and hereinafter named to 

(a) inquire into and report upon the recent 
and present position of and prospects for 
Canadian magazines and other periodicals with 
special but not exclusive consideration being 
given to problems arising from competition with 
similar publications which are largely or 
entirely edited outside of Canada or are largel 
or entirely foreign in content; and 


(>) make recommendations to the Government 


as to possible measures which, while consistent 
with the maintenance of the freedom of the 
press, would contribute to the further 
development of a Canadian identity through a 
genuinely Canadian press, 
and has conferred certain rights, powers and privileges 
upon Our said Commissioners as will by reference tp 
the said Order more fully appear. 
NOW KNOW YE that, by andwith the advice of Our 
Privy Council for Canada, we do by these Presents 
nominate, constitute and appoint M. Grattan O'Leary, 
Esquire, of the City of Ottawa, in the Province of 
Ontario; John George Johnston, Esquire, of the City of © 
Toronto, in the Province of Ontario; and Claude P. Beaubi i 
Esquire, of the City of Montreal, in the Province oT 
Quebec, to be Our Commissioners to conduct such inquiry. 


TO HAVE, hold, exercise and enjoy the said offide, 
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place, and trust unto the said M. Grattan O'Leary, John 
George Johnston and Claude P. Beaubien, together with the 
rights, powers, privileges and emoluments unto the bays 
office, place and trust of right and by law appertaining 
during Our Pleasure. 

AND WE DO hereby authorize Our said Commissioners 
to exercise all the powers conferred upon them by section 
11 of the Inquiries Act and be assisted to the fullest 
extent by government departments and agencies. 

AND WE DO hereby authorize Our said Commissioners 
to adopt such procedure and methods as they may from tim 
to time deem expedient for the proper conduct of the inquiry 
and sit at such times and at such places in Canada as the 
may decide from time to time. 

AND WE DO hereby authorize Our said Commissioners 
to engage the services of such counsel, staff and 
technical advisers as they may require at rates of 
remuneration and reimbursement to be approved by the 
Treasury Board. 

AND WE DO hereby require and direct 6ur said 
Commissioners to wport their findings to Our Governor i 
Council with all reasonable despatch and file with the 
Dominion Archivist the papers and records of the 
Commission as soon as reasonably may be after the 
conclusion of the inquiry. 

AND WE further appoint M. Grattan O'Leary, 
Esquire, to be Chairman of Our said Commissioners. 


IN TESTIMONY WHEREOF We have caused these Our 


109 hitee eas) es tad tis: oibennas OG. aw CMA. 
Aaa uw on eonstea hae ead done Seehof 
b erg? in. toubnos teqgortg, og: net tagtbeqxe. mgeb, omit og. 

id oe. efinan?. Gi Beoalq. days. te. brs cami s. dove op, dhe brs 


mnie bigse xwO sxttondyp dosed. od aw aya 


| has Wsde, .feacyos drug to eeotwier edd eysgne od 
to sever gs eviupeg yam yorid as etesivbs feolaposd, 
| ert yd beverage ed ot dnemeetudMi es. bes AOLIALONUMST, 


,btaof wuegert 


bisa wwe tooith bne eilupet ydeved Od) BW ama 
‘gil: tontreveD aw og agaibatt afeds Pog age arenoles tamod 
| od a3iw sii bas fotsasdh eidanozsox Ife rittw ftormod 
1 ene fo 2absooet bas aneasa suit delvidown Sof aimed 
odd isitis 3d yen -yidedoeser es nove as holer.tmmes 

eXtiupat end Yo Moteutonos 
ee NIEAL IO - SRE Mi UnLodgs storl pert Ed ama 


-Srmachss bung) bee «su0 ‘fo angle) ed of . ott 
"aeu0 inanpity 1 beets SVB 2s m ays Lils Lh 


» et, oF, wits moxt, eblosb yom 


aa 
‘ay 


7 _ 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


"Letters to be made Patent and the Great Seal of Canada to 


1 

; be hereunto affixed. 

: WITNESS: 

al The H¢nourable Patrick Kerwin, Chief Justice 

: of Canada and Deputy of Our Trusty and Well- 

2 beloved Major-General George Philias Vanier, 

: Companion of Our Distinguished Service Order 

: upon whom We have conferred our Military Cross 
i and Our Canadian Forces! Decoration, Governor 
fc General and Commander-in-Chief of Canada. 

s AT OTTAWA, this twenty-seventh day of September 
in the year of Our Lord one thousand nine hundred and 

is Sixty and in the ninth year of Our Reign. 

a BY COMMAND, 

f Signed by C. Stein 

6 UNDER SECRETARY OF STATE. '° 
s The following %S an excerpt from Minute No P.¢ 
# 1960-1352 dated Saturday, the lst day of October, 1960: 

on "His Excellency the Governor General in 

a Council, on the recommendation of the Prime 

a Minister, is pleased hereby to appoint Michael 
i Pitfield, Esquire, of the City of Montreal, 
oe Province of Quebec, to be Secretary of the 

re, Commission appointed pursuant to Order in 

a Council P.C. 1960-1270 of 16th September, 

a 1960, to enquire into the position of and prospects 
ay for Canadian magazines and other periodicals.... 
A Signed by R.B. Bryce, 


CLERK OF THE PRIVY COUNCIL 
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Mr. Chairman, with your permission, I would 
like to file Order-in-Council Np. P.C. 1960-1270, as 
Exhibit No. O-1, Commission bearing Reference No. 
163102 as Exhibit No. 0-2, and Order-in-Council No. 
P.C. 1960-1352 as Exhibit No. 0-3, in the records 


of this Commission. 


-~--EXHIBIT No. 0-1-60 - caeero ana P, 


-~--EXHIBIT NO. 0-2-60 - Reference No 163102 


~--EXHIBIT NO. 0-3-60 - Order-in-Council No. 
P.C. 1960-1352. 


THE CHAIRMAN: Gentlemen, you have heard the 
terms ef reference and other relevant facts concerning 
this Commission so you know what the Commission is abou 
It only remains for me to thank you for your cooperatio 
in coming here and to assure you that this Commission 
has no sacred cause and to assure also that we shall 
give to your submissions the fullest, fairest and most 
objective consideration. Now, Mr. Yaurin. 

Before Mr. Laurin begins, may I make a ruling 
that is going to impose more penance upon me than 
upon anybody else. You will please refrain from 
smoking. The room is small. 

Also, I might state that my fellow 
Commissioner, Mr. Beaubien is not present because his 
flight from Montreal was cancelled this morning. 
However, I can assure you that Mr. Beaubien js very 
familiar with the briefs filed with us and will be 


here this afternoon. 
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SUBMISSION OF PERIODICAL PRESS 
ASSOC TATION 


APPEARANCES : 


MR. C.J. LAURIN, President of Periodical 
Press Association. 

MR. LAURIN: Mr. Chairman, the written 
submission of the Periodical Press Association on 
the problems facing the Canadian periodicals today is 
before the Commission and copies are being released 
to the press and to other interested parties. 

We ask the Commission to accept that submissien 
as read and permit us today to enlarge upon some 
aspects of the situation that it describes. 

Should the Commissioners wish that the written 
report be read into the record at the conclusion of my 
oral presentation, I would be lighted to do so. 

As President of the Periodical Press Association 
I speak for publications that represent a very large 
share indeed of Canadian owned magazine and business 
paper and farm periodical business. 

THE CHAIRMAN: Mr. Laurin, may I interrupt you, 
please. We had hopes that participants here at the 
outset would identify themselves and tell us for whom 
they are speaking and what. 

MR, LAURIN: Iam sorry. I amcC.J. Laurin, 
president of the Periodical Press Association of Canada. 

THE CHAIRMAN: And speaking for the periodical 


press. 
MR. LAURIN: Speaking for the Periodical Press 


Association. 
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Our submission should be of deep concern 
to all who deal in any form of communication -- and 
to all who believe that it is vitally important to 
preserve the identity of Canada as a separate nation 
with a distinctive national viewpoint. 

I will start with a simple statement: If 
the present trend in foreign encroachment on Canadian 
periodicals is allowed to continue, our member 
publications will fade away, one by one, until, in 
the easily foreseeable future, all periodicals avail- 


able to Canadians will be under foreign domination. 


The economic situation faced by Canadian 
publishers will be such that as Canadian periodicals 
disappear they will not be replaced by Canadian 
publications, and that no Canadian publisher, or 
would-be publishers, will be able to attract the 
capital required to launch a Canadian periodical in 
a new field. 

This situation would be melancholy enough 
4f it concerned any Canadian enterprise in danger of 
being swamped by foreign competition. But in the 
ease of periodicals it is particularly dangerous, 
as our loss is not only in terms of dollars but in 
terms of the health of Canada's national identity. 

Canada's periodical press is more than a 
business. It is true that our written submission, 
and now my oral presentation, deals with its economic 


problems. But it is important to understand that we 
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approach it from this viewpoint primarily because the 
economics of periodical publishing are inextricably 
bound up with the aspect which, to Canada as a whole, 
is by all odds the most important. 

The periodical press is a continuous record 
of the nation's aspirations; it leads and reflects 
the people's thinking; depicts the Canadian way of 
life and points the way to its betterment and enrich-:. 
ment. It is a tremendous force in the culture, the 
very education, of Canadian youths and adults, 
including the millions of newcomers to Canada in recent 
years. 

In considering the role of Canadian periodicals 
as an educational Fores let us take a parallel. 
Supposing another great educational medium, the 
schools, were forced to teach Canadian students U.S. 
history, social studies, geography and literature 
for four-fifths of the time, and largely by means 
of U.S. textbooks produced as over-runs of books 
prepared for U.S. schools. The public outery would 
be violent. Yet the educational function of 
periodicals is being handled in Canada by publi- 
cations that are preponderantly American, and 
periodicals are a great force in education. 

The Canadian periodical press is, in 
addition to its role of employer and purchaser of 


supplies which it shares with all industries, 
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1 

D particularly the supporter of Canadian literary and 

3 artistic talent. Or, as the Massey Commission 

4 report put it, it is Canada's "closest approximation 

P to a national literature." 

6 Perhaps the vital need for a healthy 

7 national periodical press can best be summed up by 

8 saying that if Canadian periodicals vanished, the 

9 Government would be forced by sheer national necessity 
10 to establish a new periodical press subsidized along 
1 the lines of the C.B.C. 

12 Far from being comforting, the thought of 

13 that eventuality stresses the magnitude of the urgency 
14 for giving Canada's periodicals some relief from 

15 foreign competition, particularly foreign competition 
16 that is often unfair, and frequently subsidized as 

7 well. 

18 Now, Mr. Chairman, I would like to describe 
19 the conditions faced by Canadian periodicals, conditions 
20 which have up to now had most adverse affects on 
11 Canadian communications media, and which show every 

22 indication of growing more, rather than less, 

73 dangerous for the future. 


The first of these, and the one from which 
the later and even more dangerous conditions stem, 
is what is known as overflow circulation. Overflow 
circulation is that portion of the circulation of 
foreign periodicals (as produced for their own 


domestic market) which is distributed in Canada. 
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9 Tt has been a major problem to Canadian publishers since 
3 the inception of periodicals in Canada. 

4 Until Rear cure it was largely confined 
5 to consumer magazines, and only the very strong 

6 Canadian magazines have survived against..1t.,4it)ds 

7 not possible to attribute the failure of a magazine 

8 to any one cause, but there is no doubt in the minds 

9 of Canadian publishers that the death of the 

10 Canadian Magazine, New World, National Home Monthly, 
11 Canadian Home Journal, and others, could be attrie 

12 buted in substantial part, to overflow circulation 

13 with its direct and indirect effects. Also, with 

14|| one possible exception, there are no Canadian 

15 National Magazines of any substantial circulation, 

16 started since 1930, in existence today. 

17 We would like to examine the direct effects 
18 of overflow circulation first. Here is the situation. 
19 Any Canadian who looks at a newsstand or has a mail 
20 box, cannot help but realize that Canada is engulfed 


1 with U.S. periodicals. Of the 103 magazines which 


22 have over 10,000 single copy sales per issue in 

23 Canada, only 9 are Canadian. Of these, five are in 

24 the French language and four in English. 

5 In 1948 the number of copies sold in 

6 Canada, of those U.S. consumer magazines whose 

27 Canadian circulation is shown in Audit Bureau of 

28 Circulation reports, totalled approximately 86 million 
29 and the equivalent Canadian circulation totalled 
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hy million. Canadian magazines, in 1948, were 
outnumbered 2 to l. The latest comparable figures, 
for 1959, show U.S. magazine sales at 163 million 

and Canadian sales at 46 million. Canadian magazines 
are now outnumbered nearly ee MTL Approximately 

h out of 5 magazines now sold in Canada are American. 

And I am talking here about only those 
American magazines whose circulation we can check 
through audit. There are literally hundreds of 
thousands, if not millions, of copies of other 
American magazines sold in this country whose circu- 
lations are not subject to audit and whose volume we 
eannot therefore arrive at or even estimate. 

In 1959, Canadians spent over 25 million 
dollars on the overflow copies of U.S. publications, 
and those are the ones that we know about, the ones 
we can audit, and if we add Canadian editions to 
that group, the figure rises to well over 30 
million. 

In checking newsstands, in several 
cities, we find that U.S. publications outnumber 
Canadians by something in the area of 20-30 to l. 
For example, a check of the newsstand in Eatons 
College Street, Toronto -- a really excellent news- 
stand and one that is free of the less desirable 
types of magazine -- showed 217 different U.S. 
magazines, 15 British and 10 Canadian. Here in 
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publications, 3 British and 13 Canadian magazines 
on sale. Incidentally, the Chateau newsstand is 
more favourably disposed towards Canadian magazines 
than most. 

In brief, U.S. magazines are saturating 
our market, both in total sales and on our newsstands. 
In French Canada, too, you will find imported magazines 
in the French language heavily outweighing our 
demestic Canadian French language publications on 
the newsstands. But this overall situation is not 
confined to consumer magazines. 

In 1949 there were 510 different U.S. 
business papers overflowing into Canada. In 1959 
there were 1,497, which is an increase of 193 per 
cent. 

The total circulation of U.S. business 
papers flowing into Canada in 1949 was 225,500, in 
1959 it was’1,122,600 that represents an increase of 
OO per cent in circulation in ten years. 

In addition, and very significantly as 
IT will show later, this represents an increase in 
the average Canadian circulation per U.S. business 
paper of 70 per cent in that same ten-year period. 

To date, Canada's agricultural publications 
have been subjected to less U.S. competitive pressure 
than either magazines or business papers. In the past 
ten years, however, a number of U.S. specialty farm 


publications -- e.g., poultry and cattle magazines -- 
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have begun developing circulations in Canada. 

what are the implications of this tremendous 
circulation of foreign periodicals, with the upward 
trend I have indicated? 

These can be stated briefly, but that brev- 
4ty is no reflection of their relative importance. 
We always have, and we always will have, to compete 
with the very high level of excellence of individual 
U,S. magazines. This is good for us, keeps us on 
our toes, and sets our minimum standards at a very 
high level indeed. But when such individual 
magazines are stacked 20 to 1 against us on our 
newsstands, and when our mails are flooded with their 
special subscription offers, the circulation growth 
of Canadian magazines is restricted and made much 
more costly. 

Overflow circulation is the basic reason 
that very few Canadian periodicals are able to obtain, 
or maintain, a surplus of net revenue over costs in 
their circulation operations. The advertising 
dollar is the life blood of all North American 
periodicals. But to obtain advertising revenues, 

adequate circulation coverage of the market the 
aavertiser is seeking must be achieved. This has 
been a costly business for Canadian periodicals, 
competing against the sheer weight of numbers from 
south-of the border. 


I come now to the indirect effects of 
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overflow circulation, and as they are concerned with 
advertising dollars, which are the essential require- 
ment for successful periodical publishing, I should 
state that the magazines of Magazine Publishers 
Association carry 90 per cent of the total net ad- 
vertising revenue placed in Canadian consumer 
magazines. Business Newspaper Association members 

carry 67 per cent of the total net advertising 
revenue in Canadian business publications, and the 
Agricultural Press Association member publications 
carry 53 per cent of the total net advertising revenue 
in Canadian Agricultural magazines. 

U.S. periedicals entering Canada carry a 
heavy volume of advertising. For example, the value 
of United States advertising overflowing into Canada 
only in those consumer magazines for which we could 
obtain advertising revenue figures, and whose 
Canadian circulation is in excess of 25,000 copies 
per issue, totalled approximately $20 million in 
1959. Now, in Canadian magazines the total net 
advertising revenue is something in the area between 
$12 million and $13 million. This gives you a 
comparative figure. Now, that figure that I 
quoted of approximately $20 million, is the 
value of the Canadian circulation pro-rated against 
the total advertising revenues of those publi- 
cations. A high proportion of this advertising 


benefits -- either directly, or in name identification -- 
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2|| the Canadian branch plant operations of U.S. parent 
3 companies. 

4 When I first came into the publishing 

5 business in the 1930's, U.S. branch plants felt that 


6|| they could depend to an important degree on their 


7 parent advertising in overflow circulation to do their 


8 magazine advertising job in Canada. Magazine ap- 

9 propriations for Canada were frequently charged -- 
10| on a pro-rated basis -- with the value of overflow 
11 circulation, or were frequently established at a 

12 lower level than otherwise would have been the case. 
13 Obviously such practices slowed the development of 
14 Canadian magazines. 

This kind of thinking was slowly overcome 
as it came to be realized that Canadians did not 
read American magazine advertising as though it were 
directed to them. This stemmed from the fact that 
many of the products and services they read about 
were not available in Canada, or were available only 
at a different price, and the threat of overflow ad- 
vertising gradually dimished. 

But it has started to move up again, and 
move up fast, because goods and services of the 
United States are more generally available in 
Canada today than they were 25 years ago, and 
people reading it recognize the names of the 
products more readily. 
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several leading U.S. magazines checked, and these 
were checked during the week of October 17, 
magazines picked up from the newsstands, and I will 
give you the percentage of the advertising which 
applies, but I will also submit the magazines them- 
selves as an Exhibit, Mr. Secretary, and they can 

be cheeked for the accuracy of the figures. 

MR. PITFIELD: They will be Exhibit No. 
o~4~60. 
~--EXHIBIT NQ. Q-4-60: Bundle of magazines. 

MR. LAURIN: Thank you. In checking 
these we found that about 70 to 80 per cent of the 
advertising carried in them is applicable to Canada. 
Also, the products being advertised are frequently 
either household names in Canada, or carry -- 


prominently displayed -- “also available in Canada”. 


F A 
; ie 


i aes 


wal oe : x Pe me Hi D . " 
a ee 
lao 


ord % duno You rd me ae em Jsi2 hayot ow, sacs | | : ia 
BESO @3 ofdwatléua et werd’ nt Defasss antatissvbs |. : 
witnaapern one Deetorevhs anted etomborg eid soeta | 
ee | SS W8BO fo .sbens) WE Bone: biedseod tortie” 
», Sb6069 nt ofdelieve oars’ 7* Devaleetb Yidnontmoag 


Reese esate 2 


_— 


8 

- 
4 
c3 

-< 

oar 
ed 


(Laurin) - 20 - 
ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


We think that overflow advertising as a whole 
has adversely affected all Canadian media by holding the 
total volume of Canadian advertising at a lower than | 
normal point. For instance, Canadian percapita 
expenditure on advertising of all types is $33.50 a year 
as against $62.85 a year in the United States. our 
percent of advertising expenditure to gross national 
preduct is 1.69 per cent, and in the United States this 
figure is 2,32 per cent. 

Again, we took the fifteen largest advertisers 
in the United States, who use all media, and found what 
they spent on U.S. magazine advertising in ¥Y59. 

Then we found out what they spent in Canada. Their 
expenditures in Canada on a basis of market potential, 
retail sales, population, gross national product, etc. 
might be expected to be in the area of 7 te 10 

per cent of the U.S. figure. Tt was much lower, only 
1.9 per cent. 

National advertisers today merchandise their 
dhedanaa advertising. That is to say they tell their 
Povatierk what media they are using for their national 
campaign, and sell the retailer on the demand that will 
be created for their products. This is a very sound 
practice, but let me show you a few examples of how 
advertising in the overflow circulation of U.S. 
magazines is merchandised to Canadian retailers as a 
replacement for Canadian magazine advertising. It 


illustrates the growing importance attached to overflow 
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advertising, by manufacturers who sell on both sides 
of the border. 
Mr, Chairman, I have a series of slides. 
This is an ad that happens te be one of the series 
for Fran Filters taken in the Saturday Evening Post. 
On slide 2 you will see that merchandised in a Canadian 
business paper, The part that is outlined in red 
on the slide says “As advertised in the Saturday 
Evening Post.” 
Here is a Continental Can advertisement 


taken in Life for a product called Bondware. 


The next slide will be 4. You will see 
that this is as merchandized to the Canadian Retailer 
and Canadian Grocer. You will see an ‘As advertised 
TULL signstrengly featured in the centre 
ef the advertisement. 

On slide No. 5 we have McCall's Magazine 
Richard Hudnut advertising. The advertisement in 
MeCalls is featured in Drug Merchandising to sell the 
Canadian retailer the value of this advertising in 
MeCalls Magazine. 

There is another one there, Swank Jewellery 
advertising in Life in four colour, and then 
merechandised in Men's Wear Canada to the Canadian 
retailer stressing the importance of this being 
an advertisement in Life. 

The next one we find is an advertisement 
for a product called Trim Fit. Ringed in red which 
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‘Advertised in Week End, NBC - TV Network, 
Look, McCalls, My Baby, Your New Baby and 
New York Times magazine. 

I would just like to point out this does 
not exclude Canadian periodicals, it does exclude 
Canadian magazines. 

In slide No. 8 Art Knit originals are 
shown in Style and in the Canadian Merchandiser. The 
importance is apparent in the heading. It shows these 
preducts as being Batured in Seventeen, Vogue, 
Mademoiselle and ¢@?amour. 

Benrus Watch, this ad appears in the Canadian 
ewe ter’ I would like to read this because I think 
iGvis“of interest: 

"With this wind-up everyone sees 

Benrus. 

It appears in Life, Look, Saturday Evening 
Post, Argosy, Field and Stream, Good Houserreping, 
Ladies Home Journal, McCalls, Parents, Sports Afield, 
True plus the Wizard of Oz TV spectacular. This Ls 
in Canadian Jeweller appealing to the Canadian Retailer 
and showing the value of the advertising taken in the 
overflow publications. 

tnde Stars, a jewellery item appearing in 
Canadian Jeweller. It says in the area ringed in 
red on this slide No. 10: "To create a demand for 
for Linde Stars, full colour advertisements will soon 


be appearing in Esquire, the New Yorker, Mademoiselle 
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and the Saturday Evening Post - all magazines with 
a wide circulation in Canada. Plan now to have a 
selection of Linde Stars on hand. Then, when your 
customers ask about Stars, you will be ready.’ 

Jockey briefs, you See an advertisement for 
Jockey briefs, a full page in black and white in the 
Saturday Evening Post and in Mens Wear, a Canadian 
merchandising paper. This advertisement is featured, 
is advertised in Time, Life, Perspective, Week-end, 
Esquire, Star Weekly, La Presse, Post, Sports 
Illustrated and Post. This last one is a rather odd 
one. It is not merchandising in the true sense of the 
word. Saturday Evening Post obviously wishes to sell 
its advertising and to impress people who are buy ing 
advertising of its importance in foreign fields. This 
is something Saturday Evening Post put up as an 
advertising sales piece. 

A Canadian firm in Toronto, A.L. Toigis and 
Son Limited, I will read the top part of this to you: 
"Canadian jobber, A.L. Toigis and Son Limited, Toronto, 
Ontario finds dealers sold on the Saturday Evening 
Post for its automobile advertising.’ Then at 
the bottom of the copy Mr. Torgus is quoted as saying: 
“Our ultimate profit, says Mr. Torgus, is only made 
where the Saturday Evening Post completes our selling 
job by making the buying public receptive to the 
brands we handle.’ At the bottom here: ‘The 
Post happily and proudly accepts the partnership 


role assigned to it by this fine old firm north of the 
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Mr. Chairman, the advertising content of 
overflow circulation has adversely affected the 
advertising revenues of Canadian periodicals, and other 
media, in varying degrees, for a great number of years. 
Its adverse affects are on the upswing now, for the 
reason I have already described and others that I 
will come to later. 

It has also affected the Canadian manufacturer, 
or the Canadian subsidiary of a commonwealth firn, 
whose advertising in Canada has no parent company 
overflow advertising to help it, and who has to offset 
such advertising before he starts competing with the 
U.S. branch plant. And it has, undoubtedly, pre-sold 
the Canadian market on U.S. goods and services, making 
it much easier for U.S. competition to move into 
Canada, against established Canadian firms. 

Another unfair advantage enjoyed by the 
products of some U.S. lanch plants over Canadian 
producers is this: American advertisements, published 
under U.S. laws, can direct at Canadian consumers 
claims for their products which Canadian laws do not 
permit Canadian advertisers to make. I will cite one 
or two examples. One U.S. brand of gelatin made 
in Canada by a subsidiary company features, in 
overflow U.S. advertising, its use in preventing 
brittle fingernails. Its principal competitor, made 


by a Commonwealth company, is not permitted to make 
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such claim in its Canadian advertisements. In the 
same manner a U.S. - originated cooking oil purports 

to guard its users @ainst heart trouble. The Canadian 
producer of a similar oil could not, if he wanted to, 
make that claim. There is no basic difference in the 
ingredients of those related products - the only 
difference is the laws of the two countries. And we 
must assume that the Canadian law exists because 
Canadian authorities do not believe that the claims 
permitted by U.S. Jaws are justifiavie. 

Apart from the adverse effects of overflow 
circulation, perhaps its most outstanding and 
astonishing aspect is that U.S. publishers in this 
field are subsidized, in effect, by both the U.S. and 
Canadian governments. 

The Canada Post Office allows U.S. publishers 
to truck or ship their magazines into Canada and mail 
them in Canadian post offices at rates lower than 
in the, U.o. This procedure was established several 
years ago in a laudable effort to earn some revenue 
for Canada, since this country receives no revenue for 
handling magazines mailed in a foreign country. On 
the other hand, U.S. publishers who mail to Canada 
from within the U.S. enjoy a lower rate than U.5S. 
magazines mailed to any point within the United 
States 1,000 miles or more distant from the place 


of origin. 


Mr. Chairman, I have these figures in here. 
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I thought it might be helpful if the Commission had 

a map of the postal rates. That map is based on 

one pound magazines containing 50 per cent advertising 
and it shows the various zones. Copies of that, 
photostat copies are vailable if they are required 

as an exhibit or to go in part of the transcript. 

MR. PITFIELD: That will be Exhibit 0-5-60. 

EXHIBIT 0-5-60: Map of postal rates. 

What this means is that a publisher in the mid-west can 
mail his magazine to any part of Canada for lower cost 
than to New York or San Francisco. A New York 
publisher can reach any Canadian address -- even far- 
off Yukon -- at lower rates than he must pay to reach 
any U.S. address a little west of Chicago. 

The effect of U.S. periodicals on Canadian 
postal services and operating deficits is of real 
concern to Canadians. The last reported deficit of 
the Canada post office on second-class mail of all 
typés,foreign and domestic, was over $21,000,000. 

And our figures indicate that among ABC-audited 
publications alone, the Canadian Post Office carries 
eight tons of U.S. magazines for every one ton of 
Canadian. 

Not only are Canadian periodicals responsible 
for a much smaller part of the Canadian postal deficit 
than their foreign competitors, but the increases we 
have had in second-class rates have had the direct 
effect of penalizing all Canadian publications to 


subsidize still further the circulation of foreign 
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publications in this country. 

We have seen why the Canada post office gave 
U.S. publishers a special dispensation to mail their 
product inside Canada. But why is the U.S. postal 
rate lower to any point in Canada than to many points 
in their own country? 

In the answer to that question we find a 
design by the U.S. authorities to encourage circulation 
of U.S. magazines in Canada for propaganda purposes, 
ta dieseminate the American viewpoint. In the words 
of Hon. Arthur E. Summerfield, Postmaster-General of 
the U.S., the special rate authorized in November, 
1958, was, and I now quote him in brief. 

'planned,..in view of the....desire of 

Americans to encourage their influence 

abroad....to encourage continued growth 

of the world market for printed materials 

which spread American ideals, culture and 

facts, abroad". 
Gentlemen, that word "abroad’ may mislead you. 

Since over 75 per cent of all printed matter 
exported from the U.S.A.comes to Canada, it is obvious 
where the U.S. government expects to spread most of 
these "ideals, culture and facts.’ 

Surely this is evidence of high American 
policy to use American periodicals to promote American 
ideas in Canada. But we feel strongly that it is 


important to this country -- and for that matter to 
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the U.S. and other countries of the free world -- 

that Canada retain its independence of thought and 
opinion. Our voice in w~3td affairs will be 
woefully weakened if our thinking merely reflects -- 
or is believed by others to reflect -- the thinking of 


a more powerful country. 
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Canadian laugh scornfully, or become angry, 
when spokesmen of the Soviet bloc call us a satellite 
Ore ThemUQoy But are we not in grave danger of 
becoming cultural and intellectual satellites of the 
U.S. when our reading matter becomes so increasingly 
American? 

Now to get back to the commercial aspects 
of the problem. I want to deal with some other 
foreign competitive practices, many of them unfair, 
which have been launched from this base of overflow 
circulation. These practices are based on by- 
product publishing. This takes two main forms: 

The first is the special "Canada” 

editions “of \UVS7 *publicavions: The 
second is broader; it covers a lot of 
different things but they all come within 
the same general area, that of special 
"Canada" sections bound into U.S. publi- 
cations, “split runs" and "regional" ad- 
vertising in copies of U.S. publications 
circulating in Canada. 

The special "Canada" editions I will deal 
with first. They were started in 1943 by Time 
and in 1947 and 1948 by Reader's Digest. They con- 
vert overflow circulation into issues which make 
some modest pretence to take a special interest in 
Canada editorially as well as for purposes of selling 


advertising. Actually, they are "special" largely 


i _ 


|| wontiaave' 46 “Seba Siad nO BéAtindiay need sever’ isBaw |) 


cf. 


ai Sh TRIE “Whose & ‘wala ‘oa? 
sagitéa 13° ‘eeeotteg” ‘To "Bs Ef 
Menss! "febooge: ose ald 


i 1h 


eo) onvo8” aE “tps: og? sie a 


2 be bia mene 6° Bin ‘pootadade Si 


~yii NO Beead sus noottosid’ ogeait “  gokds teats 


renro't “ectain Ont Boviad Bint Lyneietraog Jouboug «| it 
“abenso? Tikoshs’ and ok- Suuey eae”. i ate 
ene: sstotdsotiayy .2:0' te eneterpe J ae 
ie a ae 22 iastiseedt ef baoose 
WAPHEEW Snieo EER Gente ud sartdd treteTtre eer) 
Ishooge’ to timid foots ‘Ledtnea site ond 
iddsial 8,8 arr hate tele Sains shanso” 
=bS “Serigt'ger! bas" ano Fh EGe"- ecotstes 


eriotdeot [due 2.0 to *abkios mi salaedesy 


Co ae ft 
a isa eee ; 


eOsineo Hh Sitderiverto 

feeb SSiy"T ghordbos "BeuHRD” Larode eae =. Gis 
8 Saree ager CROE mt pel Hiehs enow ¢odt “dents dst 
oS ed? BOK “bes Veer int tne 

Hai usta “Soeen’ odeak: ‘aorta Teor 


G8 ted tdegid ate 


_ A ra “7 a. axes tern ao 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Laurin, - 30 = 
1 
2 
4 in that they carry, throughout, Canadian advertising 
4 
for Canadian consumption. Their editorial content 
4 
48 almost entirely purchased for the parent edition 
5 
and reused in the satellite Canadian edition. 
6 
The saving in editorial costs over those 
7 
of a Canadian magazine which must originate all 
8 
its ewn editorial material, allows such publications 
9 
to sell advertising at lower rates than an equivalent 
10 
Canadian publication could possibly establish, 
11 
These editorial savings come out of the 
12 
peckets of Canadian writers, editors, artists, and 
13 
many other workers. They allow more money for ad- 
14 
vertising sales effort, other promotions, and 
15 
profit, than in Canadian publications which do under- 
16 
write Canadian talent and disseminate the Canadian 
17 
viewpoint. 
18 
In the case of Reader's Digest, Selection 
19 
du Reader's Digest is also produced for French 
20 


Canada. Because they publish in Freneh for other 
countries, and editorial costs are shared, they 
are able to undersell the advertising rates of 
domestic French-language magazines. 

In 1948, the first year that Reader's 
Digest English and French editions were published, and 
two or three years after Time started, Reader's 
Digest and Time between them took 18.1 per cent 
of the total amount of advertising revenue qe ald 


magazines whose advertising lineage and revenue is 
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measured, in Canada. In 1960 they took 42.4 per cent, 
for the first six months. We have just received the 
figures to the end of October and this percentage has 
now risen to 43 per cent, which is the highest in its 


history. 


In brief, two foreign magazines, published 
as a by-product operation, carried 70 cents of 
Canadian advertising for every single Canadian ad- 
vertising dollar carried in total in the 9 leading 
Canadian magazines. So you have nine Canadian magazines 
carrying one dollar and two by-product operations 
carrying 7O cents. That is the ratio between them 
today. 

Every dollar spent in such publications 
is lost to all Canadian media. If they had not been 
spent in foreign media they could have been spent 
in Canadian newspapers, radio stations, TV or magazines, 
As this type of drain continues and develops, more 
and more Canadian media will be hurt. 

In previous discussions on this subject, 
these publications have claimed that their ‘'Canada” 
editions have generated a great deal of the steadily 
increasing volume of advertising appearing in their pacch. 
It has been suggested that they have developed such 
intensive selling of magazine advertising that they 
have actually helped Canadian magazine publishers 
to develop more revenue than woulc otherwise be 


the case. 
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T am afraid the statistics do not support 


that contention. The share of total print media ad- 
vertising obtained by magazines in Canada, including 
Reader's Digest and Time, was 7.4 per cent in 1948 
and 7.1 per cent in 1959. It Ms net-much" or’ a 
change, but the change is down, nOur UD s 

The competitive situation in overflow circu- 
lation and "Canada" editions is bad enough, But 
changes in the technology of publishing, combined 
with and based on the heavy overflow circulation in 
Canada, have permitted a third and even more dangerous 
encroachment on the Canadian periodical field. 

This is the introduction, for the sgle 
purpose of selling advertising, of Canadian sections, 
regional editions and split runs of U.S. magazines. 
The trade journal, Mediascope, defines this as 
follows: 

"In a geographic split run, the publi- 

cation sells its whole circulation, either 
to a single advertiser who exposes two or 
three brands to different parts of the 
country; or to two or more advertisers who 
divide the circulation geographically 
according to their different -- but comple- 
mentary -- marketing needs. In a sectional 
sale, the publication sells only that part 
of its circulation that reaches a limited 


and clearly defined geographic area." 
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What this means to Canada -- which is being 
treated for advertising purposes much as if ati were 
a mertonvoriithe UssvA.A re that under today's 
regulations virtually all U.S. periodicals flowing 
across our borders can -- if they want to -- carry 
Canadian advertising to their Canadian readers. There 
is nothing to prevent any Canadian branch plant of a 
U.S. company from asking that the parent company's 
advertisement be replaced by a pranch plant advertise- 
ment in those copies that enter Canada. 

This makes overflow circulation, which is 
or can be used as a base for such advertising, more 
important than ever before. The cost of stopping 
the presses and substituting a new plate carrying 
the Canadian advertisement is trifling, compared with 
the costs of a Canadian publisher who must bear the 
entire publishing costs. 

I would like to show you some examples of 
shis so that we will be clear as to what we are 
talking about. 

Here are some slides of six runs. 

Siade aNopet: This is an advertisement 
for the Capitol Record Club appearing an DAte, 

You will see there, inserted in the middle of the 
double page spread, there is illustrated a post- 
card. That reply postcard carries the Canadian 


firm's name and address, Capitol Record Club of 
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Canada, Toronto", and that is where it is mailed. 

S110e@ ‘No. &% This speaks for itself -- 
‘Adams Whisky, a special gift for Canadians", 
appearing in Saturday Evenirg Post. The addresses 
for Adams are given there as Toronto and Vancouver. 

Slide No. 3: Brook Bond, appearing in 
Saturday Evening Post. Just below the left foot 
ef the bear is the back of a premium card. This 
premium card shows a Canadian address, and again 
that is a Canadian address in the main body of the 
copy. 

Slide No. 4: General Insurance Company of 
America advertising in the Canadian copies of the 
Saturday Evening Post. There is no United States 
address included in that advertisement. The 
Canadian head office address is given in Vancouver 
and the service offices in several Canadian cities 
are listed by Canadian names. The man in the ad- 
vertisement in J.L. MacDonald, Oakville, Ontario. 

Slide No. 5: here is another Adams ad- 
vertisement in Look, a double page spread carrying 
across the top a special message to Canadians -- 
quite. 

Slide No. 6:this is Warren K. Cook and 
Sanitone Dry Cleaning, a combined advertisement in 


the Canadian copies of Look. The boxfull of 


small types covering a large portion of this ad- 


vertisement lists Canadian dealers by cities from 


. a ee 
a - 
me eer 2 


| “be. ony fib 6m oat 


ate Be Atos Re ond oS An 
ntsiae bas _<etethbe 15 £5 8Eus S eweda neo muaaag 
Yo foot oo ne mov aetbaaad a 96 bag 


’ 
3 nal 7 were 
ae oe we . AP Pos By é 

aK (sree H , : Z 


fate 


to seamen sean mae Fotvonsd es er bere 


a 


ene it parew anthers) ond ae antadinevbe etna 


sodade Beardy Ori we oan? snot —— Ve 


7 aan -trisienta-eovbb ‘teste ret bebutons easthbg 


hee : 


sommobnby nt are e. ef aeons ot ate 00d as2bona0 


aetiito. Peiceitcials Ba sth rit aaa 16 sotvnes arts ins 


’ 


Pome antbeneo — bevert ats 


of tego sas byvaeo Skeachion! vd, % ak dnomee tdroy 
Heo amaba soddone at ama! - on iat 
< Be we oe te oe bs ioe 
SRuara Boren Jee pi nin &® noo! ne inemsestuey 


Me 


-~ _ansapinea ot s38ee0m Istoeqa # vot ous B8O'T98 


” 


: oer cathe 
: ees ea p hs Se ae RAY ok 


» 


| bos React 2 Pronteh at - abiie ‘ae sos suese, 


. 4 Sone a 


tt ingmontaevbs Baatinos (as «gntewero va vos 201s 


P To LOVROM oath 190 10 aatgoo aathsiany eri 


ote rll ko rahul Rhos 5 poms {isms 


MOX? ee wt wine tails a bheahen ooats, sthomearessy 
os Fs 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Laurin, Gs) 


place to place, by provinces. 

Slide.No., dé This is Calvert advertising 
in Look, again carrying the note "A Special Invitation 
to Canadians’. 

Slide No. 8: Here is an advertisement 
fer the Encyclopaedia Brittanica appearing in 
McCall's magazine. The return postcar here is 
to the Teronto address at Queens Quay in Toronto. 

Slide No. 9: This is another whisky 
advertisement carrying a special message to 
Canadians appearing in Look. 

Slide No.10; this is rather interesting. 

It appears in a very recent issue of Life. That 
advertisement for deluxe toys, on the upper left- 
hand side, "Sold only at Leading Food Stores 

Across Canada". Then, to tie this in -- we dis- 
cussed merchandising in regard to the other aspect oe 


with the sales, we have the display carc. 
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Slide No. il: This display card appeared 
in many of the chainstores across Canada in consider- 
able numbers. I stole, that, display,card 
in a small village outside Toronto. It was one of 
five and I did not think it would be missed. 

Those are all the slides that I have to 
show you at this point. 

I think we will have noted 
the special appeal to Canadians as shown in these 
advertisements. That special appeal breaks down 
further the resistance that I described earlier of 
Canadian readers to the United States magazine 
advertising because it directs their attention 
specifically to the advertising appearing in 
United States magazines. If this keeps up for long 
Canadians will really start reading United :States 
magazines , ns if all the advertising were directed 
specifically to them. This will enhance the value 
of overflow advertising and cut further, though in- 
directly, into the revenues of Canadian periodicals. 

I have not yet touched on another form of 
foreign competition, the "Canadian Section 
Argosy and True are prime examples. They have, up 
to now, printed a few extra pages, containing some 
so-called Canadian editorial content. Then they 
have sold Canadian advertising around those pages. 
This constitutes, in their eyes, a Canadian section, 


and is bound into only those copies circulating in 
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Canada. 

I will submit these two or three examples. 
Here is one: The ‘Special Canadian Issue” which 
has a few pages of Canadian contents in it under 
iGanada Today", and carrying Canadian advertising. 
This one, Argosy again is called ‘Ganadian Edition” 
and it again carries a few pages -- 16 in this one -- 
of Canadian content with Canadian advertising 
around it. Here is another special Canadian edition 
of Argosy, and it again carries a 16-page section 
with "Canada Today" as the headline. Actually 
"Canada Today" in this one is dated 
February 1st, 1912! 

True call it a "Special Canadian Edition" 
and it is again a special Canadian section of 16 
pages. I think it is interesting to note that 
these sections appear in the Canadian copies of these 
magazines, They do not circulate in the States 
thus carrying other snformation on Canada to the 


United States. It is purely in the Canadian copies. 
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MR. LAURIN: I won't go through these further, 
Sai. There are just some examples of Argosy and 
True to demonstrate the Canadian section approach. 

MR. PITFIELD: They will be filed as Exhibit 
No. 0-6-60. 


~--EXHIBIT 0-6-60: Issues of Argosy and 
True. 


MR. LAURIN: In submitting these samples, 
I would like to point out that the publishing costs 
ef this particular practice are minimul compared with 
those of the Canadian publisher, as to publishing 
costs and producing the entire magazine. The great 
bulk of the magazines are produced entirely for their 
domestic audience and then this small section is 
added afterwards, and this can apply not only in 
magazines, but any business papers and farm papers with 
equal ease. There is nothing whatever to prevent 
them at the present time. 

I mentioned earlier that the trend towards 
increased overflow circulation has a very great 
significance. I think you can see now the reason 
why it is so significant. The higher the 
circulations of foreign publications in this country, 
the better base is provided for the use of split runs, 
Canadian sections, regional editions, etc. The 
more Canadian circulation that a U.S. publication has, 
the more interest is aroused in the branch plant 
operator to utilize that overflow circulation to sell 


his products in Canada. The higher the Canadian 
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circulation, the more inducement is offered for a 
foreign publisher to split off a so-called Canadian 
edition. 

The circulation of U.S. magazines now 
carrying Canadian advertising to Canadians, which includes 
that of Canadian editions, Canadian sections, split 
runs, regionals, and so on, totals today 33300, 000 
copies per issue or nearly half again as much as the 
total circulation of the nine leading Canadian magazines, 
and these comprise roughly thirteen U.S. publications 
carrying Canadian advertising. There are better 
than one hundred U.S. publications we know of who 
will accept split run and regional editions. You can 
see the direction in which the trend is moving. 

When we see this growing circulation, combined 
with the very rapidly developing trend towards split 
runs, regional editions, etc. building up south of the 
border, we can only reach one conclusion --~ and that 
is that we are faced with a practice quite impossible 
to combat through any normal competitive means. 

Mr. Chairman, I would like to point out that 
Canadian magazine publishers faced with this SoreOL 
problem that we have described to you, up to now have 
in no way permitted these disadvantages to reduce 
the effectiveness of their magazines. Instead, they 
have continued to spend increasing amounts on editorial 
content, with the result that the Canadian magazines 


which have survived have steadily increased in 
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excellence. Remarks have been made in the past by 
some of our foreign competition that the only thing 
that is wrong with Canadian periodicals, is the 
periodicals themselves. It has been stated that 
if they were good enough they would not be affected 
by competition either from overflow, Canadian editions, 
Orpsplat runs. T think (that! hovhing could pe 
farther from the truth. 

I would een have this Commission place 
Canadian periodicals side by side with the output of 
publishers anywhere and have the closest study, and 
have complete confidence that the comparison would 
be favourable. However, the point is that under the 
conditions faced by the Canadian periodicals over the 
years, and with the conditions that they are facing 
now, it is a great wonder that they are so good. nu a 
fact, in my mind, and I have been in this business for 
a long time, it is a miracle that they exist at all. 

If any more cease publication, and we have 
left - in the consumer field today - only five 
independent English language national magazines of 
any substantial circulation - if any of these cease 
publication, who will replace them? Canadian 
publishers simply can't and won't take the risk of 
entering fields where they are now, or may be 
tomorrow, faced with competition from foreign 
publications with their heavy built-in low cost 


advantages and, by Canadian standards, huge resources. 
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In our opinion, they could only be replaced 
“it ac alt = DY aAnouLner, CalncGa HaLcion Of 4S Ue. 
magazine. In short, by a satellite magazine treating 
Canada as a satellite nation. 

Now, Mr. Chairman, I have highlighted the 
problems facing the Canadian periodical press. I 
reiterate that unless means are found to enable Canadian 
periodicals to survive in the face of such foreign 
encroachments there will be no Canadian periodical 
press. 

I would like to make one more comment -- a 
comment about freedom of the press. I am one of those 
who feel that there must be absolute freedom of the 
press. But that freedom should include the right of 
Canadians to read Canadian periodicals, and they are 
going to be deprived of that right - and soon - if 
nothing is done. 

We do not want to interfere with the free flow 
of information between Canada and any country, but we 
believe that the free flow of information should not 
be confused with the free flow of advertising, which - 
on a purely commercial basis - will eventually eliminate one 
of Canada's great communication media, Canadian periodicals. 

Mr. Chairman, in the past 40 minutes or so I 
have dealt with the financial problems facing Canadian 
periodicals than with the damage to the Canadian identify 
which would result from their disappearance. If is 


not possible to separate publishing as a business from 


iiigtenata ita “ is lean une 
¢ ; t .aveng teotholusa net baniad end gatos? amet dealt 


~ 


matbsaed eidaas og prot ore SHeDe aselay dedd storpston | 


righoyo? ae %o 00 ond nt oboe of. atastbotreq | 


Reabheivony nathensd or ‘da LfLiw svens ednontosorone | 


| ie “~ Sntommoo ‘orto ond salam 8 ett piwow A lan 

| saods to so ast Baer orkt a mobaant toods dnemnos | 

arid 4 nohesty sdietonse od k esac estat? tsdt [set ontwf 

| ie Soins She sbuton? biwone mobeert dadd twa “bite 
| | 

| OFLA gente ae ~eles sbBot seg nathaals pset oF enstbsaso | | 

a - O08 oa ~ $e hes Fans to a ed of natog | 

| . sob et rere 

woLt 9674 of ag od fw oxetrount ov Srisw ton ob ow ca 

ow Sud, | Secale wis bs SHBNSD nisewged ore wee ene oe 

gon bluse Hoss AMORA 9 to wolt oot edd dadd oestiodd 

“ ddbew anketdaevbs ae wol? ser edgy, at iw beartnoo od} 

10 edénimife viteneneye cttw - alesd {slorommos .YLorug-.s: £10; 

ef otbdttseq netbened 2b ben te t tso.trcmmion Seong @' bane to | 


, 


I of So eedintm 4 tesa ‘one ak <cisgrat ed aM, 


ee ms at 
? 


et an -sdnerseaqeat yes oo 


mot aeanl aud Bs as “watiieat 


af r: Cor 
pres le ve 


ve aly 2 
mY, ; j 
etry 1 $e 7, yy f Nae 
- ] <n ie Tae Le. Whi 


ANGUS, STONEHOUSE & CO. LTD. 


TORONTO, ONTARIO Laurin -~ 42 - 

1 

publishing as a cultural and informative source. 
: The respected London Economist recently stated the 
: situation ina vwry few words: 
j "A newspaper, both to survive and 
: Stay free, must earn more than it spends." 
: That applies exactly to Canadian periodicals. But 
: there is much more to publishing a ee than the 
: purely commercial aspect. 
f We think of our publications as instruments 
si in helping the people of Canada to achieve true 
5 nationhood. Canada's periodical press is a significant 
- agency - by no means the only one, but certainly an 
i important one - in nurturing and protecting our native 
14 


thought and in maintaining a fierce spirit of pride 
in nationhood among the people of this country. 
Periodicals are a medium for the interchange of 
Canadian news, information, ideas and concepts 
between the various peoples of Canada. They render 
a service to the people of Canada in helping them 
to be more efficient in their daily activities in 
the factory, office, shop or home and this adds to 


the prosperity of Canada. Periodicals help to keep 


Canadians better informed in their daily life. These 
things they do are no mean service. 

THE CHAIRMAN: Excuse me for interrupting 
you, but how long do you think you are going to be 
before you are finished? 


MR. LAURIN: About four minutes, sir, or 
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three minutes. These are no mean services and we 
hope that these services can be preserved and SUR Aee 

This is a nation grandly conceived. We are 
a nation that is out-going in friendship. With no 
peoples are we more friendly than with the American 
people. But it would be a finale of supreme irony 27 
the fruit of our nation-building and our neighborliness 
were absorption by the most powerful and nearest of our 
friends. Our nationally published periodicals 
constitute a quite important defence against that 
eventuality. 

As stated in our written submission, we are 
withholding any recommendations as to what action 
should be taken until the final hearings. We hope, 
and firmly believe, that out of your hearings here -- 
and all across Canada -- will emerge signposts as to the 
proper and equitable courses of action which should 
be recommended by your Commission. 

In our opinion such wurses of action should 
be long term. They should establish an operating 
climate which will not only allow the survival and 
development of existing Canadian periodicals, but 
which will also attract Canadian capital and new 
creative minds to the establishment of new Canadian 
publications in all periodical fields. Thank you. 

THE CHAIRMAN: Thank you, Mr. Laurin. But, 
before you take your leave, I would like to ask you 


a question. This text you have been reading from 
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is, I think, a re-arrangement of the brief which 
you filed with us. 

MR. LAURIN: Yes, sir. 

THE CHAIRMAN: But,it contains in itsome new 
facts and some new arguments; is that right? 

MR, LAURIN: Very, very, few new facts -- 
just an enlargement by showing what I was talking 
about. 

THE CHAIRMAN: I thought there were Some 
statements in it not contained in your brief which I 
have read very carefully. May I ask you, did you 
supply the text of the brief you have been reading 
from to the press before you started to read? 

MR. LAURIN: It was supplied today, at this 
-- I don't know if it was. I am informed that it 
was, yes. 

THE CHAIRMAN : I would suggest to you, 
in all kindness, that I think it would have been 
better had you supplied it to us also and, inasmuch 
as we did not have it before us, and we wish to 
ask you some questions, I am going to adjourn this 
hearing until 2:00 o'clock so that we can study 
it, if you will kindly provide us with a text. 

MR. LAURIN: Certainly. I did not read 
it exactly as it was or all that was in af 

THE CHAIRMAN: Do you have a copy of the 
text? 


MR. LAURIN: Yes, sir. 
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THE CHAIRMAN: Thank you, gentlemen. The 


meeting will adjourn until 2:00 o'clock. 


---Luncheon adjournment. 
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---Upon resuming at 2.00 o'clock p.m. 

THE CHAIRMAN: Proceed. 

MR. PITFIELD: Before we begin, I would 
like to introduce Mr. Laurin's submission of 
Periodical Press Association as Exhibit No. 0-7-60. 


---EXHIBIT NO. O-7-60: Submission to the Royal 
Commission on Publications 
by Periodical Press Associ- 
ation. 

MR. LAURIN: Mr. Chairman, there is one 
other thing. This is the material from which the 
slides were produced this morning, and if it is your 
wish I can introduce this as an exhibit. 

MR. PITFIELD: It will be Exhibit No. 

0 -8-60. 

---EXHIBIT NO. 0-8-60: Original material from 
which slides were pro- 
duced. 

MR. LAURIN: It is in the order of 
these slides. 

THE CHAIRMAN: Mr. Johnston, do you have 
any questions? 

MR. JOHNSTON: Mr. Laurin, I have gone 
through the material which you submitted this morning 
and I have some questions arising from it. Perhaps 
the first one is that 1 should be on the record 
whether you are the full-time president of the 
ots 


MR. LAURIN: Pardon? 


MR. JOHNSTON: I think it should be put on 
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1 
2 
the record whether you are the full-time president 
' of the P.P.A., or do you occupy some other position? 
$ MR. LAURIN: Well, there is no full-time 
; president of the association; it is an elected 
; office from the members each year. 
MR. JOHNSTON: I assumed that, but I 
: thought it should be on the record. I suppose 
; you have no objection to revealing your other position? 
n MR. LAURIN: No sir. I am vice-president 
‘ in charge of magazines for MacLean-Hunter. 
MR. JOHNSTON: Now, in paragraph 8 there 
4s some reference to the -- perhaps I should read 
< part of it: 
15 
a "Supposing another great educational 
: medium, the schools, were forced to 
teach Canadian students U.S. history, social 
: studies, geography and literature for four- 
m fifths of the time, and largely by 
i means of U.S. textbooks produced as over- 


runs of books prepared for U.S. schools." 

Are there any textbooks in Canadian schools 
now that come from the United States? 

MR, LAURIN: Yes, but I don't think they 
approximate four-fifths of the total. 

MR, JOHNSTON: Now then, in paragraph 10 
you say: 

"Perhaps the vital need for a 


healthy national periodical press can 
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"best be summed up by saying that if 
Canadian periodicals vanished, the 
Government would be forced by sheer 
national necessity to establish a new 
periodical press subsidized along the 
lines of the C.B.C." 

Was there some question of a subsidy at 
some time, some discussion of subsidy; do you know 
anything about that? 

MR. LAURIN: Not to my knowledge at all, 
Sim, Any discussions I have had with Periodical 
Press directors or any of their members over the 
many years which I have associated with them the 
question of subsidy has never come up. inwfact, 

I know from expressions of opinion of certainly 

all the members I have ever spoken to about this, 
and the directors, unanimously would be unalterably 
opposed to such a stand. 

MR. JOHNSTON: Now, the Canadian Foundation, 
I don't know much about it, but does it not sub- 
sidize or give bursaries to artists and research 
people, musical organizations, and so forth. Would 
it not be possible and without impairing the 
editorial discretion of the magazines to subsidize 
authors? 

MR, LAURIN: I believe, sir -- and I am 
not speaking from personal knowledge, but from hearsay - 


thst authors are subsidized on occasion now. In 
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2 

other words, the Council will make a grant in aid 

: of an author who outlines a book which he thinks 
would be of service to the country and in the 

: national interest. 

: I am frankly not qualified to speak on 

: this, but I believe that is the case. 

: MR. JOHNSTON: And he would be free to 

: sell the article in serial form to the papers? 

a MR. LAURIN: I would think so. 

r MR, JOHNSTON: Could you give me or give 

a the Commission some outline of the history of the 

i Canadian magazine? One of my great friends 

x had been editor for a number of years. When did 

it cease to be, and what was the cause of its 

16 

demise? 
17 
MR, LAURIN: I find that rather difficult, 

3 I could give you more detail on this after study 

si of the Canadian magazine. It went under, if my 
hi recollection serves me correctly, quite shortly 
a after I came into the business. At that stage I 

% was a junior and I didn't have any intimate knowledge 
a of the situation at the time. 
My reaction to the Canadian magazine going 
ie under, looking at the overall picture over many 
is years and as I think I stated this morning, most 
ae of the people I talked to about the Canadian magazine 
i folding, ower the period of time I have been in 
29 


the periodical press and interested in these matters, 
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Laurin, oe 
felt that the Canadian was subject to very heavy 
pressures of overflow circulation and unable to 
puild either enough circulation or enough advertising 
revenue to survive. We would be delighted to do 
some research on the exact situation on the 
Canadian magazine and submit it to the Commission 
separately later. Mr. Daly of MacLean publishers 
is, I believe, here today and he might wish to 
speak to it. Would the Commission like to hear 
Mr. Daly speak to it? 

COMMISSIONER JOHNSTON:: Is his company 
going to submit something later? I suggest that 
it might save a little time rr, we left it for Mr. 
Daly later. 

MR. DALY: We intend to submit a brief 
in Toronto. He could cover the Canadian magazine 
then, if you wish. 

MR. JOHNSTON: The National Home Monthly, 
another magazine that is gone but not completely 
forgotten; it was the Western Home Monthly? 

MR. LAURIN: And it then became the 
National Home Monthly. 

COMMISSIONER JOHNSTON: As the Western 
Home Monthly was it not profitable? I would like 
to know this, was their moving into the national 
field a disastrous step, or was disaster coming 
anyway? Which is the case? 


MR, LAURIN: I think it was a question 
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1 
2 

of timing. I don't think it was the fact that 
3 

they moved into the national field that made it 
4 

a disastrous step. It came at a time when there 
b) 

was an upsurge in the overflow circulation in 
6 5 


Canada and the years immediately following the war 


sav some rapid increase in the circulation of 
various publications. Everybody was competing for 
circulation, and then shortly after that and apart 
from that again, the competitive situation that 
they found themselves in, and then there was the 
advent of the Canadian editions which further 
drained the advertising dollar and they had a rough 
time of it and were unable to weather the storm, 
but I don't think the single fact that they went 
national is the cause of it, no. 

COMMISSIONER JOHNSTON: You say the impact 
of Canadian editions and the first of these, 
didn't you say elsewhere in here, was in 1943? 
Didn't the National Home Monthly fold before that? 

MR. LAURIN: No sir. I think the date 
of the folding of the National Home Monthly, if I 
am not mistaken, was well into the forties, after 
the war. 

COMMISSIONER JOHNSTON: Well, that is 
something that perhaps -- 

MR. LAURIN: We can find that out and 
give you the exact data. 


COMMISSIONER JOHNSTON: Do you know of 
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any advertising policy that favours Canadian magazines 
versus -- I am not asking you any names -- versus 
U.S.3; Canadian conditions of overflow, or anything 
else of that kind? In other words, does the 
advertiser spend his dollar regardless of whether 

he likes or dislikes the publication or does he 

stand entirely on the basis of circulation and 
distribution? 

MR, LAURIN: It would be my overall 
experience, sir, that people buy advertising space 
on the basis of the best business judgment that 
they can bring to bear, and the factors of owner- 
ship are small indeed. 

COMMISSIONER JOHNSTON: The periodical 
press doesn't appear to have in its membership 
either Week-End or the Star Weekly and perhaps 
therefore could not qualify to P.P.A. because of a 
membership rule that leaves them out, or do they 
stay out of their own volition? 

MR. LAURIN: At the moment I believe, sir, 
that they would be staying out of their own volition. 
Periodical Press Association evolved out of an 
association -- and this goes back far beyond my 
recollection, but I think I am right in saying so -- 
4t was an association of newspapers which included 
the weeklies, the dailies and magazines and every- 
pody else in Canada at that time, and gradually 


they split off and the week-end newspapers have been 
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operating on their’ own for a very considerable 
length of time. S990 far as I know, there is no 
animosity between them and Periodical Press on their 
gide, and I know there ig) nob on cures Loris 

simply that they seem to fall into a slightly 
different classification from the area that we have 
termed es periodicals, and 1 would be the first to 
grant them that 4t is difficult and it is a very 
generic teri, put even in the D.B.c. I think I am 
right in saying that week-ends are not classified 
with the magazine field, with the periodical field 


as such. 
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1 
2 2 ° 
By the way, I just looked» at this .and I 

5 

do have it here; National Home Monthly went under 

17 2t950; 
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COLs LSS LONER JCHNOTON: 
In paragraph 21 you say 510 U.S. 

busanesspapers overflowed into Canada in 1949 and ten 

years later 297. Have you any comparable figures 

as to the growth of Canadian business papers. In 

my observation there do not seem to be any fewer 

than there were 20 years ago. 

MR. LAURIN: T havent, the’ figures cin my 
mind for that. I could get that for you very easily. 
Pessibly Mr. Mansfield, the manager of the Business 
Newspaper Association could answer that right now, 

MR, MANSFIELD: I cannot tell you, sir 
but the total circulation of business papers, all 
Business Papers over the 10-year period has increased 
135 per cent. That is, circulation of all Canadian 
business papers. 

COMMISSIONER JOHNSTON: You are Mr. 
Mansfield? 

MR, MANSFIELD: Mansfield, and I am manager 
of the Periodical Press Association. 

COMMISSIONER JOHNSTON: Well, knowing the 
aggressiveness of the Canadian publications and 
business people, I am wondering why they were unable 
to prevent by legimate business means the growth 
in ‘tU.u. ° publications to the same extent, to the 
extent here, 193 per cent. Do they serve 
technological fields better than in Canada? What 
is the explanation? 


MR. LAURIN: I don't think so, sir. Could 
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IT make this suggestion for the Commission's con- 
sideration: The Business hewspaper people will be 
submitting tomorrow, and the Business Newspaper people 
themselves will be better qualified to answer that 
than G.woulc. 

COMMISSIONER JOHNSTON: One of the things 
that comes in my mail box at home and in the office 
and everywhere else are gift subscriptions. Il 
know that some come through various Canadian 
organizations, put a great many of them come the 
other way, As far as I can find out there is no 
legal permission for them in the Post Office 
regulations, but it is one of those things that 
is being done, and I am wondering if the Canadian 
Periodical Press Association would be better off or 
worse off if there were no gift subscriptions 
allowéd from either place. I do not think you 
gould cut one off unless you cut off both places. 

MR. LAURIN: That is a rather difficult 
one to answer. 

COMMISSIONER JOHNSTON: That is why I 
asked it. 

MR.- LAUREN: » The growth of Canadian gift 
subscriptions has gone up year after year. With 
the new technologies of machine accounting it is 
now possible, of course, to send a subscriber who 
gave six gifts last year a card saying you gave 


gifts to these people last year, do you want to do 
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it again. Most people do. 

The gift subscription business is an 
important phase of Canadian magazines. I think a 
we were to choose as to no gift subscriptions 
coming into this country from outside the country 
and having many in Canada, we would probably be in 
faver of thelatter course simply because the bdance 
against us is so strong. I think it would be 
an insufferable thing from public point of view 
ana from our own point of view. 

COMMISSIONER JOHNSTON: It is rather 
difficult. 

MR. LAURIN: Oh yes, yes. 

COMMISSIONER JOHNSTON: Your paragraph 33: 
"Por instance, Canadian capital expenditure on 
advertising of all types is $32.50 a year as 
against $62.85 a year in the United States. What 
puzzles me is why is there that difference? Are 
we less aggressive, less advertising minded in 
this country or are our advertising salesmen 
slipping? 

MR. LAURIN: Well, I do not think it is 
the latter. I think the advertising sales staffs, 
not only in the Periodical Press, but the ones I 
have encountered that are not in the Periodical 
Press, but are selling week-ends, radi0,°72V and 
newspapers, IT have found them all very aggressive. 


I have stated in my brief, and it is only one of the 
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Laurin, 
explanations, I don't pretend it was the whole 
explanation for it, is the strong overflow in 
advertising into this country and not just in 
periodicals. I think there is a very important 
overflow of TV into this country carrying advertising 
directed to Canadians. I am sure that this lessens 
the number of advertising dollars spent in Canada 
on TV in certain areas. 

COMMISSIONER JOHNSTON: You mentioned in 
paragraph 40 how the Post Office .parmits U.S. 
publishers who ship their magazines into Canada and 
mail them in Canadian post offices at rates lower 
than in the U.S. This procedure was established 
several years ago in a radical effort to earn 
some revenue for Canada since this country receives 
no revenue for handling magazines mailed in 4 
foreign country. Would the position of the 
Canadian magazines, and this is my quest ion:would 
the position of Canadian magazines be better if 
the Canadian post office did not allow that 
privilege. 

MR. LAURIN: Not today, if they could 
still be shipped from south of the border it would 
be worse, the deficit would increase, therefore 
making it more likely to have a further increase 
in rates applied to those mailed in Canada, 
because if they are mailed in the United States 


or any other country by reason of the universal 
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postal union they are :carriod..iree. in tase counury 
ice has done | 
4s to allow second class statutory rates to those 
who wish to ship to the public. In other words, 

if that was cut out, I don't know the revenue, 

I have not those figures from the Postmaster General, 
but it certainly is a substantial source of our 
revenue. If they are removed the deficit would 
increase, 

COMMISSIONER JOHNSTON: There is no 
advantage or there would be no advantage to 

Canadian periodicals if all that were cut out. 


MR. LAURIN: Not under the present set-up, 


COMMISSIONER JOHNSTON: In paragraph AT 
where you show at what difficulty, what is the 
correction? 

I don't think what you would say trat 
Canadian post office could carry mail a longer 
distance than the U.S. post office for the same 
amount of money. What would you say is the 
correction for the situation that you demonstrated 
pois: Morning: Would you have zone rates an 
Canada? 

MR. LAURIN: No, I don't think so. The 
statutory rates were established, and again I am 


going back beyond ny memory, to the early 1880's, 
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2 

: put they were for the free distribution -- not the 
F free distribution, the distribution of Canadian 

' literature of an equal rate across Canada so that 
‘ the person who was living in a remote corner of 

: B.C. could receive a Canadian periodical or 

: newspaper for the same amount of money as the 

- person who was living in the eastern coast of Nova 
i. Scotia or who was located 20 miles from the 

i“ publisher. It was for the dissemination. of 

o information at the same cost to all people that 
- this was brought in. It was brought in from the 
7 United States and Great Britain at the same time. 
I don't think that is the answer. I do not know 
i exactly under the present regulations what the 

. answer is. That is something that we are going 
i to give a very substantial study to over the next 
us few weeks in the hope that some suggestion would 
a come out on it. 


The point is thet once a Us ©. publication 
reaches Canada, if it is mailed south of the Sorder, 
it is carzvied free anywhere. After it comes into Canada 


jerasethe same rate as for Canadian publications, 
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COMMISSIONER JOHNSTON: You couldn't cut 
out one without cutting out the other? 

MR. LAURIN: Not under the Universal 
postal Union. At the moment it would require single 
negotiations with the United States’ to achieve some- 
thing. 

COMMISSIONER JOHNSTON: There is no cuestion 
you see at this moment. 

MR, LAURIN: There are corrections, there 
are a variety of them. I think the Postmaster 
General and his department is so much aware of this 
problem, and is so much more capable of dealing with 
Tet hant-leam 


so I think that is, perhaps, where we should aiscuss 


One thing that I would like to point 
out, I could say that could be done if only the 
Universal Postal Union negotiations should be 
opened on amounts of terminal rates on second class 


anda third class mail coming in from the United 


States. This follows the pattern of the 

present parcel post 

so the mailing price, the mailing regulations 
established in the postal union, the Universal Postal 
Union were established onthe premise that somebody 
in one country who writes a letter to somebody in 

the other country and there is going to be an answer. 


The two countries carry each other's mail free and 
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st is about equal volume. It has been found 

the parcel post situation between Canada and the 
United States was completely out “of balance.’ There 
are far, far greater postal packages being mailed 
in the United States to Canada than Canadian 
packages being mailed to the U.S. Negotiations 
were carried on with the United States to get 

a balance of payments. 

On several days each year, I believe, the 
procedure is, the parcel post flowing both ways 
across the border is weighed and then a terminal 
payment is made at ihe md of the year from 
the United States to Canada to offset. the 
difference. In such a situation, in either 
second or third class mail, both of which are in. 
very heavy imbalance -- we carry far more from 
the United States then the United States carries 
of ours. This requires negotiations under 
the Universal Postal Union, which, I believe, meet 
once every four years. 

COMMISSIONER JOHNSON: T was wondering, fo 
the record, if you should nov define a little more 
clearly or explicitly the "“serminal charge’. What 
does that mean? 

MR. LAURIN: As I understand it, sir, if th 
U. S. carries -- if we carry ten times as much in parce 


post from the United States during the course of a year 
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as they carry from us then the United States makes 
a payment to the Canadian Post Office to offset 
that additional expense that Canada has had. 

I think that is the effect of the 
terminal payment. Frankly, I am not qualified 
to go into that. 

COMMISSIONER JOHNSON: Th ise noe-a 
charge to the recipient of the parcel, an 
additional charge? 


MR, LAURIN: No. 
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“OMMISSIONER JOHNSTON: Are you firmly of 
the opinion that if there were no so called Camadian 
editions of U.S. publications the advertising dollars 
that they get -- or some of them or a good deal of 
them or all of them -~ would go to Canadian periodicals? 

MR. LAURIN: Certainly some of it. My 
personal opinion is that a good deal of it, but I 
doubt very much if all of it would go to Canadian 
periodicals. I would think that other media would 
most certainly get a share of it - television, 
newspapers, and So on. 

COMMISSXONER JOHNSTON: This morning once 
or twice, or perhaps more often, you mentioned that 
the Canadian publisher d the periodical had the 
entire cost of wpoduction whereas the United States 
had the split run and his costs were pretty well 
aosorbed by the main editions. Do you not 
frequently get full page plates from the other side 
divided by the agency or the advertiser so that 
that would be a preparation charge that you would 
not have? 

MR. LAURIN: We do not have it in the 
case of Canadian advertisers. That is advertising, 
not editorial: I am talking in terms of editorial 
content. 

MR. JOHNSTON: You said this morning that 
the contents of the Canadian publications were as 
high in quality as any that are ‘Imported. 


MR. LAURIN: I said they would compare 
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favourably with any, I felt. 
COMMISSIONER JOHNSTON: Cén a publication 


pay the comparable prices for its material. 
it has to use considerable 


MR. LAURIN: No, 


ingenuity and the development of Canadian material 
I do not 


in order to overcome that disadvantage. 
think we can ever hepe to be able to spend as much 


as, say, a million dellars on one series of articles, 


which has happened in the not too distant past with 
That is because of the relative 


an American magazine. 
size of the two markets, 
COMMISSIONER BEAUBIEN: On page 17 in 


paragraph 41 yeu say: 
"The share of total print media 


advertising obtained by magazines in Canada, 
COL ‘per 


'Canada' editions, was 


ineluding 
cent in 1959 as against 7.4 percent in 


1948." 
In that 7.1 do you 


What do you mean by that? 
What do those 


exclude the American magazine? 
figures, 7.1 and 7.4, represent? 
includes the 


MR. LAURIN: The 7.1 figure 


magazine advertising in revenue of the Canadian 


editions as well as the Canadian magazines 1m. 
In other words,. it is 


Canada, as does the 7.4. 
the amount of money spent on magazine advertising 


in Canada that we can measure. 
COMMISSIONER BEAUBIEN: That goes te 
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Laurin moe 
newspapers? 
MR. LAURIN: Newspapers, television, billboard, 
radio - all the other advertising media. LG SES ea 
per cent of the amount spent in print media. 
It goes to newspapers, weekends, and other print media, 


yes. 


CCMMISSIONER BEAUBIEN: You mentioned weekends. 
Do you include Star Weekly magazine and such periodicals 
as Weekend Magazine? How would yeu compare those with 
the periodicals like Chatelaireor Macleans? Are they 
gimed at a different public? 

MR. LAURIN: That is difficult again. I 
do not think they are aimed at a different public; 
they are to a degree, certainly. Weekend circulation, 
with 1,500,000have to have a breader aim than, say, 
Macleans magazine with 500,000 odd circulation. They 
do not have the same editorial appreach. They may 
be coming closer together, they keep changing, sometimes 
they are quite diverse and sometimes they are treating 
the same sort of subjects, but they are not aimed 
specifically at the same public. However they must 
cover a lot of the same public because there are 
only so many people in Canada. 

THE CHAIRMAN: I am sure there % an 
explanation for this, but I think it should be made 
public. Im your submission you show that there are 
so many periodicals belonging to the Canadian 


Periodical Press. Canadian advertising lists the 
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total number of periodicals published in Canada - 
consumer, business and farm - at 475. You only 
account for 158 in your list. Why are the others 
not members of the Periodical Press? What sort of 
magazines are they? Why are they not in your 
organization? 

MR. IAURIN: Again it is a difficult 
question to answer in general terms. I think it 
might best be summed up by saying that some of them 
would not be eligible. Let us say that they would 
net be prepared to subscribe to the standards of 
the constitution of the Periodical Press, Others 
we would like to have but they do not feel that 
their expenditure with Periodical Press would be 
worth what they could get out of it at the time. 
The situation would be different in almost every 
case. 

THE CHAIRMAN: But there are many more 
periodicals within Canada aitside the Periodical 
Press than within it. 

MR. IAURIN: That is correct. Another 
thing has been brought to my attention. The Periodica 
Press is confined to audited ptblications, and 
there are a great number which are not audited. 

THE CHAIRMAN: I want to go back to 
Weekend for a moment. What percentage of the 
advertising in Canada is taken by Weekend Magazine? 


Are there any figures showing that? 
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1 Laurin. - 68 = 
2 MR. LAURIN: I have not got them here but 
3 they are easily obtainable, and I can submit them. 
4 THE CHAIRMAN: It would be a considerable 
f Slice I should judge. 

6 MR. LAURIN: Yes, speaking from memory 


7 and if I am not mistaken I weuld say that the Star 


8 Weekly and Weekend take about the same total. 


9 (Looking at material handed). f 

10 think we have it here. The national weekend papers 
1 were estimated to gain in revenue in 1960, $17,100,60 
12 and the general magazines $20,800,000. I felt 

13 they were roughly the same but I was not certain. 

14 THE CHAIRMAN: When you speak of Time and 
15 Readers Digest taking 41 or 42 per cent, or whatever 
16 itt is, of Canadian magazine advertising you are 

17 not ceunting Weekend? 

18 MR. LAURIN: No. 

19 THE CHAIRMAN; You are counting what is 

20 left after Weekend has had its share? 

1 MR. LAURIN: Weekend, Star Weekly and 

92 Perspective are classed as weekend publications and are 
23 not in the magazine figures as such. 

4 THE CHAIRMAN: Then would it not follow 

25 that the advertising competition for Canadian 

6 consumer magazines amd weekends was almost as 

27 serious if not more serious as that from Time and 

28 Readers Digest? 

29 MR. LAURIN: If you are looking at it on 
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1 
a straight dllar basis, perhaps yes, but then you can 
also say that newspapers were much teavier competition, 
;: that television was heavier competition, that radio > 
fs was heavier competition. We consider Weekend and Star 
P Weekly, to name the two which are heaviest in 
7 competition to the magazines at the moment, and Weekend 
P including Perspeetive , are another media such as 
9 television. In the case of these weekend publications 
10 in Canada they have their full editorial cests in 
i Canada to bear, They have the full production costs 
oe to bear. There is no by-product opposition against 
13 them, If we cannot survive against them we do not 
i deserve to survive, There is no unfair competition 
15 here. 
16 THE CHAIRMAN: What I am getting at is this - 
7 the kind of advertising by Weekend is national, 
18 coleured advertising. This is not always in 
19 competition with newspapers but tt is in direct 
20 competition with magazines, magazines like Chatelaine 
01 and Macleans for example? 
22 MR. LAURIN: Yes. 
93 THE CHAIRMAN: So it is possible that if 
oA Readers Digest and Time had not come into Canada 
95 at all that you would still have encountered very 
26 heavy competition from a magazine like Weekend and 
97 like Star Weekly. 
98 MR. LAURIN: I do not think there is any 
99 doubt that we would have encountered heavy competition 
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but we have encountered this kind of competition for 
the life of magazines in Canada. 

THE CHAIRMAN: So it is not absolutely 
correct to say or to suggest that the death of these 
magazines which you have outlined here resulted 
directly from the coming into this country of Readers 
Digest and Time magazines? 

MR. LAURIN: Absolutely, and I did not say 
that. 

THE CHAIRMAN: No. It has been suggested 
but you would not say it? 

MR. LAURIN: No. 

THE CHAIRMAN: Would you say this, that 
having regard to Weekend magazine and ta television 
and to radio and to other advertising media, in the 
past fifteen or twenty years there could have been 
established in Canada @ new magazine with a reasonable 
prospect of success. 

MR. LAURIN: Absolutely. 

THE CHAIRMAN: You think there could have 
been? 

MR. LAURIN: Absolutely. I am as certain 
of that as I am of the fact that I am sitting here. 

THE CHAIRMAN: Then why did Saturday Night, 
say, have such a hard time? Are you attributing their 
difficulties, and those of other magazines which 
have disappeared, to Time? 


MR. LAURIN: Yes, in part. 
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1 

j THE CHAIRMAN: What else? 

4 MR. DAURIN: Overflow circulation. 

r THE CHAIRMAN: You are suggesting then that 
if a person buys a copy of Saturday Evening Post - 
everflow circulation I guess you call it -- that that 
person would thereby be stopped from buying a copy 
of a good Canadian magazine? 

5 MR. DAURIN: No, not at all. 

io THE CHAIRMAN: Then this does not seem to 

#1 add up legically. You first of all say that overflow 

1 magazines have not teen the chief contributing cause 

13 and -- 

id MR, LAURIN: I beg your pardon, I said 

13 overflow was the basic contributing cause and with 

16 Time and Readers Digest, and this type of operation, 

17 the combination of the two is apt to be fatal. What 

8 4s more dangerous 8 the split run in the future, (£ 

19 am leoking to the future rather than to the past. 

30 The first brief to my knowledge that went in on this 

34 subject on overflow circulation went in in Ye3 and 

ao it referred to previous briefs. The Canadian 
Periodical Press has been faced with overflow 


circulation all the time. This does not mean that 
if someone goes out and buys a Saturday Evening Post 
that fact in itself is the trouble. When we are 
outweighed twenty to one or thirty to one on our 
newstands, when our mails are continually offering 


half price offers from south of the twrder, this has 
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2|| made Canadian circulation much more difficult and 

3], costly. Then add to that the drain on the advertising 
4|| Gollar which comes from Canadian editions, from the 
Canadian section, it makes the position almost 

untenable. 

THE CHAIRMAN: Then would you suggest, or 
would yau say, that kad Readers Digest and Time magazine 
not come to Canada the advertising which they are now 
receiving, or most of it, would have gone into Canadian 
magazines? 

MR. LAURIN: No, I think all or most of it 
would have gone into Canadian media and that a good 
proportion of it would have gone imto Canadian magazines, 
I have no doubt some would have gone into Weekend 
publications and some whto television. 

THE CHAIRMAN: You do not believe that the 
media coming here induced the Canadian advertiser to 
try the new form of media and that these people would 
not have increased their appropriations if these 
magazines had not come in here? 

) MR. IAURIN: That is what we brought out I 
think in the point Mr. Beaubien made with regard 

to the total amount in advertising spent in print media 
Irs Canada in 1948, 7.4 per cent went to all Canadian 
magazines and Readers. Digest and Time combined. In 
1959 only 7.1 per cent did. I do not think there is 
any real evidence that they have naterially increased 
their magazine share of the advertising dollar in print 


media. 
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TORONTO, ONTARIO pet) ee 

THE CHAIRMAN: Mr. Laurin, what percentage 
of the gross revenues of Canadian Feriodicals comes 
from advertising, and what percentage from subscriptions? 

: THE WITNESS: It varies with almost every 

; periodical. 

: THE CHAIRMAN: What would the average be? 

i What would you say the average was? 

; THE WITNESS: Of gross revenue? My guess 

‘ would be in the area of 80 per cent on advertising, 

= THE CHAIRMAN: Eighty - twenty? 

se THE WITNESS: Yes. And that gross revenues 

aa does not apply to -- I mean, in individual instances, 

13 


For instance, there are business publications that 


have no revenue from circulation whatsoever because 


. they are free, control circulation. 

i THE CHAIRMAN: I will come back and ask you 
a about that later on, about control circulation. How 

ai does that compare with United States? I am informed 

‘i some of these bigger magazines in the U.S. now get 

Ms around 60-40; they are getting 40 per cent from 

‘ subscriptions; is that accurate, do you think? 

22 


THE WITNESS: Any answer to that would be 
guesswork, but I can check. Whether I can get an 
accurate answer, I do not know. These are figures 
that are not very apt to be divulged to me. I think 
itevenas dittlc off, 

THE CHAIRMAN: I thought that myself, that 
it would be a little large. But, we were assured 


that these figures were accurate. What do you mean 


bier 9 


Sed egsions ae: Dtvew gaa abc a 


Sy, 


-: 
em sono a ae tom an | 


Jet agoug tO “re eaeey ae 


Sydeshe « ytigta rHaMAARO: cae 
esviiover eaors dade Diva “eet ene ee 


(Pdi IisvBs nis Shoo. tod 08 to spas: oft: nt od-Bivon | 
i AD Ore 


“esonstent swt Vida ail ~asen I +- ov wade ton hameed 


esns0ed tsvooudsrw meted stuotto' ms ourteverr of 8 svVsd 
motdetionto, Kaniions ont OTH ysls 

H6y Hes Bas dosd sos CEtw b i MAMALAND SHT 
| woH estilchesisstnibe foatriog dsods «tie tovel tad? sia) Sole 
| beutébint ws I tesdsde pad tat Agiw oreqmion tard eee 
$68 won .A.0 ond re aerits agen teggid seedt * omiog 
MOTI taso teq Of gukdteg ous Yeds 20-00 Sruors 
eee voy ob  STBIOSOR teas al yenottatstoedue 

od bivow tend of Towans Yd seeauttw anT 
ie te iso I ‘tenvedW <detes iso 1 tud  sttowegeny 
 Sstught sre casi wort dom ob i ,towens stetoss 
vinti? I .om ot begiuveb od of Sq6 yrev ton om dendd 
Yio sfddtL @ at tt 

dees Csewihiee tend Idswordd x *MAMALAHO att 


exvens o1ow aw late vomret atars s ed Atwow a2 


ee Son 


ABS Woy ob Sen sariion ome eae ead te, I 


ee 


| 

| 

| | Ferd anobiesl £évq aeonteud ets etend Leonstant rot 
be 

| 

: 

| 

| 


hb 


Beh 


= 


Baeza eB SB 


ANGUS, STONEHOUSE & CO. LTD. 
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exactly by control circulation? I notice you used 

; those words. Is this a paper that is made to be 

: free? 

4 

THE WITNESS: Yes, sir. 

° THE CHAIRMAN: Well, can you tell me who 

: gets those papers? 

THE WITNESS : The business papers are the 

‘ ones. There are no magazines, to my knowledge, defined 
x as magazines, that use this mthod of distribution, 

: of cireulation distribution, and I think perhaps 

: that it would be advisable to ask one of the business 
: paper people to speak on that. Mr. Wallace is here. 
| THE CHAIRMAN: Do not they belong to the 
Periodical Press and you are, after all, the President 
of Periodical Press and they belong to you. 

is THE WITNESS: Yes. 

es THE CHAIRMAN: I am asking you about members 
. of your own organization? 

ne THE WITNESS: Yes. I realize that, but 

a there are a lot of members and they operate in many 

different ways. 

Ze 

ie | THE CHAIRMAN: I am asking for your opinion. 
i You say that a magazine which is published and which 
ve depends for all of its revenue, for its very Lite, 
Ps upon advertising and pays no heed to subscription 
- revenue at all -- that it deserves to live? 
THE WITNESS: Well, if they did not, there 
m would be very few alive today, sir. 
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THE CHAIRMAN: Wouldn't they be more alive 
if they really got something from their subscriptions? 

THE WITNESS: Absolutely. Not necessarily... 

THE CHAIRMAN: I would like to ask this 
question of Mr. Chalmers when he comes up, but you 
represent the magazine itself. This week, I received 
in the mail, at my home, an offer for a sixteen 
month's subscription to Chatelaine. 

THE WITNESS: Yes. 

THE CHAIRMAN: And it worked out at six 
cents a copy. 

THE WITNESS: Yes. 

THE CHATRMAN: Chatelaine, I regard as a 
very fine magazine, What revenue would you be 
lesing on every copy of Chatelaine when you sell it 
for six cents? 

THE WITNESS: We would be losing substantially 
less than if the offer was at twelve cents, because 
the return of money by direct mail mailing costs 
would be proportionately much lower. 

THE CHAIRMAN: Does the Audit Bureau of 
Circulation keep any check on that? 

THE WITNESS: Yes. I think, actually, 
your six cents is not correct, Mr. Chairman. But, 
this price for the basic subscription rate -- it may 
work out to six cents, but half of your basic 
subscription rate is what Audit Bureau of Circulation 


allows, and that is what that offer was. 
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THE CHAIRMAN: But, you would be losing 
considerably on even the price of the printing, 
wouldn't you, on Chatelaine? That fifteen cents 
would not pay the cost of that magazine? 

THE WITNESS: No. 

THE CHAIRMAN: What I am trying to get at 
is this... 

THE WITNESS: That may be the cost ef the 
copy itself. No. There is no publication that I 
know of in North American in the periodical field 
that weuld retrieve the entire mechanical cost and 
paper costs, and so on, and its circulation sales 
eost from the sale of the copy. 

THE CHAIRMAN: What I am trying to get at 
is this: if, in Canada, we are turning out magazines 
which are sustaining a very heavy loss, by virtue of 
their low subscription rates, have they the right to 
complain at the competition being received from 
American publications, which may be getting 40 per 
cent of their revenues from subscription rates? 

THE WITNESS: Here is where the confusion 
is, Mr. Chairman. You are talking about gross -- 
you asked me earlier about gross revenues. That 
revenue is avery different thing. 

THE CHAIRMAN: Well, for clarification, put 
it on a net revenue basis. I would think that there 
are very few, if any, periodicals in North America 


that were making 40 per cent net revenue on their 
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circulation sales costs - very, very few, if any. 

THE CHAIRMAN: If I were to take a page 
of advertising tomorrow in Reader's Digest - let us 
say a four-colour, one page add, and also take one 
in Macleans magazine of the same type of page, what 
weuld the page cost me that I took in Reader's Digest, 
as compared to the page I took in Maclearis? Never 
mind the thousand per circulation. What would I pay? 

THE WITNESS: Well, I haven't got the rate 
here -~ the Macleans rate here. I am sorry. I 
haven'¢ got the rate. 

THE CHAIRMAN; Would it be lower or higher? 

THE WITNESS: It would be higher in Macleans. 

THE CHAIRMANs Higher in Maclean’ per page? 
Well now, sir, this is the summation for the whole 
thing. Would you say, aS Some people are saying, 
that Canadian magazines and Canadian periodicals 
at the present time are thriving in Canada? 

THE WITNESS: No, definitely not. What I 
think -- excuse me, Mr. Chairman, I think there is, 
and again, it is very hard to generalize, but I think 
the magazines in Canada are undergoing a very 
difficult time. I think the business papers today 
are a normal, or reasonably normal operation with 
every threat of deterioration in the near future, 
unless present trends stop. The Farm Press is 
not very helpful. 

TBE CHAIRMAN: Would you say that a climate 


exists, an economic climate which would permit me and 
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a group with me to stbart a reasonably good Canadian 
magazine with any chance of success at the present 
time? 

THE WITNESS: No. I would be fairly clear 
on that. My personal feelings on this and my personal 
experience in this would be that you were taking a 
very grave risk, 

THE CHAIRMAN: It would be a good way to 
lose a million dollars? 

THE WITNESS: I believe yeu weuld tend to 
get a very small return on whatever investment you 
might put in ever the period of a great many years to 
come. 

THE CHAIRMAN: I notice that one submission 
to us, the magazine concerned or the company cancerned, 
claims a net earnings of 3.1 per cent. In the 
publishing industry, is that a low rate, in North 
America? 

THE WITNESS: Going across the whole 
publishing industry, in periodicals, yes. 

THE CHAIRMAN: A low rate? 

THE WITNESS: Yes. 

THE CHAIRMAN: Has it ever been higher than 
that in Canada at any time? 

THE WITNESS: I could not say that. I just 
do not know. 

THE CHAIRMAN: Do you know if the publishing 


industry in the United Kingdom gets a return greater 
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than that? 

THE WITNESS : ‘Yes. I think they are 
substantially greater. That has been my impression 
from discussing it with them. 

THE CHAIRMAN: You have not got these 
figures? 

THE WITNESS: No. 

THE CHAIRMAN: Do you think that the 
publishing industry in the United States is getting 
a higher rate on separate earnings than that? 

THE WITNESS: Yes. 

THE CHAIRMAN: You think they do? 

THE WITNESS: Yes. 

THE CHAIRMAN: Why is it, then, that over 
the past ten or fifteen years so many old, historical 
magazines in the United States, such as Collier's and 
the American Magazine, and so on, have died? 

THE WITNESS: I think probably natural 
attrition has caused that. 

THE CHAIRMAN: Has there been a Successor 
vo Colijer's? 

THE WITNESS: No, but Holiday has come 
forward and Sports Illustrated. 

THE CHAIRMAN: That is new enterprise? 

THE WITNESS: Yes. 

THE CHAIRMAN: But, this magazine, Collier's 
had 3,000,000 circulation and it was universally 


successful and it died, and there are others. Now, 
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is it not true that what happened to our publications 
in Canada, such as those two you have mentioned here, 
is almost precisely what happened in the United States, 
and for the same reasons -- new ideas which were not 
taken advantage of in Canada? What I am trying to 
establish is -- and we have to establish this -- and 
we must be clear with these facts you have cited 
here about the death of these publications, which you 
do net say directly, but which resulted from the 
invasion of Canada by new advertising media; but, 
there may have been other causes for their going out? 
THE WITNESS: Absolutely. Again, to go 
back to this, I said that I felt that in most ef 
these, the basic cause was the overflow competition 
which they received, which did two things. It kept 
the rate of advertising expenditures in magazines 
below the normal level and it kept the cost of 
equipment acquisition above the normal level, and 
the capital was not there to develop the project to 
the degree that it could overcome those difficulties 
combined, Then, you had a further drain on 
advertising dollars and this is only the straw that 
perhaps broke the camel's back. It would be 
completely wrong for me to suggest that that was 
the cause. It was not. There are a great many 
causes and you cannot attribute the failure of any 
magazine to one cause, I do not think. 


THE CHAIRMAN: That is all. Thank you 
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very much, Mr. Laurin. 

COMMISSIONER JOHNSTON: Mr. Chairman, IL 
wonder if you would allow the witness to submit to 
one or two supplementary questions. 

Semewhere here, and I think they apply more 
te Periodical Press Association than to individual 
submissions -- there is a large folder here. I am 
not certain where it came from. 

THE WITNESS: The work sheets of Periodical 
pressis 

COMMISSIONER JOHNSTON: Thank you. 

MR, PITFYELD: Mr. Chairman, if I may list 


the research papers as Exhibit No. 0-9-60, 


---EXHIBIT_NO, Q-9-60: Research papers of 


Periodical Press 
Association. 


COMMISSIONER JOHNSTON: Here are listed 
five magazines and the number of pages they received 
in the years 1948-1960. let us, for the sake of 
previty, take only 1959, which shows Maclean 
Magazines as 1,165 pages, Readers Digest, 926, and 
Time 2,323. Well, I wonder if you can give us 
at some time soon the difference in area -- if it 
were a newspaper, I suppose, you would call it area 
lines, square inches, and you have three typesand they |are 

each adifferent size. I suppose this &b what 
counts: how much revenue did Macleans get in that 
time, Readers Digest and Time? 


THE WITNESS: I can submit this, Bao tLe You 
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like. It is the complete breakdown of revenue of 
the publications over this period that you are 
speaking of. 

COMMISSIONER JOHNSTON: In that connection, 
apparently, the present rate or recent rate for 
Readers Digest and Maclearis English and French, 5,580 
per page for Readers Digest, and at $6,040.00 for 
Maclean’ English and French, February, 1961. Now, 
going back to Mr, O'Leary's question about the ways 
of a new magazine surviving, is it not a facet that 
the publications that have survived are tied up with 
other publications of the same company, and also in 
the printing business? The printing end of the 
business seems to be a factor? 

THE WITNESS: Yes, Again, to generalize,yes, 
sir, that is true. I think that the consumer magazines 
over the past many years have, and this might perhaps 
be a wrong word -- have been subsidized by other 
operations of the same companies. 

COMMISSIONER JOHNSTON: I think that is 
all, Mr. Chairman. 

THE CHAIRMAN: Thank ypu, Mr. Laurin. I am 
sure you will nedd a refresher and I think we had 


better adjourn for ten minutes. 
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) 

fl 2 MR. PITFIELD: Mr. Chairman, the 

3 statement of advertising rates and gross advertising 
= revenue for Canadian magazines which was filed by 


5| wr. Laurin will be Exhibit 0-10-60. 


6 
| ---EXHIBIT NO, 0-10-60: Statement of ad- 
7 SPN | miaa ey vertising rates and 
gross advertising 
8 revenue, Canadian 
9 magazines. 
| 10 THE CHAIRMAN: Mr. Laurin, Mr. Beaubien 
| ‘i will ask one or two questions. 
| 5 COMMISSIONER BEAUBIEN: MP, Leupin, at 
3 page 19 of your brief you quote there the per cent 
| ‘4 of total advertising, and in 1958 it was 43.2 per 
| ‘6 cent, 1959 it was 45.2 per cent and in 1960, 46.6 
| +6 per cent. 
) 7 MR. LAURIN: Yes. 
| +6 COMMISSIONER BEAUBIEN: Which is a consider- 
6 able increase in that period. To what do you 
5 attribute the increased rate of success on the part 
1 of Time and Digest? 
43 MR. LAURIN: I think that both Reader's 
93 Digest and Time have a rate advantage over Canadian 
| ow publications which in the long run tells; there has 
| vo peen a steady increase since, and in 1948, I think, 
| er the first figures I quoted from there, 18.1 per 
97 cent, and they have risen steadily in revenue. 
98 I put it in “in pages here simply because it showed 
59 that the increase in pages continued -- excuse me 


until I see how it is worded -- the point here 
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was simply that when the magazine tax came on, 

which raised the rates on Reader's Digest and Time, 
their growth in number of advertising pages per year 
slowed down, but as soon as it was taken off it went 
up again. I think they dropped .3 per cent during 
the period that the tax was on, and then went into 
an inerease again as soon as the tax was off. 

The pages, aS was brought out just before the inter- 
mission, are apt to be confusing because they 

are in different sizes, and so on, and that is why 
most of the figures we have been discussing go to 
rates revenue. I used pages here, but L think that 
is the only place I did to show that they did start 
to climb. 

COMMISSIONER BEAUBIEN: Would you say 
that the editorial cost of Reader's Digest was high 
or low? 

MR. LAURIN: I would think the editorial 
cost of the Reader's Digest was very high indeed in 
the United States, and I would think that the 
editorial cost in Canada, depending on what the 
pookkeeping is, would, in fact, be very low indeed 
because it is material which is being bought, . 
generally speaking, for another purpose and then 
re-used. 

COMMISSIONER BEAUBIEN: But isn't most 
of their material drawn from other magazines? In 


other words, is that expensive? 
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MR. LAURIN: I am not qualified to say 
whether most of it is drawn from other magazines | 
or not, because you cannot tell whether it has been 
drawn from them or published first in them, having 


been written by Reader's Digest first. I have no 


way of knowing this, and I would hate to make any 
LHe PRE on what it was but I would say, to 
put it the other way, if you are publishing a 
magazine in the United States and buying your 
editorial content for that magazine, and then you 
publish another magazine in Canada and use that 
same editorial content over again, the cost of the 
re-use of that material is very low indeed compared 
with the original cost or compared with the cost or 
the Canadian publication which would have to 
originate it. 

COMMISSIONER BEAUBIEN: My point was could 
there be any possibility or reasonable chance of a 
Canadian magazine under the same lines as Reader's 
Digest having success? 

COMMISSIONER BEAUBIEN: I frankly can't 
answer. There was one. The first Digest that was 
published to my knowledge in North America was 
published as a predecessor to MacLean's magazine, 
and it was found that there was not sufficient 
material available that applied primarily to Canada 
and it therefore started to originate its own 


material, and from that grew into the present MacLean's 
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magaine over a period of years. 

COMMISSIONER BEAUBIEN: Is that Magazine 
Digest? 

MR. LAURIN: That was called Busy Man's 
Magazine, if I am not mistaken. 

THE CHAIRMAN: It was made over into the 
Magazine Digest, which was published in Canada. 

MR. LAURIN: Yes. 

COMMISSIONER BEAUBIEN: Now, the breakdown 
of competition in the States into overflow and 
Canadian editions; which of the two is more important 
from the point of view of competition, the overflow 
or the Canadian edition? 

MR. LAURIN: That is a very difficult 
situation to answer. Some of the Canadian 
magazines have survived and stood up against 
overflow circulation, but only the strong have 
survived and, as I mentioned in my prief, we are down 
to five national magazines with significant circu- 
lation today. The advent of the Canadian edition, 
plus now the advent of sectional editions, and so 
on, have made the situation that much worse. NE 
can't tell you which one of those two would be the 
most important. If you have no overflow circu- 
lation to start with, it would be extremely difficult 
for anybody to start a Canadian edition of an 


American magazine from seratch. It would have to 
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develop circulation, and so on. [I can't tell you 
which of these two would be more important, but 

it is a succession of events; first, the overflow 
and then the drain on the advertising dollar in one 
way -- in a variety of ways of the drain on the 
advertising dollar; I couldn't say which one l 
would accept of those if I had to say, but I think 
the drain on the advertising dollar. 

COMMISSIONER BEAUBIEN; It would seem 
from the statistics that Chatelaine have very high 
circulation relative to population? 

MR. LAURIN: That is right, sir. 

COMMISSIONER BEAUBIEN: And to what do you 
attribute that? 

MR, LAURIN: I attribute it to the purchase 
of the circulation list of Canadian Home Journal 
at the time when Mr. Cooke decided that the Canadian 
Home Journal wouldn't continue in operation and 
asked us if we would purchase his subscription Listy, 
which we did, and put it together. Now, I am 
saying 'we" and I shouldn't; I am not speaking 
in the capacity of MacLean-Hunter here. We put 
Chatelaine and Canadian Home Journal together which 
gave us a large circulation, and we anticipated 
shat the circulation would drop substantially after 
the two had been merged. Itodidhforva short 
time and then it started to go up again, and l 


think this is only due to the tremendous effort 
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that has been put into the publication and the amount 
of money that has been spent on it has made it 
acceptable to this very large number of Canadians. 

COMMISSIONER BEAUBIEN: Thank you. 

THE CHAIRMAN: Mr. Laurin, thank you, 
put before you go I want to ask one last question 
for the record, and for my own information. Why 
do American magazines with circulation running into 
the millions, why do they bother with the comparatively 
small, relatively small circulation which they get 
in Canada? What is the answer to that? I know 
what they say, but I want to know what you say, I 
want to know what you think about it? 

MR. LAURIN: Well there again, Mr. Chairman, 
you are getting a very complex situation. The 
reasons can be quite varied and in some instances 
can have nothing whatever to do with the publisher. 

For instance, suppose that a mass circulation 
U.S. magazine is in a race over numbers south of the 
border -- which most of them are at the moment -- 
and they hire or employ the services of many 
outside field sales organizations that don't work 
primarily for them, and they tell these people, 

‘we want circulation and we are prepared to pay; 

95 per cent of the revenue you derive you keep, you 
give us 5 per cent of it and for that we will do 
some promotion. " T am not talking in actual 


figures, I am just trying to state a case. 
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Now, the field sales crews for these various 
organizations, the outside field sales organizations, 
go out and sell across Canada and across the States, 
they are anxious to sell wherever they can, and the 
more they sell the more they make. They come into 
Canada and start at ene end and go across the country 
and pick up as much circulation as they can, and 
then go out to the other end of the country, and they 
get commission on 4t as if it were sold in the 
United States, and this has in some instances, I 
happen to know, embarrassed U.S. publishers 
because they got more Canadian circulation than 
they wanted. On the other hand, there are some 
U,S. publishers who want -- all I can do is assume 
that .they ane snterested in developing their 
Canadian circulation further for the reasons that 
I have described in my presentation this morning , 
where they cannot either accept split advertising 
or where they can add a Canadian section or split 
them ultimately and form a Canadian edition, but 
there are various reasons for Ute 

THE CHAIRMAN: Thank you very much. 

MR, LAURIN: May I take advantage of being 
here just to continue one point you raised this 
morning on this question of the sale of Chatelaine. 

T have here a subscription offer, and this came 
from a charge account mailing of the Robert 


Simpson Company which was done recently, and they 
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offeredthese special offers for American publications; 
10 issues of House and Garden for $3, at 30 cents © 
a copy. House and Garden is a very thick publication 
and its mechanical cost would be far in excess of 
anything in Canada for the weight of the paper and 
the total weight of the publication. Mademoiselle, 
12 issues for $2.50; Glamour, 12 issues for $23 
Living, 12 issues for $2; 13 issues of Better Homes 
and Gardens for $2.12; these are all substantially 
below. Also, 32 issues of Life for $2.98. Now, 
Life is very substantially, generally speaking, 
heavier than Maclean's magazine and yet this works 
eut to less than 10 cents a copy. AiieL am bryine 
to point out is that the thing that was raised this 
morning is not confined to Canadian magazines; 
it is a practice that goes right across the porder. 

THE CHAIRMAN: Are there any Canadian 
magazines on that list? 

MR, LAURIN: None. 


THE CHAIRMAN: Thank you, eiy, 
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SUBMISSION OF 


| 1 
THE 
Z 
3 PERIODICAL PRESS ASSOCIATION 
4 
SECTION 1 
5 
INTRODUCTION 
6 
1. This submission is presented on behalf of the 
7 
members of Periodical Press Association, which 
3 
embraces three constituent associations. 
9 
They are: 
10 
(a) Magazine Publishers Association of Canada, 
11 
comprising the following consumer magazines: 
12 
English Language French Language 
13 
Canadian Homes La Revue «Populaire 
14 
Chatelaine Le Samedi 
15 
Health Chatelaine-La Revue 
16 Moderne 
Western Homes & Living 
17 
Liberty 
18 
Maclean's Magazine 
19 
Saturday Night 
20 
(bo) Agricultural Press Association of Canada, 
21 
comprising the following farm publications: 
ZZ 
The Country Guide Le Bulletin des 
23 Agriculteurs 
The ‘Maritime Farmer & Co- 
24 operative Dairyman 
Zo Farmer's Advocate 
26 (c) Business Newspapers Association of Canada, 
) 27 comprising 144 business, trade, industrial, 
28 technical and professional publications, which 
29 cover the key people in Canada's trade and 


industry. 
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The circulation of these Periodical Press 


1 

: Association publications totals 4,265,000. 

i: MPA member magazines carry 90% of the total net 
4 advertising revenue in Canadian consumer maga- 

: zines. BNA members carry 67% of the total net 

P advertising revenue in Canadian business pub- 

: lications; and APA members carry 53% of the 

, total net advertising revenue in Canadian 

: agricultural magazines. A detailed list of the 
e members of each of these associations, with 

Hi their addresses, is shown at Appendix "A". 

e 2, Of these three Associations, Magazine Publishers 
13 Association represents those publications which 
a have so far been most affected by foreign com- 
“e petition and which come under the most immediate 
16 threat of an extension of that competition. 

1" 3. However, the trend in new publishing practices 


in the United States is adding further threats 
of unfair competition td the members of Business 
Newspapers Association and Agricultural Press 
Association, and it is important that such 
threats be brought under control before a 
really serious situation develops. 

4. This submission, therefore, while basically 
describing the magazines situation, has the full 
support of all constituents of Periodical Press 
Association. 


THE ROLE OF CANADIAN PERIODICALS 


5. The national periodical press of any country plays 


a Significant role in the cultural, political, 


economic and social life of its people. These 


Ald Ye #98 Datbateh Mey 


| abe dee shee jroages betta 8 per ‘el | veciinent 

a ae sibesiais ws aod. st expsinenia as 
useless on reawem anonttoeiad, april eae ~ al : eae 
digas ig Lota rd) bisa oad seat naa wi oni ved . 


i be Ma A 


selthy. swohtsmALaing oecieid ahi i 


ove! Osea He ous webrad agi Avid bene noktteeq | a | | 7 ae 
adiliclie's ‘dedi he Aad ausiatxe ae Xo sees ie ; as i a 
IWBETSRIG . So eel dug Geist duc uaoet oct S0v Grol € Mr 1 ay RD 
208 ee Ae Sey ae Ee wt oder? DOA TAY) wad ae, | | | : i ; i ns 
Sastisee + PISCE BIS OE moka Ooigunbe “iB tay 0 | | gar ies ay 
Base? Lata kyo ted) bie sre ait ulgiiala eisqeqewon ei) ene 
sistis atid) ehtoget | BE: qe ‘Date MOhIHE 088A fe 
srewted: Lox dnod | Melieate Jiniqienae Oo eteenit py ag We 
To 6 te rae rts uy anosteea Ni Labent fp is 
Vilsoteey odds We iililaie lal widiseninitic elnt + | 
Arlt. ond set re LTSHe Be aie wig giidiroese 
26a Spe Thee £25, 0 Sah sh * he ba sroawe . 


em 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


publications provide an important unifying 

and identifying force. They are an important 
means of expression of national thought and 
opinion, a forum for discussion and informed 
criticism. They supply a vehicle for the 

works of Cavsmianesurneras artists and photo- 
graphers. They provide for the dissemination 
of the specialized information needed by 
Canadians in business, industry and agriculture. 
They recognize and publicize Canadian person- 
alities. They provide entertainment for Cana- 
dians. Above all, they reflect the Canadian 
way of life. 

In Canada, these tasks take on even greater im- 
portance because the Canadian people are exposed 
to stich a-continuous flood of U.Sanand scother 
foreign opinion and points of view. Canada's 
geographical position, its standard of living, 
its industrial and commercial development and 
the language of the majority of its population, 
leave its people particularly vulnerable to an 
almost overwhelming influence by the U.S.A. 
Professor Jacob Viner, of Princeton, discussed 
this problem of special foreign influence on 
Canadian thought in January, 1958. In the 
course of his Allen B. Plaunt memorial lectures 
at Carleton University, Ottawa, he had this to 


say: 
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ST SEN EG 
"Let me now drop for a few moments my dis- 
cussion of quality and confine myself to the 
supposition that, quality for quality, the 
American producer will still have a compe- 
titive advantage, because of the larger 
scale of his operations. The American pro- 
duct, whether it is a popular song, or a 
popular novel, or a play, or a magazine, 
will have been produced in the United States, 
primarily for the American market, primarily 
by American craftsmen. It will therefore 
inevitably, even if surely unintentionally, 
be introducing into Canada American social 
eeebennel American moral attitudes, American 
political ideas." 
"On the assumption that the Canadian is 
moulded by the movies he sees, the music he 
dances to, the periodicals and comics he 
reads, the radio he listens to, the Canad- 
ian mind may be undergoing a subliminal 
brainwashing. If I were a Canadian and 
believed this was happening, I would be con- 
eerned, and I would look into the problem, to 
see whether there was anything that should be 
done about it." 

Publications of Canada's periodical press are an 

important factor in offsetting these alien influ- 

ences. Along with newspapers and the Canadian 


Broadcasting Corporation, they give national 
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expression to Canadian thought and opinion. 
They deal primarily with Canadian problems, 
achievements, political thought, economic, 
historic and cultural development. They dis- 
cuss world events from the Canadian point of 
view. 
We feel that a Canada. which did not have its 
own national magazines, its own business press 
and its own farm magazines would be a Canade 
with a much smaller chance of preserving and 
developing its national identity. Their role 
is so important, we believe, that if those now 
published under private ownership were to be 
driven from the scene by foreign competition, 
the Government would find it necessary to re- 
place them on some basis similar to the estab- 
lishment ofythexCBC. pAopartiof, thelci rele 
was described in the only formal examination 
of Canada's periodical press in recent years, 
the Massey Commission in 1951. Its report re- 
cognized the contribution Canadian periodicals 
were making to the national culture. "The 
periodical press", it said, "does make a 
conscious, and it seems to us, a successful 
appeal to the country as a whole; and in our 
periodical press we have our closest approx- 
imation to a national literature". 
While Canadian radio and television operations 
are subjected to "overflow" competition for 


listeners and viewers, and to somewhat lesser 


= iy : _ Oh a cz: 
oe ae sn Se La once s 
aherg: oesictaue, ant ‘ate Bei 


abated a st ALUON. stan ae 


SSee atari .qdbdemt LANGRAaR ea: | 
aS Bock ey Re nA sig syell od SH. smaege on ot 
ed Gt. exer Cidaxenwe ounvity, “opie 


uoidivommn cletet ye. eaepeeee! aon apvine | 
“Rl OF Yusdeete: df belt Dd ‘CieneeTeveD arid 


-Juses ons of  welimi atdard. stom, a Hots, Sontg 


res = ae ss 


Lon sdert to eq Ari DRE eee ie aeardta kT 
Hoven tee Lahr owl outs bye lg bodfianaeb BBW 


(SSTHRE CNSIS wits -emstig igoliod teg @' abated to 
“65 2weqs sox Lee! of vebee Lao yeaash off 
A¢60 LOlI3g nolihauad wolentkatdee: esta Hamieas 

aT tuo lle) geld ad) an Delain erie 
ati Beob" yma hy aera factholseq 
- -dEGOONG 4 eh Od mitoge, cub tine Umiieeaob 


a5 


ts ay 


aes 


a0 Lvetego imohenegaty poe tba: satan al hw OL ee vi % 
of nade 'FOqmoo heoltemto” Beacon: | | 


13 


} 


14 


15 


16 


17 


18 


19 


20 


21 


22 


23 


24 


25 


rs 


12% 


Sie 


OV 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


degree for Canadian advertising dollars, they 
are protected from the foreign control of do- 
mestic stations by licensing and/or subsidy. 
Canadian newspapers -- daily, weekly and week- 
end -- are not directly subjected to overflow 
competition for readers, except in a few border 
areas, because of the time and space problems 
involved. But Canadian periodicals, which play 
a major role in keeping Canadian informed about 
themselves, are exposed to strong and often 
unfair forms of foreign competition on a scale 
that seriously threatens their continued exis- 


tence. 


FOREIGN COMPETITION 


Foreign competition takes two direct forms: 
(a) high volume overflow circulation 
(ob) by-product publishing, which enables and 
encourages Canadian advertising dollars 
to be spent in publications whose editorial 
content is almost entirely foreign. 
Either of these two conditions is highly dangerous 
to Canadian periodicals. In combination, they 
can easily prove fatal, 
Canadian periodical publishers feel that it is 
vitally important that Canada not only retain, 
but develop and strengthen her national identity. 
Obviously, U.S. magazines are edited for U.S. 
audiences, reflect U.S. philosophies, and sell 


the U.S. way of life. The overflow circulation 
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of such magazines in this country must have a 
tremendous influence on Canadian thinking, par- 
ticularly on our youthful population. In addition, 
in "Canadian" editions, these ideologies are 
being sold to Canadians and paid for with 
Canadian advertising, and tax dollars. Thus 
Canadians are paying to dilute their own 

national identity. 

It is against this background that we present our 
submission, believing that action to reduce the 
important margin of economic advantage now 
accruing to foreign publications would be in the 
public interest. The situation in respect to 
overflow circulation will be dealt with under 


Section II, see next page. 
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SECTION IT 


OVERFLOW CIRCULATION 


Lo 


The overflow circulation situation in Canada is, 
to the best of our knowledge, unparalleled any- 
where in the world. In general, Canadian mails 
carry far more foreign periodicals than 
Canadian, and an inspection of any newsstand will 
disclose the overwhelming ratio of foreign to 
Canadian magazines. Of the 103 magazines which 
have over ’10,000 single copy sales per issue in 
Canada (ABC Bluebook, December 1959) only 9 

are Canadian, 5 French language and 4 English 
language. 

Here are some further facts: 

(a) In 1948 the number of copies sold in 
Canada, of those U.S. consumer magazines 
whose Canadian circulation is shown 
in Audit Bureau of Circulations reports, 
totalled 86,157,241. The sales of all 
Canadian magazines audited by ABC for 
the same period totalled 40,905,518. 
Canadian magazines were then outnumbered 
only 2 to 1. The latest comparable 
figures (1959) show U.S. magazine 
sales at 162,604,892 and Canadian sales 
at 45,765,160. Canadian magazines are 
now outnumbered nearly 4 to 1. Approx- 
imately 4 out of 5 magazines now sold 


in Canada are American. 
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(b) In 1959 Canadians spent over $25,000,000 


on the overflow copies of those U.S. 
publications whose Canadian circulation 
is shown on ABC statements. If "Canadian" 
editions of U.S. magazines are added, 
the figure rises to well over $30,000,000. 
Millions of other foreign magazines are 
sold in Canada annually, but we have no 
accurate record of their circulations, or 
the dollars spent on their purchase, because 
they are not audited. 

(c) On September 19, 1960 some representative 
large newsstands were checked in detail 
in Toronto, with these results: 


A & A Newsstand 352 U.S. 4 British 6 Canadian 


title 
Bus terminal Pee 3 5 6 : 
Benny's newsstand 333 " 5 = 5 ” 
Eaton's College Be as e 10 . 
mos 


On September 28, the stand at the Chateau 
Laurier in Ottawa revealed 132 U.S., 3 
British, 13 Canadian tities. 
These counts do not include U.S. pocket books 
Or somite. 
17. French Canada, too, has its overflow problems but 

as we have not been able to obtain ABC figures for 

foreign French language periodicals circulating 

in Canada, we can give no accurate figures. Three 


representative Montreal newsstands, on September 25, 


1960, revealed the following: 
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French Imports Canadian Titles (French 
1 
39 12 
2 
30 14 
3 
yi 8 
18. The overflow circulation per issue of business papers 
5 
is also very important. 
6 
1949 NS ee 
7 
Number of titles of U.S. 
8 business papers overflowing 
into Canada 510 Lytoe 
9 
Total Canadian circulation 
10 per issue of U.S. business 
papers overflowing into 
11 Canada 225 513 1,122,500 
12 (Source: Standard Rate & Data Service) 
13 This is an increase, in ten years, of 193% in 
14 numbers of titles, 398% in circulation per issue, 
15 and very significantly, an increase in the 
16 average circulation per title of 70%. Farm mag- 
17 azine overflow circulation is not yet so 
18 dangerous, but in 1959 totalled 607,000. 


19| 19. Here are the implications, as Canadian periodicals 


20 have experienced them, of the overflow circulation 

71 problem. 

22 (a) The sheer volume and variety, combined 

23 with colour and thickness, of foreign 

24 magazines tend to overwhelm Canadian 

25 publications. Also, promotion efforts 

26 of U.S. publishers, developed for their 

27 home market and then used in Canada, again 

28 push Canadian publications -- which 

29 cannot afford such heavy selling programmes - 


30 into the background. The circulation growth 
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of Canadian magazines has, therefore, 


1 

been restricted and made much more 
pd 

costly by the overflow circulation 
3 

torrent. 
4A 

(ob) American firms (manufacturing, merchan- 

“) 

dising, ete.) with Canadian branches 
6 

or subsidiaries comprise two thirds 
7 

of Canada's national magazines adver- 
8 

tisers. In earlier days they felt 
9 

that they could depend largely on 
10 

their advertising in overflow circula- 
11 

tion to do their magazine advertising 
12 

job in Canada. Accordingly, when mag- 
13 

azine advertising appropriations were 
14 

set up for their Canadian subsidiaries, 
15 

such appropriations were frequently charged 
16 

with overflow magazine advertising before 
17 

Canadian magazine advertising was pur- 
18 

chased. This kind of thinking was slowly 
19 

overcome, but is showing signs of 
20 

coming to the fore again. It slowed 
21 

the development of Canadian magazines 
2 

in the past, and could be very injurious 
23 

if it assumed important proportions in 
24 

the future. 
25 

(c) We believe that the heavy volume of over- 

26 

flow advertising, of those preducts and 
24 

services which are available on both 
28 

sides of the border, has tended to hold 
29 


total advertising expenditures in Canada 
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ANGUS. STONEHOUSE e co. Lo. 
below those in the U.S. Here are the 
1959 estimates: 
CANADA U.S.A. 


Total expenditure on advertis- 


ing (million dollars) - 1959 S540 (eyell 117 Ste 
Population, June 1959 (000's) LT 4Aae 176,900(c) 
Per capita expenditure on 

advertising $33.48 $62.85 
Gross National Product 

(million dollars) $34,593 $479,300(c) 
Percent advertising to GNP 1.69% 2.32% 


Sources: (a) Maclean-Hunter Research Department 


(ob) Printers! Ink 
(c) Population and GNP - Canadian 
statistical Revue 
(d) The advertising content of overflow cir- 

culation hurts Canadian magazines, and 
it also hurts the domestic Canadian 
manufacturer, and Canadian subsidiaries 
of commonwealth countries, who compete 
against U.S. subsidiaries. The parent 
company of the latter may spend heavily 
on a U.S. magazine campaign which, over- 
flowing into Canada, raises the recogni- 
tion factor. of the U.S. products. The 
domestic Canadian manufacturer starts 
his advertising and sales campaign at 
an important disadvantage. It should be 
noted that much U.S. magazine advertising 


is either for products whose names are 


drew toeqetl aerate 


boars 
aeranbete. 
eet, "acaganet ro 
mal RAs y= Bp U8 wor sete’ te) 


SiyoH Lael tat¢ eae | 

Mate wereats to Sheltavs aiiatiseria ait? (b) 
OS) HORE ARAM calbanrd ati ‘natalie 
Ketbeteen: of eon ob opty eae oate: + 
SONAL Ede ree bts ed wees) rei iear uns 
OPaGiwo Ure sad dnbes ite: meipiectadidedes %6 
WHODTRG SRT +asltetel odie: Biv Ian Cas 
Git veot Diegs sim sided ete “Be 7 


reve Host ry lade Shee 8.0 Ndi 


“Tagwor. Wid esel'sg  sbems wert satwody) 


90 eI beowg (20 ae Bo ote ee 
ouil ok '13)' 1 os ys nea as tbucsS oft» oma: 
$8 My legays eel ae Bie Hilal ores ie 


Bd Hineviy oT See arctan a rt ag 


BULB SI16Vis sutadgein sa y shear nade 2 Desai 
JOR omen sscctw atovaong iat etia.ti el 
ye i ‘ wt ee ae 


\ 


“sono 


mek 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


household words in Canada, or carries 
"also available in Canada" clearly 
displayed. This trend will make it 
more and more difficult for Canadian 
companies to remain independent of 
foreign’ control: ‘The value of U.S. 
advertising overflowing into Canada, 
in only those consumer magazines for 
which we could obtain advertising 
revenue figures, and whose Canadian 
circulation is in excess of 25,000 
copies per issue,totalled approximately 
$20,000,000 in 1959. 
It is impossible to attribute the failure of any 
magazine to any one cause, but there is no doubt 
that the overflow situation outlined above has 
been an important contributor to the demise of 
many Canadian magazines, such as Canadian Home 
Journal, Canadian Magazine, National Home 
Monthly, New World, etc. Those that have survived 
have not done so easily, and are operated on a 
very narrow economic margin, or at a loss. 
A truly remarkable feature of overflow circulation 
competition is that American publishers choosing 
to compete in this field are being subsidized, 
in effect, by both the American and Canadian 
governments. 
For a number of years, the Canada Post Office 
Department has allowed U.S. publishers to truck 


or ship their magazines into Canada and mail them 
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in Canadian post offices at statutory second 
class mailing rates, which are lower than U.S. 
rates. These special privileges exist as the 
result of an instruction issued by a previous 
Postmaster General, under the wide powers of 
discretion allowed him by a section of the 

Post Office Act. The instruction was issued by 
a laudable effort to earn some revenue for 
Canada, since this country receives no revenue 
for handling magazines mailed in a foreign 
country. 

The United States Post Office also offers 
American publishers an inducement to increase 
their circulations in Canada, in the form of 
special postages rates authorized in November 
1958. The special rates for U.S. publishers 
malLling to Canada are lower than the domestic 
rates to any address over 1,000 miles from 
mailing point. Thus a publisher in the midwest 
can mail his magazine to any part of Canada for 
a lower cost than to New York or San Francisco. 
A New York publisher can reach any Canadian 
address -- even far-off Yukon -- at lower rates 
than he must pay to reach any U.S. address west 
of Chicago. 

Hon. Arthur E. Summerfield, Postmaster General 
of the U.S.A. made no secret of the fact that 
these low rates were set deliberately to en- 
courage the dissemination of the American view- 


point. In announcing the new rates, he stated 
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in an official press release that "increases 
originally planned in second class postal 
rates to foreign countries have been considerably 
modified in view of the growing world acceptance 
of American published materials and the desire of 
Americans to encourage their influence abroad," 
The statement contained this further direct. 
quotation from Mr. Summerfield: 
"By this move, we will be keeping increases 
moderate enough to encourage continued 
growth of the world market for printed mat- 
erials which spread American ideals, culture 
and facts abroad." 
The effect of U.S. periodicals on Canadian postal 
services and operating deficits is of real con- 
cern to Canadians. The last reported deficit of 
the Canadian Post Office in carrying second 
class mail of all types -- foreign and domestic -- 
totalled over $21,000,000. 
Where does this deficit come from? In paragraph 
16 (a) the figures show U.S. ABC consumer maga- 
zines outnumbering Canadian magazines by 4 to l. 
The average weight of the ten top U.S. magazines 
circulating in Canada as against the average 
weight of the ten Canadian magazines comprising 
Magazine Publishers Association is twice as 
great. The Canadian Post Office, these figures 
would seem to indicate, carries eight tons of 
ABC U.S. periodicals for every ton of Canadian 


ABC periodicals. 
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3 ae * 2 J. 2 » 
of. The deficit in second class mail stems from 


these classes of publication: 
(a) daily,weekly, monthly, weekend, farm newspaper 
(o) consumer, business, farm, religious, scienti- 
Liesrete. publications of magazine type 
(c) foreign publications carried free, or 
at second class statutory rates 

28. The fact is that Canadian periodicals -- (b) above 
-- are responsible for a much smaller part of 
the Canadian postal deficit than their foreign 
counterparts. oFurther, anyrinerease-in second 
class rates, has the direct effect of penalizing 
all Canadian publications to subsidize still 
further the circulation of foreign publications 
in this country. 

29. The anomalous situation described above merely 
highlights the serious problems posed by overflow 
circulation. However, the widespread circu- 
lation of overflow publications in Canada has 
allowed and encouraged an even more damaging 
form of foreign encroachment, which is growing 
constantly wider in its implications. This is 
foreign by-product publishing. It will be 


dealt with under Section III, see next page. 
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SECTION III 


. BY-PRODUCT PUBLISHING 
; 30. The competitive foreign by-product publishing 
E that threatens Canadian periodicals falls into 
: three categories. They are 
, (a) Special "Canada" editions of U.S. 
: publications 
: (bo) Special "Canada" sections in U.S. 
; publications 
re (c) “"Split-run" and "regional" advertising, 
in copies of U.S. publications circula- 
¥ ting in Canada 
12 
i These will be dealt with separately. 
Special "Canada" Editions 
i 31. In 1943 Time, and in 1947 and 1948 Reader's Digest, 
: converted their overflow circulation into viet 
i editions for Canada. They are "special" in 
that they carry, throughout, Canadian advertising 
: for Canadian consumption. Their editorial 
a content is almost entirely purchased for the 
parent edition, and then re-used in each satellite 
; edition. Their parent editions do not circulate 
i in Canada. 
23 
32. The saving in editorial costs, over a Canadian 
. magazine which must originate all its own editorial 
: material, allows lower advertising rates than 
# an equivalent Canadian publication can establish. 
Editorial savings also allow more money for adver- 
mea sales efforts, special promotions of var- 


ious kinds, and for profit. 
30 
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ANGUS, STONEHOUSE & CO. LTD. 
ing rates of by-product savings, we have compared 
the U.S. domestic advertising rates of Reader's. 
Digest and Time with Saturday Evening Post, 
and then compared their Canadian advertising 
rates with those of Maclean's Magazine. The 
rates used are for one page black and white at 
the one insertion rate, and are expressed in cost 
per advertising page per 1,000 copies of the 
magazine. (C/1000). 

The C/1000 of Saturday Evening Post is $4.20 and 
of U.S. Reader's Digest $3.02,or 23.1% less. 

In Canada,the C/1000 of Maclean's is $6.71 

and Reader's Digest combined French and English 
rate (which most advertisers use) is $3.73 

or 44.4% less. Time (U.S.) C/1000 is $5.52 

or 31.4% higher than Saturday Evening Post. 

Time (Canada) C/1000 is $7.96 or only 18.6% 
higher than Maclean's. In each case, therefore, 
the advertising rates of Time and Reader's 
Digest give them a greater competitive advantage 
in Canada than in their country of origin. 

This might indicate that the C/1000 of Canadian 
magazines was too high. The profit and loss 
figures and breadkdown of costs of individual 
Canadian magazines, which cane be made avail- 
able to the Royal Commission in confidence, 


disprove this conjecture. 
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1| 35. In 1961, a full page four colour in the Reader's 


2 Digest English Canadian Edition, with an estimated 
3 circulation of 891,000 will cost $5,155. If 

4 an advertiser takes the French edition as well, 

5 with an additional circulatinn of $209,000, his 

6 additional cost will be only $425. This bargain 

7 basement practice places both English and French 

8 Canadian magazines in a most difficult competitive 
9 position. Reader's Digest has used its low cost 
10 simultaneous coverage of French and English 

11 speaking markets in Canada to influence advertis- 
12 ing away from both French only, and English only, 
13 magazines. 


14 35. For instance, once an advertiser has decided 


15 to use the English edition of Reader's Digest, 
16 he can buy a one page four colour advertisement 
W in its French edition for $425, or $2.03 per 

18 thousand circulation. In a long-established 

19 Canadian magazine, in the French language, 

20 Le Samedi, a page four colour costs $940, or 

1 $11.70 per thousand circulation. Selection 

22 du Reader's Digest will have about 209,000 

73 circulation against Le Samedi's 80,000, but 


ean sell a full page four colour for less than 
half Le Samedi's rates. 

37. We show below a twelve year record of Canadian 
advertising dollars carried in Time and Reader's 
Digest, as recorded in the Canadian Magazine 


Advertising Summary. The Magazine Advertising 
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Bureau, which is a committee of Magazine Pub- 


1 

: lishers Association, brings out this Summary 

: as a quarterly report on advertising volume 

in magazines in Canada. Although Time and 
Reader's Digest are not members of either 

; MAB or MPA, advertising figures for these pub- 

i lications are included, through the co-operation 

: of their publishers, in this Summary. Other 

‘ publications included are: Canadian Homes, 

5 Chatelaine, Maclean's, Liberty, Le Samedi, 

. Le Revue Populaire, Chatelaine-La Revue Moderne, 

‘ and Saturday Night. These publications account 

: for 90% of the advertising revenue of all 
magazines in Canada. A detailed breakdown 

i of the remaining 10% is not available. 

oi 38. Advertising revenue figures in the Canadian 

; Magazine Advertising Summary are reported 

at the gross one-time rates. Dollar volume 

; figures reported are therefore higher than actual 

i gross figures for those publications offering 

ss frequency and volume discounts. While the 

- figures are not absolute, they are directly 

- comparable as they have been reported on the 

es same basis. Here are the Pigures since 1948, 
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In 1959 Reader's Digest and Time carried 412 

of the advertising dollars spent in the measured 
magazines in Canada. In otherwords, two 
foreign magazines carried 7O cents for every 

one Canadian advertising dollar carried in 

the nine leading Canadian magazines. 


Dollars spent in "Canada" editions are lost 


Ce) 
\O 


to all Canadian media. Had they not been 
spent in foreign publications, they would 
have been equally available to Canadian 
newspapers, radio stations, TV stations or 


magazines. As the drain increases, all Canadian 


media will feel its effects with growing severity. 
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"Canada" editions have generated a great deal 

of the steadily increasing volume of advertis- 
ing appearing in their pages through intensive 
cultivation of the field. They have argued that, 
by promoting magazines as an effective adver- 
tising medium, they have actually helped 
Canadian publishers to develop more revenue than 
would otherwise be the case. 

41, Statistics, however, do not support this conten- 
tion. The share of total print media advertising 
obtained by magazines in Canada, including "Canada" 
editions, was 7.1% in 1959 as against 7.4% in 
1948. This hardly suggests any effective 
generation of new business for the magazine 
industry as a whole through missionary work done 
by the "Canada" editions. 

ho, It is true, of course, that the dollar value of 
advertising placed in magazines in Canada fae 
more than doubled during that: same period. This 
is simply a reflection of the fact that since 1945 
Canada's GNP has increased 200%, her population 
nearly 50%, and her total advertising expenditure 
350%. 

43, If Canadian magazines had not been faced with 
the dual foreign pressures described in this 
submission, they would probably have generated 
as much advertising on their own during this 


period. If the existing magazines-had failed 
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to do so, new Canadian magazines would have 
been founded to serve this market. This 
healthy alternative cannot be said to exist « 
today. 

44, Canada has now only five independent English 
language national magazines of any substantial 
circulation. If any one were forced to 
suspend publication it could only be replaced - 
if at all - by another "Canada" edition, or 
section, of a foreign magazine. Canadian pub- 
lishers simply can't and won't take the risk 
of entering Pields where they are now, or may 
be tomorrow, faced with competition from a 
foreign publication with heavy built-in cost 
advantages and, by Canadian standards,. huge 
resources. Canada is attractive to foreign 
publishers. Reader's Digest and Time have 
demonstrated that this is a good market for 
by-product publishing, because of their fa- 
vourable pattern of costs, and it is obvious 
that the Canadian potential for such ventures 
is growing. 

45, Thus, the threat to Canadian consumer magazines 
by "Canada" editions does not rest in Time and 
Reader's Digest alone, but also in other 
foreign publications, in the U.S. and in France, 
which are attracted by the promise of profits 


from by-product publishing for the Canadian market. 
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tax enacted in 1956 to remedy this situation. 
: The measure called for a tax of 20% on the 

: advertising revenues of foreign magazines 
circulated in Canada and carrying Canadian 

: advertising, unless the publication's 

: editorial content was at least 75% Canadian 
; in origin. 


At the time the tax was announced, seven U.S. 
magazines and a Belgian magazine were publish- 
ing Canadian editions. Five of the American 
publications and the Belgian periodical immed- 
iately withdrew from the field. 
These were: 

Better Living 

Everywoman's 

Family Circle 

Parents Magazine 

Woman's Day 

Bonnes Soirees 
Time and Reader's Digest continued to publish 
their special editions. In 1956 these two 
periodicals had carried 41.7% of the total 
number of advertising pages carried in all 
magazines reporting to Magazine Advertising 
Bureau. In 1957 this was reduced to 41.44. 
Since both publications increased their 
advertising rates to meet the tax, they 
enjoyed a slightly greater percentage of 
total magazine advertising revenue -- 39.8% in 
1957 as opposed to 38.6% in 1956. This increase 


in revenue led some people to the assumption 


that the tax had failed to help Canadian magazines. 
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er Actually, the magazine tax helped Canadian maga- 
zines by causing the withdrawal of several 
"Canada" editions and discouraging the intro- 
duction of any new ones, "Canada"sections, or 
split-runs, etc. It raised the signal that 
some Canadians were interested in remaining 
Canadian. However, as Time and Reader's Di- 
gest passed on the tax to the advertiser, 
more money was spent on them and some Canadian 
magazines found that their share of the mag- 
azine advertising dollar was being cut back 
accordingly. 

50. The decrease of 0.3% in the number of advertis- 
ing pages carried (Paragraph 48) might seem to 
be an almost insignificant franction, 
but in this case, it was an important one. It 
represented the first time since Canadian 
editions of foreign publications came into 
being that the upward trend of Time and Reader's 
Digest had been halted -- at least momentarily. 
Indeed it was the only time. Repeal of the 
tax by the present government in June 1958 enabled 
both publications to resume their steady climb 
once more. In 1958 these two magazines carried 
43,2% of the total magazine pages. In 1959 
it was 45.2% and in the first six months of 
1960, the figure was 46.6%. 

51. Another result of tax repeal was that two of the 


five U.S. magazines that had discontinued their 
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"Canada" editions in 1956 returned to the 
field. These were Woman's Day and Every- 
woman's Family Circle. In addition, other 
U.S. publications started to solicit Canad- 
ian advertising dollars for advertising 
directed to the domestic Canadian market. 


These were: 


TeV. Gude 
Modern Miss 
Argosy 

True 


t 


'Canada" Sections, Split Runs, Regional Editions 


Some U.S. magazines, notably Argosy and True, 
instead of reprinting the complete magazine, 


use the plan of adding a "Canadian" section 


only to those copies circulating in Canada. 
Canadian advertising is then solicited for these 
pages at a great advantage to the publisher as 
his basic costs have been absorbed in the U. 8. 
These publications have not made much headway 

so far, but point the way for still more enter- 
prising publishers to follow. 


Other magazines, such as Life, Look, Saturday 


Evening Post, ete., now permit an international 
advertiser to drop his U.S. domestic advertis- 
ing in those copies entering Canada and replace 
it with advertising for his Canadian subsidiary. 
As the extra cost involved is basically the 

time required to stop the press and substitute an 
electro carrying Canadian copy, the price at 


which such advertising can be sold to Canadian 
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subsidiaries can be extremely attractive. 
A form of split-run advertising, the pub- 
lishing of editions for various regions of 
the country in which some editorial pages as 
well as advertising pages are changed for each 
region, is also gaining rapidly in popularity 
in the United. States, 
Ultimately, split-run advertising, regional 
advertising, and normal "overflow" advertising 
featuring "also available in Canada", could 
replace Canadian magazine advertising for branch 
plants of U.S. companies, and such advertisers 
comprise two thirds of the advertisers now 
using magazines in Canada. In the meanwhile, 
these advertising practices re-focus attention 
on overflow advertising and its relationship 
to Canadian advertising budgets for Canadian 
magazines. 
To give some indication of the importance of 
split runs and regional editions, etc. to 
U.S. publishers, here is the percent of total 
advertising revenue gained through these 
practices in the first half of this year, 
for several leading U.S. magazines: 
Saturday Evening Post 16% TV Guide 36% 
Life 7% Woman's Day 16% 


Look 14% Everywoman's 
Family Circle 11% 


And these plans are really just getting started. 
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The trend is clear. Printers' Ink, April 29, 


1950, page 66, under "Media Forecast" reads 


"News from business papers: Regional editions 


"Vou are likely to see a new trend toward 
regional editions in national business 
papers. But these regional editions will 
be different from anytning published in 
"Instead of dividing the national into 
regional marketing zones, these publica- 
tions will split up the globe. 

They will report on new developments as 
they occur in different parts of the world. 
"With foreign trade zooming in importance 
for both industrial suppliers and buyers, 
the new regional business papers should 

iW 


become a prime outlet for ads. 


\ 4 3 ff me ey ry IF V4 calla ‘at a Oy Wawra ar n 
Again, the "Magazine Industry Newsletter” of 


New York reports on the 17th of July, 1950 


National consumer magazines are continuing 
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to broaden their array of regional editions, 
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split runs, and partial runs. 


"Tn 1961 magazines will still further extend 
their regional editions. An advertiser 
today can buy both volume and localized 


circulation in any major market." 
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restriction, one of the major markets for 
such publications is coming to be Canada, 
which is being treated as a "region" of 

the U.S.A. The heavy and growing overflow 
eirculation of U.S vy publications in Canada 
not only provides a ready made Dase for this 
type of operation, for split runs and for 
"Canada" sections, but it actively encourages 
them. 

U.S. magazines, in which Canadian advertising 
has already been carried to reach the domestic 


Canadian consumer are listed below: 


MAGAZINE CANADIAN CIRCULATION 
(From Dec/59 ABC Statements) 
Reader's Digest 799,459 
Selection du Reader's Digest 187 ,962 
Time 210,164 
Everywoman's Family Circle 262,368 
Woman's Day 198 ,455 
True 154,206 
Argosy 104,702 
McCalls Needlework & Crafts 1035 591 
McCalls Magazine 233,016 
Saturday Evening Post 230,664 
Life SOL OLO 
Look IEslopnclon 
tT, V. Guide 364,592 
TOTAL 3,287,952 


In addition, there are over 100 other U.S. 
magazines now accepting split runs or region- 
al insertions of advertising copy in the United 
States. Under today's conditions any or all 
may designate Canada as an area for which 
advertising will be accepted. Some may have 


already done so without our knowledge. It is 
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interesting to note that the total Canadian 
circulation of MPA member magazines is 


2,365,897 - substantially less than those U.S. 


magazines now carrying Canadian advertising 
in Canada. 


60. For Section IV - Conclusion - see next page. 
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1 SECTION. IV 

CONCLUSION 
: 61. It is hoped that the Royal Commission on 
4 Publications will conclude that the conditions 
5 outlined in this submission are unfair foreign 
6 competition and that they call for special 
7 measures to ensure the preservation of a 
3 genuinely Canadian periodical press, playing 
9 an important part in the preservation of a 
10 Canadian identity. 
Fé 62. Periodical Press Association anticipates that, 
12 when all preliminary hearings have been com- 
13 pleted before the Royal Commission, courses 
14 of action required to establish an equitable 
15 climate of operation for existing periodicals 
16 and to encourage the establishment of new 
7 Canadian periodicals, will become apparent. 
18 63. Recommendations as to such courses of action 
19 are therefore being deferred until the final 
20 hearings in Ottawa during December. 
21 Respectfully submitted 
22 
23 
a4 (Coeds Laurin) 

PRESIDENT 

- PERIODICAL PRESS ASSOCIATION 
26 
Zt 
28 
29 
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SUBMISSION OF 
GRAPHIC ARTS INDUSTRIES ASSOCIATION 
APPEARANCE: 
David Maclellan - General Manager 
Graphic Arts 
Industries Associ- 
ation. 
THE CHAIRMAN: Now, Mr. Maclellan? 
MR, MACLELLAN: Mr. Chairman and members 
of the Commission before I begin my submission I 
would like to make a brief explanation. We were 
asked to notify you in advance of the composition 
of our delegation. I am sorry to say, because of 
the weather, that half of our delegation is missing; 
our National President, Brig. Gostling, the President 
and Manager of the Toronto Graphic Arts Association 
and also our Past President, Dr. C.H. Dickinson, 
General Manager of the Ryerson Press, was stranded 
at Malton. I do have with me the President of the 
Employing Printers Association of Montreal, Mr. 
Savage, and the Past President and the Manager 
of the French association in Montreal, Maurice Gillet 
and Jean Gillet, and with that brief apology for 
our smaller numbers I will go on. 
THE CHAIRMAN: Will you identify yourself 
for the record and tell us who you represent. 
MR. MACLELLAN: My name is David Maclellan, 


I am general manager of the Graphic Arts Industries 
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Association, representing a large group of employing 
printers from coast to coast, and 4%) is) An Chas 


capacity that I appear today. 
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SUBMISSION OF 


GRAPHIC ARTS INDUSTRIES ASSOCIATION 
EXPLANATORY 


This brief sets forth problems and injustices 
affecting this industry. 

It does not advocate any such specific 
measures as tariffs or taxation or embar- 
goes. 

However, it does emphasize opstacles to 
trade set up by the United States, and the 
ereat advantages accruing to that country 
by reason of one-sided concessions on the 
part of Canada. 

The brief urges a positive public policy 
directed to the encouragement of domestic 
printing and publishing in general, 

with particular reference to nationally 


circulated pring media. 
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SUBMISSION 


1. The’ Graphic Arts Industries Associaton embraces 
all local and regional associatons of employing 
printers in Canada, and a number of direct 
member companies not belonging to local bodies. 
In all, we represent more than 500 producing 
plants, and expect,by the time that this 
submission is formally presented, that approx- 
imately 80 more producing firms will be affil- 
lated with us. 

2. Our membership list as of Aug. 31, 1960, is 
attached in printed form as Appendix "A". 

(Some companies not listed have become 
members since that date.) 

3. This list also shows nearly five dozen 
manufacturers and suppliers of paper, ink, 
and machinery who are associate members of 
our various local and regional groups. 

4, Because a number of the producing plants in 
our membership are owned by publishers of 
books, periodicals and newspapers, we wish 
to stress that we do not speak for the 
publishers as such. 

5. Printing and Canada are the common concerns 
and binding ties of our members; and the 
first purpose of this Association, as set 
forth in its federal charter of incorporation, 


is to advance the graphic arts industries 


in this country. 
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These include:. the several printing processes - 
notably letterpress, lithography, and 
rotogravure - and such closely allied operations 
as typesetting, engraving, offset platemaking, 
and bookbinding. Other organizations,-of 
course, exist within these segments of the 
graphic arts and serve their specialized inter- 
ests. 

On this occasion, we represent views held by 
almost all of our member firms. These have 
been reflected by resolutions adopted unanim- 
ously at the Association's annual meetings 

in 1957 and 1960, which instructed the 
organizatim's national office to acquaint the 
Government of Canada with the industry's pro= 
found anxiety with regard to the extraordinary 
competition by foreign periodicals with the 
existing Canadian periodicals printed by 

our members. 

These members print most of theldeading 
Canadian periodicals and many smaller ones. 

A listcof 236 of these is attached as 

Appendix "B". This is not a complete list. 

It will be apparent, therefore, that our 
members have a heavy capital investment 

in buildings, machinery, and equipment 

because of existing periodicals (and the 

hope “forimorée). They employ thousands of 


printing craftsmen and other personnel 
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BH War 


2| 10. Consequently we have reason to be alarmed 


ie by the massive campaign of United States 

4 publishers - aided and abetted by the U.S. 

> Government - to conquer the domestic Canad- 
6 ian market, and to Americanize the reading 
7 habits of the Canadian people from child- 

8 hood up. 


9| ll. The Canadian economy is adversely affected 


10 annually by not less than $110,000,000, 

11 for the benefit of printers, publishers, 
12 and allied industries in other countries - 
13 mainly in the United States. It can be 

14 estimated that the printing production 

15 involved, if done in Canada would employ 
16 about 11,000 people in the graphic arts. 


17| 12. European competition also has grown rapidly, 


18 especially in the last decade. In this 

19 regard, because our affiliated body of 

20 French-speaking master printers in Montreal, 
21 L'Association des Maitres-Imprimeurs de 

22 Montreal, Inc., and our affiltiate “in 


Quebec City, Le Syndicat. Patronal de 
1l'Imprimerie de Quebec, will be submitting 
representations with regard to European 
magazines, we endorse those representations; 
and, therefore, this brief deals primarily 


with (1) the competition thrust upon us by 


the United States, with no present prospect 
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1| of reciprocity, and (2) the need - before it if 

2| too late - for a positive public policy directed 
3) to the preservation and encouragement of printing 
4||/ and publishing in Canada. 


5 13. ._1t is entirely conceivable that, before our 


6 population reaches 25,000,000 within rela- 

yy! tively few years, there will be no nationally 
8 circulated publications in which the man in 

9 the street or the growing boy may find Canad- 
10 ian affairs discussed in Canadian terms 

11 by Canadian writers and editors. 


1214. Are the Canadian people and Government going - 


13 by default - to let Americans: complete 

14 their planned conquest of Canadian reading 

15 habits in the English language? Are they 

16 going to let the bulk of our domestic 

17 printing requirements of books and periodicals, 
18 plus many other products we canapply - even 
19 to souvenir postcards of our Parliament 

20 Buildings and Mounted Police, be American- 

71 produced on American paper with American ink, 
22 with most of the postal and tax revenues 

23 aceruing to Washington instead of Ottawa? 

24 This is happening now. The creation of 

25 this Royal Commission inspires the hope that, 
26 in one area at least, our Government, 

27 Parliament, and people may decide to stand 

28 on guard for things Canadian. 

29 
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Maclellan - 5A- 


Mr. Chairman, I would like to submit this 
collection of printed piecesas an exhibit in Conteneica 
with that paragraph, post cards, sales literature of 
large Canadian oaompanies, all printed in the United 
States for Canadian requirements. 

MR. PITFIELD: Mr. Chairman, this exhibit 
is 0-12-60. 


---EXHIBIT NO, 0-12-60: Collection of 
printed pieces. 


COMMISSIONER JOHNSTON: I wonder if we could 
examine these things before Mr. Maclellan goes any further, 
If we get too many exhibits we will never see them 
ei). 

THE CHAIRMAN: What are those? 

MR, MACLELLAN: I might explain very briefly: 
most of this collection represents sales literature 
turned out by large firms such as National Cash 
Register, Burroughs, Business Machines, Dictaphone 
Corporation and similar companies who are very large 
operations in Canada and whom you might expect to 
do business in Canada, to do their printing here. 

They do not. 

There are post cards, Toronto and Montreal, 
some bilingual. All of these are printed in the 
United States for sales to American tourists who 
visit in Canada and, I suppose, to our own people, 
and mailings, two mailings, Newsweek magazine from 


Windsor, all produced in the United States, that sort 
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Maclellan - 5B - 


of thing. 

COMMISSIONER JOHNSTON: Are their catalogues, 
Canadian company catalogues? 

MR. MA@LELLAN: We were working under 
pressure at the time, and these are specimans ne 
was able to collect quickly for the Commission. If 
we had more time we would have more. 

THE CHAIRMAN: You could have collected 
comics. 


MR, MACLELLAN: Yes sir. 
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Referring to Appendix "B", you will note the 
geographical diversity and competitive 
character of periodicals printed by our 
members. Nearly every province is repre- 
sented; and it is well for all Canadians 

to remember that printing, publishing, and the 
allied graphic arts benefit Canada in all 
regions. 

This is one industry that is not concentrated 
in a few hands and in a few places. It 
comprises more than 3,000 companies and 

plants in every province, and in almost every 
municipality. 

The periodicals we print range from the 
Maritime Merchant to the B.C. Journal of 
Commerce and to Western Homes and Living. They 
include such rigorous competitors as the 
Wallace group in Montreal, Reader's Digest 
(English and French editions), Liberty, the 
Maclean-Hunter group, the Southam-owned 

Hugh C. MacLean group, the Stovel-Advocate 
andMitchell groups, Country Guide, Le 
Bulletin des Agriculiteurs, the Canadian 
Medical Journal, and scores of smaller, inde- 
pendent publications. 

The physical size of Canadian printing plants 
has been dictated, in the case of companies 
from Newfoundland to British Columbia, by 

the existence of book and periodical publishing, 


and by the hope for growth in these fields. 
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This may be reflected by the installation 

of one additional printing press, or of 

many presses. 

A press. that can print a periodical may be 
Me60 TO. brink aibook, and. vice versa. The 
local university or high school yearbook 
might not be conveniently or economically 
printed locally, if a local printer had not 
equipped his plant to produce a periodical 
(or a newspaper; for that. matter). Yet 
taxation, ineffective tariffs and other 
disadvantages have delivered the cream of the 
yearbook business into U. S. hands. 

(McGill University, University of New Bruns- 
wick, Queen's, the University of Toronto 

and many smaller institutions have their 
yearbooks produced in the U. 8S. The publicly- 
owned University of Toronto Press finds it 
impossible to undersell the Americans in 
bidding for the U of T yearbook!). 

Printing presses, feeders, folders, deliveries, 
and bindery machines have been installed 

in larger sizes and greater numbers, be- 
cause of the various facets of publishing. 
These dictate larger composing rooms, 

larger storage facilities, more ancillary 
equipment and services and therefore larger 
buildings and more employees. 

Being equipped to print periodicals and/or 


books means that printing plants can solicit 
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-and hope to secure such other work as 
brochures, company magazines, company 
annual reports, and advertising broad- 
sides - which might otherwise be lost to 
them, and even to the communities they 
serve. Thus domestic periodical or 
book publishing does far more than to 
create its own production requirements. 
For the printer, it opens doorways to 
many other kinds of printing business, 

% % & 
It is inevitable that there will always 
be a large and normal flow of printing 
into Canada from the United States and 
other countries, because of people 
speaking and reading the same languages, 
and because printing flows with business - 
and builds business. But there ought to 
be reasonable limits, which somehow must 
be established. 
The enormous preponderance of U.S. period- 
icals in Canada today did not come about 
naturally - contrary to any illusions 
that may be entertained about reading 
preferences. 
Although U.S. periodicals would be expected 
to enjoy widespread reader interest in 
Canada, the present tremendous imbalance 
has resulted (1) from a highly-organized, 


well sustained and progressively intensi- 
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fied campaign begun in the 1920's by 

U.S. publishers, (2) from the relatively 
weak position of Canadian publishers then 
and ever since, and (3) from the absence, 
during most of the intervening years, of 
protective devices which are normal in 

the U. S. and elsewhere, 

Least of all would the U. S. concede to 
Canada a similar measure of domination. 
Restrictive quotas, an iniquitous copy- 
right manufacturing clause, ang other 
devices - including valuation of editorial 
content to increase duties - are among 

the defensive weapons employed by the 

U. S. against Canada's publishers and 
printers. 

Before ‘this Royal Commission concentrates 
its attention entirely upon periodicals, 

we urge it to dwell upon the fact that 
Canadian book publishing already is domin- 
ated by other countries, and by the U.S. 

in particular. 

Nor is this altogether a natural development. 
By no. means! Because of a manufacturing 
proviso: in the United States Copyright Act, 
and because of a certificate signed on Dec. 26, 


1923, by the Canadian Secretary of State, no 


book produced in Canada can be exported to 
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1 the U. S. in quantities greater than 1,500 

D copies without loss of U. S. copyright pro- 
3 tection. 

4 28. The consequences have been that better-sell- 
5 ing Canadian books in the English language 

6 have had to be printed in the U.S. or in 

7 the United Kingdom, and that it thus becomes 
3 cheaper to print abroad those quantities 

9 required for sale in Canada. 

10 29, Mazo de la Roche could not have sold some 

rr 1,500,000 eopies of her books in the U.S. 

12 as she has done, if they had been printed in 
13 Canada. But an American author can sell a 
14 million copies of a U.S.-printed book in 

15 Canada without hindrance. You have only to 
16 visit any good book store to observe that 

7 better-selling works of Thomas Raddall, 
18 Farley Mowat, David Walker, Dr. Wilder 
19 Penfield, Pierre Berton, William Toye, 


Asst. Commissioner (RCMP) Vernon Kemp, 
Morley Callaghan, Colin McDougall, Peter 


Newman, Brian Moore and Donald Creighton have 


been printed outside this country, either 
in the U.S. or the United Kingdom. 

30. This form of compulsion violates the much 
vaunted doctrine of "free flow of informa- 
tion". It treats Canada as something less 
than a sovereign state. 


31. The Commission would not be needed if, like 
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the United States, Canada had implemented 


policies and employed devices to preserve 
and encourage an industry providing employ- 
| ment in all regions, and to prevent its 
: conquest by foreign interests. 
se 32. It is only right and proper to acknowledge 
: the fact that there have been efforts by 
: Successive Canadian governments to help 
’ different branches of this industry, in 
a various ways. However, these have been 
inadequate. The industry remains exposed 
: to competition of a character and dimensions 
s unmatched in any other self-governing nation. 
33. The only solution possible is for our Govern- 
: ment and nation to declare themselves for 
F Canada, now and forever. We cannot afford 
- to indulge those who deceive themselves 
and the public with the idea that we can 
: adrift on our present course, yeilding 
= our national estate and inheritance to 


every exploitation under cover of neighborli- 
ness, friendship or business. 

The hard fact is that we are caught between 
the U.S. ability to achieve lower unit 

costs and more rapid specialization due to 

a vastly bigger and richer population, and, 

on the other hand, lower labor and material 
costs in Europe and Japan, where larger 
populations also permit more rapid specializa- 
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Our small population now supports the greatest 
volume of imported printing of any country in 
the world. All available statistics confirm 
this statement. Some pertinent figures 

and comparisons are attached as Appendices 
S055 EBisaandc "ER, 

Official statistics on printed imports and 
exports tend to mislead, because these 
record only shipments through customs. 

Great quantities of publications and other 
printed matter enter Canada by second=- 

class and third-class mail. These are 

not measured statistically; but they 
obviously worsen Canada's unfavourable 
balance of trade. 

Yet the official statistics are grim enough, 
for this industry, for eubudabeibsiance 

6f trade, and for the Canadian way of life. 
Canada imported in 1959 through customs 
$96,345,400 worth of publicatinns and 
printed matter from the rest of the world, 
or $5.52 per capita, as compared with 
Canadian exports of $5,014,042, or $0.28 

per capita. 

Of total imports via customs, $87,371,013 
worth came from the U.S., representing 

$5.09 per capita, 

Canadian exports via customs to the U.S. in 
1959 were $3,913,690 or $0.02 per head of 


U.S... population. 
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It is noteworthy, to put it midly, that 
when total U. S. imports from the rest of 


the world were only $40,285,424 in 1959 - 


or $0.22 per capita - American organiza- 
tions of printers and publishers have 
been agitating this very year for more 
restraints upon foreign competition and 


for more concessions by other countries, 
including Canada. Evidences are attached 
as Appendix "FF", 

Our belief is that they - in the U. 8S. - 
don't want any competition from Canada 

or elsewhere,much as they may talk about 
competitive free enterprise. We have been 
so willing to trade that, in their case, 
we have overdone it to our own peril.. 
Canada absorbs nearly 75% of all JU. S. 
exports of printed matter recorded for 
customs purposes ($87,371,013 out of 
$117,696,680), PLUS all the unrecorded 
publications and other printed matter 
travelling by postal channels. The true 
percentage presumably lies between 80% 
and 90%. 

Here we not only see a substantial 
portion of our adverse balance of trade. 
There are also tens of millions of dollars' 


worth of unrealized domestic consumption 
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of materials made and/or sold in Canada; 


1 

: unrealized jobs, wages, and profits; un- 

: realized postal revenues and taxes; un- 

; realized plant expansion and home construc- 
: tion; and unemployment insurance. 

, 45. Inroads of advertising and printed matter 

. other than publications have swollen 

F to flood proportions - as the Canadian 

2 Post Office and mail carriers will confirm. 
Hh U. S. periodical publishers are responsible 
a for much of this in the form of direct 

3 mail solicitations. So are many Canadian- 
i based companies controlled in the U. 5S., 
which have their advertising pieces printed 
ie there and often mailed there. 

- 46. The volume of all forms of printed matter 
entering by second-class and third-class 

mail costs the Canadian Post Office and tax- 

payer a sum well intov.seven. figures. annually-- 
ss without recompense. This is a factor in 
- forcing up domestic postage rates, for Canad- 


ian printers and publishers and all other 
users of the mails. 

Tonnage equalization payments are made 
between Canada and the U. S. on fourth- 
class mail (parcel post), but none is made 
on second-class and third-class mail. The 


flow is overwhelmingly in this direction. 
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The circulation in Canada of U. S.-printed 
periodicals now approximates 156,000,000 at 
ieast, insofar as we can discover. Those 
subject to circulation audit by the Audit 
Bureau of Circulations account for more than 
150,000,000 copies annually. 
If valued conservatively at ten cents 
aplece for paper, ink, and printing ‘production 
only, these would represent imports of 
$15,600,000. A realistic appraisal more 
likely would be in the order of two to 
four times that figure, because many normally 
are thick, lavish, multi-colored productions 
by Canadian standards or any standards. 
We come to the conclusion, because of the 
heavy shipments of subscribers! copies, 
direct mail advertising, and other printed 
matter through postal channels, that it is 
reasonable to project Canada's total 
printed imports in 1959 from the customs fig= 
ure of $96,345,496 to at least $110,000,000. 
We can believe that the true total was higher, 
but wish to avoid wild speculations in this 
submission. 

% * ¥* 
How did we come to. our present problem? 
In most nations, effective language barriers 
protect and preserve national heritages and 
cultures, including domestic book and period- 


ical-;publishing and printing. Canada lacks 
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this providential protection. However, 

if we have the courage to do what the 

United States does as a matter of course, 

we may yet preserve our native institutions, 
including the book and periodical publishing 
business. 

Whatever our interests or wishes, the 
temptation of the Canadian market is 
irresistible to the American who has anything 
to sell abroad. He doesn't have to learn or 
use another language. Being handicapped in 
that respect, as a general rule, he concentrates 
a far greater sales effort in Canada than 

in Mexico or any other country. His attentions 
become all the more overpowering because 

he is our only close neighbor. No girl ever 
had less hope of escape from seduction, if 
she were to do nothing else but listen to one 
constant, persistent, unrelenting supplicant. 
As we try to cultivate our garden, our neigh- 
bor keeps trying to transplant his organisms 
and cultures, so that we have extreme 
difficulty giving proper attention to our 
own. 

The American author of the book, "Magazines 
in the Twentieth Century", published by the 
University of Illinois (and most interesting 
reading for members of a Royal Commission 


such as this), remarks how, a generation 
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eee 
ago, American magazine publishers regarded 
Canada "more as an adjunct of the domestic 
market than as a foreign one". He repeatedly 
calls them "merchant publishers", and the 
phrase is apt. 
At that time, our population was little 
more than half what it is today. Our book 
and periodical publishing houses were weak 
and struggling, hoping that population growth 
eventually would justify their faith and 
reward their efforts. 
The Government of Canada, by the certificate 
of 1923 already cited, delivered better-sell- 
ing Canadian books into foreign hands. 
Then, in the later 1920's, the U. S. magazine 
publishers made an unprecedented onslaught 
upon the Canadian home. They sent their slick- 
est, glibbest salesmen to recruit Canadian 
boys and girls as magazine "crews", whose 
message was to be that they were working 
their way through college and needed every 
subscription they could get. All of this 
prompted many jokes of the time; but, 
thoroughly trained, these magazine crews. 
went into every Canadian city,town and 
village in order to wheedle, flim-flam 
and bulldoze housewives into subscribing. 
Guided by the skillful carpetbaggers who 
hired them,they used every trick and every 


inducement in the book. It was a determined, 
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successful effort to saturate English- 
speaking Canada with the American product. 
The Canadian magazines of the time did not 
have the resources to fight back on equal 
terms, and never have had. The depression 
and war followed. 

It is well to realize - for the purposes 

of comparison and better understanding - 
that the physical volume of all U. S. 
imports today is little if any greater 

than Canada's nearly 30 years ago. The 
customs valuation of Canadian imports of 
publications and printed matter in 1931l-was 
$18,000,000. The valuation of U. S. imports 
in 1959 was $40,285,424, Remembering that 
$40 wouldn't buy much more in 1959 than $18 
would in 1931, it is ironic for us in Canada 
to read the anguished protests of U. S. 
printers and publishers against a trickle 

of foreign competition compared to our flood. 
But some of them will be here wanting to 
keep Canada flooded. 

The alarm felt by the industry, in-Canada:- 
Ledctoc-the.imposition of tariffs and excise. 
taxes in 1931: These were the choice: and 
determination.of the Government of 'the: day. 
Not grasping or caring about the-dangers, 
the uninformed: concentrated their fire. upon. 
interference with~popular reading habits, 


some of which had scarcely been well formed 
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1 in 1931. There was not, in fact, any 

2 prohibition of the U. S. product - simply 
3 the application of conventional U. S. 

4 protective devices. 


5 61. As a direct result of the measures instituted 


6 then, within two years (by February, 1933) 

7 no less than 52 regularly published U. S. 

8 magazines were printing their Canadian re- 

x quirements in Canada, Their combined annual 
10 Canadian circulation was 23,000,000 copies. 
il They were anxious enough to retain their 

12 Canadian sales - sufficiently anxious 

13 to print here when there was an inducement 
14 to do so. The printing of the 52 magazines 
15 in question provided substantial employment 
16 for Canadians in the middle of the depression. 


171 60, Unhappily for the industry, the protective 


18 measures had become a political football. 

19 The layman was easily swayed, being more 

20 aware of his own pocket than of cultural 

21 and economic perils confronting the nation:. 
22 None of us likes to pay more; but we cannot 
23 preserve things Canadian without paying a 

24 price. 

25 % ¥ ¥ 


26/63. The Government elected in 1935 promptly 
did the popular thing, and removed the 
offending tariffs and excise taxes - 


probably not realizing the extent to which 


rh oF 
es 
, - 


by é 


ye be: i * 
aN wea a ' 


~ or seo tpeneo ade? sctentng. oxen e n or 
< ah ean Pen Cd 
fepene, bei bearon sted -ebamad at edromentuip 
sane) ae ee 
~Hetgos 000, O00 (G8 sam ponteisorte nakbacs® 
ae DN aes! a 
ep tects bikicaaiiele oxt das wetie: scons anon Yeat 


asst Lapse etemson tae, ~ - eeiee a oe 


TASES UOAS oe. ERY arent nese ered antag ot ae ie iy ae 
asiisegem Se any Ye goltarag ont “om ab ‘oo [at ire 2) 
erage epee Ree toa dedwe beblvorq nodtaeup at | . at | 

(IO ipRengen ene Te ob 2m od at ane thaned mer jot 


svidvedete walt wr desdbca sind baad atte: 93 | ¥t : 
‘ESE TOOy Lanbiztog & onooed bad aorusesem [at 
s1om selad lbeyswe vitesse Saw enna. orn 
isywilie Yo meet $enioog wo ald Yo V18WS 


a 


-1often sd? apétaewiaos. ef taeq olmonoos bas 


Be ¢ 


tomans, OW dite) detnem Yaa of mathe heist % enol 
6 grtyang Ssr0cks ew na theas® candy evesaerg 


-9o.lrg 


* * * 


a6. 8 2 


te 
na 
& 


vo segmorae eres ool vasoats samerevee ect 


de itd Pats ap, Ke Oe 
ont Sewomon be aa sii? BEB | 
ee 


Sei 
say he A et A | 


a aie PB IAL 
pansies ge eared 7 


a ae 


AIMEE: HENS OBER get: STS: 

the U. S. would now exploit our defence- 
less situation. 

Immediately, every single one of the 
American publishers - including Esquire, 
Which had just begun to print in Canada 

in 1935 - took the printing back home. 
They were 100% American, and still are. 
They remain ardent supporters of U.S. 
protectionism at home. 

The drive for circulation in Canada was 
intensified, and maintained during 1939, 
1940, and 1941 when Canadian publishers were 
subjected to Canada's wartime restrictions. 
Later the drive for Canadian advertising 
revenues, on the strength of Canadian 
circulation, was to follow. 

Throughout the years, the U. S. has 
rigidly enforced its copyright device to 
force the printing of better-selling 
Canadian books in the U.S. Today it 

has no compunction about taxing the 

"free flow of information" by appraising 
the value of editorial content in ship- 
ments of Canadian printed matter, in 

order to increase the duty payable. 

The Eisenhower Administration has labelled 
American publications as propaganda instru- 
ments for the American way of life, and 


subsidizes them as such by means of postage 
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ANGUS. STONEHOUSE & Co. LTD. 
rate concessions. These make it cheaper 

to mail from leading U. S. centres to Canada 
than from point to point within the U. S. 
Announcing these concessions in November, 
1958, to take effect Jan. 1, 1959, U. S. 
Postmaster General Arthur E. Summerfield 


explained that the purpose of helping the 


export of U. S. books, magazines, and news- 


papers was "to encourage continued growth 
of the world market for printed materials 
which spread American ideals, culture and 


facts abroad." (Canada represented almost 
75% of the U. S. “world market for printed 
materials".) He also cited "the desire of 
Americans to encourage their influence 
abroad." 

If the American interests proposing to 
appear before this Commission are as 
loyally American _ we believe them to be, 
it should be fair and reasonable to assume 
that they are more interested in the 
cultural assimilation of Canada by the 

U. S. than in the preservation of our 
national heritage and identity. 

We refer to the cutting from the Journal 
of Commerce, included in Appendix "F", which 
reports the present efforts of the U. S. 
printers and publishers - including per- 
iodical publishers - to have their Govern- 


ment "move on a broad front to protect their 
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$125 million-a-year export business." 
They are described as urging the U.-S. 
Government "to use whatever resources 
it can to force other countries to 
soft-pedal their discrimination against 
U. S. publishing materials." 
Now, since the bulk of their world market is 
Canada, we call to your particular attention 
the concluding paragraph of the Journal 
of Commerce cutting, which reads: 
"The publication representatives pointed 
out that not only will more favorable 
rates (i.e. postal rates) help their 


overseas circulation, but would further 


serve to whet foreign interest in the 
products of their advertisers." 


What the U. S. publication representatives 
have to say to their own Government in 
Washington is curiously different from 
their representations to the Government of 
Canada. Here they talk about "free flow 

of information". We suggest that their 
prime concerns have been statédimore clearly 
to thelr own Government. Americanization 
of Canadian reading habits is vital to 
their publishing activities in this country. 
Any student of history will recognize that 
American emphasis, since the 1920's, upon 


economic and cultural penetration of Canada 
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is the successor to - and refinement of - 
the historic doctrine of "Manifest Destiny". 
This creed animated American policy from its 
conception during the War of the Revolution 
down to the 20th Century with the idea that 
all of North America eventually would be 
engulfed by the U.S. 

This was the doctrine that hastened Confed- 
eration in 1867, and brought Canada's right- 
ful destiny into clearer focus. It was the 
same doctrine that kept our neighbors busy 
advocating annexation down through the 
years. 

With changing times, changing ways. In our 
generation the strategy is to employ modern 
media of mass communication and U. S. capital 
in order to speed the economic and cultural 
absorption of Canada. The techniques are 
more subtle and more effective. 

To count only 156,000,000 copies of U. S. 
periodicals would give a total of billions 
upon billions of printed pages - printed 
impressions - carrying the American image 

to all parts of Canada in one year. Add 
books, catalogues and direct mail advertis- 
ing pieces - and the process of oblitera- 
tion assumes a magnitude beyond precedent 

in the history of nations. Nor have we 
taken into account the impact of movies, 


radio, and television, 
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How are we going to preserve a Canadian 
image? How are our businesses and in- 
dustries going to meet the overwhelming 
advertisingccompetition of U. S. business 
and industry? Modern advertising pressures 
largely determine the successes and failures 
in mass merchandising; but we are giving 
the outsiders a free run at the mortal peril 
of domestic enterprise and to the great 

hurt and hardship of our labor force. 

We invite unemployment. 

Let legitimate information flow freely. 

But advertising matter, which is dutiable 

in other printed forms when entering from 
abroad, might be considered differently 

and in its true light - as a builder of 
business and employment for ae countries 
at the expense of this country. If there are 
no countervailing factors allowed to work 
for Canada, the trend of unemployment will 
become increasingly easy to predict. 

At least, let our neighbors print more of 
their Canadian market requirements in the 
country that pays for them in so many ways. 
The Reader's Digest and a few small period- 
icals do so now; and all credit to 

them. But their good example is not 


emulated, and (except for repeated, unful- 
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filled rumors in one case) there is 
no sign that other U. S. publishers 
seriously plan to become "good corporate 
eitizens" of Canada. By not even trying 
to induce them, we invite more unemp Loy- 


ment as the labor force expands. 


(PARAGRAPHS NUMBERED 80 TO 84 DO NOT APPEAR DUE 
TO LAST-MINUTE \DELETIONS OF HISTORICAL REFERENCES 
TO THE APPLICATION OF THE DOCTRINE OF "MANIFEST 
DESTINY", IT WAS FELT THAT THESE WOULD BE WELL 


KNOWN TO THE COMMISSIONERS. ) 


85. It would be appropriate, to say the least, 
for the Government of Canada to differen- 
tlate between U. S. periodicals in direct 


competition with the Canadian publications 


by methods designed to encourage those 

who print their Canadian requirements here, 
and who use Canadian made paper and ink 

in their product. 


86. Further, we favor reasonable concessions to 
the wholly Canadian periodicals, both for 


national considerations, and for the sound 


economic reason that - if securely established 


- their printing production will yield 
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maximum benefits to this country. 
It seems timely and apropos to quote from 
a letter addressed on June 21, 1960, by 
this Association to the Hon. Gordon Churchill, 
then Minister of Trade & Commerce. This 
had to do with the announced intention of 
the U. S. Government to seek further tariff 
concessions on publications and other printed 
matter from Canada and other countries during 
the current GATT negotiations in Geneva: 
"As you are aware, the Canadian printing 
industry already is subjected to more 
foreign competition - largely from the 
U. S. - than it can comfortably support. 
It is of a volume and a character un- 
paralleled elsewhere, and the volume 
has been growing rapidly in recent years, 
as your own Department's statistics 


. Will verify. 


"The Graphic Arts Industries Association 
is striving to improve the competitive 
position of Canadian printers, most 
notably through encouraging better tech- 
iques of management, sales, and plant 
operation; but the competitive position 
of the industry is being progressively 
worsened by the easy access and greater 


resources of U. S. and European exporters 
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of printed matter. Now Japan is showing 


avid interest in this market. 


"Rather than recite statistics and 
circumstances which must be well known 

to you and to the Government, when our 
newsstands, book stores, and postal 
channels are flooded with foreign printed 
matter on an unprecedented scale, we 
would ask the following on behalf of 

our member companies and on behalf of 
the most wide-spread and largest employer 
among manufacturing industries in Canada: 

"1 - That public policy be directed 
to containing and reducing the 
volume of printed imports, in- 
cluding positive resistance to 
any further tariff concessions, 
most especially to countries 
which already ship great quantities 
of printing to Canada; 

"2 - That public policy take into account 
the unrelenting pressure by inter- 
national trades unions to push 
wages in the Canadian printing 
industry as close as possible to 
the wage levels in the U. S. indus- 
try, when potential sales of the 
Canadian industry inevitably are 


vastly smaller (in large measure 
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E¢ fi. 


due to printed imports from the 
Usi Bao} 

"3 - That public policy recognize the 
essential character of domestic 
printing plants in all provinces 
and almost ApEn sone tities of 
any size; 

"4 - That public policy positively en- 
courage the legitimate domestic 
growth potential, and possibilities 
for employment and profit, of tax- 
paying commercial printing plants." 

Written before we knew this Commissinn was to 
be created, the four points cited in the 
quotation summed up the feelings. of our 
members as to the broad or overall picture, 

We ask you to think similarly with regard 

to the effects of periodical publishing 

upon printing in Canada, 

In substantiation of the quoted reference above 
to wages, we attach a printed compilation of 
wages and benefits paid re Canada by unionized 
commercial printing plants to members of 

the International Typographical Union. This 
is Appendix "G", 

As visual evidence of what is - being offered 
to the public by a leading Canadian book 
Sbore, we present an album of photos taken 


in that establishment. It is one of a chain 
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wherein at least 90% - perhaps 95% - of a 
great variety of books, periodicals, and 
printed novelties comes from the U. S., 
much of it sold at prices with which 
Canadian printers and publishers cannot 
begin to compete. 
* % * 

According to the Canadian Pulp & Paper ; 
Association, the comparative consumption 
in 1958 by the U. S. and Canada of book, 
fine, miscellaneous fine, and groundwood 
papers for printing was as follows: 

U. S. - 63.8 lbs. per capita; 

Canada- 33.2 lbs. per capita. 
Any observer of the relative use of printed 
products in the two countries would find this 
hard to believe. The explanation, of course, 
is not that Canada consumes so much less 
printing per capita, but that so much of 
Canada's printing needs are supplied - 
from the U. S. If 3 lbs. less paper per 
capita had been printed in the U. S., and 
the same quantity printed here,this 
would have meant an increase in the 
Canadian figure of roughly 30 lbs. per 
capita. 
This suggests the likelihood that total 
printing for Canadian requirements, in 
Canada and the U.S., actually is greater 


per capita than U. &S.- printing for its 
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domestic requirements. This is logical, 
because we must produce or use printing 
in French as well as English. 
Nonetheless, we have never been able to 
approach the Canadian market with the 
advantage of having another market with 
ten times the population to pay our 
major production costs. Our bread and 
milk are butter and cream for our U. S. 
friends. 
Nor did most of our Canadian publications 
have available, without restriction, the 
tremendous annual volume of liquor 
advertising, which has done so much to 
enrich the U. S. (and European) publishers. 
Any modification in that regard for the 
Canadian publishers may well come as too 
little, too late. 
* *% * 
The lack of public knowledge and under- 
Standing of the industry's position is 
exemplified, innocently and sincerely, 
by the principal of the Brockville 
Collegiate Institute & Vocational School, 
in a letter dated October 24, 1960, 
addressed to this Association. He 
was commenting upon a circular letter 
from us to 400 school principals asking 


that more thought be given to the importance 
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of having school yearbooks printed in 
Canada. He concluded: 
"Frankly, I think that in this instance 
Canadian firms had better demonstrate 
their desire to serve the. Year Book 
Trade by impressing school representa-~ 
tives that this trade is appreciated 


and by submitting price quotations 


that are realistic (not more than 10% 
above American competition)." (Under- 


score is ours). 

96. The gentleman speaks of "realistic" price 
quotations, not appreciating the realities, 
and suggests these should be within 10% 
of U. S. price quotations. With roughly 
one-tenth the population, and less than 
one-tenth the national income of the U.S., 
Canada might just as well abandon the domes- 
tic market to our powerful neighbor - if 
that sort of thinking is to prevail. The 
Americans normally can offer a lower unit 
price, for the simple reason that their 
vast population makes mass specialization 
in all kinds of printing profitable before 
Canadian printers can - in the same lines - 
cover their costs. 

97. The profit margin of the printing industry 


AFTER TAXES is in the 2% to 3% range. 
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The latest available study of profits, 
comparing 50 representative Canadian firms 
with a composite of 926 U. S. and Canadian 
firms, is attached as Appendix "H"., This 
study was compiled by the Printing Industry 
of America, Inc. You will observe that, 
although net profits before taxes were 
almost the same in Canada as in the U.S.- 
Canadian composite (5.46% vs. 5.41%), average 
net profit before taxes per employee was 
only $588 for the Canadian companies as 
compared with $757 for the composite. 


Gross plant investment per factory employee 
was $1,505 higher in the Canadian firms. 


Sales per employee (all employees) were 
$3,117 less than in the composite. These 
are some of the stern realities. 

* % % 
On general commercial work, the Canadian 
printer must charge and collect and remit 
the 11% federal sales tax. Once 2%, this 
tax applies to profit as well as cost. 
What further increases are to come, only 
the future can tell,but this:tax of 11% 
sharply curtails the purchasing power of 
our customers and inhibits employment. 
Provincial taxation compounds the evil. 
In Quebec, for example, the provincial 


sales tax of 6% applies to materials 


used and already subjected to the same 6% 
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tax, thereby becoming a tax on itself. 

In addition, the 6% Quebec tax applies to 
the total price, including profit and 11% 
federal tax. So, in Quebec, profit is 
doubly taxed before income tax applies, 
and the federal tax is taxed by the 
province. 

100. After this drastic reduction in the customers! 
purchasing power, which so sharply increases — 
the price of commercial printing, we have 
to listen to complaints that the same 
work can be done much more cheaply 
in the U.. 8... or. Britain,,.or Holland,,.. on 
Japan. Thus, in discussing the effects 
of the periodical situation, we ask this 
Commission not to overlook or to under- 
estimate the other burdens and handicaps 
imposed upon the helpless Canadian printer. 

101. Periodicals are especially important to 
printers, among other reasons, by virtue 
of these factors: 

1 - Their recurring frequency permits 
more advance scheduling of pur- 
chasing and production; 

2 - This helps to ensure steady employ- 
ment in all departments engaged 
in or affected by periodical pro- 
duction work; 

3 - It lowers the price for general commer- 


cial work supplied to other customers; 
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4 —~ It justifies larger orders of paper 
and ink (mostly Canadian-made) , 
thus earning for the printer any 
greater quantity discounts that 
may be offered; 

5 - It enables the Canadian printer 
to demonstrate his ability to 
compete with foreign rivals in 
quality of craftsmanship and ver- 
satility of reproduction; and 

6 - With profuse illustrations and artis- 
tic layouts, it means substantial 
additional employment of photographers, 
artists, typographic designers, trade 
typesetting houses, photoengravers, 
offset platemakers, and salesmen of 
printing and trade services. 

102. What have kept most Canadian printers operating 
- and even expanding - during recent years 
have been (1) increased population, 

(2) new uses for printing, 

(3) technological progress. 
These elements do not guarantee, far from it, 
continued profitable operations. The profit 
trend has been unhealthy. To retain their 
competitive positions, printers must make 
increasing investments in new machinery 
and. equipment. The current prime objective 


of.the Printing. Industry of America, Inc., 
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is to check downward pressures on profit. 
In Canada, this industry has many more 
reasons to be worried. 
& x % * 

There is total discouragement of new popular 
publishing ventures by enterprising young 
Canadians in their own country. We need 
many more vehicles for the Canadian poet, 
author, illustrator, typographic designer, 
and editor which can be printed and published 
in Canada - with bright hopes for success 
and permanence. When foreign periodicals 
enter duty-free, tax-free, and postage- 
free, and have the resources to bombard 
Canadian homes and offices with expensive 
direct mail solicitations and other selling 
approaches, where is the young Canadian 
who can compete? 
The very availability, also, at all Canadian 
points of sale of imported reading material, 
in such vast quantities, makes it extraordin- 
aryily difficult for a Canadian publication 
to gain public notice - without an enormous 
expenditure upon advertising and promotional 
gimmicks. 

Because of over-riding public interest 
in this generation in current events, public 
personalities, social problems, personal 


health and neuroses, Canadian magazines - 
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under competitive pressures - found themselves 
obliged or forced to: subordinate fiction 
content in favor of non-fiction. This 

has accentuated the Canadian fiction writer's 
dependence on foreign outlets. Yet the 
Canadian free lance, grateful as he should 

be for crumbs from foreign periodicals, needs 
more Canadian publications to ensure him a 
livelihood. His hopes certainly are bound 

to be slender when many of the existing 
periodicals have trouble paying their printing 
bilis, 

It is not just a case of the Canadian writer 
losing a home market, or of printers losing 
printing production and employment, or of pub- 
lishers losing profitable transactions and 
properties. We lose typesetting, engraving, 
and binding operations. We have lost in 

the past generation thousands of printing 

and allied craftsmen, as wellas writers 

and artists, who have emigrated to find oppor- 
tunities that rightfully should exist here. 
Canada is losing her natural growth potential 
into the bargain. 

At this very time, employment is slack in 
many areas of the industry from coast to 
coast. We would not have this condition - 

and we could relieve it - if Government, 


Parliament, and people upheld and cherished 
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the means offered by book and periodical publishing 
to maintain our national Pee eee identity, culture, 
and economy. 
108. The U.S. makes no concessions to the 
Canadian industry worthy of mention, while sheltering 
and cosseting those American publishers most eager to 
exploit the Canadian market without restraint or tax 
or tariff - and with a minimal contribution to our 
economy. 
109. We have remarked the unique case of the 
Reader's Digest, the only popular U.S. magazine to 
print in Canada, and employing several hundred 
Canadians. MD of Canada, Canadian Sponsor, and Fuel 
Oil News of Canada - with a combined circulation of 
less than 31,000 - also print here. That is all we know 
of. More should be persuaded to do likewise. 
I am now informed that Time magazine is 
going to print in Canada. 
120. The Massey Report well and truly said, 
"The Canadian periodical cannot in its 
turn invade the American market; for 
Americans, it seems, simply do not know 
enough about Canada to appreciate Canadian 
material." This brings us to the first 
of several contentions often put forward 
by the U.S. publishers, which are not 
Vaio 
1 - The contention that Canadian protect- 
ive measures would violate the 


doctrine of "free flow of information”. 
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To the best of our knowledge, it 

ie not been seriously suggested in 
any responsible quarter that legiti- 
mate U. S. periodicals, as printed 
and published for U. S. consumption, 
Should be excluded from circulation 
in Canada or penalized in any 
unreasonable manner. 

They do enter this country with 
extraordinary economic advantages 
over the Canadian periodical. Their 
first two purposes are to acquire 
circulation in order to sell adver- 
tising on the strength of this cir- 
culation, and to Americanize our 
reading habits. 

Since we prefer freedom of information, 
and need to read U. 8S. publications 
in order to understand our neighbors 
(a need they do not feel in our case), 
we admit them now as freely as does any 
State of the Union. 

However, if we are fair-minded and 

if they are fair-minded, there ought 
to be agreement that inequities and 
injustices should either be removed 
or counterbalanced. If there is no 
such agreement, Canada must protect 


her own national interests. 
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Moreover, on the score of "free flow 
of information", there is the other 
Side of the coin, which has not been 
‘revealed to:all of our American friends. 
Whether by neglect, indifference, 
shortage of space, or other reason, the 
U. S. publishing industry supplies 
Scant information about Canada to 

U. S. readers. Its occasional gestures 
in our direction have been remarkable 
because these have been unusual. 

While much of the ignorance encountered 
among Americans about Canada and 
Canadian affairs may be blamed on 
their educational system and on other 
media than the print media, the 
deflelencies of U. S.publications 

with regard to Canada have been élearly 
evident to Canadians. 

American versions of Canadian affairs, 
when given to U. S. readers, have often 
been inaccurate, misleading and unfair 
in the judgment of Canadians. This 

was notable from 1939 to 1941 in 
numerous American magazines and news- 
papers, when this country was at war 
and theirs was not. 

Time Inc. withholds from its U.S. 


readers most of its news of Canada 
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ANGUS, STONEHOUSE & Co. LTD. 
(written as if for American consumption) 
which appears in its U.S.-printed 
Canadian edition. Why? Is it because 
Time considers that Americans are not” - 
sufficiently. interested. in.Canada? 

To have a free flow of information 
within Canada and beyond Canada, pre- 
sented with Canadian points of view, 
Canada's vital interests require flour~ 
ishing Canadian periodicals, the more 
the better. This kind of free flow 


deserves the highest priority in our 


own public policy. 


2 - The contention that Canadian periodicals 
are in a healthy financial position. 


We know that many of them have extreme 


difficulty paying their printing bills. 


3 ~- The contention that Canadian periodicals 
have only to improve in quality to 
prosper. 


There is no Canadian periodical pub-" 
lisher with resources sufficient to 
carry.on protracted direct competition 
with leading U. S. publishers on terms 
imposed by the latter, viz., costly 

bulk mailings to subscribers and prospec- 
tive subscribers with remarkable fre- 
quency; extremely costly promotional 
advertising at points-of-sale and in 


all consumer media; costly presenta- 
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DHARMA 
tions to national advertisers and 
agencies; and employment at the 
highest prices of the best avail- 
able writers, editors, and illustra- 
tors. 
if a Canadian publisher could 
compete in a limited way for a 
limited time, what chance is there 
for a newcomer to publishing ranks. - 


trying to establish a popular period- 


Leal?) Nil. 


Canada has long experience upon which to judge 


the performance of the great majority of 

Us Oe RE oat aa aus anes operating here, 
They deny us their printing of Canadian 
market requirements, except for the publica- 
tions already cited. They deny the Govern- 
ment of Canada every possible cent of tax 
revenue, and, in many cases, of postage 
revenue. They deny further tax revenues 

to provincial and municipal governments by 
refusing to establish offices and plants 

in Canada, with rare exceptions. 

What is their capital investment in relation 
to Canadian earnings? Except for the 
Reader's Digest, we don't know; but we 
think it is a fair question with respect 

to the others. We hazard the sinere 

belief that, with the others, it couldn't 


be 5%, perhaps 1%. In other countries, 
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1 commercial operations such as these 


2 would be described as wholesale exploit- 
3 ation. Why decieve ourselves that they 

4 dS76 fit this description? The great ~ 
5 purpose is maximum gain for the U. S. 

6 at Canadian expense. 


7| 113. In a comparable situation, it would be 


8 easy to imagine the direction of U. S., 

9 publie policy. In fact, the 0. S. has 

10 already forestalled any such development, 
11 What of Canadian public policy? 


12|| 114. Previous measures introduced by both 


13 major political parties were denounced 

14 by the other side, so that, between 

15 them, they have left lit&le room for 

16 practical proposals which are politically 
Wi acceptable. We believe common-sense 

18 measures would be acceptable. to the 

19 Canadian people, if they were fully in- 
20 formed. The fact they have not been 

pal fully informed is partly due to biased 

22 representations, and partly to the 


inadequate public relations activity of 
printers and publishers on their own 
behalf. The national interest, however, 
is profoundly involved. Leadership 

and responsiblity must come from the 
Government of the day, and from all 


responsible political parties. The 
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1 patient cannot live forever waiting upon 
the doctor's arrival. 
3 115. Let us raise this great problem above the 


realm of partisan politics, and deal.with 


4 

5 it in terms of the national interest. 

6 Selfish interests all of us have; these 
; must take second and third places. 

8 The opposing political parties should 

9 bury their differences for Canada's sake. 
10 116, The dilemma of the industry is not of 

"1 its own making, and has been tremendously 
12 aggravated by the most aggressive kinds 
13 of U. S. mass merchandising - employing 
14 techniques developed to the uttermost in 
15 that country - and pressed upon Canada 

16 without the slightest regard for Canadian 
17 wishes or long-term interests. Moreover, 
18 the problem has been magnified by govern- 
19 mental decisions on both sides of the 

20 border during the past several decades. 
1 117. Dilly-dallying or deferring until another 
2 day will do no good, only greater damage. 
23 Time is clearly on the side of the strongest 
24 competitors. Canadian publishers and 

95 printers have been left in the most 

6 exposed situation under constant fire. 

27 118. Shall we concede victory now to the greater 
28 glory of U. S. materialism - or can we 

99 summon up our loyalty,courage, and vision 


30 to stand resolutely for the things of the 
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Canadian spirit and the Canadian way? 
Somewhere we shall have to take a posi- 
tion; somehow we shall have to erect 
defences for the Canadian way; or we 
shall be just one more satellite 
country, just one more weakling among 
the nations. Let us stand up for Canada. 
& ® % 

119. To preserve national voices in the 
broadcasting and telecasting media, 
this country has made a great capital 
investment in the Canadian Broadcasting 
Corporation. It, incidentally, is a 
competitor with the print media for 
advertising revenues. However, the 
CBC is a Crown corporation and a 
national institution, dedicated 
to the preservation and encouragement 
of Canadian arts and letters, and to 
the provision of news, information 
and entertainment ini a Canadian frame 
of reference. 

120. The Board of Broadcast Governors is charged 
with ensuring the maintenance of a high 
degree of Canadian content in radio and 
television. 

lel. At great cost, Canada has built a micro-wave 
network from coast, so that we shall have 


our own nationwide telecasting facilities, 
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independent of the United States. 


investments and worthy efforts are 

being subverted by increasing foreign 
domination of the nation's reading habits. 
Cultural assimilation by the U. 8S. 
continues. Have we come to grips with 
only one or two phases of the problem - 
to be undone through our own blindness 
and neglect in regard to other aspects 


or At? 


specifically, among other things, 
Canadian arts and letters, including the 
graphic arts. To borrow the. language 

of a submission by this industry to the 
Canada Council, the graphic arts and the 
printed medium "touch the life of the 


whole people". 


of the Canada Council or some new agency, that 
public policy should be formulated and 
directed forthwith to the positive encourage- 
ment of the Canadian-owned and Canadian- 
produced print media, with special consider- 
ation for those which circulate nationally. 
The nationally read periodical conveys the 
Same material in the same words and in the 
Same way to all the people. It is, in 


effect, another national voice. 
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to pipe gas through all-Canadian pipes, 
surely we can preserve and develop our 

own Canadian vehicles for public informa- 
tion and enlightenment. This we cannot 

do unless we are prepared to pay a price 
for Canadian citizenship which most of 

us have been ready enough to take for 
granted. Poppies grow where brave men 
paid the supreme price for being Canadian. 
The rest of us can afford to carry the 
lighter burden of cherishing and nourish- 
ing our national institutions, and of 
creating the maximum opportunity for all 
of the talented and skilled young Canadians 
whose hopes depend upon the Government, 
Parliament, and people of your generation 
and mine. Let us not fail them; let 

us make their Canada a greater rather than 
a lesser inheritance because we saw our 


dusty and did it. 


Respectfully submitted, 


GRAPHIC ARTS INDUSTRIES ASSOCIATION 


David Maclellan 


General Manager 
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LIST OF APPENDICES 
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"C" - Tabulation of Canada's Printed Imports in 
1959 from All Countries and from United 
States 
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1/ "3" ~ Partial text of Submission to Prime 

2 Minister Diefenbaker concerning 

3 competitive character of Government 

4 Printing Bureau. 

5| "K" - Copies of letters to and from Mr. John C. 


6 W. Irwin, President, Book Society of 


7 Canada, concerning U. S. Copyright 
8 Manufacturing Requirement. (This file 
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10 copy of brief only). 
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APPENDIX "an 


GRAPHIC ARTS INDUSTRIES ASSOCIATION 


GAla/AalG 


ASSOCIATION DES INDUSTRIES GRAPHIQUES 


L’Association des Maitres-Imprimeurs de Montréal, Inc. 


Calgary Graphic Arts Association 


Central Atlantic Graphic Arts Association 

East Central Ontario Graphic Arts Association 
Employing Printers’ Association of Montreal, Inc. 
Graphic Arts Association of British Columbia 


Graphic Arts Association of Victoria 


Graphic Arts Industries Association, Edmonton Branch 


ABC Press, Edmonton. 

The Acme-Buckle Press Ltd., Victoria. 
Acme Printing Co., Calgary. 

Les Compositeurs Acme Inc., Montreal. 
L’Action Catholique, Quebec. 

Action Sociale Lt6e, Quebec City. 

Adie Lincoln Printing Co. Ltd., St. Catharines. 
Albertan Job Press, Calgary. 

Albertan Publishing Co. Ltd., Calgary. 
Alger Press Ltd., Oshawa. 

Aljon Print-Craft Ltd., Kitchener. 

Alliance Press Ltd., Montreal. 

Almey Press, Trenton, Ont. 

Russell B. Amos Printing Co., Amherst, N.S. 
Anderson Press, Guelph, Ont. 

Anderson Printing Co. Ltd., Vancouver. 
Angers & Fréres Enrg., Quebec, Que. 
Apex Press Ltd., Montreal. 

Arbour & Dupont Ltd., Montreal. 
Arlington-Korr Ltd., Montreal. 

Arjay Printers, Oshawa. 

Art Bookbinding & Loose Leaf Co., Montreal. 
Artistic Press Reg’d., Montreal. 

Artistic Stationery Co. Ltd., Toronto. 

The Askett Printing Service, Orillia. 
Ateliers des Sourds-Muets, Montreal. 
Atlas Book Bindery, Edmonton. 

Atlas Press Ltd., Moncton. 

Atlas Press Ltd., Montreal. 

Atwell Fleming Printing Co. Ltd., Toronto. 
Lucien Aube, Quebec, Que. 

Audet Photogravure Inc., Quebec, Que. 
Auty Printing, Port Credit. 


B.C. Journal of Commerce, Vancouver. 
The B. & H. Press, Stratford. 

Baker & Son Ltd., Winnipeg. 

Baker Printing Co., Peterborough. 
The Bancroft Times, Bancroft, Ont. 
Barclay Press, Victoria. 


Barrett’s Print Shop Ltd., Curling, Newfoundland. 


Barwick & Son Ltd., Montreal. 

Beaverton Express, Beaverton, Ont. 
Librarie Beauchemin Ltée, Montreal. 
Belgrave Press Ltd., Montreal. 

Bermuda Press Ltd., Hamilton, Bermuda. 
Bertie Printers, Stevensville, Ont. 

Bettor Business Unlimited, Hamilton. 
Bindon’s Ltd., Vancouver. 


Members as of August 31, 1960 


LOCAL AND REGIONAL ASSOCIATIONS 


Hamilton & District Graphic Arts Association 


Le Syndicat Patronal de I’Imprimerie de Québec 
Niagara Peninsula Graphic Arts Association 


Saskatchewan Graphic Arts Association 
South Western Ontario Graphic Arts Association 
Toronto Graphic Arts Association 


West Central Ontario Graphic Arts Association 


ACTIVE MEMBERS 


Birch-Hinds Printing Co., Ltd., Montreal. 
Bishop Printing Co., Winnipeg. 

Blackhall & Co. Ltd., Toronto. 

J. E. Blewett Printing Co., Lindsay, Ont. 
Blue Crest Printers Ltd., Edmonton. 
Boasten Printing Co., Calgary. 
Bobcaygeon Independent, Bobcaygeon, Ont. 
Border Press, Windsor. 

Boulanger Inc., Montreal. 

Yvon Boulangor Ltée, Montreal. 

Emilien Boussinot Enrg., Quebec, Que. 
Bradburn Printers Ltd., Edmonton. 
Brant Litho Ltd., Brantford. 

British American Bank Note Co., Ottawa. 
Broadway Printers Ltd., Vancouver. 
Brock Webber Printing Co., Vancouver. 
The Brown Bros. Ltd., Toronto. 

Brown Press Ltd., Montreal. 

B.H. & F.M. Brown Ltd., Toronto. 
Bulletin Printers Ltd., Edmonton. 
Bulman Bros. Ltd., Winnipeg. 
Burd-Barrett Ltd., Toronto. 

Burnand Printing Co. Ltd., Calgary. 
Burroughs Printing Ltd., Vancouver. 
Business Printers Ltd., Regina. 

Business Systems Ltd., Toronto. 


Calgary Photoengraving Co., Calgary. 
Campbell & Smith Printing Co., Vancouver. 
Canadian Bank Note Co. Ltd., Ottawa. 
Canadian Publishers Ltd., Winnipeg. 


Canadian Printing & Lithographing Co. Ltd., 
Montreal. 


The Canadian Register, Kingston. 
Canniff Printing Service, Calgary. 
Cannington Gleaner, Cannington, Ont. 
Cardinal Press Ltd., Toronto. 

Central Press (1953) Ltd., Regina. 

L. G. Chabot Inc., Quebec, Que. 
Chapman & Warwick Ltd., Vancouver. 


Charters Publishing Co. Ltd., Brampton, Ont. 


Chatham Gazette, Chatham, N.B. 
Chromo Lithographing Co. Ltd., Toronto. 
Churchill Press Ltd., Montreal. 

Citizens Press Ltd., Port Colborne. 

City Linotyping Co., Hamilton. 

City Printing, Montreal. 


Vernon Clarke Office Supply Co., Vancouver. 


Clarke Lithographing Ltd., Toronto. 


Winnipeg Master Printers & Lithographers Association 


Clarke & Stuart Co. Ltd., Vancouver. 
Cleland-Kent Western Ltd., Vancouver. 
Clen-Mathers Press Ltd., Montreal. 
Cloke & Son Ltd., Hamilton. 

Coast Purchasers Ltd., Vancouver. 
Coles Printing Co. Ltd., Edmonton. 
Colonist Printers Ltd., Victoria. 

R. R. Colpitts & Sons Ltd., Moncton. 
Commercial Press, Peterborough. 
Commercial Press Ltd., Chatham, N.B. 
Commercial Print Craft, Woodstock, Ont. 
Commercial Printers Ltd., Edmonton. 
Commercial Printers Ltd., Calgary. 
Commercial Printers Ltd., Regina. 
Commercial Printers, Stratford. 
Commercial Printing Co., Windsor. 
Commonwealth Press Ltd., Calgary. 
Community Publications, Edmonton. 
Conn Creative Printers, Windsor. 
Cooper & Beatty Ltd., Toronto. 

Co-Op Press Ltd., Edmonton. 

C. R. Corneil Ltd., Montreal. 

Corona Printing Reg’d, Montreal. 
Corporation des Editions Fides, Montreal. 
Couchman Bookbinding, Toronto. 

Wm. E. Coutts Co. Ltd., Toronto. 
Craftsman Press, Vancouver. 

Crites & Riddell Ltd., Montreal. 
Robert D. Croft Ltd., Toronto. 

Curtis Co. Ltd., Windsor. 


Davis & Henderson Ltd., Don Mills, Ont. 
Davis-Lisson Ltd., Hamilton. 

Delhi News-Record, Delhi, Ont. 

Roger Desautels Ltée, Montreal. 
Desbarats Printing Co. Ltd., Montreal. 
J. B. Deschamps Inc., Quebec, Que. 

J. G. Descombes, Quebec, Que. 

J. W. Deyell Printers Ltd., Lindsay, Ont. 
Dickson Print Shop, Hamilton. 

Ditto (Quebec) Ltd., Montreal. 
Dominion Printing Co., Hamilton. 

C. A. Dorion & Fils, Quebec, Que. 
Eugéne Doucet Ltée, Montreal. 

Douglas Printing Co. Ltd., Edmonton. 
Dryden Sinclair Ltd., Thorold. 

Duffoto Process Co. Ltd., Calgary. 

Duha Printers Ltd., Winnipeg. 

Robert Duncan & Co. Ltd., Hamilton. 
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Echlin Press Ltd., Hamilton. 

Economy Bookbindory Co., Calgary. 
Edmonton Printers Ltd., Edmonton, 
Elmira Signet, Elmira. 

Richard Ellis Printing, Belleville, Ont. 
The Elliot Lake Standard, Elliot Lake, Ont. 
Empire Printors, Victoria. 

Envoloppo Internationale Ltée, Montreal. 
Frod F. Esler Ltd., Montreal. 

Evergreen Pross (Alberta) Ltd., Calgary. 
Evorgreen Press Ltd., Vancouver. 


Excolsior Office Supplies & Printing Ltd., 
Montreal. 


Exeter Times-Advocate, Exeter, Ont. 
Export Office Service Ltd., Edmonton. 


Hector Faber Enrg., Quebec, Que. 
Fairclough Printing Co., Hamilton. 

Tho Fenelon Falls Gazette, Fenelon Falls, Ont, 
Fleming Printing Ltd., Victoria. 

Fletchor Printing Co. Ltd., Red Deer, 
Foothill Printers Ltd., Calgary. 

Forostor Press, Huntsville, Ont. 

Fort Record, Fort Saskatchewan, Alta. 
Foster & North Ltd., Kingston. 

Louis Fréchette, Quebec, Que. 

J. H. French & Co., Hamilton. 

Fréres des Ecoles Chrétiennes, Montreal. 
D. W. Friesen & Son Ltd., Altona, Man. 
Frontier Printing Co., Niagara Falls. 
Fullerton Publishing Co. Ltd., Toronto. 


W. J. Gago Ltd., Scarborough. 

Imprimorie E. R. Gagné, Montreal. 

C. Galarneau & Cie, Montreal. 

Galt Printers Ltd., Galt, 

Garden City Press Co-Operative, Toronto. 
Garry Press Ltd., Winnipeg. 

Gazotte Printing Co. Ltd., Montreal. 

The Gazette, Haney, B.C. 

General Printers Ltd., Oshawa. 

Gehrke Stationery & Printing Co., Vancouver. 
Gilchrist-Wright Ltd., Toronto. 

Conrad Gingras, Quebec, Que. 

Glen Gray Printing Co., Hamilton. 

Grand & Toy Ltd., Don Mills, Ont. 

Grand Anse Printers, Grand Anse, N.B. 
Grant-Mann Lithographers Ltd., Vancouver. 
D. Gratton Ruling & Bookbinding Inc., Montreal. 
Gray Stationery & Office Supplies, Vancouver. 
Greenmore Printing Cc., Guelph. 

W. L. Griffin Ltd., Hamilton. 

Griffin & Richmond Co., Hamilton. 

Guelph Printing Service, Guelph. 


Halton Press, Burlington. 


Hamilton Ruling & Bindery Service Ltd., Hamilton. 


The Hamly Press Ltd., Edmonton. 

Haynes Printing Co., Cobourg, Ont. 

A. Hazeldine Printing Co., Vancouver. 

Hebden Printing Co. Ltd., Victoria. 

Henderson Directories Ltd., Winnipeg. 
Herald-Woodward Press Inc., Montreal. 
Laurent Hervieux, Montreal. 

Hignoll Printing Ltd., Winnipeg. 

Hi-Lite Printing Ltd., Calgary. 

Hilroy Envelopes & Stationery Co. Ltd., Toronto. 
Houston’s Standard Publications Ltd., Toronto. 
Howarth & Smith Monotype Ltd., Toronto. 
Huddleston & Barney Ltd., Woodstock, Ont. 
Hughes & Wilkins Ltd., Hamilton. 
Humphries-Dichmont Printing, Calgary. 
Hurley Printing Co. Ltd., Brantford. 


Imprimerie Artistique Enrg., Montreal. 
Imprimerie Atwater, Montreal. 
Imprimerie R. Bayard, Montreal. 
Imprimerie Jean Louis Bourret, Montreal. 
Imprimerie Bourguignon Ltée, Montreal. 
Imprimerie Champlain, Montreal. 


Imprimerie Commerciale Cie, Ltée, Quebec, Que. 


Imprimerie Gérard Cusson, Montreal. , 
Imprimerie Du Messager, Montreal. 
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ACTIVE MEMBERS—continued 


Imprimerie Drapeau, Quebec, Que. 
Imprimerie Economique Enr., Quebec, Que. 
Imprimerie Excelsior, Quebec, Que. 
Imprimerie Economique, Montreal. 
Imprimerie Goulet, Montreal. 

Imprimerie Grondin Enr., Quebeo, Que, 
Imprimerie Hebdo Inc., Montreal. 
Imprimerie Jacques-Cartier, Inc., Montreal, 
Imprimerie Laflamme Ltée, Quebec, Que. 
Imprimerie La Patrie, Montreal. 
Imprimerie Provinciale Enr., Quebec, Que. 
Imprimerie Richeliou Ltée, Montreal. 
Imprimerie Roland, Montreal, 

Imprimerie Royale Enrg., Quebec, Que. 
Imprimerie Royale Ltée, Montreal 
Imprimerie Stella Ltée, Montreal. 
Imprimerie Sylvain Enrg., Montreal. 
Imprimerie Saint-Joseph, Montreal. 
Imprimerie Lucion Trempe, Montreal. 
Intornational Artcrafts Ltd., Stratford. 
International Press, Hamilton. 


International Railway Publishing Co. Ltd., 
Montreal. 


Island Engravers Ltd., Victoria. 


The Jackson Press, Kingston. 
Jack’s Print Shop, Pickering, Ont. 
Jasper Printing Ltd., Edmonton. 
Johnson Press, Niagara Falls. 
Jonergin Co. Inc., Verdun, Que. 
Journal Argus, St. Marys, Ont. 


Gordon Kaumeyer Industries Ltd., Chippawa, Ont. 


Kellaway Printing Ltd., Calgary. 
R. Kerton, Printing, Ajax, Ont. 
Ketchen Printing Co., Winnipeg. 
The Keystone Press, Vancouver. 
Kidner Printing Co., Hamilton. 
A. F. King Press Ltd., Montreal. 
Kingdon Printing Co., Winnipeg. 
Kitchener Printing Service, Kitchoner. 
C. E. Knowles Printing Co., Galt. 
Kro-Mar Printing Co., Winnipeg. 
Kyle Printing Ltd., Calgary. 


Lacasse Printing, Tecumseh, Ont. 
Gérard Lalibert6, Quebec, Que. 
Lance Publishing Co., Winnipeg. 
Laplante & Langevin Inc., Montreal. 
La Survivance, Edmonton. 

Alderic Latour, Montreal, 

Georges Laverdure, Montreal. 
Leduc Representative, Leduc, Alta. 
F. H. Leslie Ltd., Niagara Falls. 

Lo Soleil Ltée, Quebec, Que. 
L’Etoile Du Nord, Joliette, Que. 

L’ Imprimerie Acadienne Ltée, Moncton. 
Lindsay Press Ltd., Niagara Falls. 
Lithokraft Press Ltd., Calgary. 

Litho Print Ltd., Toronto. 

John Lovell & Son Ltd., Montreal. 


R. H. MacAdam Ltd., Vancouver. 

MacDonald Press Co. Ltd., Montreal. 

N. A. MacEachern & Co. Ltd., Toronto. 

Mack Printing Service, Orillia. 

Maclachlan Printing Ltd., Toronto. 
Maclean-Hunter Publishing Co. Ltd., Toronto. 
Mail Order Printing Service, Victoria. 
Margison Bros., Victoria. 

Maritime Press Ltd., Moncton, 

Maritime Publishing Co., Sussex. 

Marshall & Donlevy, Calgary. 

Martin Bookbinding Ltd., Toronto. 

Matthews Press, Toronto. 

Maynard & Tressider, Orillia. 

McCorquodale & Blades Printers Ltd., Toronto. 
McDonald Printing Co. Inc., Hamilton. 
McGuire Press Ltd., Montreal. 

McLean Bros. Ltd., Montreal. 

Mercury Press Co., Montreal. 


Metcalfe-Robinson Printing Service Ltd., 
Montreal. 


Metropolitan Printing Co., Edmonton, 
Miller Printing Ltd., Calgary. 

Mills Printing & Stationery, Vancouver. 
Mirror Press Ltd., Stratford. 

Mission Press, Toronto, 

Mitchell Press Ltd., Vancouver. 

Modern Press, Saskatoon. 

Modern Press, Windsor. 

Modern Press Ltd., Edmonton. 

Modern Printery, Hamilton. 

Monat & Bleau, Montreal. 

Moncton Publishing Co., Moncton. 
Mono Composition, Quebec, Que. 
Mono-Lino Typesetting Co. Ltd., Toronto. 
T. J. Moore & Cie Ltée, Quebec, Que. 
Moore Printery Ltd., Hamilton. 

Moore Printing Co., Victoria. 

Moore Printing Co. Ltd., Edmonton. 

J. Ls. Morency Inc., Quebec, Que. 
Morriss Printing Co. Ltd., Victoria. 

Moss Press, Port Colborne. 

Mount Royal Press Ltd., Montreal. 
Mount Royal Typesetters Inc., Montreal. 
Moyer Printing Co. Ltd., Brantford. 
Munn Envelopes Ltd., Toronto. 

Murphy Stationery Co. Ltd., Vancouver. 
Murray Printing & Gravure Ltd., Weston, Ont. 


The Napanee Beaver, Napanee, Ont. 
National Publishers Ltd., Winnipeg. 
Niagara Offset Ltd., Niagara Falls. 
Niagara Press, Virgil, Ont. 

Northern Light Ltd., Bathurst. 
Northern Miner Press Ltd., Toronto. 
Northern Stationery & Printing Co., Timmins. 
Northey Printing Co. Ltd., Toronto. 
North Hill News, Calgary. 

North Shore Leader, Newcastle, N.B. 
Northwest Printing & Litho, Calgary. 


Ontario Intelligencer, Belleville, Ont. 
The Orillia News Letter, Orillia. 


Pakfold Continuous Forms Ltd., Niagara Falls. 
Wm. F. Palmer Ltd., St. Lambert, Que. 
Palmerston Observer, Palmerston, Ont. 
Paper & Stationers, Regina. 

Paul Paradis, Montreal. 

Paradis-Vincent Ltée, Montreal. 
Paramount Printers, Brantford. 

Médé6ric Parent, Quebec, Que. 

Paris Printing Co. Ltd., Paris, Ont. 
Pearce Publishing Co., Simcoe, Ont. 

Peck Printing Co., Montreal. 

Peerless Printers, Edmonton. 

Peerless Printers, Regina. 

Peerless Printing Co., Hamilton. 

A. Pelletier, Montreal. 

Peterborough Printing Ltd., Peterborough. 
W. R. Phillips & Co. Ltd., Toronto, 

Photo Artistique Inc., Quebec, Que. 

Photo Lithographie Inc., Quebec, Que. 
Port Perry Star Co. Ltd., Port Perry, Ont. 
Pioneer Press, Edmonton, 

Planet Printing Co., Chatham. 

Plow & Watters Ltd., Montreal. 
Poirier-Bessette Co. Ltd., Montreal. 
Popular Press, Victoria. 

The Porcupine Advance, Timmins. 
Powter’s Prompt & Punctual Printery, Montreal. 
Preston Progress Printing Co. Ltd., Preston, Ont. 
Printcraft Ltd., Regina. 

Progress Printing, Montreal, 

Proverbs The Printer, Calgary. 

Provost News, Provost, Alta. 

The Public Press Ltd., Winnipeg. 
Pyramid Printers, Toronto. 


Quality Press Ltd., Victoria. 
Quebec Newspapers Ltd., Quebec, Que. 
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Rapid Press Ltd., Montreal. 

Ratt6 & Frdére, Queboc, Que. 

Reeve Press Ltd., Kitchener. 

Regent Pross Ltd., Winnipeg. 

Reliable Bookbinders, Toronto. 

Reliable Printing Co. Ltd., Edmonton. 
Reliable Typesettors, Calgary. 

Renown Printing Co., Niagara Falls. 
Review Co. of Fort Erio, Ltd., Fort Erie. 
Review Printing Co. Ltd., Peterborough. 
Rewbury Printing Co., Wolland. 

S. A. Riendeau, Montreal. 

Robinson Press, Victoria. 

Emile Robitaille, Quebec, Que. 

Robson Printers Ltd., Montreal. 

Rockel Job Printing Ltd., Welland. 
Roger Press, Montreal. 
Rolph-Clark-Stone-Benallack Ltd., Montreal. 
Ronalds-Fedorated Ltd., Montreal. 

W. Gordon Ross Ltd., Montreal. 

J. Emile Roy & Fils, Montreal. 

Maison H. Roy, Montreal. 

Royal Paper Box Co., Quebec, Que. 


Rust Craft Ltd., Strathmore Press Division, 
Toronto. 


The Ryerson Press, Toronto. 


Saanich Peninsula & Gulf Islands Review, 
Sidnoy, B.C. 


Salvation Army Printing & Publishing House, 
Toronto. 


Sanderson Binding Ltd., Toronto. 
Sanderson & Smith Press, Kitchener. 
Saskatchewan Govt. Printing Co., Regina. 
Saults & Pollard Ltd., Winnipeg. 

Sauvé & ses Fils, Ltée, Montreal. 
Schindler Press Inc., Montreal. 

Scotia Ticket & Printing Ltd., Verdun, Que. 
Semaine Commerciale, Quebec, Que. 
Service Printing Co., Regina. 

Shears Printing Ltd., Vancouver. 
Simpson Press Ltd., Montreal. 

F. G. Smith Printing Co., Hamilton, 


ANGUS, STONEHOUSE & CO. LTD, 
TORONTO, ONTARIO 


ACTIVE MEMBERS—continued 


Oswald Smith Printing Ltd., Vancouver. 

The Southam Printing Co. Ltd., Montreal, 
Spencer-Tucker Typesetters Ltd., Vancouver. 
Springer Engraved Stationery Ltd., Vancouver. 
Staebler & Baker Ltd., Gananoque, Ont. 
Standard Embossing Co. Ltd., Toronto. 

The Stayner Sun, Stayner, Ont. 

Sterling Press, Hamilton. 

Sterling Printers & Stationers Ltd., Edmonton. 
Stevenson Printing Co. Ltd., Montreal. 

St. Lawrence Paper Bag Co., Quebec, Que. 
Stovel-Advocate Press Ltd., Winnipeg. 

Strand Printing Service Ltd., Hamilton, 
Stubley Printing, Orillia. 

George Sully (1958) Inc., Montreal. 


Sumner Printing & Publishing Co. Ltd., Windsor. 


Super Press Inc., Montreal. 

Superior Engravers Ltd., Hamilton. 

Superior Printery (Hamilton) Ltd., Hamilton. 
Systems Equipment Ltd., Winnipeg. 


Tavistock Gazette, Tavistock, Ont. 

T. W. Taylor Co. Ltd., Winnipeg. 
Temiskaming Printing Co., New Liskeard, Ont. 
E. Thérion & Fils, Ltée, Montreal. 
Thérien Fréres Ltée, Montreal. 

The T. & T Press, Hespeler, Ont. 
Thompson Printing, Paris, Ont. 
Thompson & Sons Ltd., Toronto. 
Thorn Press, Toronto. 

Tidman & Co., Toronto. 

Tillsonburg News, Tillsonburg. 

Times Job Print, Hamilton. 

Times Press, Calgary. 

Trade Engraving Co. Ltd., Vancouver. 
Trans Canada Printing, Quebec, Que. 
Tremblay & Dion Inc., Quebec, Que. 
Ernest Tremblay Enrg., Quebec, Que. 
Tribune Press Ltd., Sackville, Ont. 
Tribune Publishers Ltd., Campbellton, N.B. 
Turner Press, Hamilton, 

The Tweed News, Tweed, Ont. 
Typographic Service Reg’d., Montreal. 


Typographic Service Ltd., Toronto. 
Typographie Metro, Montreal. 
Typo-Press, Montreal. 


The Unoeda Printers Ltd., Vancouver. 
Universal Engravers Ltd., Calgary.. 
Universal Printers Ltd., Winnipeg. 
University Press, Windsor. 

The Upton Co. Ltd., Montreal. 


Vaillancourt & Frare, Montreal. 

Vao Off-Set & Printing Co., Montreal, 

The Vancouver Bindery Ltd., Vancouver. 
Vancouver Stationers Ltd., Vancouver, 

P. E. Veilleux, Quebec, Que. 

Au Vestement du Livre, Inc., Loretteville, Que. 
Victoria Press Ltd., Montreal. 

Victoria Publishing Co. Ltd., Lindsay, Ont. 
Villemaire Press Ltd., Montreal. 

Visirecord of Canada Ltd., Toronto. 


Wallace Press Ltd., Montreal. 
Walkerville Printing, Windsor. 
Wallingford Press Ltd., Winnipeg. 
Walmsley & Magill, Oshawa. 

Warwick Bros. & Rutter Ltd., Toronto. 
Waterloo Printing Co., Waterloo. 
Wayside Press, Vernon, 

Welland Printing Co., Welland. 

West End Press, Windsor. 

Western Business Forms Ltd., Winnipeg. 
Western Engraving Co., Vancouver. 
Whitehorse Star, Whitehorse. 

Wick Printing Ltd., Oshawa. 

The Widmeyer Press, Leamington. 

The John Wilkes Press Ltd., Oakville, Ont. 
Williams & Mackie Ltd., Vancouver. 
Willson Stationery Co., Winnipeg. 
Willson Stationery Co. Ltd., Vancouver. 
Windsor Print & Litho, Windsor. 

Wylie Press Ltd., Toronto. 


Zenith Printing Co. Ltd., Winnipeg. 


ASSOCIATE MEMBERS OF AFFILIATED ASSOCIATIONS 


Alliance Paper Mills Ltd., Toronto. 
Robert Allworth Ltd., Toronto. 
Ault & Wiborg Co. of Canada Ltd., Montreal. 


Barber-Ellis of Canada Ltd., Toronto, 
Buntin-Gillies & Co. Ltd., Hamilton. 
Buntin Roid Paper Co. Ltd., Toronto. 


Canada Paper “Wholesale” Ltd., Toronto. 
Canadian Linotype Ltd., Toronto. 

Clark Papers Ltd., Calgary. 

The Coast Paper Co. Ltd., Vancouver. 
The Columbia Paper Co. Ltd., Vancouver. 


Columbia Printing Ink & Roller Ltd., Vancouver. 


Consolidated Paper Sales Ltd., Montreal. 


W. V. Dawson Ltd., Montreal. 
Dyment Ltd., Montreal. 


The E. B. Eddy Co., Hull, Que. 
Federal Paper Co. Ltd., Montreal. 


Fine Papers London Ltd., Hamilton. 
Fine Papers Ltd., Toronto. 


General Printing Ink Corp. of Canada Ltd., 
Toronto, 


Globe Envelopes Ltd., Toronto. 
Graphic Arts Western Ltd., Calgary. 
Graphic Equipment Ltd., Toronto, 


The Fred W. Halls Paper Co. Ltd., Toronto. 
Harris-Seybold (Canada) Ltd., Toronto. 
Havill Paper Co. Ltd., Montreal, 

Howard Smith Paper Mills Ltd., Montreal. 


Ingraham Offset Plate Ltd., Hamilton. 
Ireland Manufacturing Co. Ltd., Hamilton. 


Kruger Paper Co. Ltd., Montreal. 


Lauzier Paper Ltd., Montreal. 
T. B. Little Papers Ltd., Montreal. 


MacMillan, Bloedel & Powell River Ltd., 
Vancouver. 


Manton Bros. Ltd., Toronto. 

McFarlane, Son & Hodgson Ltd., Montreal. 
Meco Ltd., Montreal. 

Mid West Paper Ltd., Calgary. 

Monotype Co. of Canada Ltd., Toronto, 


National Paper Goods Ltd., Hamilton. 


Perma Flex Industries Ltd., Toronto. 
Printing Equipment of Canada, Montreal. 
Printing Review of Canada, Montreal. 
Provincial Paper Ltd., Toronto. 


Rapid Grip & Batten Ltd., Toronto. 
J. S. Robertson Reg’d, Montreal. 
Rolland Paper Co. Ltd., Montreal. 


Schmidt Printing Inks of Canada Ltd., Toronto. 
Sears Ltd., Toronto. 

Sinclair & Valentine Co. of Canada Ltd., Toronto. 
Sydney R. Stone Ltd., Toronto. 


F. S. Tanzer Ltd., Toronto. 
Toronto Type Foundry Co. Ltd., Toronto. 


United Paper Mills Ltd., Toronto. 


Whyte-Hooke Papers Ltd., Toronto. 
The Wilson-Munroe Co. Ltd., Toronto. 
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APPENDIX "Bt" 


PARTIAL LIST OF PERIODICALS PRINTED BY US 


N.B. = 


The following list of 236 publications normally 


classified as periodicals is an incomplete tally, 
All of these are printed by members of the Graphic 


Arts Industries Association. 


Many less well known 


publications of localized or regional character are 
also printed by our members, 


Catholique 


Agricultural Chemicals in Canada 
Air Force Bulletin 
Alberta Country Life 


Ami du F 


oire 


Automotive Retailer 


B,. C. Hotelman 

B. OC. Lumberman 

B. C, Medical Journal 
B. C. Teacher Magazine 


Batiment 


Beaver Magazine 
Bright Leaf: 


Building 


& Supply Dealer 


Le Bulletin 
Bus & Truck Transport 
Bush News 


Camera Equipment News 
Canada Lumberman 
Canada Poultryman 


Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 


Advertising 
Architect, The 
Automotive Trade 
Aviation 

Baker 

Beverage Review 
Builder 

Business 

Cattlemen 

Chemical Processing 
Chartered Accountant 


Cleaner & Launderer 
Consulting Engineer 
Dairy & Ice Cream Journal 


Electronics Engineering 
Farm Implements 

Farrer 

Geographical Journal 
Grocer 

Hairdresser 


Home Economics Journal 
Home & School 

Homes 

Hotel Review & Restaurant 
Industrial Photography 
Jeweller 

Journal of Medical Technology 
Journal of Surgery 
Machinery & Metalworking 
Medical Assn, Journal 
Mennonite 

Metalworking 


Canadian 
Canadian 
Canadian 
Canadian 
Canadian 


Milling & Feeding 
Official Railway Guide 
Packaging 

Paint & Varnish 


Journal 
Pharmaceutical Journal 
Photographer 
Pit & Quarry 
Printer & Publisher 
Pulp & Paper Industry 
Purchasor 


Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian 
Canadian Welder 

Canadian Woodworker 

Cash Crop Farming 

Centralia Coronet 

Chatelaine 

Chatelaine ~ La Revue Moderne 
Chitty's Law Journal 

Civic Administration 

Clay Product News 

Coal Review 

Construction World 

Country Guide 

Credit Unionist 

Croatian Voice 


Stationer 

Tobacco Grower 
Transportation 
Variety Merchandising 
Veterinary Journal 


Der Nordwesten 

Design Engineering 
Diesel Power & Equipment 
Dogs in Canada 

Driver Report 

Drug Merchandising 


Electrical Contracting & Maintenance 
in Canada 

Blectrical Contractor & Maintonance 
Supervisor 

Electrical Digest 

Electrical Equipment News 

Electrical News & Engineering 

Elizabethan, The 

Engineering & Contract Record 

Engineering Journal 

Executive 


(Cont. ) 
) 


Personnel & Industrial Relations 


Shipping & Marine Engineering News 
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Financial Post 

Food in Canada 
Fountains in Canada 

Fur in Canada 

Furniture & Furnishings 


Garage & Service Station News 
Genie-—Construction 

Good Farming Quarterly 

Grain Journal 


Harbour & Shipping 

Hardware & Housewares 

Hardware & Merchandising 

Headlight 

Health 

Heating & Plumbing Engineer 

Heavy Construction News 

Highway News 

Home Goods Retailing 

Hospital Administration & Construction 
Hotels & Restaurants in Western Canada 


Industrial Canada 
Industrial Digest 
Industrial Sales/Promotion 
T.C.A.0, Bulletin 
(English, French, Spanish editions) 
Investors Digest 


Journal of Canadian Physiotherapy Assn. 
Journal of Commerce Weekly 


Keeping Track (Au Fil du Rail) 


L'Assomption 

La Bonne Nouvelle 
La Patrie 

La Revue Municipale 
La Revue Populaire 
La Revue Scolaire 
Laundry & Dry Cleaning Journal 
Leather World 

Le Bulletin des Agriculteurs 
L' Educate ur 
L'Epicier 

Le Fermier Acadien 
Le Mattre Imprimeur 
Le Mess... Pastoral 
Le Pharmacien 

Le Quincaillier 

Le Samedi 

Legionary 

Liberty 

Log, The 
Lumberworker, The 


Maclean Building Guide 
Maclean's Magazine 
Manitoba School Trustee 
Marine Trades 

Manitoba Teacher 
Maritime Co-operator 
Maritime Farmer 
Maritime Merchant 
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Maritime Truck Transport Review 
Maritime Veteran 

Marketing 

Materials Handling in Canada 
M. D. of Canada 

Men's Wear of Canada 

Miler 

Modern Power & Engineering 
Modern Purchasing 

Montreal Zeitung 

Montrealer 

Motor in Canada 

Motor Carrier 

Municipal World 


National Builder 

National Concrete Products News 
National Merchandiser 

New Freeman 

Northern Miner 


O. A. C. Review 

Office Administration 
Office Equipment & Methods 
Oil in Canada 

Ontario Medical Review 
Ontario Messenger 


Packaging Process 

Petro Process Engineering 
Photo Fun 

Photo Trade 

Plant Administration 

Plant “Management 

Prairie Grocer & Provisioner 
Prairie Lumberman 
Precambrian Mining in Canada 
Presbyterian Record 

Printing Review of Canada 
Product Design & Engineering 
Progressive Plastics 
Professional Engineer 

Public Works in Canada 
Purchasing in Western Canada 


Reader's Digest 
Re vue—Moteur 
Royal York, The 


Sanitarian 

Saskatchewan Municipal Record 
Saturday Night 

School Progress 

Sélection du Reader's Digest 


Service Station Management & Merchandising 


Shipping Guide 

Shoe & Leather Journal 
Shorthorn News 
Specification Associate 
Sporting Goods Merchandiser 
Storage & Distribution 
Style 

Supermirket Methods 


(cont.) 
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Touchdown Magazine 

Toys & Playthings 

Trade Builder 

Trade & Commerce in Western Canada 
Transport Commercial 

Truck Transportation 

Union Farmer 

United Church Observer 

United Churchman 


Western 
Western 
Western 
Western 
Western 
Western 
Western 


Western 
Western 
Western 
Western 
Western 
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Business & Industry 

Canada Coal Review 

Construction & Building 

Grocer & Food Store Manager 

Druggist 

Homes & Living 

Manufacturing & Industrial 
Development, 

Motor Fleet 

Municipal News 

Fisheries 

Producer 

Retailer 


Wild Life Crusader 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


CANADA 1959 - PRINTED IMPORTS 


DESCRIPTION 


MUSIC 
NEWSPAPERS OR COMIC SECTIONS 
MAGAZINES, NEWSPAPERS, UNBOUND, n.o.p. 
PHOTOGRAPHS FOR NEWS ILLUSTRATIOBS 
PHOTOGRAPHS, CHROMOS, Etc. 
PHOTOGRAPHS FOR REPRODUCTION 
TRANSFERS, DECALCOMANIA 
ADVERTISING PRINTED MATTER 
BANKS, BONDS, CHEQUES, etc, and 

OTHER PRINTED MATTER 
PLAYING CARDS 
HAND MADE DRAWINGS OR DESIGNS 
LABELS, TAGS & TICKETS 
PICTORIAL POST CARDS,» GREETING CARDS, Etc. 
BIBLES & PRAYER BOOKS — HYMN BOOKS 
BOOKS OVER 12 Y#ARS OLD 
TEXT BOOKS — EDUCATIONAL 
BOOKS — NOVELS, FICTION 
BOOKS - SCIENCE FOR LIBRARIES 
BOOKS , GOVERNMENT, ASSOCIATIONS 
FREIGHT RATES FOR RAILWAYS 
BOOKS, PRINTED, PERIODICALS & PAMPHLETS 
BOOKS, PERIODICALS & PAMPHLETS, 

EXCEPT ENGLISH LANGUAGE 
BLANK BOOKS, RULED OR PLAIN 
ADMIRALTY CHARTS, MANUSCRIPTS 
BLUE PRINTS n.p.p. and HYDRO PLANS 


Sources: D.B.S. 


FROM ALL COUNTRIES 


$ 


295,612 
i165 G71 
28, 206,995 
10,779 
2,960, 0,8 
138,960 
282,18 


9,07, 107 ~ 


4,095, 8h 
89,699 
61,762 
1,589,981 
1, 8h), 373 
4,034,038 
13,96 
9,460,299 
158,21 
9,04, 709 
522,672 
98,700 
12,221, 99 

35995805 


63,902 
95,210 
6,879, 866 


$ 96,345,496 


APPENDIX "C"' 


FROM U. S. 
$ 


2694473 
165671. 
27,276,518 
8,527 
2,675,908 
137,856 
265,185 
73958,509 


3,814,110 
595979 
53,611 

35,92, 632 

1,745, 85h 

2,914,371 
11,986 

9,069,731 

116, 316 
8,50), 346 
39 , 803 
91,723 
9,918, 68 
528, 206 


16,083 
82,650 
6,830, 188 


$ 87,371,013 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


1959 — EXPORTS & IMPORTS OF PRINTED MATTER 


EXPORTS TO 
ALL COUNTRIES PER CAPITA 
$ $ 
5,01),0h2 0,28 
117,696, 680 0.66 
72, 7h, 718 1.446 
41,708, 386 0.93 
2,028,896 0.05 
EXPORTS TO U.S.A, PER CAPITA 
$ $ 
3,913,690 0,02 


APPENDIX "p" 
IMPORTS PER CAPITA 
$ $ 
96, 345,96 5.52 
110,286, 2) 0,22 
19,060, 318 0.36 
30, 269,128 0,67 
7,522, 35) 0.21 


IMP(RTS FROM U.S.A. PER CAPITA 
$ $ 
87,371,013 5.09 


DB.S.; U.S. Dept. of Commerce; U.K. Trade Commission; 
Consulates General of France, WemLcd. 
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ANGUS, STONEHOUSE & CO. LTD. 
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APPENDIX "E" 

1959 — CANADA'S PRINTED EXPORTS 

a222_ = DANMVAS PRINTED EXPORTS 
DESCRIPTION TO ALL COUNTRIES TOMES, 

$ $ 

BLANK BOOKS 122,797 2,26) 
BOOKS, BOUND OR UNBOUND 70, 902 439, 2,0 
PHOTOGRAPHS 63,941 27,070 
NEWSPAPERS & MAGAZINES 1,47 5463 1,28, 396 
PRINTED MATTER 2,67h,939 2,016,720 
§ 5,014,042 $ 3,913,690 


Source: D B.S, 
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yg ‘MONTREAL GAZETTE 


apanese [| 
May 2h, 1960 
Push Export 


Tokyo. — (Retilers) — With 
| printing techniques and mach: 
i Inery developed to an jnterna- 
. tlonal Jevel and printing costs 


‘almost half those in thé United \ 


States, Japan has increased its 
exports of calendars, posters, 
wrappings and other , Printed 
. matter, \ 
-A further inercase in produc- 
; llon and exports is expected in 
the next few years, following 
-wecent measures liberallzing 
‘imports and the development 
of printing on won-paper mate- 
rlals. More imports of foreign 
printing machinery and mate- 
rials for the pholotype process 
fre expected. ' 
‘' Sclentific and enginecring 
books from Britain, West Ger- 
‘many, France and the United 


‘States are reprinted in Japan | 


for distribution to southeast 
Asian countries to save trans- 
‘port costs, 

The Japanese, who claim to 
have the world’s oldest —764 
years — printed material but 
who adopted western printing 
techniques only towards , the 
end of the last century, rapidly 


central part of the news body. 
\eneneneememneeeeenneen ieee | 


developed ‘thelr printing indus- |' 


‘try after the 
War, if 
Sales of Japanese printed 
goods increased six times in 


Second World 


nine years. In 1959, sales to- 
Racca ca a aenesia es cacnema eet 


——d 


Printers 


Sales 


talled 140 billion yen (about 
$50 million), compared with 26 
billion yen ($6,500,000) in 1950, 
The ‘post - war development: 
was due mainly to an incress- 
Ing demand for books and ma- 
gazines. The number of books' 


published in 1958 totalled 24, 
983 volumes, compared | with’ 
13,009 in 1950. The number of: 
weeklies grew to 48, with a° 
tolal circulation of 11,000,000. 
Three different printing pro- | 
cesses—letterpress, offset, and‘ 
gravure—are integrated in the ' 
production of each weekly, Tho | 
cover is printed in multi-color 
offset. The gravure section of ' 
a few pages js inserted in the 
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THE JOURNAL OF COMMERCE 
(Intemational Edition) 
September, 1960 


Printing Industry Seeks Protection 


WASHINGTON. — Representa-jrules on itema like calendars andjother agencies, plus representa- 
tives of the U.S. printing and|Printed forms... tives of publications be set up to 


publishing industries called on Postal Rates Hit review. the international. postal 
the Government to move on a ear rll hehe had av fon hagheares ers AAs in 
magazine publishing represénta-jit are desirable, and what new 

broad front to protect their $125- tives emphasized their greatllegislation may be required. 
million-a-year export business. |necd was for “a more favorable| The publication representatives 
Besides urging a series of steps|postal rate structure” to help|pointed out that not only will 
to reduce multifarious foreign|build overseas_circulations, more favorable raféz. nelp their 
controls pn imports of U.S. They recommended that a com-|overséas circulstion, but would 
printed matter, business spokes-|mittee composed of representa-|furlher Serve to whet forelgn in- 
men urged ‘a Government-indus-|tives of the Department of State,/terest In’ the produce oi of t heir 
try effort to lower international|Commerce, the Post Office and adverls sers. 
postal rates and other transport} —-——— 
costs, 

The industry meeting with Com- 
merce Department officials, the 


oe such get-together since {he 
épartment_ began surveying ex- 
sor rospects 0 at oe 
ments of U.S._industry, - touched 
on the foreign problems __én- 
Tountered by U.S, manufa facturers 
gi) books, Magazines, newspapers, 

os such as playing 
cards cards _and_calendars. 
Tariffs A Problem 


The book publishers, who ac- 
count for $60 million of the in- 
dustry’s $125 million export total 
in 1959, ‘cited a number of dif-) 
ficulties met abroad such as for- 
eign exchange problems, tariffs, 
licensing and import quotas. 

Representatives ‘of other 
elements of the industry, joining 
with book publishers, urged the 
Government sed use whatever re- 
‘Sources It can to force other 


countries 1p soTepedal thet dls 
lcrimination_ Geatnae US publ ish- 
ed materials. 

“Specific situations cited were 
West Germany's special tax on 
published and recorded matter, 
Turkey's stiff tax on educational 


recordings, and the use by 20 
countries of Pegholy ree tariff 
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ANGUS, STONEHOUSE & Co. LTD. 


Lithographers & Printers National Assn., at 55th annual 
convention, efects Zabel president, analyzes probable 10-year 
pattern of gfowth and change, reports that 


Offset Profits, Sales 
Show an Upward Trend 


CO nous: in the future| of the Gra- 
phic Arts industry and tHe ability of 
the Lithographers & Printdrs National 
Assn. to provide leadership\ and direc- 


tion in scaling new heights in the | 
1960’s was the dominating \theme of ~ 


the association’s 55th annua} conven- 
tion, April 25-27 at the Boda Raton 
Hotel, Boca Raton, Fla. 


President L. E. Oswald, \E. F.. 


Schmidt Co., Milwaukee, Wk., re- 
porting on the progress and accorkplish- 
ments of LPNA during the past \year, 
cited its growth and industry leadehship 
“as conclusive proof that the assovia- 
tion is moving in the right directiok.” 
He reported a change in the tide Of 
the industry’s declining profits, which 
reached a low point of 2.6% on sales 
after taxes in 1958. 


oe 


Profits Up 33% 4 ill supplant sheetfed @ 
composite of the Afatey Juve of our present production: 


oThe 
shows a profit increase A 3% in 
1959. We are on the roag#ack but our 
profit margin is still 40% below the 
average of industry Af general.” 
Projecting the pdtfern of change and 
growth that will/ogcur in the next 10 
years, Mr. Oswald ¢tated it was import- 
ant for plant management to recognize 
.the factors influercing these changes 
and “as good mankgers, conduct our 
operations accordingly.” Five of the 
factors mentioned wet as follows: 


1. INCREASE IN \MERGERS — 
“Such business re-organixations have 
been occurring at a very rapid rate in 
Other industries. We are to great 
extent an industry of comparative 


small individually- or family-owned | 


companies. The problems of survival 
in such organizations are increasingly 
difficult. Our companies have done little 
to attract top flight non-owner man- 
agers. With inheritance taxes weaken- 
ing the capital structure of the com- 
pany, the result can be either a slow 
deterioration or merger with another 
organization.” 


2. PRODUCT DIVERSIFICATION 
—“We are now seeing printing and 
lithography more and more becoming 
of | dct to be used in conjunction 
with other processes in the manufac- 


74 THE OFFSET PRINTER 


ture of an end product. Witness the 
adoption of lithography in the folding 
carton field. The finished product is a 
folding carton and the user of the 
lithographic process is a highly special- 
ized operator. The era of the general 
lithographer is ending. The industry in 
the future will be composed of plants 
which are highly specialized in their 
end products.” 


3. TECHNOLOGY-—-“The past 25 
years have seen greater growth in 
procéss improvement than in any prior 
century. Our investments in research 
are just beginning to pay off. We are 
on the threshold of many major 
changes in processes. Web offset, which 
we are watching clostly,is not a new 
division of the lithographic industry. 

is a-devet rom sheetfed, and 


4. FOREIGN COMPETITION — 
“The importation of lithography and 
printing will not be limited to a few 
items coming from Cuba or art prints 


from France and Germany. It is now - 


possible to have offset originals and 
letterpress plates made in European 
countries within time limitations to 
meet cur production schedule. Whole 
editions of books have been copied 
and shipped into this country, under- 
selling the domestic product. LPNA is 
regularly watching the import quotas 


on lithographic and printed products.” 
palatine a at eciialinavacialy elcid sk ladhuanit 


WILLIAM £, ZABEL, JR. (left) new president, 
LPNA, and L. E. Oswald, E. F. Schmidt ea 
Milwaukee, retiring president and n 


5. WELFARE STATISM — “We 
have witnessed in the last decade or 
so the broadening of federal participa- 
tion and encroachment on our busi- 
ness activities. We have seen the 
growth of political forces in organized 
labor. Our participation in the activities 
of political parties has declined since 
the early 30’s. Regardless of our politi- 
cal affiliation we have an obligation in 
our local areas to participate and to 
encourage our associates to be active 
in politics.” 

Mr. Oswald said he had not tried 
to anticipate all the trends of the fu- 
ture, but had picked the important 
ones. “The effect they have on all of 
us as an industry will depend upon 
how we individually assume our re- 
sponsibilities. We are not going into 
an evolutionary period but a revolu- 


' tionary one and whether these revolu- 


tionary changes are for better or worse 
will depend on us.” 

A report on the accelerated growth 
of the Graphic Arts industry was pre- 
sented by Cyril M. Wildes, head of the 
Printing, Publishing and Allied Div., 
Bureau of the Census, Department of 
Commerce (See Story on P. 78). 


Sales Show Increase 


Oscar Whitehouse, executive director 
of LPNA, reporting on the results of 
an industry survey, said that 95% of 
the reporting companies indicated that 
sales increased in 1959 over 1958. The 
increase in dollar volume for 1959 was 


2% over 1958. Using the figures of 


. Wildes, he said the Graphic Arts 
inddgtry may have exceeded $4% bil- 
1959—quite a substantial in- 
crease Qver a one-year period. 

“Fort\nately for the industry,” Mr. 
Whitehoyse noted, “the rate of profit 
incrcasc wwas greater than the rate of 
increase jin sales. The survey for 1958 
profits indicated a level of 2.5% on 
sales orf rounded off, 2.6% net profit 
after taxes on sales. This year’s profits 
are better but yet not good enough for 
our industry to be proud of or for us 
o brag about. 

“The preliminary returns of our 
questionnaire indicate that for 1959 the 
industry earned on a weighted average 
basis a net profit after taxes of 344% 
on sales. This was an increase in the 
level of profits of approximately 34%, 
compared to 1958, as opposed to a 
sales increase of 914%.” 

‘He then considered the industry’s 
return on net assets or, as more com- 
monly termed, “net worth.” “Last year 
the industry earned slightly less than 
6% after taxes on its net assets. This 
year the industry earned approximately 
7.7% after taxes on its net assets. 
While this represents an increase of 
1.7% in the actual level of net profits 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


U.S. DEPARTMENT OF COMMERCE 
BUSINESS AND DEFENSE SERVICES ADMINISTRATION 
WASHINGTON 25, D.C. 


June 14, 1960 


Gent lemen: 

Formal notice has been issued of the inten- 
tion of the United States Government to partici- 
pate in multilateral tariff negotiations within 
the framework of the General Agreement on 
Tariffs and Trade (GATT). Negotiations are 
scheduled to begin in Geneva, Switzerland, in 
September of this year. 

A list of the products on which the United 
States is considering granting tariff concessions 
has been issued and may be purchased from the 
Superintendent of Documents, U. S. Government 
Printing Office, Washington 25, D. c., for 
40 cents (Department of State publication 6986). 
In addition to various printed products, the list 
includes many items of paper and paperboard, 
copper engravers! plates, printing machinery 
(except presses), nickel sheets and plates, and 
printers' type (new). 

Interested persons may present their views 
as to whether concessions should be made on any 
of the listed products to the Committee for 
Reciprocity Information, Tariff Commission 
Building, Washington 25, D. C. Applications 


for oral presentation of views must be made 
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ANGUS. STONEHOUSE & Co. LTD, 
closing date for the presentation of written 
statements to the Committee, Public hearings 
will open July 11. 

Enclosed is a statistical summary of 
imports for the years 1957-1959 of products 
of the printing and publishing industries 
on which the United States is considering 
making tariff concessions. Applicable rates 
of duty are shown for each item. 
Also available from the Superintendent 


of Documents (Department of State Publication 


6987, price 30 cents) is a list of products 
on which the United States may seek tariff 


concessions from other countries participating 
in the negotiations. Included in the list 


are dictionaries and encyclopedias; catalogs, 
pamphlets, and booklets; georgraphic maps 


and charts, including atlases; newspapers; 


advertising matter; playing cards and 
playing card sheets; banknotes, bonds, checks, 


pictures, and tickets. The Soealiice for 
Reciprocity Information will also receive 
industry views on products on this list. 
Closing date for applications to appear and 
for submission of written statements is June 


27. Public hearings will open July 11. 
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ANGUS, STONEHOUSE & CO. LTD. 3 
TORONTO, ONTARIO 


If this Division can be of further 
assistance, please let us know. 


Sincerely yours, 


Horace Hart, Director 
7 Printing and Publishing 
Enclosures Industries Division 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


TARIFF PARAGRAPHS RELATING TO THE PRINTING INDUSTRY 


COMMODITY 
DESCRIPIION 


: Stereotype plates, electrotype plates, halftone plates, photo- 


engraved plates, photogravure plates, and plates of other materials 
than steel, engraved or otherwise prepared for printing; and litho- 
graphic plates of stone or other material, engraved, drawn, or 
prepared. 


Printed matter (other than tee RTEy Bae) composed of surface -coated 
and other papers (dutdable under par. 1 05), not specifically 
provided for. 


Labels and flaps, not specially provided for, printed in less than 
8 colors, not in metal leaf, neither embossed nor die-cut, Litho- 
graphically printed. 


Decalcomanias in ceramic colors, weighing per 1000 sheets on the 
basis of 20 x 20 Inches: 


Wot over 1.00 Lbs. 
Over 100 Lbs. 


Pictures, calendars, cards, placards, and other lithographic prints: 


Not exceeding 12/1000" in thickness: 


Post cards 
Other 


Exceeding 12/1000", not exceeding 20/1000" in thickness, 
less than 35 sq. inches, neither die-cut nor embossed: 


Post carda 
Other 


Exceeding 12/1000", not exceeding 20/1000" in thickness, 
less than 35 square inches, either die-cut or embossed. 


Exceeding 12/1000", not exceeding 20/1000" in thickness, 
less than 35 square inches, both die-cut and embossed. 


Exceeding 12/1000", not exceeding 20/1000" in thickness, 
35 square inches and over: 


Neither die-cut nor embossed 
Kither die-cut or embossed 
Hanging paper, printed, lithographed, dyed, or colored (wallpaper) 


Book bindings, wholly or in part of leather, not specifically 
provided for. 


Book covers, wholly or in part of leather, not specifically provided 
for. 


Maps, charts, blank books, slate books, and engravings. 
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ANGUS, STONEHOUSE & CO. LTD. | 
TORONTO, ONTARIO 


TARIFF 


PARAGRAPH 


L4LO 


COMMODITY 
DESCRIPTION 


Photographs (includes color process film separations and color 


(continued) prints produced by four-color letterpress or gravure printing 


L411 


1412 


process), etchings, and drawings. 
Diaries, notebooks, and address books. 
Prayer books, foreign authorship. 


Bound books of all kinds, not elsewhere specified, not bound wholly 
or in part of leather, not specifically provided for, foreign 
authorship. 


Other books, unbound (includes sheets or printed pages of leather- 
bound books), foreign authorship. 


Pamphlets, not specifically provided for, foreign authorship. 

Music jin books and sheets, foreign authorship. 

Tourist literature, foreign authorship. 

Printed matter, not specifically provided for, foreign authorship. 
Prayer books, not of foreign authorship. 

Other books, not specifically provided for, not of foreign authorship. 
Pamphlets, not specifically provided for, not of foreign authorship. 


Tourist literature, not of foreign authorship. . 


Printed matter, not specifically provided for, not of foreign 
authorship, 


Booklets, printed lithographically or otherwise. 


Books of paper or other material for children's use, not exceeding 
24. oz. each, 


Greeting cards, valentines, tally cards, place cards, and all other . 
social and gift cards, including folders, booklets, and cutouts: 


With greeting, title, or other wording. 
Without greeting, title, or other wording. 


Views of any building or locality in the United States (except show 
cards), by whatever process printed, 35 square inches or legs : 
(include post cards), not thinner than 8/1000", 


Post cards (except American views), plain, decorated, embossed, or 
printed, except by lithographic process. ; 


Photograph, authograph, scrap, post-card, and postage-stamp albums, 
and albums for phonograph records, wholly or partly manufactured. 


Playing cards. 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Re SIDENTS 
aad 
| anes “RS Oe WAN AE ELATED AGIOCLATIONS 


5728 Connecticut Avenue, N. W., Washington 15, D. ©. a WOodley 6-1400 


SSUE ‘NO. e7 Prepared under the direction of 


June 17, 1960 Bernard J. Taymans 


HEARINGS ON As indicated in PM No. 25, public hearins on possible toriff 
TARIFFS adjustments will begin in Washington on July 11. These hear- 
ings will proceed negotiations in Geneva later this year. 


A number of associations in the Graphic Arts will be making 
presentations as well. as companies who are vitally affected by the possible 
changes in present tariff schedules. 


Enclosed is @ release from the U.S. Chamber of Commerce, which 
sets forth background information on the value of imports and the rate of duty 
for the years 1957, 1958, 1959. You will be interested ,in advising member 
companies who are concerned with possible changes in the import schedule 
that requests for an opportunity to appear before the hearings must be filed 
by June 27. In lieu of personol appearances at the hearings, written state- 
ments may be filed. In either case, 15 coples of the statement ~- written, 
typed, printed or duplicated, shall be subnitted, of which one copy must be 
sworn to. While the stated deadline for receipt of these written statements 
is also June 27, the conmitvcee will accept these until the time of official 
openiny of the hearings on July Jl. 


Requests to appear or written statements should be addressed to: 


Comittee on Reciprocity Information 
Tariff Corimission Bullding 
Washington 25, D.C. 


We would be interested in having the identification of com- 
panies in your area who consider that they are vitally concerned with this 
matter whether or not they plan to appear or file a statement. 


On the export side of special interest to the printing industry 
is the following tentative list of items on which concessions for reduction 
of tariff (export) may be shown. 


BOOKS, MAPS, PICTURES, AND OTHER PRINTED MATTER 


Bool.s and pamphlets, including 
Dictionaries and encyclopedias 
Catalogs, pamphlets and booklets 


Geographic maps and charts, including 
Atlases 


Newspapers 
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ANGUS, STONEHOUSE & CO. LTD 
TORONTO, ONTARIO 


ISSUE NO. 27 Loe 


Advertising matter 
Playing cards 


Printed matter, including 
Bank notes 
Bonds 
Checks 
Pictures 
Playing card sheets 
Tickets 


Other general categories include: Paper base stocks, Paper, 
related products and manufacturers, Printing and bookbinding apparatus, 
which will be of indirect interest to our industry. 


Negotiations are expected to include the Commission of the 
European Economic Community, representing the six member states (Belgium, 
France, Germany, Italy, Luxembourg and the Netherlands), Australia, Austria, 
Canada, Chile, Denmark, the Dominican Republic, Finland, Peru, Spain, Sweden, 
‘Qwitzerland, Tunisia, United Kingdom and Uruguay. 


Two documents issued by the State Department provide full 
information and complete lists on these export and import items and those 
interested in having the full lists may obtain them by writing to PIA 
headquarters in Washington. 
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ANGUS, STONEHOUSE & Co. LTD. 
TORONTO, ONTARIO 


Presipenrs 
LM ee RS OF FIA AFFILIATED ASSOCIATIONS 


5728: Connecticut Avenue, N. W., Washington 15, D- C. r WOodley: 6-1400 


ISSUE NO. 28 Prepared under the direction of 
June 30, 1960 Bernard J. Taymana 

TARIFF With our PM Bulletin #27, you received 
HEARINGS information regarding the hearings which will 


be held béfore the Tariff Qommission and the 
hearings before the Committee on Reciprocity Information, | 


Enclosed is a copy of a letter which has been sent 
to a few key companies in our industry. 


There are two heurings involved -- one before the 
Committee on Reciprocity Information, at which PIA's Government Relations 
Committee Chairmun, James Shields, will appear on behalf of the industry. 
The second group of hearings is being held by the Tariff Commission and 
at these hearings the witnesses must imnake presentations in connection 
with specific products. 


_ We huve reserved time before the, Tariff Commission. 
If you have companies in your mewbership who are concerned, to an important 
degree, on the import of any of the ltems on the list attached to Mr. 
Shields' statement, it 18 possible that we can allocate time for them 
under the reservation which we have made. You have attached to P-M 
Bulletin 27 the comparative volume of imports tor three years associated 
with each of these items. 


An important consideration is what would happen to 
the volume of imports if they were subjected to substantial decrease in 
tariffs. This js likely to take place if we do not make representation 
at the hearings. If you identify companies which desire to participate 
in the hearings, we would appreciate edvice by telephone. 


Information on what we are doing has been trans~ 
mitted to the other national. associations so that they are fully informed 
of PIA's actions. 
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ANGUS, STONEHOUSE & Co. LTO. 
TORONTO, ONTARIO 


June 29, 1960 


Dear : 


PIA has requested an opportunity for the Industry to present 
information at hearings to be held by the Tariff Conmission 
and separate hearings scheduled to be held by the Committee 
on Reciprocity Information. 


Enclosed is an outline of the statement which will be made 

to the Committee on Reciprocity Information by PIA Chairman 

on Government Relations, James W. Shields. This contains the 
reasons why we are requesting that printed products be omitted 
from the list of items to be discussed in the Tariff negotiations 
considered. ; 


At the hearings before the Tariff Commission, it is necessary for 
the statements to be directed at specific products listed on the 

attached table us published by the U. S. Department of Commerce. 

This table has been extracted from the more detailed publications 
which list all commodities involved. 


If your company is directly concerned with the volume of imports 
under the present tariffs or the volume which might result if 
there is a decrease in tariffs, and if you would like to testify, 
we would be glad to allocate part of the PIA time to your company's 
representative. 


A copy of the booklet containing the complete listing of commodities 
and other information is available upon request from PIA if you are 
interested in participating. We are interested in getting . 
additional. participants, If you are interested, we would appreciate 
it if you would advise us by telephone. 


Sincerely, 


Bernard J. Taymans 
General Manager 
BJT :t 
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ISSUE NO. 34 Prepared under direction of 

August 2, 1960 Jeanne Wentworth 

TECHNICAL AND In conjunction with the 74th Annual Convention of 
MECHANICAL The Printing Industry of America, there has been 
PROBLEMS SURVEY scheduled a technical forum to be held on Saturday, 


October 29. At this forum a panel of experts will 
discuss technical and/or mechanical problems encountered in the manufacture 
of printing products. The technical and im¢chanical problems to be dis- 
cussed will be selected from 4 survey of some 900 companies. The survey 
form will request problems related to (1) Gravure Operations; (2). Letter - 
press Operations; (3) Lithographic Operations; (4) Composing Room Operations; 
and (5) Bindery Operations. These five categories wikl be broken down as 
follows: 


GRAVURE OPERATIONS 


There will be a discussion on problems relating to: 
(1) camera; (2) cylinder making; (3) proofing; (4) press operations, in- 
cluding dryers and folders; (5) paper; (6) ink. 
LETTERPRESS OPERATIONS 


Questions and/or problems relating to: (1) plates; 
(2) press operations including feeders, deliveries, folders; (3) paper; 
(4) ink; (5) rollers; (6) drying and offset elimination. 
LITHOGRAPHIC OPERATIONS 


Questions and/or problems relating to: (1) plate- 
making; (2) press operations; (3) paper; (4) ink; (5) blankets and rollers. 


COMPOSING ROOM OPERATIONS 

Questions and/or problems relating to: (1) linotyping, 
Monotyping, or Ludlow operations; (2) page makeup; (3) foundry or press 
lockup; (4) proofreading; (5) cold composition techniques. 
BINDERY OPERATIONS 

Questions and/or problems relating to: (1) curring; 
(2) folding; (3) stitching; (4) gathering; (5) other machine and hand 


operations. 


-more - 


&] eEy UTS | 


“Sas CORE Va QOewW * O58 2 wane OW wu Soave Hotioonttag ne 


i r 
: if 
x@ (U9) ) role Hetaeer? ; ae. 
eens a caren woes (ea zit 
mate 
i ; . a , us 


i 


sux b ykbdwu melon! m we RA JAD " a 
iia Jo vate? geenias aff Fe agecin = 
. F OB SSD Ae PLAC SOS IR hs bint se! avon ‘ oe: 
Mee cov. about Lee Soul nies Bree Sib olenete already “yeopeo iy gnlvaiag 3 7}; 
“ig a oetepican POG ome ey 2) ofoalea ed fiiv panther f= 
+e  s it + b> ee ay YY] Jésupet Lhiw eo 7 a 
4 A) PS wees a iE a ten? ove tye hy a, Law ttategd neezq. ee 
J FH Upp! ter tow ele ro 2 seat. .unol te ted D yxatare (2)° : 
aiid aac ‘ 
BON 2ARIIO Bigti 
cae 


page oars My jyoxkoowe (2): getvew aabaltys (8) peneaea: 2 
oi 4 > Sorts ; yu" i, f fov baa ich So Epubigeny: 


he 
7 
—— 
wn 


MOTPARIO BOBRARATTE, 


‘i. “OTSOENs eel tevs io -ctanee. gnkeulou) agai stegp ae t 
SGi7szZ2hlelie tent’ “wa unpex® (a) ve a 
Si rf ST {oy or {@ ose 


ERUEATEIO PINES BCs 


| | | va aa. a 
(zs fiduoke Tes salok (9) ‘seqey (£)) canehiwwude Br verd {) rsanden 7 
GT eMOrTARIAD Moca DutRONNOD 


teen Serena 


oF PAlLeiet exeaideliy +o.f0n sansdaanod 


a'e] we ¥SOMOE (EG) ggeion egny (S) sane sgtogo wolhanl 10 apteena | 
; em iy fi we at Ea Liat PIO BLAS c) at nhOe ovtacny ta) ot 


GHOTTANZ<O YRAUNTE 
TS + Se A tt ot! i 


‘acbtson 1h) jot pegetier welidowy iolbia ssaldeanp 
nh ontdomy t9dao (2) jayrttedtag (i) Caaidthod baa () tanihifo® 
. Pemaetink 


'e : 
ad 
— 


so ATCO . 


ANGUS, STONEHOUSE & Co. LTD. 
TORONTO, ONTARIO 


PM No. 34 
Page two 


Depending on the degree of interest resulting 
from the technical questions survey, the afternoon session of the 
Technical Forum may be divided into special subjects seminars. This 
session will be developed especially for the interest of the foremen, 
supervisors and production managers. 


TARIFF As previously reported, James Shields, Chairman 
HEARINGS of PIA's Government Relations Committee, appeared 


before both the Tariff Commission and the Committee 
on Reciprocity Information. His statement, a copy of which was sent to 
you, pointed up the damaging effect which further tariff reductions could 
have on the domestic printing industry. 


We sre pleased to report that both bodies seemed 
quite impressed with the statement, and we are hopeful that_on the basis 
of information contained in PIA's statement as well ag that presented by 


other industries, these agenclés will “take action which will keep teriff 
rates at present 1 levels and that no further reductions. will ‘result. 7 


SAFETY The pres and Publishing Section of the 

PROGRAM National Safety Council are finalizing plans for 
a most interesting program, scheduled for 

October 18 in Chicago, as part of the National Safety Council Congress. 


Safety and safety programs: are becoming increasingly 
amportant in the printing industry. The program for October 18th will 
offer real opportunity to discuss development of safety programs. One 
panel discussion in the morning will be under the Chairmanship of PIA 
President Walter McArdle, The discussion, with audience participation, 
will cover procedures and materials available for esteblishing safety 
training programs from various).ocal, regional and national associations. 
There will be an exchange of experiences and information on the maintenance 
and development of such programs. 


We welcome your participation in this program. If 
you have information available in your area on the development of safety 
programs, you can make a real contribution to this program. At the same 
time, you or someone designated by you can derive benefit in return by 
an exchange of such information with other areas who are developing or 
carrying on the same types of programa, 


Some areas have still not advised us as to their 
local area Safety Representative. If you have not given us the name of the 
person in your area designated to act in this capacity please do so on 
the enclosed form. Please complete the form in any event, and if the name 
of your safety representative has been sent, please indicate in the 
space provided. We are hoping to have a large number of these area 
representatives in’ attendance at the October 18th meeting. 
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BEFORE THE 
COMMITTEE FOR RECIPROCITY INFORMATION 
STATEMENT 
of 
JAMES W. SHIELDS, Chairman 
GOVERNMENT RELATIONS COMMITTEE 


PRINTING INDUSTRY OF AMERICA, INC. 


Counsel: Printing Industry of 
America, Inc. 

Robert M. Hawes 5728 Connecticut Avenue, 

1145 19th Street, N.W. N.W. 

Washington 6, D.C. Washington 15, D.c. 


Woodley 6-1400 
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FOR THE COMMITTEE FOR RECIPROCITY INFORMATION 
HEARING ON LIST OF PRODUCTS TO BE CONSIDERED 


FOR POSSIBLE UNITED STATES CONCESSIONS 


The following is a statement which is to 
be the basis of testimony to be offered by 
Mr. James W. Shields, Chairman, Government 
Relations Committee, Printing Industry of 
America, Inc.: 

The Tariff paragraphs and products 
appear: on the attached sheet. 

The Printing Industry of America, Inc., 
is a trade association representing 6,000 
printing firms in the United States. 

The commercial printing industry is 
made up mostly of small businesses. The 
1958 Census shows 306,000 employees in 
18,000 companies -- an average of 17 employees 
per company. The average annual sales were 
$222,000. More than half of the companies 
had annual sales of less than $222,000. 

In the light of the facts which will be 
presented, it will be shown that these small 
businesses have little opportunity to reduce 
their selling prices to meet foreign competition 
ana are therefore vulnerable, since the selling 
prices in this country of foreign products 
are in many cases lower than our costs. 

The commercial printing industry is but 


one segment of the group of companies which 
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are affected by the product classifications 
on the attached List. 

The total employment in the industries 
which will be affected by any reduction of 
Tariff is 580,000. These employees are 
associated with some 34,000 firms, according 
to the 1958 Census of Manufacturers. The 
printing and publishing industry ranks 9th 
in number of employees among all manufacturing 
industries, and 3d in number of establishments. 


It can be seen that we are dealing here with 


a major segment of American manufacturing 
industry and with a substantial number of 
small American businesses. 

The American printing industry is a 
high-wage industry. The average wage rate , 
excluding tringe benefits, for the industry 
as reported. July 1, 1959,;.by the United 
States Department of Labor, was $3.12 an 
hour. 

In addition to this average wage rate,the 
industry's labor cost is increased materially 
by fringe benefits. 

As an illustration of the comparison of 
wage rates,without consideration of fringe 
benefits, the wage rate for Compositors in 
Great Britain is $35.40 for a 42-hour week, 
or 64.3 cents per hour. Our wage rate for 


Compositors is $3.085 per hour for an average 
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work week of 38 hours, or approximately 34 
times that of Great Britain, which is one 

of the higher wage-rate countries in Europe 
and substantially higher than the wage rates 
in countries such as Japan. 

The American printing industry works 
from 35 to 40 hours per week. All additional 
time is at time-and-a-half, double time, 
or even triple time. This compares with the 
average work week in Great Britain of 42 hours 
at the regular hourly rate, and with Japan 
ae 52 hours at the vegubarvrate. The results 
of this short work week in comparison with 
the work week of our foreign competitors, 
in an increase in our labor costs whenever 
our employees are working more than our 
regular work week. 

Payroll represents 46% of our total 
cost in the American printing industry. 

This is very important because of the differ- 
ential in the wages and salaries paid in 

the United States when compared with those 
paid in the countries exporting printed 
products to the United States. 

There is little opportunity in our 
industry to reduce costs in areas such as 
administrative and selling costs as shown by 


the chart on the next page. 
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It will be noted that the Profit Before 
Taxes is 4.75%, taxes amounting to approximately 
2.25%, leaving the Profit for the year 1958-59 
a mere 2.5%. Profits After Taxes 1958-59 
were less than half of what they were ten years 
AZO. 

the decline in Profits to the low Profit 
of 2.5%, of the American printing industry, 
establishes that this industry is not in the 
position to meet the competition of the lower 
priced imported printed products from 
countries having a wage rate a fraction of 
our industry's. A further reduction of 
tariffs would permit lower prices on the 
imported products which would aggravate a 
very difficult competitive price situation. 

More than a third of the assets of our 
industry are invested in machinery and equip- 
ment. In recent years a substantial amount 
of new printing equipment manufactured in 
foreign countries has been sold to our indus- 
try in this country. Many of our American 
equipment manufacturers are bringing in foreign 
machinery which is being sold to and used by 
American printing firms. This machinery is 
purchased by the foreign printers at 
substantially lower dollar costs than it is 
purchased by the American printers. The 


foreign printed matter in many cases is being 
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produced on exactly the same equipment as 

used in-our American industry. ~ The combination 
of the purchasing of machinery at less cost, 
together with the substantially lower wage 
costs, gives the foreign printing industry 

a tremendous advantage over the American 
PROUSUrY. Wier precirudes our errecelve ly 
competing in this market with many imported 
items. 

The Trade Agreements Act of 1934 
duties may be reduced by 
negot lation where Torelgen trade in the pro- 
GCs “LS “Dele “wesurrored 40m “unduly -eurcenea. 
Congress by so providing in the Act has inhib- 
lted the“redticet2on sor aut Lee “on “any “product 
shed -thas “the “present 
Pate TPe-restrirching or-otherwise curdenine 
tne “Ltports -of that’ ‘product i2nvo the "United 
States. 

Phe’ present +dutwes “on primcved “products 
apirr paragraphs in the 
attached List, have not restricted or 
therwise burdened the imports of the 
printed products. The United States Depart- 
menbd or ‘Commerce “reports vehat che imports of 


Books, Periodicals and Other Printed Matter 


in dollars amounted to an increase of $6 
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In some of the products made by our industry, 
the imports increased in 1959 over 1958 as 
much: as 100% in Playing Cards, 58% in Bibles 
and Testaments, and 29% in Books, Maps, 

Newspaper and Periodicals. 

The American printing industry is extremely 
concerned about the recent interest that has 
been evidenced by Japanese printers in selling 
to the American market. 

Italian printers have recently offered tours 
to Italy to familiarize potential customers 
with the extensive printing and plate-making 
facilities available in Italy for export of 
products to the United States. 

The present Tariff rates on printed matter 
do not restrict or anduly burden the imports 
of printed matter. This fact is established 
by the statistics of the United States Department 
of Commerce in showing a material increase in 
imports of these products in 1959 over 1958. 

The cost factors of the foreign printer 

such as the basic purchase price of equipment, 
the substantially lower wage costs,and other 
lower costs of production, permit them to export 
to the United States at prices with which 

our industry is not able to compete. A 
reduction in duty would merely encourage an 
increase in exports of printed products to 


the United States and result in serious injury 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


to our industry. 

Our industry is convinced that it would 
be extremely unfair to include printed products © 
on the List of Concessions, and therefore we 
request that the products listed on the attach- 


ment be deleted from the List. 


JAMES W. SHIELDS 
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ANGUS, STONEHOUSE & CO, LTD. 
TORONTO, ONTARIO 


FLOYD C. LARSON 
EXEC, SECRETARY - TREASURER 


786 LEADER BUILDING 
CLEVELAND 14, OHIO 
PHONG MAIN 1-8658090 


No. 462 
August 22, 1960 


INTERNATIONAL ASSOCIATION OF ELECTROTYPERS & STEREOTYPERS Sncorporated 


SPECIAL NOTICE In order to avoid customs red-tape in taking large quantities of 

q printed material into Mexico, ALL printed material for the Mexico 
City Convention of the I.A.E.S. will be sent to those who register in advance well 
ahead of your leaving for Mexico City, This includes several Mexico guide books, 
"Handy Hints", etc, designed to assist your travels in Mexico, Please do NOT discard 
Mexico material mailed to you. You'll need it. 


Also to be mailed in advance during September will be your Official Convention 
Program which should be brought along with you to the vorivention, Only a limited number 
of programs will be available at the registration desk, Since practically all of our 
people register in advance this distribution of printed material should pose no problem, 
Remember that your EARLY Advance Registration will be of great value to you in your 
travel and convention arrangements. 


INDUSTRY NEWS NOTES Today is the day that the I.A.E.S, Management Assistance Come 

mittee meets at the Carter Hotel here in Cleveland, . . . The 
Western Printing & Lithographing Co. of Racine, Wis. wishes to announce the adoption of 
a new name and the company will henceforth be known as The Western Publishing Co., Inc, 
There is no change in officials, 


behalf of the I.A.E.S., we will be appearing before the Committee for Reciprocity 
Information al” Ena Tartit” Conmiasion in Washington, D. C. on Thursday afternoon, - 
August 25th .... . « IF you sent us your advertising copy for the 1960 Convention 
Program and Buying Guide by RETURN MAIL we could still squeeze it into the program but 

we would have to have it before Friday of this week sure. 
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It seems that all of the fuss and stir reported on the part of Mexican students 
"rioting" was not "anti-American" at al) but rather a "student strike" against some of 
their teachers of whom they wanted to rid themselves according to the newspapers last 
week, This confirms some previous thoughts on this subject and clears up a misunder~ 
standing which need never have been created. 


We are receiving a good number of hotel reservations for the las Brisas Hilton 
Hotel at Acapulco which tells us that many of our people will go on from our Mexico City 
convention to Acapulco for a week or ten days at the seaside resort... . . Two of our 
friends sent us clippings about the student demonstrations noted above, and they are 
of interest to us of course. We are even more interested in a halt of the pro-Castro, 
communist-inspired demonstrations in our own country in Miami. 


The Printing Industry of Washington "Printing Fundamentals" course for apprentices 
starts Sept. 14th. and features a session on electrotypes. This years course will be 
; on a higher technical level than previous courses, 


_ “PRINT IT LETTERPRESS—FROM ELECTROTYPES” 
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ANGUS, STONEHOUSE & CO. LTD 
TORONTO. ONTARIO 


COPE AT CORO 0. jl rai 
FROM: PRINTIN 


August 31, 1960 


DON'T WAIT! GET YOUR TICKETS NOW FOR THE BIG PRINTING INDUSTRY PICNIC ON 

SATURDAY, SEPTEMBER 24, : 

vig If you haven't yet bought your tickets for the 

Picnic, DO IT NOW. See your favorite PIGM member paper or supply salesman 

or just send your checks to the Association office. We will have your tick- 
) ets delivered to you. 


TICKET SALES DEADLINE IS SEPTEMBER 16 


Many plants who realize the possibilities of the 
picnic to promote better employee relations are buying tickets for all their 
employees and their families. Call Charles Flynt at E, C. Palmer Paper Co. 
if you plan a "company affair" and want a reserved section. 


At this point, it looks as if this is going to be 
the biggest and best Printing Industry Picnic ever. The committees have 
scheduled contests, prizes, and events to give you continuous entertainment. 
Free rides and games with competent committee supervision will be provided 
for the children, 


Activities will start at 12 noon at the big covered 
pit at Crandon Park. Children's rides, adult games and contests, and child- 
ren's games will precede the delicious picnic dinner which will be served 
at about 3:30 P. M. Following dinner, there will be door prize drawings, 
children's beauty contest and quartet singing contest. You won't want to 
miss the outing. GET THOSE TICKETS NOW ! ! 
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) AGENCY PURCHASE ORDERS ~- Printers, engravers, typographers, and others 
doing business with advertising agencies are taking a big risk if they 
accept agency purchase orders with wording that attempts to absolve the 
agency of responsibility of payment. Orders which disclaim the agency as 
"client" and phrases such as, "the client shall be held solely liable" and, 
"acceptance of this order means that seller accepts and agrees ‘to all con- 
ditions," ete. should be rerused. if "client" is other than agency, ask 
for a purchase order signed by authorized officer of the "client" and check 
the "client's 'tredit. Don't end up "holding the bag!" Call PIGM if you 
desire further information. : 
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*FOREIGN PRINTING IMPORTS INCREASE -- During the past four years the import 
of items printed in foreign countries has increased 113%. Production cost 
in such countries as Belgium, France, Holland, Italy and West Germany is so 
low that many of these items can be sold for 40 to 50% below prices of Amer- 
ican sources. A proposed reduction 6n import duties for these items is 
being opposed by U. S. printers through the Lithographers & Printers Nation- 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Graphic Als Indushies Association 
| COMPOSING ROOM 


WAGE RATES & FRINGE BENEFITS UNDER CONTRACTS WITH LOCALS 
OF THE INTERNATIONAL TYPOGRAPHICAL UNION IN CANADA 


Weekly Hours Weekly Wages 7 H. & W, Ine, 
Effective ) Paid Pold Vacotions & Sick Leove 
. Controct Dates Dote Doy Night Day Shit Night Shift Split Shite Hourly Seale Holidays (Days) (Days) Pension Plan Severance Poy 
= +. . Jd 8-59— 6- 3-61 3- 6-60! 3894 3614 $8215 to 9 3-60 $B8347Y% to 9- 3-60 $ 83.37% to 9- 3-60 D) $212 to 9- 3-60 9 1 yr.-10; 25 yrs.-15 — ——— 
$83.70 to 6- 3-61 $ 84.8214 to 6- 3-61 $ 84.8214 to 6- 3-61 1) $2.16 to 6- 3-61 
N) $2.30 to 9- 3-60 
&) $2.34 to 6- 3-61 
Ss) 
fs. ss 4+ 1-59— 3-31-61 4- 1-60 3714 37% $87.75 to 9- 1-60 = $ 94.6834 to 9- 1-60 aging 1)) $2.34 to 9- 1-60 8 Vyr.-10; 20 yrs-18 tL yr-3 days SI. ST Ea eee es 
$9.00 to 3-31-61 $ 96.9334 to 3-31-61 1D) $2.40 to 3-31-61 $-31-61: 17 yrs.-15 
N) $2.5214 to 9- 1-60 
N) $2.58% to 3-31-61 
Mr... 2-15-59— 214-61 2-15-89 40 40 $ 90.00 $ 99.00 $ 99,00 D) $2.25 8 Lyr-5;2yrs-10 Surgical acca d) Dae Wh es 
N) $2.47% Life 50% 
S) $2.47% Hospital if 
Doctor 
po... . 62-15-59 — 2-14-61 2-15-00) 40 374 $ 92.00 $ 99.1834 ee 1D) $2.30 10 1 yr.-5; 2 yrs.-10 =e ae eae) 
N) $2.64 1S yrs.-15 
Sys 
ie sew Le 1-60— 12-31-61 4- 1-60 40 to 12-31-60 = $ 96.40 to 12-31-60 == $110.80 to 12-31-60 Night Rate 1)) $2.41 to 12-31-60 8 1 yr.-10; 18 yrs.-16  W. Plan: 6¢ p. hour ——— 2 weeks 
J8Y to 12-31-61 $ 96.4834 to 6-30-61 $110.8215 to 6-30-61 D) $2.49 to 6-30-61 1-1-61: 17 yrs.-15 
(for day & night $ 98.42% to 12-31-61 $113.18 to 12-41-61 D) $2.54 to 12-31-61 
shifts) 
N) $2.77 to 12-31-60 
N) $2.86 to 6-30-61 
N) $2.92 to 12-31-61 
Min. « . 9- 1-572 8:31-60' - 3. 1-60 A IV; $ 94.6834 $106,684 $106.68); 1D) $2.52% 8 Lyr-10; 20 yrs-15 S & A- 50% po i 2 yrs, -2 weeks 
; ” N) $2.84 
S) $2.84 
bee ewe De 1-59 — 12-31-61 1- 1-60 D) 40 to 12-31-60 $96.00 to 12-31-60 15% over day rate Night Rate D) $2.40 to 12-31-60 9 1 yr.-S; 2 yrs.-7 E.A,-M. & H, —— —— 
ss. & N) D) $2.48 to 12-31-61 3 yrs.-10; 20 yrs.-15 Married 60% 
Syndicate) Single 40% 
D) 38% to 12-31-61. $ 96.10 to 12-31-61 15% over day rate Night Rate N) 15% over day 
N) S) 
igh =... 11-30-59— 11-30-61 11-30-59 40 3714 $ 82.00 to 11-30-60 = $ 84.37% to 11-30-60 ——- 1D) $2.05 to 11-30-60 8 lyr.-10; 15 yrs.-15 ILS. & A, 50% Yes: 24% EA. 2 yrs, -2 weeks 
$ 86.00 to 11-30-61 = § 88.12% to 11-30-61 1D) $2.15 to 11-30-61 Medical 50% 
S.L, 2 weeks 
N) $2.25 to 11-30-60 
N) $2.35 to 11-30-61 
upert . . , $0- 1-58—10- 1-60 10- 1-59 BYAA 37% $114.75 $123.75 os 1D) $3.06 9 1 yr.-10; adding M.S.A, & ——- 1 yr, - 2 weeks 
7‘ N) $3.30 one day for each Group 50% 2 yrs.-4 weeks 
additional year H.& A, & Life 
see ne 9+ §-58— 12-31-60 1- 1-60 40 37 $ 80,40 $ 85,47 es - Y) 2.01 9 1 yr.-2 weeks So a’ a 
N) $2.31 
se ee + S+ 1-60— 4-30-61 I1- 1-60 3834 3834 $ 98.04 $106.75 $108.75 I) $2.53 9 1 yr.-10; 5 yrs.-15 S.& A. Yes: 50% —_—-- 
N) $2.75% 
S) $2.806 
by eo wo «62-15-59 — 2-14-61 2-15-60 40 40 $ 90.60 $104.20 $104.20 1D) $2.2614 9 1 yr.-10; 5 yra.-15 S.& A, Indemnity — under study 2 weeks 
N) $2.60% (no details) 
S) $2.60 
Mn, 5 62 1-58—- Sso-6l 6- 1-60 a7 B74 $102.56 to 12- 1-60 $114.19 to 11-30-60 $114.19 to 11-30-60 19) $2,7314 to 11-30-60 8 Vyr-10; 12 yrs-15 sos Seti. Jit 
$103.88 to 5-31-61 $115.50 to 5-31-61 $115.50 to $-31-61 1) $2.77 to 5-31-61 
N) $3.04 to 11-30-60 
Fo. ww. 6 1-58— 1-31-61 2- 1-60 37% 3614 $112.50 $117,375 $117,375 D) $3.00 Provincial 1 yr.-10; 5 yrs,-15 under study od 
N) $3.238 Statutory 
: S) $3.238 Holidays 
BC... . 3-1-6€0— 4-30-61 3- 1-60 37% 45 $105.00 $107.80 $112.70 1) $2.80 9 1 yr.-10; 10 yrs.-15 ad under study 2 weeks 
N) $3.08 
S) $3.22 
see we 3 9-60— 8-31-62 8- 1-60 37% WM $ 95.62)4 to 3-31-61 $107.62 to 3-31-61 a - 1)) $2.55 to 3-31-61 8 Lyr.-10; 10 yrs-15 Medical JA, 2 weeks 
$98.25 to 11-30-61 $110.6214 to 11-30-61 D) $2.62 to 11-30-61 Hospital 50% 07 per hour 
$110.87% to 8-31-62 $113.44 to 8-31-62 D) $2.69 to 8-31-62 S.& A. 
N) $2.87 to 3-31-61 
N) $2.95 to 11-30-61 
N) $3.02% to 8-31-62 
see ey 6 1-58— $-31-61 6- 1-60 3R94 37% $91.45 to 11-30-60 = $ 95.25 to: 11-30-60 = $95.25 to 11-30-60 D) $2.36 to 11-30-60 10 I yr.-5; 2 yrs.-10 —_—_ J yrs.-2 weeks 
$9300 to 5-31-61 $96.75 to 5-31-61 $96.75 to 5-31-61 1) $240 to 5-31-61 15 yrs.-15 


N) $2.54 to 11-30-60 
S) $2.58 to 5-31-61 
ee I I I Ii I 


, 1960 SYMBOLS :— 
Health & Welfare Insurance H.W.L 
Sickness & Accident Ins. S.& A. 
Hospitalization Insurance H. 
Medical & Hospitalization M.& H. 
Joint Administration J.A. 
Employer administration E.A, 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


RATIOS FOR PRINTING MANAGEMENT ~ HIGHLIGHTS FOR 1959-60 
FOR 50 CANADIAN FIRMS COMPARED WITH PIA RATIOS FOR 926 FIRMS 


(Note: Sixteen Toronto firms, five Montreal firms, and 29 other 
Canadian companies participated in the 1959-60 PIA ratio study.) 
Canadian P.LeAe 
Yours Composite Composite 

REPORTS : 

Number of Firms Reporting 50 926 

INVESTMENT : 

TOTAL ASSETS, Average per Firn $169,275 $25, 488 
Average per Employee, (A11 Employees) $66,318 Ly AL oYA0) 
NET WORTH, Average per Firm $255, 2h): §276,870 
Average per Employee (All Employees) § 1,52) § h,95 
GROSS PLANT INVESTMENT, *4Average per Firm $342,365 $26,164 
Average per Factory Emnployee* § 7,443 $ 5,936 
BrP OC RES ¢ 
~ Average Number of Ali Employees per Firm 56,2 55.8) 
| Percent of Factory Employees* to All Employees 81.53% 79, 80% 
: Percent of Administrative Employees to all 
Employees 11.2% 12,764 
Percent of Sales Employees to all Employees 7.23% 7. Lbs 

SALES (Value of Product): 

—Terage Sales per Firm $608,997 $776,751 
Sales per Employee (All Employees) $ 10,79) $ 13,911 
Sales per Factory Employee* § 13,239 $ 17,431 
Sales LESS MATERIALS per Factory Employee* §. 8,65 = EA a 
Sales per Administrative Employee § 96,056 $109,063 
Sales per Sales Employee S1h9,26) $187,067 
Ratio of Sales (Value of Product) to Net Worth 238.6 260.5 
Ratio of Sales to Gross Plant Investment-tt 177.9 293.6 
Ratio of Sales to Total Assets: 

Firms with Owned Real Estate 116.9 152 3 

Firms with Leased Real Estate 168,8 Clies 

PAYROLL (Including Payroll Taxes & Employee 
Benefits): 

Average Payroll per Firm $267,376 $345,091 

Percent of Total Payroll to Sales (Value 

of Product) 13.9% hh. 4% 
Percent of Factory Payroll to Gross 
Plant Investment +4 59.3% 95.3% 
Payroll per Employee (All Employees) ty ty 139 § 6,180 
Payroll per Factory Employee* 5 b,yblh 55005 
Payroll. per Administrative Employee People $ 6,549 
Payroll per Sales Employee Pt gOae Tilly o 
FINANCIAL INCOME AND EXPENSE: 

Firms Having Financial Income in Excess of 

Financial Expense 21; 438 
Firms Having Financial Expense in Excess of 

Financial Income 2h 457 
Firms Not Reporting Financial Income or 

Expense 5 Jai 

PROFIT AND LOSS: 

Firms Having a Profit on Sales 6 789 
Firms Having a Loss on Sales hh 137 
Percent of Gross Profit to Sales (Value of 
~ Product) 19, 89% 21,88% 
Average Gross Profit per Factory Employee* By2s0se 5 3,819 
Percent of Net Profit BEIORE Taxes, to 
Sales(Value of Product) 55466 5 ,h1% 
Average Net Profit BEFORE Taxes per 
Employoe (All Employees) mic (B68 ONS fe 


% Factory Employees are All Employees other than Administrative and Selling. 


Proprietors and Partners are included as "Employees." 


#% Gross Plant Investment is all Machinery, Equipment, etc, (EXCEPT Real Estate) 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


(2) 


BALANCE SHEET RAY IOS 


Number of Reports 
ASSETS 


CURRENT ASSETS 
CASH 


Notes Rededchie, 
Accounts Receivable 
TOTAL NOTES & ACCOUNTS RECDIVABLE 
Less Allowance for Bad Debts 
NET RECEIVABLES 


INVENTORIES 
Raw Materials (Materials on Hand) 


Work in Process 

Finished Goods 

Other Inventories 
TOTAL INVENTORY 
MARKETABLE SECURITIES 
OTHER QUICK ASSETS 


TOTAL CURRENT ASSETS 


FIXED ASSETS 
Real Estate: Land 


Buildings 


Less Allowance for Depreciation 
on Bldgs, 


NET REAL ESTATE (LAND & BUILDINGS) 
Machinery & Equipment 
Type and Accessories 


Office Furniture & Fixtures 

Autos and Trucks 

TOTAL MACHINERY & EQUIPMENT, TYPE,ETC. 
Less Allowance for Depreciation 

NET MACHINERY & EQUIPMENT, TYPE, EIC, 


OTHER TFIXED ASSETS 


TOTAL FIXED ASSETS (Net Real Estate, Net 


Machinery & Equipment, etc, and Net 
Other Assets) Bay 


DEFERRED CHARGES (Prepaid Int., 
Insurance Taxes, etc.) 


OTHER NON-CUR-ENT ASSETS 
TOTAL ASSETS 


Composite Composite Your | PIA 
In Dollars Ratios Ratios Composite 
Canadian Canadian Average 
eis Ratios 
50 a 926 
$ 3 rs % 
1,115,629 Weld 9.92 
66,591 cco 88 
DSU ST es ARPS nh ag C8 
5,037,168 21.16 23.00 
195,659 83 67 
, 841,509 20,63 22,33 
1,926,581 8,21 8.45 
1,020,l12 4,35 5.93 
318,767 1.36 waht 
26,691 a Leh 
See Fayiok 14,03 L639 
2,032,236 8.66 3.21 
305, 68 Lis 1.03 
a RUST Sg | Wee! 19.37 5h, 68 
996,31) 4.25 2.06 
5,600,039 22004 Lea37 
1, 843,438 7.86 h.Oh 
4,752,915 20.26 10,39 
15,993,010 68.18 56.79 
156, 611 .67 ile 
716, 381 3.05 2402 
Nd 2A tw ess Leh 
17,118,262 7323 62.16 
10, 639,086 45.3h 32.69 
6,539,176 27.89 29.47 
40,939 oat 1.0 
11,333,030 8 32 1.26 
253,858 1,08 1.0 
289, 03 Lived 2.66 
23,163,764 100,00 100,00 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


(3) Composite Composite Your PIA 
| In Dollars Ratios Ratios Composite 
) BALANCE SHEET RATIOS Canadian Canadian Average 
Ratios 
Number of Reports 50 50 926 
LIABILITIES 3 q % 


CURRENT LIABILITIES 
NOTES PAYABLE WITHIN ONE YEAR: 


For Materials Purchased 75 5 349 432 | vey 
For Money Borrowed 82,415 3459 Cute 
Se Machinery & Equipment 102 ,267 hh 1,80 
ACCOUNTS PAYABLE 2,527, 702 10,77 8.74 
ACCRUED LIABILITIES (Wages, Interest, 
Taxes, etc.) 15231936 5.25 1.12 
BONDS OR MORTGAGES MATURING WITHIN 
ONE YEAR 126,289 ook Ale) 
OTHER CURRENT LIABILITIES 203,250 87 693 


TOTAL CURRENT LIABILITIE£S 5,109,208 21 tG 23.59 


FIXED LIABILITIES 
NOTES PAYABLE BEYOND ONE YEAR 


For Machinery & Equipment 208, 73h 89 4.26 
Mortgages Maturing Beyond Cne 
Year 267,358 We 2.65 
Bonds Maturing Beyond One Year 19375875 21.0), 2.00 
OTHER FIXED LIABILITIES 178 , 380 10 fee) 
TOTAL FIXED LIABILITIES 50925377 23303 10.8) 
TOTAL DEBT 10, 701,585 45.61 34.43 
RESERVES NOT ALRSADY DEDUCTED --- --< 252 
TOTAL LIABILITIES AND RESERVES 10,701,585 45.61 34.95 
NET WORTH 
CORPORATION CAPITAL STOCK (Issued and 
Outstanding) 4,626,579 19,72 20.63 
CORPORATION SURPLUS & UlNDIVIDED 
PROFITS 7,926,112 pagete 40,82 
PROPRIETARY CAPITAL (Proprietor or 
Partner) . 209, 1:88 .89 3.60 
TOTAL NET WORTH, SURPLUS & UNDIVIDED 
PROFITS 12,762,179 54.39 65.05 


TOTAL LIABILITIES, RESERVES & NET 
WORTH 23,63, 764 100,00 100.00 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


(4) RATIOS OF OPERATING EXPENSES 


AND PROFIT TO SALES 


Number of Reports 


NET SALES 


Less: Work in Process, Beginning 
of Year 


Add: Work in Process, End of Year 
VALUE OF PRODUCT 

MATERIALS USED: 
Paper 


Outside Purchases (Materials & 
Services) 


Total Materials Used 

FACTORY FIXED EXPENSES: 
Rent and Heat 
Insurance (Real Estate & Property) 
Taxes (Real Estate & Property) 
Depreciation 


Total Factory Fixed Expenses 


2 


iCTORY CURRENT EXPENSES: 
Salaries, Executive 
Wages-Direct 

General Factory: 
Salaries and Wages 


Expense 


Departments Direct Supplies & Expense 


Packing, Shipping & Deliverys 
Wages 
Expense 
Payroll Taxes 
Employee Benefits 
TOTAL FACTORY CURRENT ‘EXPENSES 
FACTORY COST OF PRODUCT 


GROSS PROFIT 


, Composite Composite Your PIA 
In Dollars Ratios Ratios Composite 
Canadian Canadian Average 

Ratios 

50 50 926 

§ ie % t 

30,547, 354 100 , 32 . 99.65 
1,083,523 3.56 301 
986,017 Bel 3.36 
30, Lh9, 848 100,00 100,00 
8,679, 728 28,50 22432 
25299, 696 7.55 13ap2 
10,979,h2h 36.05 35367 
69,141 023 30 

iid 395 2 10 46 U7 
1,056,005 3.7 2.7) 
1, 780, 833 5.86 5.07 
£539 (15 ma, Reb 
7,838,835 Cour 25.03 
1,476, 693 4.85 3.90 
327, 383 1.07 ue 
1,002 , 800 3.29 2.1 
180, 38) 059 78 
154,17 pod. . 88 
13,26 Ol, ,6L 
389, 625 125 099 
11, 636, 855 38.20 37.18 
2h, 397,112 80,11 ete 


6,052, 736 19,89 21.88 


ee 3 TER é anh el j : 
ee: - a | a rs 
t : cect Re on - hewsin' 


ei ae 


‘pbk: % sewn) | 
M, he ers ees a. ee a 
ee ee | 


AS? 


oe ee: > SE 0G1 Ave THR OE. ey 


: 4/7 . . =u ~'§% ~ > i Tod =a) . i i 
oe : i ne 
7 : ba ; qatnalged ae At 2 


i! ‘ ia cet poe” Sar ne 
— ios RR a4 ters 3 ass: 


Sf.) > Sulbege: +a0% Yo bet cnet 


se ca eestiene nti ewig aletleme neritic in! ln teresa sth a dake 

= 

i r ue { 12 ys % ‘yore 

: ue aL ey an 

\" 

fan 
ay 
i ‘ p 


5 uigireds ot 
m pee. 
ae POS ie" eA saint MRSS 5. e8 aad 
poe | 2 a 
4 weed’ {Oi ‘ he et olaliader { Kade 7 
| og, ew ae 
BRETT GUT THOTAN 
Ay ' a ae 
9 oe) th feetl bra 3 
i , pee 
s . i 5 ie ha iilind a4 i 
Of, | +e cin > Cytteomogt & atadell Ls ef). gona a 
. mie . . a 
| Vi ‘ (ydtoqoxt, 4S edated fen): 
me 


eS an a ty mm + Ng mem ag em + ee eee eet te 9 4 
é yi ac : a Ff: hn rat f : : RD RTO bsxie a% profaat foto? wi 
i 
sere Do TED Yi OT i 
" oy Ane r 
Pe, eS, | elt .f25 ewe sctahagin tt a easel 
' aa 
* { vi , . 7 
Ore ae pa ee, OT he 


Neodos feson0D a 

re ae 

(0i¢ . ed. EW Wvdgt uaa om ooksat 
Ly © 


as 


Bio, by AlaS% : ) rR, 
i t/ Fie 
SL: 


eer 


TORONTO, ONTARIO 


(5) 


RATIOS OF OPERATING EXPENSES 


AND PROFITS TO SALES 


Number of Reports 


ADMINISTRATIVE SXPENSES 


Salaries (Executive) 
Salaries (Office) 
General Office Expense 
Bad Debts 

Payroll Taxes 


Employee Benefits 


Other Taxes (Exclusive of Federal 


Income Taxes) 
TOTAL ADMINISTRATIVE EXPENSES 


SELLING EXPENSES 
Salaries (Executive) 


Salaries & Commissions (Salesmen's) 


Sales Office Clerical Salaries 
General and Travel Expenses 
Advertising 

Payroll Taxes 

Employee Benefits 


TOTAL SELLING EXPENSES 


ANGUS, STONEHOUSE & CO. LTO. 


TOTAL ADIINISTRATIVE & SELLING EXPZUSES 29,296 


NET OPERATING PROFIT OR LOSS 


FINANCIAL INCOME & BXPENSE 
Interest Harned 


Discounts Harned 
Miscellaneous Income 

TOTAL FINANCIAL INCOME 
Interest Expense 
Discounts Allowed 
Miscellaneous Expense 

TOTAL FINANCIAL EXPENSE - 

NET FINANCIAL INCOME OR EXPENSE 


NET PROFIT OR LOSS (Before Fed. 
Income Taxes) 


Composite Composite Your PIA 
In Dollars Ratios Ratios Composite 
Canadian Canadian Average 

NCB Ratios 

50 50 926 

$ t o i 

821,63 eae) 2.72 
Ko 55 pas 2,12 2,88 
529,009. Leh 1.99 
50, 692 a Ante 
11, 855 Ol; 015 
118,500 16 26 
2,805 lh lh 
2,20 ,075 Tet bu32 
27,108 690 IW16 
12s 135 3.70 22 
155, 606 551 2 
353,368 16 1.56 
101,915 033 058 
727 “~ 07 

hO, 762 Au) Mia 
ByOSNs 2 Gs 73 8,12 
1.10 16.uh 
1, 758, Lio 5.79 5 eli 
22,899 207 07 
23,879 .08 239 
164,417 Sly Ann 
21,195 069 90 
262,717 086 oll 
6,17 402 625 
2,251 oh el 
311,115 1,02 93 

% | 99,920 * 33 * 03 
1,658,520 5.6 5.U1 


% Indicates Financial Expense in Excess 


of Financial Income, 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


APPENDIX "I" 


CLASSES OF PEOPLE EMPLOYED 


Printing of periodicals in Canada results directly in the employment 
by printing and allied graphic arts firms of many different categories - 
of workers, of whom the great majority are skilled craftsmen and 


craftswomen, These are some of thems 


Management Personnel 
Administrative " 
Clerical wn 
Sales iy 
Mechanical Supervisory Personnel 
Commercial Artists 
Typographic Designers 
Photographers 
Copy Writers 
Proofreaders 
Hand Compositors 
Machine Compositors 
Caster Operators 
Caster Runners 
Stonemen 
Pressmen, Letterpress 

. » Litho 

a , Rotogravure 
Pressmen's Assistants 
Press Feeders 
Bookbinders 
Bindery Ma chine Operators 
Collators 
Cutters & Trimmers 
Addressing Machine Operatord 
Photoengravers 
Electrotypers 
Stereotypers 
Offset Platemakers 
Offset Opaquers, Strippers & Etchers 
Cylinder Etchers 
Typesetting Machinists 
Apprentices 
Maintenance Men 
Cleaners 
Stockroom Helpers 
Lift Operators 
Shippers & Mailers 
Messengers 
Truck Drivers 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


COPY OF SUBMISSION PRESENTED TO THE GOVERNMENT 


OF CANADA BY YOUR NATIONAL ASSOCIATION ON SEPT, 29 


Muptenber 201960. 
Res MOlle + Us DieLrelvager, ©.G. 5 Mees s 
Prime Minister of Canada, 
Ottawa, Ontario. 
Dear Mr. Prime Minister: 
By unanimous resolution of the annual convention 
of the Graphic Arts Industries Association, held 
a fortnight ago in Winnipeg, we are instructed 
to place before you certain observations, opinions, 


and recommendations. 


These have to do with the Government Printing 
Bureau. For reasons which will become obvious, 
we have sought the opportunity to see you today, 


with the Acting Secretary of State. 


Most of this submission concerns itself with 
conditions and considerations which, in our 
view,should be taken into account in formula-~ 
ting public policy at the highest level. 

Some aspects might well merit reference to 
the newly-appointed Royal Commission on 


efficiency in governmental activities. 


This submission concludes with two specific 
recommendations, which would require immediate 
Government action if accepted, and brief 


explanatory comment. 
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This Association embraces all local and re- 
gional associations of employing printers 
from coast to coast. These include in their 
membership more than 500 producing plants 
engaged in all printing processes, typesetting, 
platemaking, binding, and related work. A 
number are also publishers - of newspapers, 
periodicals, and books. With the exception 
of a few religious organizations, all are 
taxpaying enterprises. Printing is their 
eommon coneern., Our membership list is 


attached hereto. 


This being a highly competitive industry, 
subject to foreign competition of a char- 
acter and extent unmatched in any other 
country, we believe that our own Govern- 
ment should refrain zealously - as a matter 
of fixed policy - from itself competing with 


taxpaying Canadian printers. 


Moreover, we hope public policy will be 

directed more and more to the encouragement 

and support of the industry. Of many reasons 

that could be cited, perhaps these three 

deserve priority: 

1. The graphic arts, including publishing, 
employ more Canadians than any other 
manufacturing industry, in approximately 
3,400 plants established in every province, 


and in almost every municipality. This 


me): 


_— 


. ‘phir ag 

& ef . a s) ' 

@ Tht! ow Me rs a 

ae ae | 
vm 


aut i 


‘ stedd et caiguse® a satin, served 
a Sale qiiornedatem Wie sie RiORO | OnIMIOR 
a bedoadde 


= RL ae Ena hg Sail wait ith B anton nit Bre baud 


eusto. S. Yo eulahegaiee s vg Lense’. ‘oe tosidus 7 | 


Ty | 
Terie, Ve ot Rorotaaity ; patainanas eis TStoB tar 
TESVOR MeO “avo SHY Sredted a eae Agoe 6 io) itt 


arp | 
-~ tF 
teas 


~ Viegoiodn mieten fiwore dieu a | fi 
j ‘ ot aren i varer Ty ny un acne sh ¥; a a 7 ot f (ie 
VOW i egiog) Dey Mons bia ag boxt't 20 bl 


‘emptataa igtdanad Arba ted rey Bi | 
Aes 


ad Lily Vaakow sa me anceps js 
fimmoyerioosns sfF oa stom Dee. SG bedosnhb ss 
SHXOSKSS Tee. WO), 9 NRO Ca win Ae. req and me 
suite seen? pees «Bead ip. oe er toga a‘ ar ‘ 
eolde Lbdse Milewlruck ate iii a 2. fi 


resid Yost ‘tect Silla we 
glodeniiovreas at a 


Sian bacteng Wr S: ve | athe ote 4 ee iy 


rome, pe 


eet ae 
ANGUS, STONEHOUSE & CO. LTD. 
roramaaweey serves and benefits Canada 
ar ell orergions. 

2. ‘This industry pays,overall, the highest 
wages of any non-seasonal manufacturing 
industry; and it employs more creative 
and skilled Canadians than any other 
industry, to the best of our knowledge 


and belief. 


The printed medium remains the major force 


Lee) 
> 


in moving the goods and services of all 
other Canadian businesses and industries. 
The conventional printing trades employed 
68,248 persons itn 1957. Other commercial 
printing operations - in packaging, miscellaneous 
paper goods, etc. - employed approximately 


25,000 more. 


In addition, the industry directly supported 

at least 50,000 other Canadian workers from 

eoast to coast. These were engaged in logging; 
papermaking; ink manufacture; equipment manufac- 
ture; selling of machinery, equipment, paper, 

ink and other supplies;. transportation of mach- 
inery, equipment, raw materials, finished products, 
ete.; wholesale and retail distribution of finished 
products; postal services and other Government 


departments. 


If the CNR Research & Development Department re- 


port, "What Increased Manufacturing Employment 


t 


Means to Community Growth," is correct in 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


finding that manufacturing employment of 100 


1 
, inereases other employment by 117, and if we 
} use this as a "yardstick" (which strikes us as 
, eredible and reasonable), this industry in- 
, directly supports 167,600 Canadian workers in 
other fields. 
6 
7 Thus 310,845 persons or thereabouts owe their jobs 
8 to printing in Canada; so that it may be 
9 inferred at least 1,250,000 Canadian men, 
10 women and children get their daily bread and 
11 butter because of printing, publishing, ard 
12 the allied enterprises, in full or in part. 
13 
a This is a shining example of a secondary 
a industry supporting both primary and tertiary 
industries. 
16 
*¥ x 
17 
fe Yet there is no guarantee that individual firms 
ie will survive and prosper. Adequate profits 
oA must be earned to maintain and expand employment - 
an and to permit plant renewal. We are going 
he through an era of technological change without 
- precedent since the time of Gutenberg. This 
a compels heavy borrowing and spending by individual 
Me firms to hold their competitive positions. 
26 When wages, other costs, and foreign competition 
ai are all in the ascendant, the sympathetic under- 
28 standing and active support of our Government 
29 become all the more necessary and urgent. 
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ANGUS, STONEHOUSE & CO. LTD. I2 
TORONTO, ONTARIO 


These preliminary comments, by way of back- 
ground and explanation, are made because so 
many facts and conditions are beyond the 
control of the industry, but, in varying 
degree, can be altered by Government - and 
only by Government. The purpose of this 
submission will be better understood in 
the larger frame of reference. 

* * *% 
Originally created to print for Parliament, 
the Government Printing Bureau today manu- 
factures searcely one-tenth of ite output for 
Parliament. Much of the current production 
reflects a "build-up" during the past decade 


to justify the great new building in Hull. 


Our conviction is that, in substantial mea- 
sure, work has expanded to fill the time 
and space available, and to secure maximum 
production from new personnel and new 


machinery. 


While the report of the Queen's Printer for the 
fiscal year 1959-60 has not been published, 
the report for 1958-59 was published after 
another delegation from our Association visited 


you in April, 1959. 


That report reveals a record production by Govern- 
ment printing presses (in the Bureau and its 


numerous field units across the country) of 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


$9,122,714. 


The commercial value of this output would be 
$13,032,448, on the basis of the Assistant 
Queen's Printer's conviction that Printing 
Bureau costs approximate 70% of commercial 


prices. 


Five years earlier, the internal production 
of the Bureau was given as $5,197 5020. 

it will be seen that, from the 1953-54 base, 
there was a 75% leap in the internal manu- 
facturing - or, in the simplest terms, a 


growth of 15% per year. 


During the same period, from 1953-54 to 1958- 
59, the value of orders from the industry 
was reduced from $5,765,861 to $5,531,906. 
Bearing in mind increased costs, it is 
obvious that the reduction of physical 

volume purchased was much larger than this 


dollar reduction suggests. 


Heavily increased internal manufacturing, plus 
cecreased orders from taxpaying printers, 

steps up the pressure upon the commercial 
firms to fight for other business - and 
narrows the profits essential to their success. 


Can this be the desire of our Government? 


* * *% 
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ANGUS, STONEHOUSE & CO. LTD. 
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The nature of many publications printed by the 
Bureau has often been attacked, in Parliament 
and elsewhere, on the score that these should 
not have been printed at public expense. On 
numerous occasions, we have had to agree. Yet, 
if such publications are going to be printed 

at public expense for public sale or distribu- 
tion, most - if not all - should be printed 


by taxpaying industry. 


It is rarely that these publications assume 
a genuinely confidential character. It is 


4 


rarely that urgency demands they be printed 


on an overnight basis. 


Indeed,most departmental reports - including 
that of the Queen's Printer - could well 


2 “ w) 


be produced by commercial industry. 
We challenge any contention that the major 
part of the Bureau's output is urgent, 


or secret, or confidential, or all three. 


On the score of confidence and secrecy, it 
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deal of confidential printing for their 
eustomers. They must be just as zealous 
as the Printing Bureau to guard the confi- 
dential character of work done, or they 


risk losing their customers. 
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With regard to security printing, it may 


be pertinent to note that the Government 
; has relied for many years upon two of 
i our member firms to print Canada's paper 
; currency. They comply with the strictest 
: requirements of Government. 
6 
fi We challenge also any contention that, 
8 in the end, printing within the Bureau 
9 is significantly cheaper on the average 
10 for the Government or the Canadian 
11 taxpayer. 
12 
If we accept the assertion that the Bureau's 
i costs are about 70% of industry prices, and 
then take into account all the public expense 
7 incurred because of the Bureau but charged 
% to other departments, and the loss of 
i‘ public revenue in corporation and local 
a taxes, loss of postage, and other factors, 
the public is not gaining anything. The 
bi contrary almost certainly holds true: 
PAN 


In; theslong run; ithe public tLoses, 


The Royal Commission on efficiency in the 
Government might well study the effect of 
efforts to encourage the belief it is 
cheaper to print within the Printing Bureau. 
This notion, coupled with the Bureau's 


program of promoting sale of Government 
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ANGUS, STONEHOUSE & CO. LTD. 
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publications, undoubtedly has helped to 


1 
: induce many branches of the public service 
: to publish an ever-swelling flood of folders, 
i pamphlets, reports, and books, More and 
f more writers, editors, and public relations 
e personnel have been hired to maintain this 
flow. 
i 
—8 While we love to see more printing done, as 
2 taxpayers we question the wisdom and the 
10 great cost of uncontrolled expansion of 
11 such Government publishing. Efficiency 
12 and economy do not appear to have been given 
13 adequate emphasis. 
14 % *% *% 
15 The’ logical question’ as to the Printing Bureau, 
16 in all its ramifications, is, "Will the next 
17 ten years be like the last ten years?" ‘Or 


even this, "Will the next five years be like 
the last five years?" We fear that they will 


be - unless our Government changes the trend. 


Our best available clues to previous policy 


1. The rapid expansion of internal manu- 
facturing (and publishing) - reflected 
in physical volume, dollar volume, 
employment in the Printing Bureau, 
and a truly remarkable list of Govern- 
ment publications. 


2. The containment and reduction of orders 
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from the taxpaying commercial industry. 
We ask for a reversal of each of these two 
trends, by means of early and positive MEASUPES . 
Our recommendations below indicate an approach 
which we believe to be moderate, sensible, 


and necessary. 


The idea of large-scale Government manufacturing, 
without any defined limits, is diametrically 
opposed to the Canadian way of life,and to the 
good and welfare of the industry affected. 
It can be depended upon to engender resentment 
throughout the industry. It transforms the 
role of Government from public service to 
subsidized competition with all who are employed 
in taxpaying industry. 

* * * 
(HERE FOLLOWED TWO SPECIFIC RECOMMENDATIONS 
WHICH, IT WAS AGREED SHOULD BE KEPT IN CONFIDENCE 
WHILE THE GOVERNMENT HAS AN OPPORTUNITY TO STUDY 
THEIR LIKELY EFFECTS AND MERITS. ) 
Therefore, we now urge immediate Government 
implementation of the two specific recommenda- 
tions above... 
On behalf of the Graphic Arts Industries 
Association, 


Respectfully submitted, 


G. S. N. Gostling 
President 
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(Other members of the delegation were Pierre 
Begin, Montreal, vice-president, GAIA; N.A. 
MacEachern, Toronto, treasurer; Ed. Roberts, 
Montreal, past president; Gaston Boulanger, 
vice-president, L'Association des Maitres- 
Imprimeurs de Montreal, and Jean Gillet, 
manager, A.M.I.; David Maclellan, general 
manager, GAIA; and Michel Chevalier, con- 


sultant. ) 
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~--EXHIBIT NO. 0-11-60: Brief of Graphic 
Arts Industries 
Association. 
w--EXHIBIT.NO, 0-12-60: Collection of printed pieces 


_.-EXHIBIT NO, 0-13-60: Pictures, accompanied 
by explanatory notes. 


MR. MACLELLAN: I might note, Mr, Chairman, 

that the concluding piece of Exhibit 0-13-60 vielates 
the Marketing Act. 

THE CHAIRMAN: Thank you, Mr. Maclellan. 
Will you be here tomorrow morning to answer 

quéstions? 

MR. MACLELLAN: Yes. 

THE CHAIRMAN: This meeting stands ad journed 


to 10.30 tomorrow morning. 
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1 
9 Note, ioes -belete:, tines 2°70 nay 
3 Substitute:'Mr. Chairman, if I might 
make an interjection, I would like 
4 to say at this time that our magazines 
on balance made a profit last year. 
5 Our submission indicates that we 
suffered a loss on our magazines in 
6 the decade cnding with the ycar 1960, 
and that we expect a deficit for 
7 the year 1960." 
8 Voie pie. 25 tenes, (Delete "magazine' 
9 Substitute; “Canadian. Home 
Journal 
10 - : | 
liné 302° Delete: ‘Ladies Home Journal 
1 Insert: Canadian Home Journal’ 
1 pp, 28) Vine 3: Delete: "bi12 
Insert: build 
= OO oie os Insdrt: in the United 
14 Kingdom before the words 
the British Printer 
fo line 9: Delete: " British Rate Data’ 
16 Insert: British Rate and 
Data: 
17 . 
DOe Ges ane uot Delete ' done 
18 Insert: bound 
19 Oe ys ae eas Delete: magazine 
Insert: non-magazine 
20 é : 
Dee SO. Line LU. Delete: devocating 
1 Insert: abdicating 
99 DOs Fo vdine 2) Delete: ' -44-) 
Insert: -45-' 
23 : ii 
pp 4s tine he Delete: '-45- 
24 Insert: -44-' 
95 Tine 24: Delete: “Russell Roberts’ 
Insert: Robert Thomas Allen’ 
26 
27 
28 
29 
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1 
ps 
---On resuming at 10:30 A.M., Tuesday, 
3 15th November 1960. 
4 
5 THE CHAIRMAN: Mr. Maclellan, are you 
6 ready to answer some questions? 
a MR. MACLELLAN: I am ready to do my 
8] pest, Sir. 
9 I wonder if I might enter on the record 


10} that our President, Brigadier Gosling was able 

1! to get here late last night and is here attending 
today. 

15 COMMISSIONER BEAUBIEN: On Page 4, 

is Paragraph 19, of your prief you talk about compe- 
15) tition from the United States among other things, 
16 and the fact that university year books are being 


17| orinted in the United States. Why is that? 


18 Is it because prices cannot be met? 

» MR. MACLELLAN: Yes, this is part of 

20 the answer. As I have indicated, the United States 
21 industry can specialize profitably before we can 


22 in some lines, and this is an excellent example. 


23 A year book house in Kansas City can 

24 approach McGill University, for example, and 

4 offer a selection of bindings for a year book 

ee which have already been designed for use by American 
“i schools. The editor for the McGill Year Book 

ee might pick a binding already used by the Univer- 


ad sity of California or some other institution. 


30 There might be the same dividing pages for the 
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1 

Z 

3 various faculties or sports activities. Here you 
4 have an area of work already done in design 

P and in engravings. There may be minor changes 

, as to wording and so forth, but this work has 

y already been done. The result is that they can 

8 undersell the Canadian printer who must originate 
9 a new design or binding, dividing pages and 

10 has to make engravings, so it is one area in 

rr which you have a substantial difference in cost. 
12 These year books also enter the country 
13 duty free and tax free. We would certainly feel 
ial they should be subject to sales tax. They carry 
15 advertising. The McGill Year Book two years 

16 ago cost something like $11 per copy. This is 

7 not cheap; it is an expensive production. 
18 The better school and university year 
19 books in Canada today, or the majority, are printed 
20 in the United States. It is an excellent example 
1 of how we are losing out. 
2) COMMISSTONER REAJBIEN: Would you say 
73 that generally speaking the print costs in the 

States are lower than in Canada? 


MR. MACLELLAN: Generally speaking they 
would perhaps tend to be somewhat lower. There 
are exceptions, of course, but generally speaking 
yes. I might add here that later in our brief 
there is a reference to the sales tax on general 


commercial work. We have the 11 per cent federal 
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tax and also local tax added to that in some 
cases. 

COMMISSIONER BEAUBIEN: Are wages in 
the States much higher? 

MR. MACLELLAN: Wages would tend to be 
higher in the United States. Ours are following 
the American pattern. 

COMMISSIONER JOHNSTON: Mr. Maclellan, 
I wonder if you would mind giving us a little 
background. Are you a printer, an association 
manager, a full time association manager or 
what? 

MR. MACLELLAN: My background is mixed. 
I have been in publishing and editorial work 
mainly for over 25 years . I have always been 
close to printing and for a number of years 
I was editor and manager of Canadian Printer and 
Publisher, which was the leading paper for the 
print industry in Canada. As a result I became 
involved in the industry's affairs and I was agrked 


to become manager of the Association. I do have 


the distinction of being an honorary member of 
the Montreal Club of Printtng. House Craftsmen 
andben sonbtrary-mémber of the Society of 
Typographic Designers. 

COMMISSIONER JOHNSTON: How do you 
run your association? I tam-referring:to the 


nature of the fees. Is it based on employees, 


the number of employees or what? 
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MR. MACLELLAN: The membership dues 
of the printing companies are based upon the 
number of mechanical employees. 

COMMISSIONER JOHNSTON: Then you have 
a number of affiliated associations; is that so? 

MR. MACLELLAN: Yes. 

COMMISSIONER JOHNSTON: I notice that 
one of your members is quite well known in the 
publishing business -- Maclean's, Where do 
they rank as members of the Graphic Arts Associa- 
tion,, Are they first, second,win'the first ten, 
or where do they come in? 

MR. MACLELLAN: From the standpoint 
of commercial printing they would be one of 
the medium sized plants. Commercial printing 
is a smaller phase of their operation. A number 
of our members are much more substantial in 
the field of commercial printing. 

COMMISSIONER JOHNSTON: But their member- 
Ship in your Association would be based upon the 
total number of mechanical employees? 

MR. MACLELLAN: Yes. I might explain 
that our membership due structure is under review 
at the moment, so what I say today might be 
changed at the first chance. 

COMMISSIONER JOHNSTCN: Cne thing I have 
noticed through the years cf "buy Canadian" con- 


ciousness, we get so many calendars in this 
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country printed in the United States of America. 
Most of them will have the Unite” States holidays 
on them and they do not always correspond with 
ours. Is there any particular reason for that 
or is it just the greater aggressiveness of 
the United States salesmen? 
MR. MACLELLAN: We have an example 
in the fact that the United States has iaymore 
highly; developed economy and they were in 
this business more substantially »before we 
were. We are capable of making calendars, but 
many American companies specialize in this field 
and were doing it profitably before Canadians 
could get in. We do have companies such as 
Rolph Clark Stone and Lawson "'& Jones and others 
which are very active in the calendar field. 
COMMISSIONER JOHNSTON: I was'*not 
alluding particularly to what I think is Sometimes 
called "barber shop art"; I was alluding to 
the .talendar that is on my desk at this moment 
made in the United States of America, it is just 
a plain card with the dates marked off. I wonder 
if you could not produce them just as economically 
here as in the States. There is a duty on 
them, I suppose. 
MR. MACLELLAN: ‘They do produce them and 
I can assure you that we have a number of 


firms selling calendars very energetically, 
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but this is not to say that an American firm 
will not reach your door before a Canadian 
firm. 

COMMISSIONER JOHNSTON: You say 
the enormous preponderance of United States 
publications in Canada today did not come about 
naturally. Do you not think that statement needs 


some explanation? 


MR. MACLELLAN: Yes, it does. As I 
have indicated, some 30 odd years ago there 
was an extremely energetic campaign started 
by many American publishers to build a Canadian 
circulation. It was at that time that they 
went into gery province of Canada, mainly in 
the summertime, with crews of college students -- 
I will not say they were all college students. 
I have some personal knowledge of this. I 
saw these people work. I spent some time with 
one of these magazine crews. The standard 
routine every day was for the boys to compare 
notes. They had to meet their targets. They 
used all the arguments that were supplied to 
them by the crew manager, who came from the 
United States -- and perhaps they added some 
of their own. It was a very determined effort 
to build circulation in Canada and it has 
been continued ever: since. 


COMMISSIONER JOHNSTON: The Canadian 
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publishers did not utilize such methods? 

MR. MACLELLAN: I would not say that 
at all. 

COMMISSIONER JOHNSTON: Do you 
remember anything about the magazine "Digest"? 

MR. MACLELLAN: Yes, it was printed 
in Canada and eventually it sold to an American 
company. Finally it died. 

COMMISSIONER JOHNSTON: Would you 
suggest that this arrangement which goes back 
to 1923, which prevents popular Canadian 
authors from having their books printed in the 
States in quantity, covld be and should be 
changed? 

MR. MACLELLAN: I understand this 
would be automatically eliminated if Canada 
would subscribe to the Universal Copyright 
Convention. Some years ago there was a Royal 
Commission on Patents and Copyrights. The 
report has been in the hands of the Government 
for some time, and I believe there is some 
possibility that recommendations may be intro- 
duced in the next Parliament. I have no positive 
knowledge of this but I understand it is so. 

However, it has been dragging on for 
quite a long time. The alternative perhaps 
would be for Canada to seek the co-operation 


of the United States in rescincing this 
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Z 
; stipulation because it is an entirely one-sided 
F arrangement. We believe it should be eliminated 
F by whatever means are available for it to be 
P eliminated. 


COMMISSIONER JOHNSTON: You do not 


remember the history of it? How did it come 
about? 

MR. MACLELLAN: No, I do not know all 
of the history. This matter of copyright is 
a very complicated subject. The effects are 
entirely adverse to Canadian interests. 

COMMISSIONER JOHNSTON: I was going 
to ask you if you thought the problem of the 
Canadian commercial printer might be helped 
if the rates of duty were increased, but I 
suppose the answer to that is yes. 

MR. MACLELLAN: Yes, sir, we have 
many types of prif&ting which enter Canada 
duty free -- books for educational purposes, 


technical books and many others are duty free, 


and in other cases the duty is low and does 

not represent effective protection nor does 

it produce much revenue for the Government of 
Canada. There are many examples of books and 

other printed items, coming in at a declared 

value far below the real value and the duty derived 
from: te that must be negligible in terms of 


revenue to the Government or protection to the 
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COMMISSIONER JOHNSTON: The over-runs and 


lon: run in the States of 2,000....7? 
MR. MACLELLAN: Yes. This is one example. 
Also, of course I have submitted an album of 
photos taken in a Canadian book store and you will 
notice many books and other »drinted items there 
that are selling at a very low price in. terms,of 
their actual cost. But, I asked the question of 
myself: What was the declared value and, therefore, 
what was the duty? In many casé, it must have been 
very low. In the case of over-rus, we feel very 
strongly that there should be, perhaps, a very high 
tariff. Here, you have American companies operating 
in Canada through subsidiaries The parent, perhaps, 
Orants, o million copies..of avsales piece. A 
Canadian company perhaps takes 10,000 or 20, 000 
at a very low cost. ty feck. 10. 1sepossible thar 
the Canadian company may not be charged at all. The 
parent company may absorb the entire Cost ar ney 
would simply ship those over. It is hard to tell 
what the valuation is coming through customs, but 
it is extremely cheap for the subsidiary company and 
you can see why, therefore, there is very little 
temptation to use the Canadian printing industry. 
COMMISSIONER JOHNSTON: Have you any history 
of that 1931 legislation? What effect did it have, 


other than political, effect? 
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MR. MACLELLAN: Well, it had:the immediate 
effect of reducing the number of American publishers 
So oriwie an Canada. (sae tT mentioned yesterday, by 
1933,52 of them were printing in Canada. I would 
suggest that if there were some inducement today 
for them to do so, we might have 75 or 100 or more 
American magazines being printed in Canada. They 
are seriously interested in this market and they 
are anxious enough to do business in Canada and 
print *‘nere. 

We can cite the example, not only of the 
Digest, but now we have Time proposing to print in 
Canada. I believe it will be a year or so before 
they are actually printing here, but this is their 
intention. 

Time prints in Australia and in New York. 

IT believe Time printed in Cuba. Tce 26 “Trou. doing so 
now. 

They want to do business here and we believe 
that they take enough money out of this country to do 
their printing here. 

COMMISSIONER JOHNSTON: You say in paragraph 
98 of your brief: ‘On general commercial work, the 
Canadian printer must charge and collect and remit 
the 11 per cent federal sales tax. Once 2 per cent, 
this tax applies to profit as well as cost.” It 


entered my mind that that tax was 1 per cent? 
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MR, MACLELLAN: No, sir. It was increased 


py 1 per cent not very long ago. It used to be 10 
per cent and it was increased CO Li per ens 

| COMMISSIONER JOHNSTON: When it started it 
was 1 per cent? 

MR. MACLELLAN: You may be correct. [I do 
recall it was 2 per cent. 

COMMISSIONER JOHNSTON: I have heard an 
argument of printers that it should not apply to the 
printing -- it should to the paper and any of the 
materials? 

MR, MACLELLAN: Yes. 

COMMISSIONER JOHNSTON: One of the comic 


printers argued that if the Gevernmens needed money 


that it wasconly 1 per cent... 

MR. MACLELLAN: Here we are very concerned -- 
this is what I would call an escalator tax. Lbs 
entirely conceivable that the way things are going, 
in the next few years it may be 15 or 17 per cent. 

This is a very serious factor in reducing purchasing 
power and inhibiting employment. 

COMMISSIONER JOHNSTON: Is there much import 
of printing from foreign countries, other than the 
United States or from Britain? 

MR. MACLELLAN: Yes. 

COMMISSIONER JOHNSTON: You mentioned Britain 
Holland and Japan? 


MR. MACLELLAN: Yes, sir. There is, and 
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it is growing. It is mainly from the United States, 
of course. We not only have printing coming in 
from other BiG tulneae but engraving and other work. 

Last Friday I was telephoned by a Montreal 
printer who said: ‘What are we going to do? = 
One of his competitors, quoting on the same job, was 
bringing engravings in from Switzerland, which 
represented a saving of something like $1,500 or 
$1,800 on the job, and he said he wanted to use a 
Canadian engraver, and he felt he should. How was 
he going to contend with this? 

I might add that times have changed and 
nowadays engravings and art work can travel by air 
in a matter of hours and we have positive indications 
of interest by Japan, and they can ship work into 
Western United States or Western Canada in a very 
short period of time and I think that: our tariffs, 
our legislation should be related to the times we 
are living in. 

COMMISSIONER JOHNSTON: Thank you, Mr. 
Chairman. Phatrisr aly, have 

COMMISSIONER BEAUBIEN: IT cannot find it 
right now, but you mentioned in your brief somewhere 
that the restrictive quota of companies printing in 
Canada and in the United States. These companies 
are allowed to do printing in Canada without loss 


of revenue? 
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MR. MACLELLAN: Yes, sir. 


COMMISSIONER BEAUBIEN: What is the story 


pehind that? Would you enlarge on that? What is the 
history behind that? 

THE WITNESS: I might quote here, sir, 
from Appendix K, which is not attached to all copies 
of the brief, because we only had limited copies of 
this correspendence, but Mr, John Irwin, President 
of the Book Society of Canada, writing to the Minister 
of Labour, and he was also corresponding with other 
members of the Government, says this: 

‘May I remind you that in the present 
situation, a Canadian publishing company 
cannot export more than 1,500. capies.of a 
pook into the United States without losing 
copyright ownership, and this has reacted 
in various ways inimical to Canadian 
publishing and Canadian labour. Might 
I cite an instance as far as this small 
publishing firm is concerned? 

Some years ago, We published a series 
of work books, some of which are manufactured 
in Oshawa, and some in Toronto. We were 
able to influence a United States firm 
to promote these books in che Usos 5 DUD 
because of the present copyright arrange- 
ment, we had to permit this U.S, Lirm vo 


manufacture the books in the U.S., receiving 
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‘for ourselves and the author only a 

small royalty. This series has been 

very successful and about @ million copies 

have to date been manufactured in the 

United States. It is expected that 500 , 000 

will be manufactured in 1960 alone, and 

that this number will increase from year 

to year if the present trend is maintained. 
At a manufactured cost of 10 cents 

a piece (they are not full-sized posks ) 

you can se that in this one instance 

alone, each year $50,00Q-worth of paper 

and priwtinig (about half and half) are 

being produced by U.S. workmen instead 

of by Canadians, and we, the publishers, 

have no publisher's profit, merely the 


small royalty per copy sold." 


THE CHAIRMAN: Mr. Maclellan, on page 5 
of your submission, paragraph 25, you speak of 
restrictive U.S. quotas and other devices, including 
valuation of the editorial content to increase 
duties. Have you examples of how this works out? 

MR. MACLELLAN: I first heard about this 
within recent months. Some Toronto printers had 
mentioned running into this problem, bub then. I 
discovered that the Reader's Digest had experienced 


this and Reader's Digest in the United States was 
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in difficulty and wanted to print some sections of. 
an American edition in Montreal. They were fairly 
far advanced in their planning when somebody thought 
of checking with the U.S. Customs. They discovered 
that if these magazine sections printed in Canada 
were shipped into the United States, there would be 
a duty ranging between 15 and 25 per eent and that 
the editorial content would be valued in order to 
appraise the duty; whereupon, the Reader's Digest 
dropped the whole proposition. 

Now, we know of other things that have 
been done in the past, including publications be ing 
printed in Canada for American publishers, and these 
were held up at the border. Let us say the November 
sssue was delivered to the border and would be held 
up for weeks ... 

THE CHAIRMAN: November issue of what? 
What sort of a publication? 

MR. MACLELLAN: This, 1. vbelteve, was a 
business publication and it would be held up for weeks 
until the issue was stale and, of course, the 
publisher lost out very seriously and it was 
finally forced to take its printing back to the 
United States. 

THE CHAIRMAN: Have you any specific 
evidence of that, or is this just something you 


heard? 
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MR. MACLELLAN: I heard this in connection 
with Maclean-Hunter Publishing Company. I do not 
know whether ... 

THE CHAIRMAN: Well, we can find out. 

MR, MACLELLAN: This happened some years 
ago, sir. 

THE CHAIRMAN: That is all,Mr. Maclellan. 
Thank you very much. 

MR, QUINN: Mr. Chairman, it appears that 
the three exhibits of the Graphic Arts Industries 
Association have not been entered into the record. 
I would like your permission to do that now. 
---EXHIBIT NO. 0-11-60: Graphic Arts Industries 

BEVEL eh ve hey see ts 
_--EXHIBIT NO. 0-12-60: Bundle of literature. 


-~--EXHIBIT NO, 0-13-60: Album of photographs. 


MR. GOSEFLING: I do not know if I am out 
of order, but I would like, if l might have your 
permission, to make one point a little clearer. 

THE CHAIRMAN: Will you identify yourself 
and for whom you are speaking. 

MR, GOSTLING: My name is victar. I am 
President of the Graphic Arts Industries Association 
of Canada. 

THE CHAIRMAN: You may sit, if you like. 

MR, GOSTITNG: Thank you. There was a 


question asked by Mr. Johnston which I think may 
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be interpreted or misinterpreted. He asked the 
basis on which the fees of our association are 
assessed and suggested that one of the large publishing 
companies, who is a member of our association -- 

the inference I got from it, anyway, and I presume 
that other people may have got, was that they might 
pay an unusually high fee for membership in our 
organization, and by looking at the brief, you 

might draw the conclusion that that might put an 
undue amount of influence in our association. 

That is the point I would like to clear up. 

Our association consists of 15 local 

and regional associations, mainly of small and 
medium size printers. We have some very large 
printers, also members, but we have a limit. While 
we base our fee initially on these mechanical 
employees we have a minimum. A one-man shop has 

to pay a certain amount. Likewise, we have a limit 
at the other end, and it is a very moderate Dont. 
The medium size companies, in effect, and the largest 
companies would be paying approximately the same 

fees and the point that I am trying to get across 

is that there is no one organization, however large, 
that contributes enough to this Association that 

4t should be considered, in the remotest degree, 

to have any influence financially on our Association, 
other than that we would be glad to have all the 


members that we can get. I did want to make it 
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clear, because we do not represent one particular . 
group of the printing industry. Our members are 
made up not only printers, but ‘also ‘ol allied 
printers, typesetters and trade houses of one sort 
and another. 

THE CHAIRMAN: Thank you, sir. 

MR. GOSLLEIG: It has been brought to my 
attention, if I may say, that the company that was 
mentioned has no representation on our poards, 
in the offices of the Association. 


THE CHAIRMAN: Gentlemen, I think we will 


adjourn for a few minutes. 
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to the 
ROYAL COMMISSION ON PUBLICATIONS . 
by 
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| SECTION I 

INTRODUCTION 

Ake The submission presented by Periodical Press 
Association covers all Canadian periodicals. The 
purpose of this submission is to acquaint the Com- 
mission with the competitive situation facing 
Canadian business publications ‘in particular and with 
the vital contribution of the business press in the 
economic and cultural development of Canada. 

2, In so doing, this Association expresses the hepe that 
the Commissioners will recognize that the effective- 
ness of Canada's business press in elaine tO 
develop a truly Canadian identity in business, the 
professions and trades depends to a large extent 
on the maintenance of prosperity in the business 
publishing industry. 

CANADA'S BUSINESS PRESS 

3. There are now 430 Canadian business publications 

being published, They cover all classifications of 

business and industry; they include an increasing 
number of specialized publications which serve 
specific segments of industry. These 430 period- 
icals have a total circulation per issue of 


2,731,269 with a readership representative of the 
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total Canadian business and professional population. 
Advertisers invest more than $30 mit tes eee cae 
in these publications. However, it should be 
noted eee that the average revenue for a Canadian 
business paper is, therefore, less than $70,000 per 
year. | 

4, The principal publishing eeneee for Canadian business 
papers are Toronto and Montreal; there are, however, 
substantial companies and publishing groups in 
Vancouver and Winnipeg. While most of these 
publications are national in their circulation and 
coverage, there are many regional publications which 
are strong in their particular eres: in Quebec, of | 
course, these publications are in ene French language. 

Business Newspapers Association of Canada 

5. BNA, the industry association, has stringent member- 
ship requirements. The 144 publication members of 
BNA (15 French-language) are of bona fide Canadian 
ownership: they do not promote the special interests 
of one business house or a combination of business 
houses in competition with others in the same field 
of endeavour; they present annually evidence of a 
circulation audit; they are required to subscribe 
to the standards of practice and code of ethics of 
BNA which is an industry trade association set up 
to promote sound publishing practices. 


See Appendix 1. 
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THE ROLE OF THE CANADIAN BUSINESS PUBLICATION 


6. 


The purpose of the modern business publication might 
be described as: 

t. To collect and disseminate the experience 

of those engaged in a certain industry, 
profession or trade. 
II. To act as an interpreter of events, trends 
and developments. 
III. To serve as a leader of sound thought and 
policy. 

Canada's business publications play a vital role in 
Canadian business, professional and industrial life; 
they are the principal medium of adult education 
and training and the principal source of practical 
information in many fields. 
The rapid post-war industrialization and develop- 
ment of a complex business community in Canada has 
made the business executive more conscious than ever 
of the need for accurate information and sound 
interpretation. Business papers in this country 
have established themselves as recognized sources of 
weliay ve information and ideas -- latest inventions, 
newest developments and technological advances, new 
production methods, engineering and operating 
practices, progressive merchandising and retailing 
techniques, up-to-date economic thinking and policies. 
They gather information and attitudes from all 
corners of the country and as a result many individual 


decisions -- to buy, to invest, to build or to 
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renovate -- edevncnwedeca by the ideas and inform- 
ation gained in reading the business press. 
It is the function of a good business publication 
to lead and guide industry iuieeeae Their import- 
ance to Canadian business and industry, indeed to 
Canada's general economy, cannot be over-stressed. 
It is an acknowledged fact that Canada's business 
press is very definitely fulfilling its obligations 
in all regards. This is a long-founded, mature 
publishing medium, second to none in the world. 
Many of the present BNA member publications were 
started in the 1800's. CANADIAN PHARMACEUTICAL 
JOURNAL, 1868; CANADIAN JEWELLER, 1879; CANADIAN 
MINING JOURNAL, 1879; CANADA LUMBERMAN, 1880; 
ELECTRICAL NEWS & ENGINEERING, 1883; CANADIAN 
STATIONER & OFFICE EQUIPMENT DEALER, 1884; ENGINEERING 
& CONTRACT RECORD, 1885; CANADIAN GROCER, 1886; 
CANADIAN PRINTER & PUBLISHER, 1887; LE QUINCAILLIER, 
1887; CANADIAN BAKER, 1888; HARDWARE MERCHANDISING, 
1888; SHOE & LEATHER JOURNAL, 1888 -- just to name 


a few. 


. Following are a few examples to illustrate the 


kind of service and leadership previously referred 
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Last year a BNA member publication covering 
Canada's metal product manufacturing industry, 
undertook a national census of Canada's 
metalworking production equipment -- a 
monumental job, a job which neither govern- 
ment nor industry had ever done before. 
The census brought to light the surprising 
number of machines being used that were 
twenty years or more old; a big surprise 
to industry management , it being felt that 
Canada's younger industry would have more 
modern machinery in operation. The census 
revealed a vast market for production 
machinery, unsuspected before the job was 
done. 
During this present year a BNA member 
publication serving all manufacturing 
industries in Canada has been running a 
consecutive series of articles under the 
heading "Management Administration and 
Production Control". These articles describe 
the operation of a hypothetical manufacturing 
company employing 500 to 1000 employees and 
processing a standard line of product or 
products. The headings of the twelve 


articles are as follows: 
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1. Personnel Organization and Duties 
2. Planning Plant Layout 
3. Company Policies and Objectives 
4, Production Control Responsibilities 
5. How to Handie Sales Enquiries 
6. Design Engineering Production Control 
7. Manufacturing Methods and Tooling 
8. Basics of Industrial Engineering 
9. Business Systems and Related Paperwork 
10. Forward Loading 
11. Work Scheduling 
l2. Material Control 
It should be pointed out that this series of 
articles, as with the articles in all BNA 
member publications, is designed to serve 
the needs of Canadian industry specifically. 
To the best of our knowledge, correspond- 
ing information is not available to plant 
management personnel in this country and 
United States publications covering this 
field are written for companies considerably 
larger and with a completely different set 
of problems. 
The publisher has estimated that, judging 
from the number of requests for reprints of 
this series of articles, even though the 
completed series has been in print for 
only two weeks, between 1500 and 2000 copies 


will have been requested and be in circulation 
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throughout Canadian industry by the Spring 
of 1961. Some companies have indicated that 
they will use the series as a handbook for 
the operation of their plant. 

(c) Under the heading "Red for Danger" a 
Western general business publication sueccess- 
fully exposed the dangerous situation result- 
ing from the increase in Communist in- 
filtration in West Coast unions. 

(d) A BNA member publication serving Canadian 
retailers in the fashion field realized that, 
in general, Canadian retailers did not give 
due recognition to Canadian fashion design. 
The publication, through a series of articles, 

impressed this upon the manufacturers and 
got them to support the establishment of 
the Canadian Couturier Association, which 
since has flourished and has, of course, 
been responsible for the acceptance of 
Canadian designs which nowadays are shown 
internationally. 

(e) A Canadian business magazine founded and 
annually sponsors Canada's largest trade 
exhibition -- the Canadian Furniture Mart 
-- which has become a major marketplace for 
the exhibition and purchase by retail buyers 


of furniture made in Canada. 
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(f) A group of Canadian electrical business 
magazines were ee for inaugurating 
the "Plantpower" programme -- an educational 
activity promoting adequate electrical 
Systems designed to increase the safety 
and efficiency of Canada's industrial buildings. 
This programme has since been adopted as a 
technical service for industry by almost every 
major Canadian electrical distribution utility. 
(g) Another Canadian electrical magazine ges 
responsible for the inauguration of a 
safe home-wiring 2 Ne which has since 
been adopted by fire departments throughout 
the country, following a series of daily 
newspaper articles written by the business 
magazine's editors. In at least one province, 
changes in legislation for greater public 
protection resulted from this magazine's 
activities at the public and industry levels. 
(h) A Canadian plumbing and heating publication 
exposed the public hazards of unqualified 
installers of natural gas equipment. A 
series of articles by the magazine's 
editors -- both in the magazine and in the 
daily press -- resulted in new legislation 


and stricter control in the public interest. 
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-9- 
A ealadivan construction magazine last year 
published a special section on the problems 
and prospects of winter construction in 
Canada -- a peculiarly Canadian problem. 
This special section was later reprinted and 
distributed widely by the Canadian Construction 
Association and by the Federal Government 
as part of its programme to promote winter 
construction. 
A Canadian packaging magazine was responsible 
for the foundation of one of Canada's 
largest trade and technical associations -- 
ene! Ganaadion Packaging Association, along with 
the major annual Canadian National Packaging 
Exposition. 
A Canadian business publishing ebipeny 
provides a daily reporting service of con- 
struction contract awards. Published in a 
monthly business magazine, these are widely 
quoted and used in the industry, in the 
daily eeee and by the Dominion Bureau of 
Statistics as an authoritative source of data. 
A BNA member publication serving the pulp 
and paper industry initiated and organized 
in 1959 an official visit te the USSR of a 


party of Canadian pulp and paper experts for 
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the purpose of aseseine at first hand the 
manufacturing capabilities of the Soviet 
industry Peary oes and in the future, 
as a factor in wonld export markets. 
Selected in co-operation’ with the Canadian 
Pulp and Paper ree pe te the group, 
consisting of 40% tee ee and 60% 
operating and technical personnel, spent 
nee weeks in Russia visiting the major 
pulp and paper plants and research instit- 
utions. Information gained as a result of 
this visit indicates that Soviet Russia 
could become a serious factor in world pulp 
and paper trade during the late 60's and | 
early. 70's. 

These may seem extraordinary and dramatic examples 


~ 


of the, service Canwdlat business publications - 


render to Canadians. Yet this list can be duplicated 


one-hundred fold, in addition to the task of 
reporting in detail to Canadians about Canadian 
professions, technologies and business and providing 
a platform for Canadian technicians and profession- 
al men to nid poses colleagues on matters of 


importance, 
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It is a significant fact that the vital technical 
information contained in Canadian business papers 
is well-recognized throughout the world. Many 
thousands of subsdutpelens are sold outside of 
North America. In the development of a Canadian 
export trade, Canadian business publications have 
devoted many hundreds of pages to interpreting 
ev enanedt policy to Mo ciuesa and industry. 
The business press of any country provides the 
specialized information needed by business, trade 
and industry and the professions. In Canada this 
Job has a far greater Significance in the face of 
the tremendous Pidod of U.S. opinion and inform- 
ation to which the Canadian business community is 
exposed. The fact that Canada is a next-door 
neighbour, has a similar standard of living, with 
the language of the majority of its population the 
Same and its industrial and commercial development 
running along the same lines, leaves Canadian business 
particularly vulnerable to U.S. influence. 
Thus the importance of a truly Canadian business 
press in helping to preserve and develop Canadian 
business and industry cannot be overstressed. 
Yet it is a fact that Canadian business public- 
ations are being exposed to very eeraae and, in 
certain instances, unfair competition from foreign 


publications on a scale that is increasing and 
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that could eventually threaten the very existence 
of the Canadian business press. 
FOREIGN COMPETITION 
14, This competition takes two direct forms. 

(a) An increasing volume of overflow circulation 
of U.S. publications. 

(b) The advent of the so-called "Canadian" 
edition and the split-run Beca akes which 
leads to Canadian advertising dollars being 
spent in publications whose editorial 
content is almost entirely foreign. 

15. The situation on overflow circulation will be 


dealt with under Section II -- see next page. 
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SECTION II 


OVERFLOW CIRCULATION - See Appendix 2 


16. The overflow circulation situation as it affects 


fa 
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business publications is to the best of our knowledge 
unparalleled anywhere in the world. The following 


figures present the picture. 


1949 1959 
Number of titles of U.S. business : 
papers overflowing into Canada BLO 1,497 
Total Canadian circulation per 
issue of U.S. business papers 
overfidwing into Canada 225,513 1,122,580 


(Source: Standard Rate & Data Service) 
This is an increase in ten years of 193% in numbers 
of titles, 398% of circulation per issue and very 
Significantly an increase in the average circul- 
ation per title of 70%. It is a fact that present 
policy of U.S. business publishers is to increase 
their Canadian circulation as much as possible. 
The effect of this overflow of U.S. business papers 
on Canadian postal services and operating deficits 
is of real concern to all Canadians and especially 
to Canadian publishers. The Canadian Post Office 
reports an annual deficit of considerable amount in 
carrying second class mail of all types -- foreign 
and domestic. 
Canadian business paper publishers pay a premium 
rate of the equivalent of 5¢ a pound for their 


controlled circulation publications (ie: almost 
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ay i. 
100% of all Canadian business publications) 
while a high percentage of the overflow of U.S. 
business publications noted above coming into Canada 
are mailed in the United States and carried free 
by the Canadian Post Office. 
"Printers! Ink", the well-recognized U.S. public- 
ation covering advertising and marketing, had this 
to say in its June 17, 1960 issue: 
"Watch for the larger business papers to start 
accenting their foreign circulations. 
"They'll likely be promoting their overseas 
readership as a natural tool for building sales 
overseas. 
And it's a sales tool that costs not a single 
extra cent -- because foreign readership comes 
as a bonus with the domestic circulation, the 
circulation that the advertisers have been 
paying to reach. 
"The campaign should spark a responsive chord 
among advertisers. With sagging profit margins 
and tightening competition here, foreign 
markets stand out as the one bright hope 
of many an industrial corporation." 
In 1958 the U.S. Postmaster-General announced a 
general increase in postal rates. In a later 
statement he made it known that "American newspapers, 


magazines, books and sheet music mailed abroad" 
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-15- 
would pay less than the full new postal rates 
previously set. The idea, he said, was to 
"encourage continued growth in the world market 
for printed materials which spread American ideals, 
culture and facts abroad." Of the many millions 
of U.S. periodicals shipped abroad, 76% comes to 
Canada. 
Most controlled circulation U.S. publications 
(those whose recipients are chosen by the publisher 
in a specific business or professional field) do 
not differentiate in any way between U.S. and 
Canadian distribution. A U.S. publication has this 
to say on its masthead: 
"Machine Design is sent at no cost to manage- 
ment, design and engineering personnel whose 
work involves design engineering of machines, 
appliances, electrical and mechanical equip- 
ment in U.S. and Canadian companies employing 
20 or more people." 
The following examples certainly iikustrate that 
where U.S. business publications solicit subscript- 
ions they vary their U.S. and GaneaPantaubachintien 
prices very little while increasing them SeneGaao.. 
ially to other foreign countries. There are many 
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Purchasing Week 


Aviation Week & 
Space Technology 


Control Engineering 


Purchasing 


Modern Packaging 
Modern Plastics 


American Machinist 


Factory 


Chain Store Age 


Jewellers! Circular- 


Keystone 


Construction Methods 


& Equipment 


Pit & Quarry 


Chemical Engineering 
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Electrical Construction 
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Electrical World 
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EFFECT OF INCREASING INVASTON OF U.S. BUSINESS PUBLICATIONS 
a a a ne EN NO rN 


24. The economic pattern of Canadian life is in danger 


of being dominated to a large extent by the sheer 


volume of advertising that spills over into Canada. 


This tremendous invasion of U.S. advertising makes 


Canadians extremely familiar with U.S. trade names 


to the detriment of similar products of Canadian 
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a 
manufacture, even though the Canadian product might 
be superior. 
It might be pointed out here that in a typical year, 
1956, while the U.S. imported manufactured goods 
to the value of $26 per capita, the U.K. $48.80 
and Germany $53.40, Canada's imports of fully 
manufactured goods ran to $273.40 per capita. 
A good percentage of advertisers in Canadian 
business publications are Auabieaw companies with 
Canadian branches or subsidiaries. In vanes past 
these companies felt that they could use their ad- 
vertising in overflow circulation of U.S. public- 
ations to do their advertising job in Canada. Thus, 
when business publication advertising appropri- 
ations were considered for the Canadian branches, 
such appropriations were charged with the cost of the 


overflow advertising before the advertising for 


Canadian publications was scheduled. Reports from 


Gat oui b a gads Len “Peupenentat ies of member public- 
ations would indicate that this thinking is again 
gaining in acceptance. 

In addition fe this competitive effect on Canadian 
business publications! revenues, the advertising 
content of overflow circulation does, of course, 
work against the domestic Canadian manufacturer 

who competes against the U.S. subsidiary. The 


parent company of the latter might invest heavily 
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-18- 
in an advertising campaign in U.S. business public- 
ations which have substantial overflow into Canada 
and so raises the recognition factor of the U.S. 
products... Thus the Canadian manufacturer starts 
his advertising and sales campaign at a doneiaesarle 
disadvantage. 
This situation makes it more and more difficult for 
Canadian companies to remain independent of foreign 
control -- an increasing problem in Canadian 
industry. We can point to the death of so many 
well-known and well-recognized Canadian companies 
that were well-established and which have gone 
under in recent times or been taken over by U.S. 
companies. Obviously a major contributing factor 
has been the suaseadeatn given to U.S. products 
through this overflow advertising. U.S. brand 
names and company names become so much better 
known just because of the frequency of visibility 
in U.S. overflow. We now have, for instance, no 
Canadian rubber manufacturers, and where there used 
to be quite a number of Canadian companies in the | 
food processing field, there are now only a few. 
It should be Hheeceneeee at this time to refer 
to the many recent statements made by well-known 
Canadian businessmen and Government leaders relating 


to the concern about U.S. control of Canadian industry. 
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A recent address by James E. Coyne, Governor of the 
Bank of Canada, to the Canadian Chamber of Commerce 
Annual Meeting, summed the situation up. The 
following quotation from his address is significant: 

"We are now at perhaps the most critical cross- 

road of all, when economic developments and 

preoccupation with doctrines of an earlier 

day are pushing us down the road that leads 

to loss of any effective power to be masters 

in our own household and ultimate absorption 

in and by another. ..". 


The whole trend would seem to be to economic union 


with the United States and we believe that the 


majority of Canadians don't want this. 
The growing danger from "Canadian" editions and the 
split-run technique is dealt with under Section III 


-- see next page. 
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SECTION IIT 
32. Quote from January 9, 1959 "Printers! Ink": 
"Business paper opportunities in Canada as 
yet untapped by U.S. publishers are nevertheless 
realized by most. The increase of Canadian 
business papers and growth of the markets 
they cover has opened up rather than limited 
opportunities in the field. 
"While U.S. publishers have appeared relative- 
ly indifferent to these Canadian possibilities, 
this year may see a few experiments in this 
direction." 
SPECIAL "CANADIAN" EDITIONS 
33. A "Canadian" edition is a U.S. publication that has 
converted its overflow circulation into a special 
edition for Canada. The publication is "special" 
in that it carries throughout Canadian advertising 
for Canadian consumption. The editorial content is 
almost entirely purchased for the parent edition 
and then re-used in the Canadian edition. The 
parent edition does not circulate in Canada. 
34. The editorial content of the U.S. parent publication 
costs the publisher nothing after the first time it 
has been manufactured and sold, i.e., in the U.S. 
home edition. When the U.S. publisher starts a 
Sean adiad” edition, he makes available to it all the 


editorial content of the parent edition -- material 
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already peuce+ and paid for out of revenues many 
times larger than possible to obtain in Canada. 
The average editorial costs of a Canadian business 
paper (salaries of staff, contributions by other 
ak staff, art, photographs and engravings) runs 
14% to 18% of the publication's net advertising 
revenue and may vary upwards according to need. 
The special "Canadian" edition, therefore, is able 
to operate at close to this 14% to 18% cost 
differential -- and here it should be borne in 
mind that there is a big difference in the funds 
that the U.S. ub secu! oe and the Canadian publication 
in a similar field can make available for editorial. 
A business publication with net revenues of one 
million dollars is ua a rarity inthe U.S. Such 
a publication would, therefore, normally have an 
editorial budget of between $140,000 and $180,000. 
This would actually be more than double the total 
net advertising revenue of the average of the 144 
Canadian business publication members of BNA. 
The basic economics of business paper publishing 
should be kept in mind in this context. In almost 
all instances, very close to 100% of the revenue of 
a publication comes from advertising -- and only 
advertising. This saving in editorial costs enables 
the Canadian edition to charge lower advertising 


rates than the equivalent Canadian publication in 
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the same field can establish. It also allows more 
money for additional advertising sales staff, 
promotional expenditures of various kinds -- and 
For pref it') 

The Canadian business press should grow both in 
numbers and in editorial service, to meet the 
increased needs of an expanding Canadian economy. 
More new products will reach Canadian markets in 
the years ahead and more new processes will enter 
the industrial technology than in any previous 
period. Increasingly, new business baer should 
be introduced to serve segments and divisions of 
particular fields, where previously one or more 
publications served the field as a whole. There 
is a grave danger here that new fields which open 
up as the economy expands are likely to be pre- 
empted by "Canadian" editions. In those instances 
where a Canadian publisher pioneers the field -- 
introduces a new publication and conceivably takes 
three to five years to develop it successfully in 
an industry that is fairly new in Canada -- the 
U.S. publisher can obviously come in with a 
"Canadian" edition based on a home product serving 
an already well-developed field. 

- When one considers the erowing list of Canadian 
companies and even industries that have been taken 


over by U.S. organizations, it can be realized just 
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how easy it would be for the same thing Me happen 
in the Canadian business publishing industry. It 
is a fact that Canadian publishers are constantly 
being approached by U.S. business paper publishers 
wishing to buy or merge. It is, however, a fact 


that this may be the one industry where practically 


all companies are still Canadian owned and operated. 


This must be kept this way in the interests of a 
Canadian way of life. 
The Canadian business press has established itself 
as the strong force it is because of the desire of 
Canadian business and professional men for Canadian 
magazines -- publications which deal with their 
areas of livelihood. The following quotations will 
be of interest. Each of these quotations can be 
substantiated upon request; names and titles of the 
individuals are available. The first eight are a 
Sample taken from letters received from shies exe- 
cutives, usually the president, of large Canadian 
companies -- 4 Dee ESE of Canadian industry. 

"the many articles which your publication 

| prints are generally of great interest, es- 

pecially those articles dealing with manage- 

ment problems and how the various businesses 

in Canada through their top’ executives, handle 


these problems." 
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alates atone magazine is indeed providing valu- 
able tira maderen ten Canadian business." 
"I believe there is a need for a magazine 
of this type in Canada... Articles on the 
Canadian economic picture and Provincial and 
Federal Government happenings are of equal 
interest..." 
"I believe you have succeeded well in following 
your editorial concept -- a Canadian magazine 
designed specifically to be of interest and ; 
value to senior executives ... I would say 
you are producing a good magazine with a 
definite Canadian flavour ... Your articles 
GareAdua ie Manu ehiedeseatetaadtan induptviel! 
ists are interesting and informative." 
"I feel that Canadian industry is very urgently 
in need of communications on the latest manager- 
ial techniques and delineation of the manager-. 
tai. gob." 
"... a very find effort by way of creating for 
Canadian business executives a magazine of their 
own." 
"I have been an interested reader of this 
magazine since it was first issued and do 


feel that you are to be congratulated on provid- 
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-25- 
"I think the articles dealing with growth 
and development of Canadian companies and the 
means through which they have obtained objectives 
ane most interesting." 
",..L have been most interested in the articles 
on techniques of management and on the specific 
write-ups on Canadian bie inceeesu and Canadian 
business conditions, as exemplified by specific 
companies." 
"I think the magazine is very good and of. 
course being a Canadian magazine makes it much 
more interesting." 
"I like the Canadian atmosphere of the magazine, 
particularly its editorials." 
i eae ronuad tall" 7, 
"I liked the April issue particularly well - 
as a whole I have liked the Canadian caverage.”" 
"Good comprehensive coverage of Canadian 
sub jects." 
"It is a first class magazine and it is Canadian." 
"Good luck and keep up the lively work -- 
Canada needs it." 
"I like the Canadian slant to most articles on 
personalities." 
"We appreciate a good Canadian publication, keep 


— 


up the good work." 
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~96— 
"T like the Canadian atmosphere in your magazine. 
"I like the Canadian aspect of the magazine 
describing plants with which I have been 
associated." 
"At work we are flooded with chemical magazines, 
and being an aVeceaucen engineer, I am not too 
' interestéd in any of them. Hew dinen: your 
magazine is different -- it's. Canadian in origin 
and subject matter.” 
"En joy reading technical articles concerning. 
Canadian problems and solutions to these problems 
Submitted by Canadians. You are doing a good 
job. Keep it up.” 
"The Canadian viewpoint of your magazine is 
valuable." 
"Good because a Canadian view is given." 
"Current, concise and completely Canadian." 
"I like the magazine because it is - Canadian, 
includes a good selection MR need eat eniat 
of interest to the administration." 
"Very pleased to see a Canadian publication. 
Keep it Canadian." 
"I like the way the Canadian chemical market 
and processes are covered and analyzed." 
"Like the Canadian slanted news and articles." 
"A well set up magazine - particularly appreciate 


a general magazine of this nature slanted 
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to Canadian conditions and problems." 

"Nice balance between engineering, processing, 

administration, etc. Like its Canadian 

flavour." 
For an independent witness, let us examine the 
remarks of a well-known Canadian director of 
media and research at a respected Canadian ad- 
vertising agency. As recently as June of 1960, 


Frank Rose, of Russell T. Kelley Company Limited, 


Hamilton, had this to say before the international 


conference. of the Association of Industrial 
Advertisers in Washington, D.C.: 
"The fact is that most U.S. business public- 
ations do not serve Canadian needs -- they 
may be interesting, but they are not vital 
reading to a Canadian." 


These comments serve to illustrate the desire of 


Canadian business men for bona fide Canadian 


publications. However, the intent of U.S. 


publishers is very clear. The danger is there. 
"Printers! Ink", April 29, Mee pees 66, under 
"Media Forecast" reads as follows: 
"News from business papers: Regional editions 
for world - 
"You are likely to see a new trend toward 
regional editions in national business papers. 
But these regional editions will be ceaeeueae 


from anything published in the past. 
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Instead of dividing the nation into regional 
marketing zones, these publications will split 


up the globe. They will report on new develop- 


i! 


ments as they occur in different parts of the 
world," 
"With foreign trade zooming in importance fer both 
industrial suppliers and buyers, the new 
regional business papers should become a prime 
outlet for ads." 

40, The following special "Canadian" editions of U.S. 

publications are now published in Canada: 

"MD of Canada" established earlier this year, 
published by MD Publications (Canada) Ltd., 
Montreal, an eminently successful Canadian 
edition from its inception, carrying a high 
volume of advertising, all Canadian. 
"Cleaning Laundry World" published in New York. 
The substantial Canadian circulation is divided 
into two Canadian editions, Western and Eastern, 
in each case with a Canadian supplier taking 
the back cover, The remainder of the public- 
ation is the U.S. home product. 
"Fuel O11 News of Canada" published by Oildom 
Publishing Co., Bayonne, New Jersey. A 
large volume of U.S. editorial content. 
"Medical Economics" published by Medical 


Economics Inc., Oradell, New Jersey. We have it 
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-29- 
on reliable hry eee that this U.S, publication 
has plans to issue a Canadian edition in ee 
near future. 
"Canadian Office" and "Modern Medicine of Canada" 
both published by Seccombe House, Toronto. 
"Time" "Canada" edition carries a high percent- 
age of Beoedias eee eis would normally 
be carried in Canadian business papers. A 
check of the advertising carried in ™pame" 
during the calendar year 1959 shows that advertis- 
ing carried in the colt owinn classifications 
accounted for $1,047,521 or 26.6% of all ad- 
vertising carried in the publication. 
Trucks, tractors, road building, con- 
struction and handling equipment - 
construction materials - engineering 
and construction - industrial machinery 
- industrial supplies - office equipment 
~ chemicals and plastics. 
SPLIT RUNS 
41, U.S. consumer magazines have Se ahenas time now 
been offering advertisers regional splits of their 
circulation to enable the advertiser to angle his 
advertising for specific regions. An increasing 
number of them are providing split runs to Canada. 
This allows an international advertiser to drop his 
U.S. domestic advertising in those copies of 


magazines such as Life, Look, Saturday Evening 
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~30- 
Post, etc., entering Canada and replace it with 
advertising for his danaatan subsidiary. As the 
extra cost involved is basically the time required | 
to stop the press and substitute an electro 
carrying Canadian copy the price at which such 
advertising can be sold to Canadian subsidiaries 
can be extremely attractive. Thus, this is finding 
great favour with an increasing number of U.S. 
advertisers. 
The success of the split run technique in consumer 
magazines has Back U.S. business paper publishers 
food for thought and quite a number of them are 
offering Split runs in the U.S. Obviously, those 
with high overflow circulation to Canada in certain 
fields will be considering split runs to Canada. 
Even though the consumer magazine and the business 
oe are essentially different animals, in very 


many instances the same advertiser uses both types 


ef publication. It follows that those U.S. ad- 


vertisers who are becoming increasingly enamoured 
of the split run technique in consumer magazines 
will follow this up in the same pattern in their 
business paper advertising directed to Canada and 
call for split runs in U.S. business publication 


overflow. 
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ca ke 
"Paper Trade Journal" published in New York, is 
presently actively soliciting Canadian advertising 
for its Canadian circulation. This is to date 
the only example of a U.S. business paper using 


the split run technique. 
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SECTION IV 


CONCLUSION 


ii, To summarize, Business Newspapers Association of 
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Canada submits to the Royal Commission on Publications 
that: 

Canadian business publications require an economic 
climate vaaee will permit them to flourish and to 
provide the uniquely Canadian information so necessary 
to the development of our industries, trades and 


professions. The vitality of Canadian business 


publications is threatened by the overflow circulation 


of, similar U.S. magazines, and by the so-called 


"Canadian" editions. It is the announced programme 


of American publishers to bring the alleged 
benefits of American business techniques to every 
country in the world, and particularly te Canada. 
In the process, the American publisher Boerite 
financially, and helps to weaken our business, 
pace and technical press by draining off circul= 
ation and advertising dollars re needed here 
for editorial expansion and improvement. 

Against this background, we trust that the Royal 
Commission will recommend to the Government such 
cornective measures as will peseis Canadian business 


publications to compete upon an equal basis. 


Individual recommendations and suggestions for 


aero ba et 
see TE, brah nbay ¥ 


he ws" 


bs fee Hele thek? at emt 9 witer a ee 


he a en, ee Coe ey eee a wy Cee Ry ee 
PS 55 ot ce ak ; oe Cis. wh Ri | Ma eee oy Fi MpaeD ae Ra Liss po we vp evan? i 


4 Perey, win ‘ ; be ae nae I 
f re ‘ J 4 :" : i . i M 
1 el pel ce C' etatenegiae Be ip ft hie rae aes Me RE a ee 2) le Tc: Cae ea 
PUT $5 Je MW ae re ba Oe a a Ma 2 9 Nk Pet ata NE ek ald My 
a ' ‘ 1 a be " 
gy : - 
é 
toe 
ting ans: i itee chro AON eee eer 
\ A g ren tI ml ee 4 Peni. hae (a ek ee le 
ri 
ae 
ry + 
wei + “ au ie 
, Df au ee Sieh y Aone Civ wl ra OE 
f 


Ly Pe ‘ . vy , & + 
1G betel is. ohd got of satis tae, ‘80 5 a9 nih" iS 
: . a ne 


t.) iy AA 


= “weir of geephariosd decmtaud meek4 rah 0 ad bees 


es. “ON: ee aa Vay ran boat a OR nt 
‘be shank: od Lies histinad boa Ble we at at " 
——" , 6 
4, n ‘ 
K { Cee i U7 4% CLs os, 
<r 
/ 


an ; <a on ] tay ' ra (et 
? | ovto TIS adkabaah Vd, amete. Lee mito ba os id 


a | aad Debown ylogd +~ Pe Lleg wih atteoube ‘oni hota 


, 4 ane pa 


? a be ' a4 


~ “¢ pa inn oo a, * 
gai: < . Gh CveeTie eam CeG. pi ’ 


. 


- 


wn 


~ 9 os a F vary 
P e at 3 ita Pe: 2 Rity 4 4 bho cen , sf J +] 
| : rh 


ij uy [ 
US He 


ER ue 
correction of this situation will be submitted to 
the Commission by Business Newspapers Association 
during the final hearings in Ottawa during pancubens 


Respectfully submitted, 


J.L. CRAIG, President 
BUSINESS NEWSPAPERS ASSOCIATION 
OF CANADA 


November 16, 1960 
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Appendix I 


of Canada 


Business Newspapers Association 


Age Publications Limited, 
450 Alliance Avenue, 
Toronto 9, Ont, 


Arthurs-Franklin Publications 
Limited, 

11 St, Clair Avenue West, 

Toronto, Ont. 


Automotive Retailers! Publishing 
Company Limited, 

1687 West Broadway, 

Vancouver, B,C, 


Gordon Black Publications 
Limited, 

1200 West Pender Street, 

Vancouver, B.C. 


The Canadian Chamber of 
Commerce, 

524 Board of Trade Building, 

Montreal, Que, 


Canadian Clothing Journal, 
43 Yonge Street, 
Toronto, Ont. 


Canadian Manufacturers’ 
Association, 

67 Yonge Street, 

Toronto, Ont, 


Canadian Pharmaceutical Journal, 
221 Victoria Street, 
Toronto, Ont. 


Eugene Charbonneau et Fils 
Limitee, 

1448 Beaudry Street, 

Montreal, Que, 


The Chemical Institute of Canada, 
48 Rideau Street, 
Ottawa, Ont. 


School Progress, 
57 Bloor Street West, 
Toronto, Ont, 


AUTOMATIC HEATING /PLUMBING/ 

AIR CONDITIONING 
ELECTRCNICS & COMMUNICATIONS 
RESTAURANTS & INSTITUTIONS 
WINE /BEER/SPIRITS 


CANADIAN HAIRDRESSER 
HARDWARE & HOUSEWARES 
MARINE TRADES 


AUTOMOTIVE RETAILER 


WESTERN MINER & OIL REVIEW 


CANADIAN BUSINESS 


CANADIAN CLOTHING JOURNAL 


INDUSTRIAL CANADA 


CANADIAN PHARMACEUTICAL 
JOURNAL 


ARCHITECTURE-BATIMENT- 
CONSTRUCTION 

LE BIJOUTIER 

LE FOURNISSEUR DES 
INSTITUTIONS RELIGIEUSES 


CHEMISTRY IN CANADA 


SCHOOL PROGRESS 
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Current Publications Ltd., 
443 Mount Pleasant Road, 
Toronto, Ont, 
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EHEeG I EIB OY ER 


QUILL & QUIRE 


Corporation of Master Electricians 


of the Province of Quebec, 
4073 Rue St, -Hubert, 
Montreal, P.Q. 


The Engineering Institute of 
Canada, 

2050 Mansfield Street, 

Montreal, Que, 


Federal Publications Limited, 
Gardenvale, Que, 


LE MAITRE ELECTRICIEN 


THE ENGINEERING JOURNAL 


CANADIAN FOOD INDUSTRIES 


French Commercial Publications L'AUTOMOBILE 


Limited, 
6555 Cote des Neiges, 
Montreal, Que. 


Fullerton Publishing Co. Ltd., 
175 Jarvis Street, 
Toronto, Ont, 


R.G. Lewis & Co, Limited, 
219 Bay Street, 
Toronto, Ont. — 


Effective Publications Limited, 
9 Belton Road, 
Don Mills, Ont. 


The Hugh C, MacLean Public- 
ations Limited, 

1450 Don Mills Road, 

Don Mills, Ont. 


L'ENTREPRENEUR EN PLOMBERIE- 
CHAUFFAGE 


LAUNDRY & DRY CLEANING 
JOURNAL 
TRADE BUILDER 


CANADIAN BROADCASTER 


INDUSTRIAL SALES /PROMOTION 


CANADA LUMBERMAN 
THE CANADIAN ARCHITECT 
CANADIAN CHEMICAL PROCESSING 
CANADIAN CONSULTING ENGINEER 
CANADIAN METALWORKING 
CANADIAN TRANSPORTATION 
CANADIAN WOODWORKER 
ELECTRICAL CONTRACTING & 
MAINTENANCE IN CANADA 
ELECTRICAL EQUIPMENT NEWS © 
ELECTRICAL NEWS & ENGINEERING 
ENGINEERING & CONTRACT RECORD 
EXECUTIVE 
FURNITURE & FURNISHINGS 
HOSPITAL ADMINISTRATION 
& CONSTRUCTION 
INDUSTRIAL DIGEST 
MACLEAN BUILDING GUIDE 
PETRO PROCESS ENGINEERING 
SHOE & LEATHER JOURNAL 
SUPERMARKET METHODS 
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Maclean-Hunter Publishing BUILDING SUPPLY DEALER 
Company Limited, CANADIAN BAKER 

481 University Avenue, CANADIAN GROCER 

Toronto, Ont. CANADIAN JEWELLER 


CANADIAN PAINT & VARNISH 

DRUG MERCHANDISING 

FOOD IN CANADA 

HARDWARE MERCHANDISING 

L'EPICIER 

NATIONAL BUILDER 

PHOTO TRADE 

LE PHARMACIEN 

LE QUINCAILLIER 

CANADIAN INDUSTRIAL 
PHOTOGRAPHY 

CANADIAN ADVERTISING 

CANADIAN ELECTRONICS 
ENGINEERING 

CANADIAN HOTEL REVIEW & 
RESTAURANT 

CANADIAN MACHINERY & 
METALWORKING 

CANADIAN PACKAGING 

CANADIAN PRINTER & PUBLISHER 

CANALI AN SHIPPING & MARINE 
ENGINEERING NEWS 

CANADIAN STATIONER 

DESIGN ENGINEERING 

FLECTRICAL CONTRACTOR & 
MAINTENANCE SUPERVISOR 

HEATING & PLUMBING ENGINEER 

MODERN FOWER & ENGINEERING 

MODERN PURCHASING 

OFFICE EQUIPMENT & METHODS 

PROGRESSIVE PLASTICS 

BUS & TRUCK TRANSPORT 

CANADIAN AUTOMOTIVE TRADE 

CANADIAN AVIATION 

CIVIC ADMINISTRATION 

MEN'S WEAR OF CANADA 

PLANT ADMINISTRATION 

STYLE 

HOME GOODS RETAILING 

MATERIALS HANDLING 

THE FINANCIAL POST 

MARKETING 

HEAVY CONSTRUCTION NEWS 


Magor-Way Press Limited, THE CANADIAN WEEKLY EDITOR 
604 - No. 3 Road, 
Richmond, B.C. 


Maritime Merchant Limited, THE MARITIME MERCHANT 
Tribune Press Building, 
Sackville, N.B. 
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Miller Freeman Publications 
Limited, 

402 West Pender Street, 

Vancouver, B.C, 


Mitchell Press Limited, 
P.O. Box 6000, 
Vancouver, B,C. 


National Business Publications 
Limited, 
Gardenvale, Que, 


Progress Publishing Company 
Limited, 

Marine Building, 

Vancouver, B.C, 


Publications Laurion Ltee., 
6555 Cote des Neiges, 
Montreal, P.Q, 


Purchasing in Western Canada, 
2205 Fir Street, 
Vancouver, B,C, 


“H,A. Rogers & Company, 
287 MacPherson Avenue, 
Toronto, Ont, 


Roy Wrigley Publications Ltd., 
1104 Hornby Street, 
Vancouver, B.C, 


B.L. Smith-McCarthy 

Publishing Co, Ltd., 
116 Richmond Street West, 
Toronto, Ont, 
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CONSTRUCTION WORLD 


B.C, LUMBERMAN 

CANADIAN PULP & PAPER 
INDUSTRY 

HOTELS & RESTAURANTS IN 
WESTERN CANADA 

WESTERN BUSINESS & INDUSTRY 


THE CANADIAN DOCTOR 
CANADIAN FISHERMAN 
CANADIAN INDUSTRIAL 
EQUIPMENT NEWS 
CANADIAN JOURNAL OF COMPAR- 
ATIVE MEDICINE & 
VETERINARY SCIENCE 
CANADIAN OIL & GAS INDUSTRIES 
CANADIAN MINING JOURNAL 
CANADIAN REFRIGERATION & 
AIR CONDITIONING 
PRODUCT NEWS 
PULP & PAPER MAGAZINE OF 
CANADA 


HARBOUR & SHIPPING 
CIP NS er Vin eS 
LE QUEBEC INDUSTRIEL 


PURCHASING IN WESTERN CANADA 
HAL ROGERS! P & H JOURNAL 


STORAGE & DISTRIBUTION 
WESTERN FISHERIES 


CANADIAN BEVERAGE REVIEW 

CANADIAN DAIRY & ICE CREAM 
JOURNAL 

ELECTRICAL DIGEST 
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Stovel-Advocate Publications 
Limited, 

365 Bannatyne Avenue, 

Winnipeg, Man, 


Wadham Publications Limited, 


287 MacPherson Avenue, 
Toronto, Ont, 


Wallace Publishing Company 
Limited, 

146 Bates Road, 

Montreal, Que. 


Weston Publishing Company 
Limited, 

2481 Kingston Road, 

Toronto, Ont. 


WesTrade Publications Limited, 


1281 West Georgia Street, 
Vancouver, B.C, 


%* KK 


Appendix I 


CANADIAN FARM IMPLEMENTS 
CANADIAN WELDER 
MOTOR IN CANADA 

OIL IN. CANADA 

PRAIRIE GROCER & 

; PROVISIONER 
PRECAMBRIAN MINING IN CANADA 
WESTERN CANADA COAL REVIEW 
TRADE & COMMERCE IN 

WESTERN CANADA 


GARAGE CPERATOR 


CANADIAN PIT & QUARRY 

BATIMENT 

CANADIAN BUILDER 

CANADIAN MILLING & FEED 

CANADIAN VARIETY 
MERCHANDISING 

GENIE-CONSTRUCTION 

LEATHER WORLD 

OF FICE. ADMINISTRATION 

PACKAGING PROGRESS 

PLANT MANAGEMENT 

PRODUCT DESIGN & ENGINEERING 

REVUE-MOTEUR 

SPORTING GOODS MERCHANDISER 

TOYS & PLAYTHINGS 

TRANSPORT COMMERCIAL 


SERVICE STATION MANAGEMENT 
& M“RCHANDISING 


DIESEL POWER & EQUIPMENT 
MOTOR-GARRIER 
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As further evidence of the serious problem confronting 
Canadian publishers from overflow circulation, the 
following table shows a ten-year comparison of total 
circulation of all Canadian business publications: 
1950 1960 

1, 164,718 2, nol, 269 
Canadian business publications have thus shown an 
increase of 134,5% inten years, The 398% ten-year 
increase of U.S, overflow in this field, when compared 


with the 134.5% increase in Canadian circulation, 


illustrates the growing serious problem, 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


AO - 


SUBMISSTON OF THE BUSINESS NEWSPAPERS ASSOCIATION 


APPEARANCES: 
J. Jd. Wallace oi" i Craig 
J. &o Daly N. Christie 


MR, PITFIELD: Would you identify 
yourself, please? 

MR, WALLACE: Mr. Chairman, Mr. Johnston, 
Mr. Beaubien, my name is Wallace. fam the president 
of Wallace Publishing Company Limited in Montreal. 

I am here to speak to the brief submitted to 

you on behalf of the Business Newspapers Association. 
In speaking to this brief I am accompanied by Mr. 

J, L. Craig, Maclean~Publishfng ‘Company, ~ 

the president of the Business Newspapers Association. 
I also have Mr. J. A. Daly, president of U. S. 
Maclean Publishing Limited and past president of 

our association. Also with me today is Mr. Mervin 
Christie, the president of National Business 
Publications of Montreal and a past president 

of our association. 

I am speaking from some notes, Mr. Chairma, 
that I have drawn up for my own use. I have not 
given those notes to the press. 

The purpose of this submission of ours 
to point out the competitive situation facing 
Canadian Business members and to underline at 


the vital contribution of the business press to 
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the economy and cultural development of Canada. 

I think atthe outset, Mr. Chairman, 

I would like to define just what a business 
paper is. It is a publication that collects 

and diss@ninates the experience of those engaged 
in a certain industry, profession or trade, to 
act as an interpreter of events and developments, 
and to serve as a leader of sound thought and 
policy. 

There are 430 such business papers 
published in Canada with total circulation per 
issue of 2,731,269 copies. Advertisers invest 
more than $30 million annually in these publications. 
AS a matter of fact the investment in advertising 
dollars is greater than the investment in magazines, 
and second only to newspapers in print media, 
higher even than the weekend magazines. 

The Association to which we belong, the 
Business Newspaper Association has 144 publication 
members, 15 of them French language publications 
serving the Province of Quebec primarily. These 
publications are all Canadian owned and must meet 
stringent membership requiremer.ts. In our 
Association you will get one vote per publication, 
but no member house, no matter how many publicatins 
they have has more than five votes. We have 37 
member companies and 7 of these 37 have at 


least five votes. 
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Of the 430 business papers in Canada 
only 250 of them have audited circulation. These 
250 include some annuals so I would hazard a 
guess, without checking, there would be approximately 
about 225 to 230 publications in Canada from 
whom we can draw our membership. 

I think too, Mr. Chairman, that yesterday 
there was some discussion as to controlled circul- 
ation. I think that it was mistakenly referred 
to as free. circulation, but controlled is 
definitely a much different type of circulation 
than the general free give away type of distributions 
such as some advertising sections that are 
given away in various communities. Controlled 
circulation is a technique that has been developed 
for many years in both Canada and the U.S. 

This is a technique where a publisher determines 
to what group of people in specific sections 

of industry, commerce, the trades or professions 
that he will send his publication to on a controlled 
circulation basis. No company, even the largest 
company in the world can sell 100 per cent of 

any given market. Therefore Canadian publishers 
and American publishers have developed a circula- 
tion of their business papers on a controlled 
circulation basis. In Canada, as.an example, 
there are, only’ Je upubdications, that A.B.C., 12 


business publications that are A.B.C. audited, 
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whereas there are 250 who have a controlled 
circulations That is audited by the Canadian 
Circulations Audit Board. Publishers of 
controlled circulated business papers feel that 
this is a most economical and effective -- for 
the advertisers particularly, a most effective 
means of getting the publication into the hands 
of the buying influence in the field to which 
the publications are directed. This insures 
full market coverage, because with paid circulation 
you rénnot possibly get everyone who is in 

a given field to always buy these publications. 
The existence of this phenomena is widespread 

in both the U.S. and Canada. Readership studies 
that have been made in both countries of many 
business papers have shown that there is no 
Significant difference in the readership of either 
paid or controlled ‘circulated papers. I think, 
Mr. Chairman, I would like to refer you to the 
controlled aspect, or the controlled circulation 
aepece Or Uanadian TiV. and radio. “It ‘is not 
paid for and yet people are the reeipients and 
users of this medium. 

I think too that yesterday and I am 
sorry to keep harping back to yesterday, I hope 
you will bear with me, there was a point that 
dealt with the cost of publications, and 


later on in my submission I will be referring 
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to that cost to business papers in Canada and 
the United States. A weekly publication by the 
name of Ironage in the United States has a 
subscription price to Canada of only $2 for a 
year or less than 4 cents a copy, indicating 
that even in the United States publishers 
do not generally feel that they can get too much 
revenue from their circulation. 

COMMISSIONER JOHNSTON: Pardon me, what 
is the circulation cost in the United States? 

MR. WALLACE: $2, and foreign circulation 
cost of that publication is $15, $15 to all other 
countries. 

THE CHAIRMAN: Would the $2 come under 
the heading of controlled circulation? Is 
that circulation for any person in the United 
States who wishes to subscribe to Ironage? 

MR. WALLACE: I don't know whether 
or not they control: their circulation, Mr. 
Chairman. I know from personal experience they 
have a large paid circulation. 

THE CHAIRMAN: Is the $2 circulation... 

MR. WALLACE: That is the subscription 
price. 

THE CHAIRMAN: In the United States? 

MR. WALLACE: In the United States. 

COMMISSIONTR JOHNSTON: A weekly? 


MR. WALLACE: A weekly. 
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THE CHAIRMAN: What is it in Canada? 

MR. WALLACE: $2. 

THE CHAIRMAN: What was the $15? 

MR. WALLACE: $15 to all other countries. 
THE CHAIRMAN: But not Canada. 


MR. WALLACE:- But. not. in Canada. As a 


matter of fact, that is a point that is made 
and I will be dealing with it later, time and 
time again, it is included in the brief, we 
give a few examples, but generally speaking 
American publishers do not charge any more for 
the subscription rates, or very little more 
for their subscription rates in Canada. They 
have tended increasingly over the years to 
consider Canada as another sectinn of the 
U.be5 or another region. 

Canadian business publications play 
a vital role in Canada's business, professional 
and industrial life. They are the principal 
medium of adult education and training, and 
the principle source of practical information 
in many fields. It is an acknowledged fact that 
Canada's business press is fulfilling its 
obligations. 

I would tike to refer you, Mr. Chairman, 
to some of the comments in our brief at pages 
18,19, and 20. "There is a need for a magazine 
of this type in Canada." 


Another quote: "I feel that Canadian 
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industry is very urgently in need of delineation 
on the latest mamagerial techniques and deliniation 
of the managerial job", 

Another quote: 'I think the magazine 
is very good and, of course, being a Canadian 
magazine makes it much more interesting". "I 
like the Canadian atmosphere of the magazine, 
particularly its editorials," 

Another quote: "Good comprehensive 
coverage of Canadian subjects." 

Yet another: "I like the Canadian 
slant to most articles on personalities." "We 
appreciate a good Canadian publication, keep 
up the good work", "I like the Canadian 
aspect of the magazine describing p'ants with 
which I have been associated." 

Another quote: "Enjcy reading technical 
articles concerning Canadian problems and solutions 
to these problems submitted by Canadians, You 
are doing a good job. Keep it up." 

And yet another: "The Canadian viewpoint 
of your magazine is valuable." 

Here is another different “ype °f, 
quotation, Mr. Chairman, for a independent witness, 
let us examine the remarks of a well known Canadian 
director of media and research at a respected Canad- 
jan advertising agency. As recently as June cf 
1960, Frank Rose, of Russell T. Kelley Company 


Limited,Hamilton, had this to say before 
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AT 


the internationel conference o: the issoc-ation 
of Industrial advertisers in Weshing%on, D.C. 
"Me fact is thet most U.S. business publications 
do not serve Canadian needs -- they ay te 
interesting, bus they are not - ital ~ead’ng to 

a Canadian." 

Many of these quotati ns az: included 
in our brief, these are only a few c* hurdreds 
sent us. If you wish them we c:n giv> them to 
you. 

THE CHAIRMAN: Dec you have vcny -ritic l 
letters here? 

MR... WALLACE: Yes, li’ce ne Spap°>s 
we get critical letters. We will b° ple*sed 
to submit more yuota%ions on tis. Incicental-y, 


ia) 


Mr. Chairman, I have the criginals “7 al: thes> 
letters with me if you care tc exam. 1e tre 
quotations I have read. 

THE CHAIRMAN: No. 

MR. WALLACE: The Canridian papex industry 
is a mature, long established nediu~. Many present 
BNA publications were started ‘n th> 180°'s. 

THE CHAIRMAN: Before you eave the 
statement by Mr. Rose of Russe '1 T. Xelley Cor cany 


Limited: "The fact is that mcst U.>. bu iness 


publications do not serve Cane lian eeds -- 


they may be interes* ing, out «ney €-e RCo Vite | 


reading to a Cenadian". 
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Why then do Canadian busin:ss m2n whe 
are looking for information and helo, wh do 
they buy “shese magazines if they are not of 
any interest and no value? How is it th>oy co 3 
in in such heavy volume? 

MR. WALLACE: I think, Mr. Chai-vman, 
for the very reason my wife bvys sere Italian 
shoes, 

THE CHAIRMAN: Surely she Vinds a 
use for Italian shoes. They ere verzy gcod, 

Zi have a oair on myself right now. 

MR. WALLACE: I wink that ‘s eractly 
the reason why. 

“HE CHAIRMAN: It is not € gooc 
analogy. 

“TR. WZLLACE: Pardon‘ 

‘HE CFAIRMAN: Your analogy is i0t 
very good. 

MR. WALLACE: I think ther: is 1 fac’ 
there. All of us, including ryself, read 


American ‘Susiness papers. 
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[ro “ewe*" as a matter of fact I read British papers and 


I read some papers from France. There is nothing 
wrong in reading American business papers. We 
are not suggesting that. The fact is that while 
there has beer a tremendous upsurge in the number 
of American business papers coming into Canada. 
Canadian business publications still greatly 
out-weigh the number of United States business 
papers coming into this country. We are not 
yet in the vulnerable position -- although I 
think the problem is with us and I will discuss 
that later -- in which the magazine industry 
finds itself. 

I think, Mr. Chairman, that here: is 
a Single example of hundreds we could give, of 
the kind of service the Canadian business press 
renders this country's business man. This year 
a BNA member publication serving the manufacturing 
industries has been running a series of articles 
under the heading "Management Administration and 
Production Control". These articles describe 
the peculiar nature of the operation of a 
hypothetical manufacturing company in Canada 
employing 500 to 1000 employees and processing 
a standard line of product or products. ‘The 
headings of the 12 articles are as follows: 

1. Personnel Organization and Duties. 

2, Planning Plant Layout. 

Sie Company Policies and Objectives. 


4, Production Control Responsibilities. 
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os How to Handle Sales Enquiries. 

6. Design Engineering Production Control. 
7% Manufacturing Methods and Tooling. 

8. Basics of Industrial Engineering. 

9. Business Systems and Related Paperwork. 
10. Forward Loading. 

ll. Work Scheduling. 

12. Material Control. 


This series of articles, as with the 


articles in all BNA member publications, is 
designed to serve the needs of Canadian industries 
specifically. In the manufacturing field we 

have many different problems in Canada in our 
manufacturing plants where they are operating 

on a smaller production schedule with a more 
limited number of employees, with perhaps less 
automation, than the sire of the manufacturing 
plant or operation can afford. 

To the best of our knowledge, corresponding 
information is not available to plant management 
personnel in this country and United States 
publications covering this field are written for 
companies considerably larger and with a completely 
different set of problems. The publisher has 
estimated that, judgimg fcom the number of requests 
for reprints of this Series of articles, even though 
the completed series has been in print for only 
two weeks, between 1,500 and 2,000 copies will 
have been requested and will be in circulation 
throughout Canadian industry within the next 


few months. Some companies have indicated that they 
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vse kee 


will use the series as a handbook for the operation 
of their plant. 
| bE think too, Mr..Chairman . that 1 should 
point out that Canadian business paper publishers 
have been ploughing back moneys that might:have 
been taken out as dividends or profits, because 

I know the personal record of many of these 
companies in product improvements, in making 

swre that we can face -the: tremendous: upsireé that 
we have had in the circulation of American publica- 
tions coming into Canada. We have been launching 
new papers to serve developing, newly developing 
and newly created segments of the Canadian 

business economy. 

I think too. shovld.voint out that it 

is a significant fact that the technical information 
contained in Canadian business papers is recognized 
throughout the world. Many thousands of subscriptions 
of Canadian business papers are sold outside of 
North America. We feel that the Canadian export 
trade has been spurred by the hundreds of pages 
business papers, in editorial and advertising, have 
deveted “to-ws.. interpreting Government policy 

to business and industry. 

I will not bore you, Mr. Chairman, with 

the full statistics of the cost of American papers 
circulating in Canada. You have them in the brief 


before you on Page 12. If you will examine them 
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I think you will find there is very LATtiLE 
difference: Purchasing Week, $6 in the United 
States, $6 in Canada; Aviation Week, $7 and 
$8; Control Engineering, $5 in both countries; 
Purchasing, $4 in both countries; Modern Packaging 
$7 in both countries; Modern Plastics, $8; American 
Machir.istc, $3 and $4, and so on down the line. 
I think this indicates very clearly that there 
is a very determined drive by American publishers 
to obtain Canadian circulation and to subject 
our people to the influence of the overflow of 
American editorial content and advertising. 5 
think Canadian business is particularly vulnerable 
to United States influence, and as this is so 
the role of a truly Canadian business press in 
helping to preserve and develop Canadian business 
and industry cannot be over-stressed. Yet Canadian 
business publications are being exposed to, even 
at this very moment, very strong and in some cases 
unfair foreign competition. This competition is 
increasing daily, Mr. Chairman, and could eventually 
threaten the very existence of the Canadian business 
paper press. We certainly do not want to find our- 
selves in the same boat as that in which the 
Canadian magazine industry finds itself. 
This Move competition comes in two 
as. The first is that of the United States 


overflow circulation in an increasing volume .. 
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The second is the so-called Canada editions and 
split-run advertising in publications carrying 


Canadian advertising but with almost completely 


foreign editorial. 

Here is the overflow circulation in 
the business paper field that is probably un- 
paralleled anywhere else in the world. In 1949 


the number of titles of business papers overflowing 


into Canada was 510. This rose in the ten years 
to 1959 to 1,497, almost a 200 per cent gross 
in the number of titles being circulated. 
The total Canadian circulation per issue of 
United States business papers overflowing in 
Canada increased from 225,513 in 1949 to 1,122,580 
in 1959. The percentage increase over this 
ten year period therefore was 193 per cent in 
titles: circulation per issue, 398 per cent; 
average circulation per title, 70 per cent. 

A comparison of this circulation 
increase with the gross of Canadian business 
papers circulation serves to point up the seriousness 
of this problem. 

THE CHAIRMAN: Pardon me, Sir, are these 
papers sold by subscriptions or are they bought 
on your newsstands? 

MR. WALLACE: No, they are in the 
main not sold by subscription nor are they bought 


on the newsstand. They are distributed by the 
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publisher and a controlled circulation méthod to 
the specific persons within a specific field of 
endeavour to which he wants the publication to 
go. For example, a publication like Canadian 
Architect, because it subscribes to full market 
coverage, covers every architect in the country. 

THE CHAIRMAN: He would get it 
Prec: | 

MR. WALLACE: Yes. This is the growing 
tendency in both the United States and Canada. 

COMMISSIONER JOHNSTON: Who owns Canadian 
Architect? 

MR. WALLACE: The Hugh C. Maclean Publishing 
Company. 

COMMISSIONER JOHNSTON: It is not owned 
by their association? 

MR. WALLACE: No, it is a privately owned 
paper. 

Between 1950 and 1960, Mr. Chairman, 
or a roughly comparable ten year period -- I am 
truly sorry I did not get the exact ten year 
period, but we worked on one period at one time 
and another at another time -- the total circulation 
of all Canadian business papers rose by only 134 
per cent while, during that period, United States 
overflow circulation was growing by 398 per cent 
in Canada. In other words, United States overflow 


circulation increased at slightly less than three 
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times the rate of domestic publications. 

THE CHAIRMAN: This circulation B mailed 
in the United States? 

MR. WALLACE: It is m‘tled in the United 
States. 

THE CHAIRMAN: And carried by our 
Post Office? 

MR. WALLACE: Yes. At the present 
time about one out ef every three business papers 
circulating in Canada is American. We still 
Wave a very strong edge, but as you can see from 
the figures I gave you in the last ten years 
there has been a tremendous impact on the Canadian 
business paper publishers. 

AVSo “EF think IV is sitenificant "that the 
1,497 American titles circulating in Canada 
greatly exceed the 430 Canadian titles. I 
think, if I might say so, this perhaps was ome 
of the things Mr. Commissioner Johnston was 
referring to yesterday when he said that 
there are too many business papers. I agree, 
there are too many -- there are too many 
American business papers. 

COMMISSIONER JOHNSTON: Did TI say 
that? 

MR. WALLACE: &t one point. 

COMMISSIONER JOHNSTON: I will have to 


ask Mr. Speaker to correct it because I do not 
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feel there are. 

MR. WALLACE: It may have been in my 
mind because I feel there are too many American 
business papers. There are 2,500 business papers 
in the United States and 430 in Canada, Think 
of what would happen if only one out of ten 
of those publications decided to come into Canada. 
We would be overwhelmed with 250 business papers 
going after the same type of circulation and 
the same type of advertising dollars that our 
publication members are going after -- only one 
out of ten. 

There are several reasons why this 
overflow circulation problem exists. Primarily 
it is because American publishers and the United 
States Government encourage it. <As Printers! 
Ink pointed out in its June 17, 1960, issue, 
United States business papers promote their 
foreign readership ‘bo 3: advertisers as a tool 
for building export business. They can promote 
it 2x3 a bonus with the domestic circulation 
for which the advertiser is paying. "With 
sagging profit margins and tightening competition, 
foreign markets stand out as the -— bright 
hope of many an industrial corporation," says 
Printers! Ink. 

United States publishers encourage 


Canadians to buy their products by keeping the 
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subscription price low. We have dealt with this 

on Page 12 of our brief. Not all United States 
publications entering Canada are paid for. Most 
United States publishers controlling their circula- 
tion on a control circulation basis, do not differ- 
entiate between their United States and their 
Canadian distribution. 

As we have already discussed, the 
United States government encourages the export 
of printed matter which "will spread American 
ideals, cultures, and facts abroad." They 
encourage this with special low mailing rates. 

A publisher in the United States Midwest can 
mail his magazine to any part of Canada for a 
lower cost than to New York or San Francisco. 
Also, the Canada Post Office allows United States 
publishers to truck or ship their magazines into 
Canada and mail them in Canadian post offices at 
the statutory second class mailing rates, which 
are lower than the United States rates. 

It is a vital point to re-emphasize that 
of the many millions of United States publications 
shipped abroad, 76 per cent of them come to 
Canada. This is so in the business paper field 
ai50 4 We 

The effect of this overflow circulation is 
to bring Canadian thought more and more into 


the United States habit. It encourages the 
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import of United States goods. It hurts the 
Cenadian manufacturer who finds himself competing 
with a subsidiary of a United States company 
advertising in such publications. It places 

a heavy burden on the Canadian Post Office which 
suffeféua high deficit in handling second class 


mail, foreign and domestic. 
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U.S. overflow circulation should not be 
encouraged the way it is at present, because there 
4s nothing to prevent it from reaching flood 
proportions and undermining a very large number of 
Canadian business papers, if not the entire industry. 
a would like to read a quote from 


January 9th, 1959: ‘Printers' Takes 


‘Business paper opportunities in 
Canada as yet untapped by U.S. publishers 
are nevertheless realized by most. The 
increase of Canadian business papers 
and growth of the markets they cover 
has opened up rather than limited op- 
portunities in the field. 

While U.S. publishers have 
appeared relatively indifferent to these 
Canadian possibilities, this year may 


see a few experiments in this direction. ” 


IT think this is another significant in- 
dication that even now U.S. business paper publishers 
are thinking about what they can do in Canada. 

The second threat to domestic business 


paper publishersis by-product putiiishing:, in four 


a) Special ‘Canada’ editions of U.S. 


magazines 
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b) Special ‘Canada’ sections of U.S. 


magazines 

c) "Split-run" advertising in copies of 
U.S. magazines circulating in Canada 

d) Regional editions of U.S. magazines 

In each of the above situations the U.S. 
publisher re-uses material from the "home" edition, 
which is a form of dumping, solicits Canadian ad- 
vertising, prints a few pages of "Canada news or 
features and circulates the magazine in Canada. The 
editorial costs are extremely low when compared 
with those of the Canadian publisher. Canadian 
business paper editorial costs average 14 to 18 per 
cent and more of net advertising revenue. Therefore 
a "Canada" edition has a built-in subsidy of this of 
14 to 18 per cent amount in re-using its parent 
edition's editorial content. This: saving in editorial 
costs enables the U.S. publisher to charge lower 
advertising rates than the equivalent Canadian 
publication in the same fies Aree lsOn aL LOWS Amor s 
money for advertising, sales staff, promotion and 
profit. There are also many other factors that do 
not accrue to Canada's interest. I think Time is an 
example of what I mean. Iv is only now deciding 
whether or not it will print in Canada and, as we 
heard this morning, that decision may be year 


away. They may be waiting to find out just 
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exactly what they are going to do as far as 
printing costs are concerned, or where they are 

going to print. But, there are other factors in 
having these publications printed in Canada, and 
other factors that give us unfair competition when 

a Canadian edition of an American publications comes 
into the field. We have to invest heavily in plants, 
in buildings for our offices, in accounting depart- 
ments and even in presidents, Mr. Chairman. 

Considerable revenue is diverted from 
Canadian business papers by the "Canada'’ edition of 
"tame" magazine. During 1959 the amount was es- 
timated at $1,047,521 or roughly 26.6 per cent of 
all the advertising in the publication or the type 
of advertising that could normally be run in 
business papers. This estimate was based on the 
following product classifications: Trucks, tractors, 
road building, construction and handling equipment; » 
construction materials; engineering and construction; 
industrial machinery; industrial supplies; office 
equipment; chemicals and plastics. 

Six years ago, there was only one "Canada’ 
edition in the business paper field. This was 
"Modern Medicine". Now, there are five, and, 
just as recently as yesterday I received word that 
there was still another :28°:5.’. We have business 
paper Canadian editions in Canada: "M.D. of 


Canada", “Cleaning Laundry World", "Fuel 011 News 
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of Canada", the "Canadian Office’ and yesterday I 
heard that “"Medical Economics’, another publication 
sn the United States will soon be making its 

debut in Canada with a Canadian edition. In 
addition to these Canadian editions which are 
starting to give us trouble, there is one case of 

a split-run publication. ‘Paper Trade Journal", 
published in New York, 4s now actively soliciting 
Canadian advertising for Canadian circulation. 

Mr. Chairman, I do not want to suggest to 
you or Mr. Johnston or Mr. Beaubien that we do not 
have a strong, healthy business paper industry in 
Canada. We do have one. We are proud of it. But, 
sf this cancer of Canadian editions and overflow 
circulations, split-runs and so on, are allowed to 
prow, wevinea very short period of time will be in 
the same condition as the consumer magazine field 
finds itself now. 

Tt is very clear that a crisis will easily 
develop in the Canadian publishing.“ industry within 
the next few years, unless steps are taken now to 
preserve it. 

Canadian business papers are widely read and 
snfluential in the life of this nation because of 
their quality and the desire of Canadian business 
and professional men for truly Canadian magazines. 
The verbatim comments I gave you before of Canadian 


business leaders praising the Canadian viewpoint of 
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the business papers they read could run to thousands 
of examples. If you so want them, we would be pleased 
to get them for you, Mr. Chairman. 

The service rendered Canadians by the 
Canadian business paper press can never be supplanted 
py "Canada" edition, split-runs or regional editions 
of U.S. magazines. Canadians have told us so by 
the thousands. 

We urge the Commission to recognize this 
and we hope that they will recommend appropriate 
action to be taken to ensure that a truly Canadian 
business press will be available to disseminate ideas 
trends, new developments, news reflecting the 
Canadian way to business, commercial, industrial Ace 
professional men who have already indicated that they 
want Canadian business papers. 

Thank you, Mr. Chairman, Mr. Johnston and 
Mr. Beaubien for the time you have given me. 

THE CHAIRMAN: Commissioner Beaubien, do 
you have any questions? 

COMMISSIONER BEAUBIEN: I have no questions. 
Thank you. 

COMMISSIONER JOHNSTON: I have one or two 
questions, Mr. Wallace. i notice that Mr. Craig 
43 the President of your organization. Is he in 
bad voice this morning? I was wondering why he 


did not present this. 
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MR. WALLACE: No, Mr. Chairman. Mr. Craig 
was absent on an extended trip in té® Far East and I 
had the unhappy lot of preparing the brief, in 
conjunction with some of my associtaves Gnd; S80, 1 
was asked to present it. 

COMMISSIONER JOHNSTON: I must say it is a 
very good brief and you presented your arguments 
very forcefully and clearly, in my opinion. Now, 
you mentioned that the Canadian business publications 
have a large circulation abroad. What about their 
subscription prices abroad? 

MR. WALLACE: Their subscription price, 
Mr. Johnston, is much the same as the U.S. publishers. 
We charge $20 a year for those copies of our publi- 
cations that are circulated abroad; whereas, our 
normal subscription price is $5 a year for most 
of our normal papers. 

COMMISSIONER JOHNSTON: What about the United 
States? Is your subscription price to the United 
States the same as in Canada? 

MR. WALLACE: No. Our subscription price 
to the United States is $10. 

THE CHAIRMAN: And what is your subscription 
price in Canada? 

MR. WALLACE: It is $5 in Canada. 

COMMISSIONER JOHNSTON: I suppose these 
control-distribution papers have a second-class 


priviiege? It 18 mnot as. low a-.rate as the 
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subscription rate? 

MR. WALBACE: « Thiatvts connect w9S12.. 

COMMISSIONER JOHNSTON: But, it is still 
second-class? 

MR. WALLACE: Second class mailing privilege. 

COMMISSIONER JOHNSTON: On a poundage 
basis? 

MR. WALLACE: On a per ounce basis. 

COMMISSIONER JOHNSTON: What about the 
control circulation papers that come from the United 
States; they would have the U.S. rate? 

MR. WALLACE: They would have the U.S. 
rate to pay, unless they ship their magazines by 
truck into Canada and mail here. 

COMMISSIONER JOHNSTON: Do you know of 
any that do that? 

MR, WALLACE: I do not know of any that 
do that. 

COMMISSIONER JOHNSTON: You mentioned the 
zone rate that applies to U.S. papers in the U.S., 
and you mentioned that that would allow a paper 
published in the U.S. to get to Vancouver, for 
instance, at a lower rate than they would pay for 
the same mileage or same distance in the UsS% 

MR. WALLACE: Yes. 

COMMISSIONER JOHNSTON: Well, have not 
the Canadian publications the same privilege at 


lower rates? 
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MR. WALLACE: No, Mr. Chairman. The rate 
is the same for all of our publications distributed 
right across the country. 

COMMISSIONER JOHNSTON: Tact is Paghy. 
Then, if the Canadian rate were changed, it would 
affect Canadian publications as well as the imported 
publications? 

MR. WALLACE: The reason I made this point, 
Mr. Johnston, was. because we are trying to show that 
the U.S. Government, through the U.S. Post Office 
Department is actively encouraging U.S. publications 
to disseminate their information abroad, so they 
can have a lower rate of mailing on their foreign 
circulation. 

COMMISSIONER JOHNSTON: They get a lower 
rate shipped into Canada than shipped 

Me! WATTAGE: 2 Sonar siipped from New 
York to Los Angeles. 

COMMISSIONER JOHNSTON: This is a matter of 
which I have very little knowledge, but is it not a 
fact that they go across Canada at a low rate -- 
is it not due to the fact that Canadian rates 
are lower? You have the advantage of low rates 
in Canada? 

MR. WALLACE: There is not that much 
difference, Mr. Johnston. They do not pay anything, 


of course, to the Canadian Post Office if they 
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are mailing in the U.S. There is no revenue 
coming to. us. at alil-and LT think this ds true -- 
there is no revenue coming to the Canadian Post 
Office from the U.S. publishers who mail over 
1,100,000 copies per iesve. 

COMMISSIONER JOHNSTON: That is right. 

MR. WALLACE: But, I do not know what the 
mailing post rates are in the U.S. I think they 
are slightly higher than our rates in Canada. Il 
am not certain, but I can get that information for 
you and submit it. 

COMMISSIONER JOHNSTON: Would you be 
opposed to any zone rating in Canada for Canadian 
publications? 

MR. WALLACE: Well I think that it is an 
extremely difficult thing. In Canada, we have such 
a wide country with such a narrow population belt 
that 1 think that Canadian publishers would be 
treated unfairly if we took this narrow population 
belt which, of necessity, has to stretch from 
Halifax to Vancouver, and gave it zone rates simply 
because the peculiarities of our country were such 
that all of our population was in this long, 
narrow stretch. 

COMMISSIONER JOHNSTON: I was curious when 
I saw on page 21, Section 4, 'M.D. of Canada"; 
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MR, WALLACE: It is a medical publication, 
yes. 

COMMISSIONER JOHNSTON: isa Maenly 
technical in the medical field? What is the nature 
OMuEe? Are there competing Canadian magazines 
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MR. WALLACE: I would like Mr. Christie, 
it 2-meay, co sag that. He is more familiar with 
the medical field than l. 

MR, CHRISTIE: Sir, it is not a clinical 
journal. It deals with subjects that are closely 
related to medicine or subjects where they do relate 
medicine to the subject. It sounds like a round- 
about explanation. Tots) Govery Gil? 1eule. kia of 
journal to explain. I think it would be simpler 
to procure a copy and let you peruse it. 

COMMISSTONER JOHNSON: The Cleading Laundry World, 
you say here, has a substantial Canadian circulation. 
Does it compete with Canadian publications? 

MR. WALLACE: There are competing Canadian 
publications. In fact.) In. abl of these tields 

there are competing Canadian publications. One of 
the reasons, Mr. Johnston, that we cannot, I think 

it is true to say, we cannot compete with these 
fellows once they come in here is because we have 

the cost factor of 14 to 18 per cent on the average 
COStSe-. ne my .company. . 

on our editorial/over the past 14 years, and I am 
not particularly proud of this, we have never 

made more than 3 per cent profit in any one year. 

How can we compete with only a 3 per cent profit 
against somebody who had 14 to 13 per cent. Even 

if he comes in with a Canadian Gatien and runs 

half Canadian content and half lifted from his 


American issue, he still has 7.to.9 per cent. 
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I still cannot compete with him. 

COMMISSIONER JOHNSTON: Have you any 
figures, perhaps we should have asked Mr. Laurin 
this question, have you any figures as to the average 
cost or the average profit of the publishing industry 
in the United States is any portion of the field? 

MR. WALLACE: No, I haven't, Mr. Chairman. 
I do know that some of the larger publishing houses 
and I believe that is not secret, since A ues 
published statement for the McGraw Hill Publishing 
Company, in New York nad a net profit last year of 
10 per cent. 

Does anybody know what it ee 

MR. CHALMERS: We have it. 

MR. WALLACE: I believe Maclean-Hunter have 


those figures. 
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COMMISSIONER JOHNSTON: Mr. Wallace, are 


you, in your business, in the printing business? 
MR. WALLACE: We have a printing plant, 
yes. 
COMMISSIONER JOHNSTON: Is it not a 
fact that the vrinting industry has a notoriously 
low return? 
MR. WALLACE: On investments? 
COMMISSIONER JOHNSTON: Yes. 
MR. WALLACE: Yes. 
COMMISSIONER JOHNSTON: Thank you, that 
is) ail J have. 
THE CHAIRMAN: Mr. Wallace, do I under- 
stand your whole case is this: Your -industpy nts in. myeaspn 
- '.: able prospérousicondition at the present time? 

MR. WALLACE: Healthy. 

THE CHATRMAN: What you are saying to us 
is we can live with the existing situation, but don't 
let it get any worse. Is that it? 

MR. WALLACE: Miacus right; up. until six 
years ago we only had one Canadian edition giving 
us any problem. Now there are five or six and more 
being announced. These have all been announced and 
have all come into being in the past year or two. 
We can see if something is not down now to stop 


it we are going to have an impossible situation. 


THE CHAIRMAN: In fA&irness, I noticed you 
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spoke of a planned drive by the United States 
authorities to circulate their magazines and 
papers in Canada. This has been stated in nearly 
submission made to us. You quote the Postmaster 


General of the United States: 


The idea was to encourage continued 
growth in the world market for printed 
materials which spread American ideas, 
culture and facts abroad”. 

I think in this context and having regard 

to this situation in which he was speaking, I 
think that he was referring to South America. 

That is why I do not think the Commission in this 
country should take a statement like that without 
some qualification. Mr. Sommerville was speaking 
of Latin America, because he did not need to worry 
about Canada. He had 75 per cent of all his stuff 
here in any event. 

I merely want to clear that up. I see oe 

in nearly all the submissions made to us, taking 
it for granted and not giving us much specific 
evidence that there is at the present time a 
conscious planned attempt by the United States 
Government to subverse our Canadianism. I do 

not think that is quite substantiated by any facts 
I have seen. Therefore, I think as a matter of 


international courtesy we should not say that. 
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MR. WALLACE: Mr. Chairman, I agree with 
I think somebody said yesterday, I forget who 


VOus 
it was, we are being overwhelmed by friends. 


Like many Canadians and undoubtedly the three 
Commissioners I have many, many friends. I travel 


extensively in the United States, but it is rather 


Tiketinvitine qour melatives'. 
it is 


You wind up with a housefull 


THE CHAIRMAN: fact of geography. 


MR. WALLACE: 


THE CHAIRMAN: I think what we are 


speaking of is an economical condition and a 
I think we could 


geographical and historical fact. 
deal with it on that basis, and perhaps effectively, 


but not by over-stating our case. 
I wonder if I 


MR. ROGERS: Mr. Chairman, 
Mr. Wallace said, does 


might say a brief word. 


anyone know specific figures. 


« : 7 


oo BEaee ud ate ey 
ae etal init oes ain 
_ 7 q ely; z * wii ey. 


redier at a2 dud noe sie tt a | ak, ce 

“istsraG9p Io goat “ek ot ’ jo a i — 

_ Lis easiort 8 Agiw qu batw OY aenalil mee | hoe 
Bs oe , 

£ bas notdtonos Tee hinenoos ci! eb te antsieege | 

Dilwoo ow Wilds T4009 Lholmodalt baal “feotdqecaden 

 . golevideyTie aqsrived ons (steed dekh ‘Ae dE Hatw feeb 


8 ow oust anedd I 


| @r me wee. . 
S269 Wo gtisde-esve yo dom dud | is 


i af ssbsow I .asinttedd (eM : SRSOOR Ail Mbiakidns '}4, : 
e905 Oise sosiisW .4¢ .bvow tstedis Yee Siam 8. 
. | ue ‘ Sr 
-a5malt ofttoeee woral smoves 
tos 
ts 
a ss 
LAN 
F a 
lee 
" ros 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Wallace, - 74 - 


THE CHAIRMAN: Would you 1dentity yourself? 
MR. ROGERS: My name is Raymond Rogers | 
of the Saturday Night magazine. 

THE CHAIRMAN: What magazine? 

MR. ROGERS: ea ct seas Night... inere 
was published very recently, just a few years ago 
by Mr. J.T. Wood, industrial magazines in the 

United States. It gives specific figures which 
Mr. Wallace refers to. It also has a chapter on 
the question of the United States using magazines 

as a means of disseminating cultural and political, 
not propaganda, information. 

THE CHAIRMAN:. I would h@e to base a 
decision on information like that. 

Mr. Wallace, you mentioned you have 430 
publications in your organization. 

MR. WALLACE: 430, Mr. Chairman, in 
Canada. 

THE CHAIRMAN: In your own organization? 
MR. WALLACE: In the business industry 
newspapers. 

THE CHAIRMAN: Why do you call business 
newspapers? How many newspapers have you got daily? 
MR. WALLACE: We have not any daily news- 
papers, Mr. Chairman. I myself do not know where 
the name came from. Tt has been in usage ever 
since the early 1800's when publications of that 


nature were coming out more regularly ‘+: + 


gels aonisessm seldisnen boot saat 


Aobnw apnstt oD itoage Bovig at 00088 festa | 


no satesdo 6 asd opts or OF stole See LLSW aM 
“Sorbes gen: on rau peepee’ nedeatl oats ‘to. ‘sontaeup oni 
faotse tog: ial tere ise gaidentmenate to ansem see 


“oOLSSMo Ide. Sbrisgeqong ton 
8 seed of SBt Hivow Y |: MAMALARD SET él 


‘.gand SAL noivtenrotat no ‘notakost 

fora Svan LOT banotdrem ‘10%, ~SoBtisw ah 
i Hoftssinegrto Avoe mt atoltsoL Lda 
i Bite. Jan Joes!  sBOAdaA AM | 


_ » bared 


Taotdssiasgro awo avoy ai :MAMATAHD aE? 
vitdeubrd eeentabd sid nr STOATTAW JAM 
7 . @tegeqawen 


eesniaud {leo HON ob yaw: HANALLAHS ane | 
Tyiishp ies oy over eToqseqewse:;n Yee woH tasegecenen 
-ewon eikeb as ton evedt si  :aQadataNe eM 
Serstiw worst gon ob Rindtend T nh aM .ar8085 
19V9 ogsen aii need edt FT sont nso ome. end 
3arnit to enoliso [iduq asaw a OOSL ‘yf SB: 


ee i +.¢, Yivelosse seron gue « + , ya : 
: n/a - 


QE 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Wallace, - [5 - 


than they are now and often times having newspaper 
appeal to them. The name is just with the 
association, I presume. 

THE CHAIRMAN: That is newspaper format? 

MR. WALLACE: The newspaper format has gone, 
but the name stayed with it. As a matter of fact, 
I was one of those during my 10 years as president 
of the association, who wanted to have the name 
changed to the Canadian Business Papers Association. 
You know, that customs die hard, and it is not 
always easy to change them. 

THE CHAIRMAN: Thank you very much, Mr. 
Wallace, for a very interesting submission. 

MR. WALLACE: Mr. Chairman, before we 
close could I have Mr. Craig direct a few remarks 
bo. you? 

COMMISSIONER BEAUBIEN: Mr. Wallace, you 
said that Canadian business press had a substantial 
circulation abroad. Is that right? 

MR. WALLACE: Yes. 

COMMISSIONER BEAUBIEN: What do you 
attribute that to? 

MR. WALLACE: I think the editorial 
ability of our editors. The editorial quality 
of our publications has such technicians, tradesmen, 
professional men -- I can speak for example of 


our Canadian Milling and feed. We have a former 
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miller editing this publication and, although it 
has a very small circulation we have a peculiarly 
good foreign circulation. I think it is the editorial 
quality of the publication that sells them abroad. 

Of course, as you know, Mr. Beaubien, the 
Soviet Union and Red China gulp up all the technical 
literature from around the world they can get their 
hands on. 

COMMISSIONER BEAUBIEN: How many of the 
430 publications are French, do you know? 

MR. WALLACE: I am sorry, I don't know. 
IT think about 27, but I am not exactly sure. (I 
could get that information for you and bring it in. 
In our membership of 144 members, 15 are French 
language publications. 1 will be very pleased to 
get this information foreyou. 

COMMISSIONER BEAUBIEN: Thank you. 

THE CHAIRMAN: Thank you, sir. 

MAeWALLACH: Mr. Craig. 

MR. CRAIG: Mr. Chairman, there are, as 
Mr. Wallace suggested in the room two or three of 
our senior publishers in the business paper field, 
Mr. Daly and Mr. Christie and myself. We have one 
or two points I would like tovadd& towhisi vonie®. 
I wonder if you would like us to add it now? 

THE CHAIRMAN: How long will it take? 

MR. CRAIG: Fifteen minutes, perhaps, I 


would think. 
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THE CHAIRMAN: if you finish before 12.30 
that is all right. 

MR. CRAIG: My name is Craig, 1 MR i 4 ac i oe 
I am Vice-President of Maclean's Publishing Company. 

T am in charge of the business publication division. 

I would like to go back, sir, to this 
question which was raisedin connection with the 
circulation, the overflow circulation and the growth 
of it, page 10 of the Be Nohs epi s There have 
been some statements made which might give a erroneous 
impression of what we are trying to point out. 

The growth figures do speak for themselves. I would Ais 8 
to say this: These are issue figures since many 

of these publications are weekly or fortnightly. 

Most of them are published at Tease monthly. This 

means that there are between 15 and 20 million 

copies of American business publications flooding 

4nto Canada each year at a conservative estimate -- 
rough estimate. 

Mr. O'Leary raised the point, how do we know 
that this is a planned 4nvasion of the Canadian 
market. I would like to point out two points: 

One, the circulation of so many of these publications 
is being planned by the publishers themselves to 

come into Canada on a free or controlled basis. 

There are, I think, 34 members of the Audit 

Bureau of Circulation in the business paper 


category. Is that right? 
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MR. WALLACE: Approximately. 

MR. CRAIG: Approximately the right 
figure. You will note 1,497 publications which are 
sending these million copies of their publications. 

I would refer you to page ll, peragraph ee. 
I want you to relate this with the paragraph above 
1, You made the point, and dovrectiy:so,. , 1b 
15, beings suggested the Government had a hand in vis 
In 1958 the U.S. Government Postmaster General 
announced a subsidy, that is An eftect, Tor Uns. 
publications with foreign circulation. There has 
been, and I wish I had the figures, there has been, 
even since 1958 quite an appreciable growth of 
Canadian circulation for American business 


publications. 
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Paragraph 22 refers to one example of 
SNe Machine Design is a very successful publica- 
tion oath has been growing in stature in the States, 
a publication of which until very recently you 
could not get a copy except with great difficulty. 
They would not even sell subscriptions to it. 
vet, just a short while ago -- I think a matter 
of a few months -- the statement which is repeated 
here on Page 11 appeared on the masthead of the 
publication indicating the policy: "Machine Design 
is sent at no cost to management, design and 
Pr eneenine personnel whose work involves design 
engineering of machines, appliances, electrical 
a4 mechanical equipment in U.S. and Canadian" -- 
the underlining is ours -- "companies employing 
20 or more people". 
This certainly is typical of deliberate 
ane on the part of the United States publishers 
a pnoeened and I know that others have been following 
the same kind of practise. 

On Page 12a Paragraph 23 Mr. Wallace 
commented on the fact that many United States 
subi ishers sold their publications in Canada at 
the same price or practically the same price as 
that at which they were sold in the United States. 
He did not emphasized, I th*nk, the fact that the 
foreign price in most cases was so much higher. 
| The chart was put in and it could be 


explained in this way, that most American 


publications are now trying to get their end of 
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run cost out of foreign circulation which they 
feel has no value to their advertisers. That 

is why you will see that the publication Iron Age, 
for example, which Mr. Wallace reported as having 
a cirrulation price in Canada of $2 a year for 

52 big thick issues, charges $15 a year in all 
other foreign markets. Similarly Purchasing 

Week charges $6; it is a weekly paper and they 
charge $25 in foreign markets. The $25 is an 
effort to recover as much as possible of their 
costs in preparing those copies. 

I think this does indicate a definite 
plan on the part of American publishers to make 
a substantial invasion of this market and, to 
come back to your comment to Mr. Wallace, that 
the business paper publishing industry in Canada 
was reasonably healthy --- 

THE CHAIRMAN: I was repeating what he 
said. 

MR. CRAIG: Yes, and this is true, we are 
happy to confirm it, but I would like to emphasize, 
as he did, that the climate at the present time 
is very favourable for more of this kind of competi-~ 
tion and it is on that that we are trying to close 
the doors before the field becomes over-crowded. 

THE CHAIRMAN: I think the storm signals 
are already up. 


MR. CRAIG: I think Mr. Daly of the Hugh 
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C. Maclean Publishing Company, has something to 
say. 

MR. DALY: My name is James Daly. I 
am President of the Hugh C. Maclean Publishing 
Company Limited which publishes 20 business 
magazines. Our Company is a subsidiary, or a 
separate division, of the Southam:: Company which 
has separate publication interests in Canada. 

I would like to comment on two points 
here if I may. One is that Mr. Wallace gave you 
one example from Page 4 of our brief on the kind 
of service that business magazines are rendering 
in Canada. Without reviewing the others on 
Pages 5 and 6 I would like to draw them to your 
ie ee in this sense, that the business magazine 
as such is appreciated vitally within its small 
community of interest. 

You could draw a parallel between the 
weekly newspaper, which serves a small geographical 
community, and the business magazine which serves 
an equally small community stretched out across 
the country, but with a community of livelihood 
of interest such as all doctors, all mechanical 
engineers and so on and so on, and that nature 
of the magazine gives it a particular intimacy 
with a group of men at their job levels, the 
way in which they earn their livings. There 


is a hunger for Canadian information in these 
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areas. 

For example, there are examples in here 
of things that can only be done by Canadian business 
magazines and which could not possibly be done 
on behalf of these areas by American magazines. 

I draw that picture to your attention. 

We discussed postal rates. We are 
carrying, as has been pointed out to you, one 
million one hundred and twenty-two thousand of 
cheat American business papers in Canada free. We 
are paying for our controlled circulation 
publications, five cents per pound. The imbalance 
is tremendous. We could give you the figures, 
but I would doubt that there is five per cent 
of that number of Canadian business publications 
carried in the United States. So what is happening 
feet is that within these intimate communities 
of livilihood we are paying a high rate, a premium 
hein whereas you know the newspapers enjoy free 
postage within a 25 mile radius of their place 
of origin. In that way, therefore, we are paying 
a premium rate and suffering from this competition 
that exists from overflow circulation. 

The other point I want to emphasize if 
i may is a repetition of this Canadian angle of 
Canadian business papers. They serve national 
jHeercets from each of these areas, and you 


would have to be in the lumbering field or contracting 
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field or the engineering group, or something 
else, to appreciate just what a Canadian interest 
is. For example, Canadian consulting engineers 
Hre trying to get. Joos. in’? “th America. (“The 
editor was down there with consulting engineers. 
He comes back and reports on the opportunities 
for Canadians there, and so on and so on. 

But the point I want to bring out is with regard 
to the comments of which a few were quoted on 
Pages 16, 17, 18, 19 and 20 with regard to why 
they want Canadian publications. These comments 
were not solicited in any sense of asking them 
about Canadian publications. These were all 
ore of the continuing readership research techniques 
done by all the major publishers in the United 
States or Canada which ask the readers either by 
mail or personal interview what they think about 
the magazine, ‘What should we do that we are not 
doing?" And "What should we not do that we are 
doing?" Someone has asked whether we do not 

get any critical ones. We get a lot saying that 
it is not Canadian enough or it is not eastern 
enough or it is not western enough, or "You 

are not doing this right’, "You are, not doing 
that right." We get critical ones, but 

these were not solicited for this purpose, 

they were by-product comments of much larger 


studies, and this Shines through every readership 
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study in the business magazine field -- "Give 
us more Canadian information", ‘We need Canadian 
material”. 
---EXHIBIT NO.O#14-60: Submission by Business 
: Newspapers Association 
of Canada. 

COMMISSIONER JOHNSTON: You mentioned, 
Mr. Craig, Machine Design, covered on Page 11 of 
the brief. Would that publication make suggestions 
to machine designers in Canada as to how to go 
about designing machines for particular purposes? 
If that is so would those designs, if they resulted 
in the Canadian machine being built, encourage 
the use of United States materials as opposed 
to something made in Canada. 

MR. CRAIG: Yes, that is the case exactly. 
Machine Design would be reporting suggestions 
for design to design engineers in the United States 
and any in Carada who read the publication. The 
main editorial centent would be for design engineers 
and, by definition, for Canadian companies employ- 
ing 20 people. The design engineer is a very 
important person because he can specify at the 
beginning the types of materials, the components 
dre the fabrication and so on that will be used. 
Often times they get very little specification 
and these are bought before anyone has a chance 


to think too deeply about other sources of Supply. 
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Since you have raised this question 
I think it appropriate to say that in 1957 
a Canadian publication was published to serve 
this field. I suppose their publication has 
been quite successful in Canada and there is 
a Canadian publication doing this job and trying 
to sell Canadian design, Canadian components, 
Canadian materials to Canadian companies. There 
are now two Canadian publications serving their 
field in Canada, 

COMMISSIONER JOHNSTON: There is a 
similar situation in magazines serving purchasing 


agents, I suppose. 


-~--Tuneheon Adjournment. 
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-~--Upon resuming at 2 p.m. 

THE CHAIRMAN: Mr.Laurin wishes to say a 
few words in answer to a question which was asked 
this morning. 

MR. LAURIN: Thank you, sir. The point 
that was raised was the question of the statement 
of the Honourable Arthur B. Sommerville this morning. 
T am having this very carefully investigated because 
I don't want to overstate the case or mislead the 
case. I would like to, if I could now submit as 
an item the Postal mail rates as in effect in 
the United States under their International Mail 
Transmittal Letter, No. 26, of which I have been 
able to obtain a copy. 

I would prefer to check the statement 
thoroughly before I comment further on po Those 
rates indicate the rates to Latin America is almost 
double that in Canada, when it was put in effect. 
The Canadian rate is a special rate. 

MR. QUINN: This will be entered as 
Exhibit 0-15-50, Mr. Chairman. 


ws RVHi Rio. O=l>-00. | Postal mail rates 
in the United States. 
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SUBMISSION OF 
MACLEAN-HUNTER PUBLISHING COMPANY  LMD. 
APPEARANCES: 
Floyd S. Chalmers - President 
Donald F. Hunter - Vice-president 
and Managing 
Director 
Royd E. Beamish ~ Assistant to 
the President 
Donald G. Campbell, C.Az Vice-president, 


Finance. 


THE CHAIRMAN: Mr. Chalmers. 

MR. CHAIMERS: Mr. Chairman and 
commissioners, my name is Floyd S. Chalmers. I am 
President of the Maclean-Hunter Publishing Company 
Limited. 

I appear to support the submission made 
on behalf of my company in writing and of which 
copies have been distributed. 

MR. QUINN: That will be entered into 
the record as Exhibit 0-16-60, Mr. Chairman. 
_--fXHIBIT NO. 0-16-60: Supplementary sub- 

mission of Maclean- 
Hunter Publishing 
Company Limited. 

MR. CHALMERS: I have here today in 

order to assist in answering any questions the 


members of the Commission may wish to put the following: 
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Donald F. Hunter, vice-president and managing director; 
Royd E. Beamish, Assistant to the President; 
Donald G. Campbell, C.A., Vice-president, Finance. 

I thank the Commissioners for the opportunity 
to enlarge upon the submission filed on behalf of 
my company. I shall avoid repetition of the sub- 
mission itself. 

In our submission, we state that we endorse 
and support the submission of the Periodical Press 
Association. For the record, I should like to 
adda that we also support and endorse the submissian 
of the Business Newspapers Association of Canada. 


My company welcomed the appointment of 


this Royal Commission, representing, as iHeRNdes, a Pues 


serious effort by the Government to find ways and 
means of strengthening the national channels of 
communication in Canada. The Prime Minister has 
from time to time spoken of the need to develop a 
more rewarding Canadianism, the need to equalize 
the opportunity for Canadians to participate as 
the architects of the future in this country; to 
puild a true national unity; to build in Canada 
for Canada. These words of the Prime Minister 
express aspirations that are in the hearts of all 
Canadians. We believe that our publications have 
4 role to play in the realization of these ob- 


jectives. 
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to two objectives. The first has been to make a 
profit. No company can accomplish any objective 
unless it survives. To survive it must operate at 

a Drorwie The second objective has been to contri- 
pute something important to the development of the 
Canadian nation, 

The other day I looked back through the 
reports of some of the annual meetings of my company. 
IT found that this theme of helping to build a nation 
recurred year after year in statements of policy 
by my predecessors as president. 

For example, in 1937, John Bayne Maclean, 
our founder and first president, said: 

‘This is not an ordinary profit-making 
corporation, but a purely national service 
institution directly devoted to the pro- 
motion of prosperity, comfort, content- 
ment and happiness among our readers 
and advertisers, and, through them, the 
citizens of Canada generally. To do this, 
we gather news, as reporters, throughout 
the world. We publish it and interpret 
4t as teachers, and give a national 
leadership in our different fields not 
only through our papers but in many other 
ways.” 

And here is a quotation from a statement 


by the man who was the second president of the 
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company, Horace T. Hunter, made at the annual meeting 
of the company in 1955: 

"We have two jobs to, .doin,Canada. 
One is to stimulate national prosperity; the 
other is to nurture the Canadian spirit. 

The whole Canadian economy operates 
on decisions made by a great many people 
all over the country:....decisions: to bulid 
or not to build; to buy om not 10, buy3 
40 go into debt or to save; to travel or 
to stay at home; to have a family now 
or postpone it. The country grows in 
proportion to the number of sound decisions, 
as against bad decisions, that are made 
every year by business executives, 
government officials and plain, ordinary 
people. Sound decisions must be based 
upon the intelligent study of sound in- 
formation. The iret role of, our 
publications is to furnish the people 
of Canada with sound information to guide 
them to sound decisions. The second 
role of our publications Aas to..help 
Canadians in the process of developing a 
distinctive Canadian culture and a dis- 
tinctive way of life. We seek to do this 
by promoting a knowledge of Canada and 


things Canadian among all our readers. 
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"Our ultimate aim is to give them greater 
pride in their citizenship; an under- 
standing of their past; and faith in 
their future.” 

As the third president of the company, 

I am the inheritor of this tradition and this trust. 

I have quoted from two former presidents 
of my company. May I now quote an independent, out- 
side appraisal.of the role of Maclean-Hunter and 
of our success or otherwise in performing our 
public service role. 

We were pleased and delighted three years 
aga when the Canadian Citizenship Council selected 
our company to be honoured for its contribution to 
good citizenship over the years. 

We were presented with a beaver skin, 
appropriately inscribed, as a symbol of this honour, 
May I read you the accompanying citation? 

'Rditorial policy of the Maclean- 

Hunter Publishing Company sets for its- 
elf two duties. One is to stimulate 
national prosperity; the other is tO 
nurture the Canadian spirit. The first 

is pursued by furnishing the people of 
Canada with sound information; the second, 
by promoting a knowledge of Canada and 


things Canadian. 
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"The avowed aim of this great national 
enterprise is to give Canadians greater 
pride «in Gheimiicitizenship, an under- 
standing of their past and faith in 
their future. We salute a long period 
of successful effort, and achievement 
that grows with every passing year. ' 

What we are dealing with in my company, 
what the Commission is concerned with today, are 
intangible things. 

The report of the Royal Commission on 
National Development in the Arts, Letters and 
Sciences called the Massey Commission said: 

"Canada became a national entity 
because of certain habits of mind and 
convictions which its people shared 
and would not surrender. Our country was 
sustained through difficult times by the 
power Of this spiritual legacy. it is 
the intangibles which give a nation 
not only its essential character, but its 
vitality as well." 

It is such intangibles that comprise the 
basic product of my company. 

How have we, in our magazines, contri- 
puted to the development of Canadian pride in 
country, to the spirit of nationhood in Canada? 


Intangibles are difficult to measure. 
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Certainly no one could assess a magazine's real and. 
lasting value to its community merely by leafing 
through a few current issues. 

Happily, the book publishing firm of 
McCi@lland and Stewart has done the very job I would 
like to do. I am sure you have already seen the 
book ‘Maclean's Canada’ published just last month. 
It contains some fifty articles that have appeared 
in Maclean's over a period of about ten years. 

I would like to file this as an exhibit, 
1t Lomay. 

MR; QUINN: That will be entered as 
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---EXHIBIT NO. 0-17-60: "Maclean's Canada". 

Individually, each was a useful, pleasing 
and informative piece of reading. It is only when 
they appear together in one book that one realizes 
what a remarkable cross-section of Canadian life, 
Canadian thought, Canadian spirit and Canadian 
character they represent. 

Quite recently, sir, another book has 
been published, Yousuf Karsh and John Fisher. It 
consists of many photographs, exciting photographs 
seDiane Sithe “Story *o7varl the proeréessaitons “or 
the people of Canada. The photographs are by 
Yousuf Karsh and the story by John Fisher. The 
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to make this point about this point: These photo- 
graphs were all commissioned by Maclean's Magazine 
and the major portions of them appeared in Maclean's 
Magazine as a result of that commission. I would 
like also to submit this book as an exhibit, if 
ib Tay. 

MR. QUINN: This will be entered into the 
record as Exhibit 0-18-60. 


wo XH TIBET sNO.. (0-16-60: Book:entitled Yousuf Karsh 
and John Fisher. 


Over all the years we have been publishing 
Maclean's we have been giving Canadians a window on 
Canada and helping them to see and understand 
each other. 

The series of articles on "Streets of 
Canada" comes to mind as an example of how a 
Canadian periodical entertains, informs and moves 
its readers at the same time. 

Canadians have been a migrant people, 
particularly since the war, and hundreds wrote to 
us to express nostalgic pleasure at the memories 
that had been evoked by an article about a street 
in the "old home town”. Brilliant colour photo- 
graphy, illustrating each article, also helped to 
make Canadians everywhere more familiar with parts 
of the country they had not seen and might never 
visit themselves. 


Similarly, Maclean's dealt with geography, 
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history and sociology in its series on rivers of 
Canada. In some of the finest writing that has been 
published anywhere, outstanding Canadian authors 
treated the various regions of Canada in terms of 
the great rivers that flowed through them. And 
Canada's finest artists were commissioned to 
illustrate the articles. 

Gordon Smith of British Columbia, Alex. 
Coville of New Brunswick and Robert Bruce of Manitoba 
were commissioned to illustrate the articles. 

We did the same kind of job when we 
commissioned Yousuf Karsh to travel from coast to 
coast to capture the spirit of Canada through his 
magic lens. Another book, just published under the 
title "Yousuf Karsh and John Fisher see Canada’ is 
illustrated by ee of photographs “commissioned 
on that occasion by Maclean's. 

There are few authors of reputation in 
this country who did not first appear on the national 
scene through the pages of a Canadian magazine. 
Thomas B. Costain, Stephen Leacock, Bruce Hutchison, 
Hugh MacLellan, Morley Callaghan, Ralph Allen, 

Roger Lemelin, Mazo de la Roche, Gabrielle Roy, 
and scores of other talented Canadian writers have 
reached the Canadian people through Maclean's. 
Most of them published their first writings in 
that magazine. 
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to antes. at sbsis ma wot hast evotaay eri? bedsone 


bak .merid dguoudtd Gowolt ded? atevix dasrg odd 


sod denotes tmmos etew etetdss dasnt?t et sbansd 
. -eolotias et odeutenli{t 
-XOfA .Sidrwiod daitiag bad nidime mob soo | 


. —— to oosstl da9don bas Aotwanwx wel Yo SL EEVOR 


seoLoltus wind odandeullt od se aiiircaniniaais Siew 


aw ctoriw dof to Nisei abel oe bib sW 


. ot Jame mot Ievent of deta -twasoY benoteatmmos 


:  . ate dauouwit sbensd ‘to tixtqe odd eudqso od tasoo 
= 98S tebry bedeifdug gayi .food ssedtonA .anel ofasm 
a “sbens 990 atedt riot brs devwsa twasoy efttd 
| ~ Benoteatmnos” edcss aide to estoss oe dSbstantaull[t 
-&' MBO L98M vd malesooo tsdd no 
ttt oolttetugqe: to erode wet ste. oradT 

fenotdsn eid mo aseqqs Jerlt Jon 6£b onfw yadouon etd¢ 
.~onisegsm opibsce) 8 to eensq sct Aguorntid sieoa 
-meelnotwH sora .200sel medgesa .nisteoD .&.asmorit 
M9ffA rigish .medgsifed yslroM .ne{LalosM dauit 


Won elleiaisd) .sfoofh sl sh-oxsM .ntlemal se0n 


.2' sselosM guorts sigoog netbsned. or bedioned 


“ii Smesbatrak saree ables bodaidug weet to tem 7 


rye ea itt RE 


Paitin le. 
edd eew at ‘evoked I..att | a 


; * ‘tea is j “i at 


i 
: 


| 
} 
even exrediaw astbsnsd bornstne: -fYorido » bed Ges008 tte 


| 
: 
bt 
is 


ai 4 sch ag bene a 


nl 
(mt 


si 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


( i 
nt 


; 


Chalmers, 96 


last press release of the Commission. I am 

not certain I have the copy, but it was indicated 

that one of the things that the Commissioners desired 
to inquire into is the manner in which the periodicals 
of Canada contributed to the literary and artistic 
development of the nation. 

I should like to read into the record the 
statements of certain awards that have been given in 
the last few years. 

The Governor-General's Award won by 
Maclean's Magazine: 

"The award is to reward authors of 
books of special merit and to direct 
the attention of the reading public 
each year to a small group of meritorious 
works in order to strengthen Canadian 
literature by bringing the reading 
public and the writers together. 

The board selects a panel of three 
judges for each class of awards. The 
judges, each working independently and 
without knowledge of the other judges, 
vote by point for their selections: 
seven points for first choice, five 
points for second choice, two points 
for third choice. The board collects 
the judges' votes and adds a bonus when 
two or more books win equal number of 


points. 
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"Me following are recent awards to 
authors for works that appeared originally 
in whole or in part in Maclean's: 


1956 - Pierre Berton: 'The Mysterious North' - 
creative non-fiction 


1957 - Gabrielle Roy: ‘Street of Riches! - fiction 


Bruce Hutchison: ‘Tomorrow's Giant! - 
creative non-fiction 


Thomas H. Raddall: 'The Path of Destiny' - 
academic non-fiction 


1958 - Colin McDougall: 'The Execution! - fiction 


Pierre Berton: Klondike! - creative non- 
PTetione 
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1958 -- Colin '‘NcRougall: The Execution’ -- 
t.cuon. 

Incidentally that book was the direct 
result of the Maclean's Magazine $5,000 standing 
offer for a Canadian work. It was written and 
won the $5,000 award from Maclean's Magazine and 
it had become one his great books of the post war 
period in my opinion. 

The second 1958 Award was to Pierre 
Berton for "Klondike’, a creative non-fiction 
work, 

Penavealso-a list of the “Presiden: 's 
medal, awarded by the President of the University 
of Western Ontario, which has been awarded to 
Maclean's Magazine seven times since 1951, seven 
out of eight times. The Award is for the outstand- 
ing short story, article or poem published in 
a Canadian magazine, English speaking only. 

I have also here a number of other 
awards that have been won by not only Maclean's 
but some of our other publicatinns, such as 
are sponsored by the Canadian Tourist Association, 
the Canadian Woments Press Club award and So on. 

To avoid making this tedious I will 
file this as an exhibit. 

---EXHIBIT NO. 0-19-60: List of awards won by 


the Maclean-Hunter 
group. 


amen a senate tte? 


a eee ne oe 


fay niye 


| atone, 0p ab ota oie : | 


Bais nedsia asi * “alow astbanad. 2 tot 302 
ri ars, Siew be 


iss onisagett etnseloot, wort rene 000,24 pane ce Nr 
ye a eae 


“ow ‘hie eit Yo aslood teorg.2id eno omooed bed — 


ohalqe Jem eae bored 
ones. of. acd beret Beer baeosa ont 


eottot non pritoons 7 ‘el ‘olnbaoo” ‘to? 2 noted | 
| atom Tey 
| e'tinebiaerT eft to geil s oats over I | Pye: | 
wWhereviad eit to tnsbieetd ort: yd. bobtava ,isbom bab - 
o¢ bobusws mosd ae dotdw .oliatnd.nredeeW to. bo a 
naven ., £20! eon esemiy asvee onizegst &'naeiosM ea 
-bnstetvo oft to? at brawA of? .eemid trate to duo oe % 
| mt Sedetliduq. meoq to stoldie rode: drone got fo | 
eine. gittsiaege detiendt (oatsegen datbanad @ J 
qorito- 20. "edmun ge exert oafs eved I . ‘ie mn 
atnsetoeM yfnio tom yd now mood eved tedd ebraws . jf a 
as dowa ,angi¢sotidug T9ATO- “tho to enon gud; | . 


Mottstoowek teinuoTtT asibsnad ‘octet yd bonoznoge. OB: 
fo 068 bas birswse duid eno 2'nemoW arvianacradl ane 
ff{iw I ayvotbed etde paras biove or 


Larsen ne 88 ande ot tt) . 


il sion eheenen 88 woah 108-0f-¢ 
sejowH-qseloeM ont) no 


Az a ec 
2 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


99 


The priceless Notman collection of 
photographs would probably not exist today if it 
had not been for Maclean's. .A Maclean's editor 
discovered them - a conglomeration of more than 
half a million prints pasted in albums or negatives 
on glass plates, stowed away in packing cases, 
uncatalogued, most unidentifiable, gathering 
dust and grime in a basement warehouse. He realized 
at once that he had come across a treasure trove 
- an invaluable collection of Canadiana. 

Macleants underwrote to the extent of 
many thousands of dollars the cost of having 
this tremendous collection sorted out, classified, 
catalogued and restored to usable condition. 

It then turned the whole collectinn over to McGill's 
Redpath Library. These photographs of a vanished 
Canadian past are now available for reference by 
anyone and will be preserved for many, many years 

of baci wees IL am proud..of, this, contribution 

to Canadian art and history made by one of 

our magazines. 

For the record, I should indicate that 
a very large number of these photograpBs were 
used in the magazine. 

ONe more point. You are all familiar 
caon the great paintings of Canadian scenes by 
Franklin Arbuckle, appearing as covers on Maclean's. 


There have been 92 of these covers. They are 


o's 


aoe Liars a che ne on Ae ey 


ees oes sebauaoeane sconisend 8 ot basin bas. tapb 


ea 


avout oruasors #.,eaonbe etion pen at. secs gone Bey: 


.Stistbsnsd to5 ‘nee soot igo skgoutaent, ne. Po 


a ee nome pe edoumabba atisolosit yao Met aaa 
abe Sar a ee ci on ite Rays yes a ie 

aakved ‘to teoo arid est Lob ‘reswbageivodd Noes | ee 

(bot tteests tuo heguoe:. noiseiittoo esebnonsid ee Be 
“8 aE sf wat . a 


ica iin oldseu OF bexd¥een: bas ‘fengaiedee 


. 
| 
| 
| 

e' EDM ot TeVO nalvoeton aLoxti® ‘oad hheneectaah rondd a 
| bodainew Be sd nite ieeeitcitte aaedh wrerdhl at \e 
| | - sononstton spt etontzavs won one gad 1 nstbsned wae 
| ‘exeey wie euten! 10 bowiseedd od Litw: bas: proms i) 
| fottudisdace ind te puorg me I ‘enentutoeu 3 te" i, vie 
| to ene yd eben en tetal ne axa istbacs) sole 7 
| 
| 


“nied 


pet -eoctse30 cre Bik 
Ys H a pes 
sods adsotbat ptiioxis r br099% ods unt: =a 


etow iiieciitis osadt to stodtus oital wiey s 


-ontnegen: odtt nk boew 

sianaatcahi ne oTR wot “eat bom no mee 
eee rae ot Stee oes whe 

xd aoneoe ankbone® to egntdnteg soon oa 


ar ate 
3 ’ 


La 'ngolost no axoves as siteoaas cette 


at Silane 
Lak 


ons veut Letevos seerld 20 : 
4) ev ee hay) 4 Vig 
( A ; if foes | 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


100 


surely an important contribution to Canada as 

a nation. These paintings tell the story of 

Canada as excitingly as Norman Rockwell has 
depicted the habits and attitudes of the American 
people. 

| I have chosen these examples from Maclean's 
Magazine to demonstrate the point that there is a 
job that needs to be done for Canada and the 
Canadian people that cannot be done by any non- 
Canadian publication. 

A Similar story could be told of our 
other magazines. Chatelaine, for example, commissioned 
Dr. Marion Hilliard to write a series of 
articles on women and their problems. In book 
form these articles have gone all over the world 
but they were written first by a Canadian woman 
doctor about Canadian women and for Canadian women. 
Chatelaine promotes Canadian fashions; Canadian 
attitudes to beauty, child care, family life. 

Hach year it commissions new homes to be built 

fh the different economic regions of Canada, and 
in promoting these, raises the standards of house- 
builders and house-buyers. 

Canadian Homes works closely with the 
National INdustrial Design Council, with 
furniture manufacturers, with house-builders and 
manufacturers of building materials, with Canadian 


gardeners and nurseries to promote a Canadian 
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For example, in 1957 Canadian Homes 
featured a unique summer cottage which it had 
commissioned from an architect and which was 
designed to look its best in a Canadian northland 
setting. That cottage has now been built in 
every province of Canada and more than 300 sets 
of plans have been provided to readers. 

Our business papers perform similar 
functions and indeed many of the examples of the 
specialized work of the Canadian business press, set 
forthram the Submission of the Business Newspapers 
Association, are from Maclean-Hunter business papers. 

Recording and interpreting Canada for 
Ganadians is our daily job. This is our only 
reason for existence; to inform and assist 
Canadians in their daily life; to give them 
facts and guidance they can use in home, office 
or factory; to advocate great Canadian causes; 
to develop and encourage attitudes and points of 
view that are distinctively Canadian. 

Who owns Maclean-Hunter? It is owned 
to the extent of 99.9 per cent by employees and 
estates and beneficiaries of deceased employees. 
The one-tenth of one per cent represents a holding 
of five shares of our common stock that the 
tate Colonel Maclean, who was an emotional Scot, 
a many years ago to the chief of the Maclean 
clan in Scotland. 


No shares have ever been publicly sold. 
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This has permitted us to pursue a conservative 


dividend policy and to plough back most of the 
company's earnings in new developments. Usually 
we plough the earnings back before we have them. 


AS; Colonel Maclean. put, it din. 1937s 
"This institution has not now nor has it 


had at any time in its half century of 
existence one cent of outside capital. 


And all through these years we have nearly 


always been hard up. You know my original 
policy: to go into debt to build the 
organization one year; the following 


year to make a surplus and dig it baek 


in; and the next year, to go into debt 


to build again." 


If Maclean-Hunter is Strong today, and it 


is strong, it is because of such policies. 


AS our printed submission has shown, 


Maclean-Hunter has published periodicals since 


1887 and magazines since 1905. our 55 years 


of magazine publishing has been a rewarding exper- 
ience in terms of making a contribution to 


the development of the Canadian spirit of 


nationhéod. Financially, it has been a less 
rewarding activity. Putting profits and losses 


together, Maclean-Hunter has made -- in more than 


half a century -- a gross profit, before taxes, 


‘em eae gasp ait a aga ae ne nt te 


—- = oe 


i 
. 


seg ae asus pretoatt lai } 
ot ea anyon ‘don. eed noc dusisent: OR ide ee tt ite 
to “aqysngs Tied pdt: at oma) poets, Dan At ide i 


4 ne . 


Neen ahLadwo to ja99 aro “eqgegptae 09.908 


viggen eves ow ad event guiouss pos 0 Se 


_Tentahae: ~~ work tok ? et bese nee d nyswls nt yin, i 


ode bidet at sift oan: ay et? aration, sh 


a; 


gaiwor to’ ont PtReEy ano. aoidastasgro 


ond $s ath: bee: eutanure 5 salen oie ta9¥ ty Me | 
ee \ <a ae 
has: etnt an od ote dxont ond ‘ban ‘pot, a Yat) 
| t) ar 
A | | ie abigiaats ‘bitud OF) ae Wea 
Gur | tae 
tt pets wnbibis sarap at setoawH-osefosM. TH teat Ne 7 om 
tar i 

seshsitog owe to sawaved eb, tL _anonde. bid a 

| Se 
cnworie and un ceili bedniza 0; BAL | yy) i oe 
a) ae 

eonts asinine borat tdug eer nodnilicnascost, | i? 


et BOR ae HD +ROQE ieonke: eentzegen bas year ‘io 
~Yaqee puibaewon 8 fiwed ese atria tid ontsegen on: 
ot nosdudbednos B gnats to ated cub. conet 


ss 
o aa 
Bae 


to dixtge. natbene0 nen ta daenqateveh dd 


aexst oxoted Pa 5809 ; 
‘ ms hoe, page 


sh ae ibs eas 


we 
vc in ti 


ji 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


103 


of $411,000 on $130 millions of magazine revenues. 

THE CHAIRMAN: But not on your entire 
operation? This is on magazine revenue alone? 

MR. CHALMERS: This is set forth more 
fully in the submission. It is indicated clearly 
that this figure deals solely with magazine 
pebenkes and profits of the company. I am 
coming to a point in a moment which will perhaps 
clarify this in your mind. 

Of the five magazines it has published 
in that 55 year period, only one, Maclean's, 
has made a profit. On our other magazines we have 
suffered a net loss. 
| The company has enjoyed a much more 
profitable experience in commercial printing 
and publishing business papers. 

I should like to submit a comparison 
Which demonstrates this point. 

In the 10 years to December 31, 1960 (with 
figures for the last two months of this year 
necessarily estimated), the company's total 
sales turnover has been roughly divided 50-50 
between revenues of the magazine division and 
revenues of all other phases of our operations - 
commercial printing, the Canadian Press Clipping 
Service, the business papers, The Financial Post 


and the Corporation Service. 
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The, exact figures ares. Revenue for 
magazines, 1951-1960, $75,486,763. The revenue 
from all these other sources that I have mentioned 
from 1951 to 1960 is $77,528,836. In the same 
10 year period the earnings before taxes and 
donations and some other charges have been:>» 
the loss on the magazines, 1951-1960, $654,025; 
the earnings before taxes on these other operations 


from 1951-1960, $12,128,498. 
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These figures are submitted to show that 
it is not in the publishing of magazines by Maclean- 
Hunter that the company's profits have been earned. 
LI should like to point out also that by themselves 
these figures tend to exaggerate the final net 
position of the company. These are the gross 
earnings figures of the various publications and 
departments. Before we can determine the net profit 
position of the company, a number of items have to 
be deducted from these, such as donations to 
charitable and similar organizations, losses on 
operations of our buildings, pensions to older 
employees whose period of service large antedated 
the establishment of our pension plan in 1941; 
corporate legal expenses, etc., and then after 
these deductions have been made, there is one further 
magjér deduction, the largest of all, the one that 
ig made by the tax collector who today gets a larger 
share than that which is retained by the company 
itself. 

i tues thatuthe fieives which have 
just read into the record do give a very accurate 
comparitive picture of the relative earnings in our 
company of magazines and commercial printing 
press and business papers, etc. 

TE will be w@iear that it Is-cour “earnings 
in these non-magazine areas, coupled with a policy 


of very modest dividend payments - the present 
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payments on common shares are $40,000 a year - that 
have given the company considerable rinancial 
strength. This has enabled Maclean-Hunter to 
pursue a bold and, 1 hope you Will agree, public- 
spirited policy with its magazines, a policy not 
entirely justified in purely financial terms. 

For the record, I should like to state that 
Maclean-Hunter, aS a company, earns no profit by 
the sale of services, such as printing, rental of 
office space, etc., to its publications. Rid our 
printing, for example, is done for the publications 
at cost. 

There is no other source of profit, 
except there have been occasions when we perhaps had 
some surplus funds, waiting on a new building program 
or new equipment which you might have invested on 
short-term securities. That would be from further , 
sources of earnings. But, there is no profit earned. 
on any of our publications by the company in pagans 
them with services. | 

I speak in our submission of the importance 
of creating a climate that would permit the launching, 
with a reasonable chance of survival, of new 
periodicals, particularly general magazines, in 
which the creative genius of young Canadians could 
have full play. I want to make it clear that this 
4g not a new idea born in my mind since this 


Commission was appointed. I have always regarded 
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this as a matter of great importance to Canada. At 
the annual meeting of my company, in 1959, I made 
this statement: 

"Our magazines, despite their over- 
all loss picture, are the most solidly 
entrenched of Canada's national magazines. 
Tt is our intention to continue to develop 
them and to produce issues of a quality 
and a Canadian content that will inspire 
pride and confidence in them on the part 
of the people of Canada. We shall not 
default on our share of the responsibility 
of ensuring that this country has its 
own national periodical literature. 

But there are other magazine publishers, 
whose financial resources do not match 
our own. The survival of their publi- 
cations is equally in the interest of 
CHLsS “COUntryY. 

Moreover, new magazines are needed in 
this country to provide additional voices 
in the chorus of Canadianism. I am afraid 
that such new magazines will remain unborn 
until the harshness of the competition 
from foreign publications, dumped into 
this country, is lessened. ' 


I said that 20 months ago. 


~~ 
Ss” 5 
ow 


‘Sative oie! bakgued ‘alah eon 
- eibe toe d8or oy oat Suuverg eat agen’ 
r se grit | “« Ay 


saoitssgan! Tahobean 8 abaned +5 pete 


Got sveb ot swatdnos: of aotznsdnt we et $ 
vile 6 Io esuaat ssudorg od bas ment)” 
empirart relw deny Sriedno0 mSbbenieo 8 Bae" 
eq. ord nO teed. at soashiines bane ebhiag’: ” 
Pr omer a .Bbsaed to ‘stgosd eee TY 
veilidienoqasy ony oO stsie wo no tive?sb 
| “Oe? eed wrdnwos Bind send gitwers to 
a | -Sttetetti Ieolbotssq Lanolden nwo 
iver tang ofl SBRan rotkto 938 Srerit jw 
docs ton" ob eeonvozet fstonant? eaordu 


-Lidua wtedd Yo Leviveue’ ett “lkwo Apo: 


or 


‘Yo feoustnt Sdd ot Ylleups at enokyas 
.yatnwos atad 
mi Bebesn ex eentsagam wor .tsvostoM 


seotov [snolitbhbs sbhivortg ov Yisnwoo atdd 


blex'te me I .mettelbensd ‘to avtodd odd AL 


avoday aiswer {fiw sentsegam wsn iowa’ dad rye’ 


nolttveqiies oie = or ) ban ee 


% 7 as idl ie 


trie 
ted el van 
} ‘ a le oe his in 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Chalmers, so IES ee 


Obviously, new Canadian magazines would 
mean more competition for the periodicals published 
by my company. All right, let's have such com- 
petition, plenty of it. let us have a climate in 
which the one-publication publisher can survive while 
standing on his own feet. Maclean-Hunter's 
three magazines exist today, as I have shown, be- 
cause of the varied nature of our business and the 
profits we have been able to make on activities 
other than magazine publishing. But the Commission 
is not concerned only with the survival of Maclean- 
Hunter and its particular magazines. It is concerned, 
I know, with the great Canadian magazines that once 
informed the people of this nation and no longer 
exist; the Canadian Magazine, the Canadian Courier, 
the National Home Monthly, for example. And it is 
concerned, I am equally certain, with the magazines 
that have never been born. Where are this nation's 
counterparts of Atlantic Monthly, Punch, Life, 

Vogue, Newsweek, Time? 

Maclean-Hunter will welcome new competition; 
but it would like it to be Canadian competition; 
publications that will enlarge the periodical pipe- 
line through which Canadian ideas flow from sea to 
sea. 

Here is a question that may be in your 
minds; American publishers sell their magazines in 


Canada; why don't we sell our magazines in the 
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United States? I'd like to discuss this. 

Our broad editorial policy,. over the years, 
has.. been to maintain our various periodicals as 
mediums of Canadian expression. We do not fill 
them with the pictures of American TV and movie stars; 
with fiction by American authors in American settings; 
with articles about glamorous American baseball and 
Olympic heroes, etc. We reserve the right to cover 
such subjects occasionally in a Canadian connotation 
or setting. For example, we recently devoted an 
entire issue of Maclean's Magazine to a Canadian 
interpretation, for Canadians, of the United States. 
Only one article in that issue was by an American; 
we felt that when we wrote so much about the United 
States, it was a gesture of courtesy to give an 
American the right of rebuttal. We write occasionally 
about U.S. political figures and we even sent Yousuf 
Karsh to Hollywood to photograph movie stars and 
Bruce Hutchison to interview them. Oun .sGart 
writers have published similar interviews with many 
world figures. But all this is part of the process 
of giving Canadian readers a Canadian window on 
the world. 


Because we insist upon remaining thoroughly 
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Canadian vwe feel our magazines have very limited 
appeal to Americans. We have always refused offers 
from American distributors to put our magazines on 
sale in the United States. What I have said to my 
associates, when it has been suggested that we do 
this, is that if we were to sell our magazines in 

the U.S.A. our editors might gradually succumb to the 
temptation to give their publications a stronger 
appeal to American audiences as such. This would 
merely endanger the solidly Canadian character of the 
magazines. 

And then there is the very obvious point 
that most large American companies sell their goods 
in this market and consider the overflow advertising 
beneficial: Our exports to’ the’ U.S.A. are largely 
natural resource products not nationally advertised. 
Very oe of our advertisers want foreign circulation. 

The very appointment of this Commission has, 
in my opinion, served notice on the world that it is 
not the intention of our people to permit the 
periodicals of this country to be entirely wiped 
out by the pressure of foreign periodicals, which 
glorify the habits, the social patterns and _ the 
personality figures of other peoples, and quite 
properly so, since they are published primarily 
for these other peoples. Recommendations made by 


this Commission, and carried into legislative 
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or administrative action, can lay a sound foundation 
for the further development of this nation's periodical 
literature as an agency of nation-building. 

The problem of maintaining and developing 
our national periodical press is not one capable of 
solution by any single magic formula. You cannot 
simply say, "Keep these foreign publications out of 
the country and all will be well." This is not a 
dictator state; we are a nation of free people. AS 
such, literate Canadians demand the right to read 
whatever the creative genius of the entire world makes 
available ‘to us either for our edification or ‘our 
entertainment. The Canadian people do not wish 
to be denied the right of access to the literature, 
the ideas and the news of the world. We make no such 
proposal to this Commission. 

The objective, rather, must be to ensure 
that, while Canadians lMve access to the world's best 
magazines, they also have the assurance of continuing 
access to a strong and numerous group of their own 
native magazines. In recent years the freedom of 
choice of the Canadian reader has narrowed more and 
more; and if the present trend persists for much 
longer, his only freedom will be to choose among 
foreign publications. Freedom of the press, 
freedom of choice of reading matter, are not issues; 
but the freedom of Canadians to have their own 


periodical press is most definitely an issue. 
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Chalmers, - 112 - 


No self-respecting, independent people will 
stand for the domination of their minds by another 
nation through press, television, radio, films, 
etc. Our Government has taken steps to protect 
TV and radio from foreign domination. We have a 
highly subsidized national broadcasting agency and 
a national film-producing agency. Now we have this 
Royal Commission investigating the role of the 
periodical in the process of nation-building; 
searching for a means to ensure that Canadian 
thought and opinion may be expressed through our 
own national publications without being shouted down 
by the combined voice of foreign periodicals, 
which now enjoy such overwhelming numerical 
superiority in this country. 

THE CHAIRMAN: Thank vou, be. Chaimers . 
Could you have one of your colleagues read your 
original submission? Lido nou ack you, buy could 
you have one of your colleagues do it? 

MR. CHAIMERS : I would be very happy to do 
it, Mr. Chairman. This is dated October 21, 1960. 
This is on the letterhead of Maclean-Hunter 
publishing Company Limited and it is addressed 
to the Chairman and members, the Royal Commission 


on Publications, Ottawa: 
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MAGI RIPSHENTER PUBLISHING COMPANY LIMITED 
Renee Sete vepnet ete lepsanovon neon ntnsnensnneeinecemne-sethOnoomseviiamnsonmns fate ne ne smn 


2| To the Chairman and Members: 


3|| The Royal Commission on Publications 


4) OTTAWA 

s 
Sirs: 

6 

: is This statement is presented on behalf of 

é the Maclean-Hunter Publishing Company, Limited. 

; My company supports and endorses the 

i brief presented to the Royal Commission by the 
Periodical Press Associaton. 

: The chief purpose, then, of this brief is 
; to place before the Commissioners certain aspects 
of the experience and policies of the Maclean- 

. Hunter Publishing Company, Limited, in the pub- 
‘i lication of periodicals. 


oy Maclean-Hunter is not the pioneer of either 
magazine publishing or business paper publishing 

in Canada, but the company is generally regarded 

as the largest Canadian company in each of these 

two fields, and I believe this is a correct 
appraisal. 


A The company now known as Maclean-Hunter 


Od 


was founded in 1887 by the late Colonel John Bayne 
Maclean. His first publication was Canadian 
Grocer, a trade journal. Later he added other 
trade papers and techical journals, which on the 
whole were profitable. 

To-day the company publishes in Canada 


three magazines and 41 business or trade papers. 


elie an a ai gen aR at A gym Og 
y Pan 


\ AC 
om 


1 uM yf 
ci se ten P 
pi i a a 
ae : 
iat Ted =. 
' , 


ath 


an i Miciied 
ne at hate ny a ‘i. 1m 


my "thiols xsemn gaerd tnobotnen | 
i en "hetas: ent +08 “ahha ae y) 


at totsa hag wy had Ato 
‘gaongee annie chiara bel bie tF akaend! pane 63:4 
<eotsetd othe be) avtotvoq by Bone tssgice eels 20 

aieq eild Wh bed Tmt ermgmbd galdetidns dodautt| | 


,ataotbolteg Yo sohtaeil Bo 7 i 


ranges Yo iwenote es Jot a} ‘~otewi-rgetosm vil = | Be ihe 
‘peitstn WEIGiq Tease Be OILENG te sate tite Teug oatsagen | rt 
bab inyers el lavondy at rum et ded: «aaei8® te, 

; | aiid %o stowo th ‘YtergHOD ‘febosnsd dacqien: seta ae 
| ssheno0 a wf €hit ove Med ZT brn) eblett One: 

: iofiiah oH hh fansesagn | 

26 dui neekoalt #6 iibinians #on. ehilied silt © - € 
enysd sot Ledolod owt basil gg OBL at peonio Baw | 
figtbane) asw nob sehen Yorvty ott: een it 

Tosdo bebba or edad!” er se * Denies 

odd no chert btacrwet, z ‘ te: eroqeg’' 


pbaned at aenebteng vate, i pene aay 


-oveqed, shend "0 & rbeud if bas 2 
‘ oe rie PP 
: 2 ee - : leven Sa 4) : MT) a. *}e, 


ll 


(i 


rq 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


1/ It also operates a commercial printing business. 

oy H, The total Canadian sales of the company 

3] in 1959 were $20,541,319 and the total net profits 

4) after taxes and before appropriations to contingency 
5] reserves were $672,159. This was slightly less 


6] than 3.3 per cent of total turnover. 


7 Dividends paid by Maclean-Hunter in the 

8] year were $24,192 on the preference shares and 

9| $40,000 on the common shares. Since it was founded 
10| the company has pursued a very conservative policy 
11]/ in payment of dividends. Earnings have been 

12|| largely re-invested in buildings and equipment and 
13) in the development of new publications. 

14] 5, The three magazines in 1959 represented 
15]/ 47 per cent of our total sales, but produced less 
16| than 10 per cent of the contribution to profits. 

{7 6, Colonel Maclean founded his first general 
18], magazine in October 1905. He poarscyar a small 

19|| house organ known as The Business Magazine, made 

20) it into a general magazine and renamed it the 

21) Busy Man's magazine. Six years later it became 

22| Maclean's Magazine. 

The first two issues were devoted entirely 
to digests from other magazines. The first original 
material appeared in the second issue - a profile 
of Senator Fulford by Augustus Bridle. 
isa Since that time the company has been 
involved in the publishing - or planned publishing - 


of seven magazines as follows: 
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Maclean's, first a monthly, then a 
twice-a-month magazine, and ultimately 

a fortnightly magazine. It has absorbed 
no other magazine but has at various 
times taken over a portion of the cir- 
culation of other magazines when they 
were forced to cease publication. The 
two most important of these were the 
Canadian Magazine and the National Hane 


Monthly. 


Maclean's has a paid circulation of 


510,067 (publishers! report to ABC, 


October 24, 1959 issue). 


Farmer's Magazine, founded in 1910 


published by the company until 1922, 


when it war folded up. 


Canadian Homes, founded in 1924 by 
Rupert W. Davies, bought by the 
company in the next year and contin- 


uously published since, 


This magazine took over the sub- 
scriptions of Your House and Garden 
in 1951 when that magazine was forced 


to cease publication. 


The circulation is 129,604 (publishers! 


report to ABC, October, 1959 issue). 
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1 Mayfair, founded 1927 and published 

2 by Maclean-Hunter until 1955, when 

3 it was sold to a new publisher. 

4 

3 Chatelaine, founded in 1928 and 

Q continuously published since then. 

; In 1958, canbelatne acquired the 

P circulation of Canadian Home Journal, 

P which ceased publication. 

10 The circulation is 763,986, (pub- 

11 lishers' report to ABC, first 3 

12 months of 1960). 

13 

te Chatelaine-La Revue Moderne, published 

‘3 in French and edited for French- 

ié Canada by a completely French-Canadian 

a staff. The basic circulation is that 

Fr of the former La Revue Moderne, whose 

6 circulation lists were acquired for the 

ae purpose. The first issue appeared in 
October 1960. 

21 

22 Circulation is estimated at 125,000. 

zd 


Le Magazine Maclean, a monthly French 
language counterpart of Maclean's 
Magazine, scheduled to appear first 


in February 1961. 


Circulation is estimated at 90,000. 
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S. In the course of the years between 1905, 
when Maclean's was founded, and the end of 1960, 
the financial record of this company in the pub- 
lishing of magazines has been as follows (with 
figures for the last few weeks of 1960 necessarily 
estimated): 

Total revenues $129 ,988,695 

Total gross profit before 

taxes and donations $410,604 
9. A break-down of these figures can be 


made by decades; 


Revenues Profits 
To December 31, 1910 $ 88 ,889 $ 14,830 (Loss) 
i i " 1920 1,976,875 169,603 (Loss) 
n n " 1930 8,155,934 110,489 (Loss) 
i i tt 1940 14,819,981 117,965 
" " #2056 29,460,253 1,241,586 
N" " " 1960 75,486,763 654,025 (Loss) 
$129, 988,695 $ 410,604 


It will be noted that the one really profitable 
decade was the one that included the period of wartime 
and immediate postwar shortages of paper, ete. 
Advertising space was rationed; all copies sold 
out quickly on the newsstands. Staffs were short; 


salaries and wages were under governmental control. 
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5A 


MR. CHALMERS: I do not like the word 
“profit”. I am going to say it is gress profit 


before taxes. 
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Ei Be The record of the individual magazines 


is as follows: 


Revenues Profits 
Maclean's $ 73,997,886 $2,918,910 
Chatelaine 1O,O004, 255 1,180,620(Loss) 
Canadian Homes 11,159,951 1,000,681(Loss) 
Mayfair 4,109,034 123 ,143(Loss) 
Farmer's Magazine 717,569 203 ,862(Loss) 
$129,988 ,6 95 $ 410,604 
tals Our books are open to inspection by govern- 


ment or other auditors appointed by the Commission. 
During the year 19650, with some figures 
expect to have total 


$10,305,151 and a loss 


revenues on our magazines of 
Or 6275, 009. 

ok It will be obvious to members of the 
Commission that Maclean-Hunter has not achieved its 
present position in the industry on the profits of 
magazine publishing. We have derived net income 
from other sources such as business papers, 
commercial printing, a press clipping service and 
The Financial Post Corporation Service, and in 
carrying on profitable operations in Britain 

and the United States. 

z x 


14, In the case of a company such as Maclean- 


Hunter, with a widely diversified group of publica- 


tions, it is possible 
because the creditors 


every dey. But it is 


to sustain a group of magazines 
are not knocking on the door 


not desirable that Canada's 
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that these strongly American influences be offset 
by Canadian "shelter" magazines. 

There is only one such national magazine 
in Canada, Canadian Homes, plus an excellent pub- 
lication serving the West Coast, Western Homes 
and Living. Canadian Homes is a very beautiful, 
very practical and very helpful magazine seeking 
to assist Canadian home owners in their uniquely 
Canadian problems. It helps to create a market 
for Canadian architects, Canadian designers and 
the products of Canadian industry. Yet the annual 
losses on Canadian Homes are quite fantastic. 

18, In such a climate what chance has any 
talented group of young Canadians, seeking to 
serve their country in the periodical field, 
to survive? 
tt Canada needs more and not fewer national 
magazines. It needs more and not fewer magazine 
publishers. 
ES § Our company would welcome nothing more 
than a larger group of strongly Supported, well 
financed, efficiently managed and imaginatively 
edited Canadian national magazines. Such new 
competition would inevitably lead to a strength- 
ening of the whole field of national periodical 
publishing in this country. 

Ai x x 
Pant hs While our company is the largest pub- 


lisher of magazines in Canada, it does not 
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dominate or monopolize the market. I should like 
to put in the record some figures which show pre- 
cisely Maclean-Hunter's relative position. 
Cee In 1959 the volume of advertising in 
Maclean-Hunter magazines represented 40.9 per 
cent of the advertising volume in magazines in 
Canada. 
2 The volume of advertising in Maclean- 
Hunter business papers in 1959 represented 
33.8 per cent of the advertising volume in bus- 
iness papers in Canada. 
24, Together this advertising represented 
2.9 per cent of advertising expenditures in Canada. 
The percentage figure is less than it was in 1946 , 
the earliest year for which I have compilations. 
We believe that our company stands fifth or sixth 
among Canadian corporations competing for adver- 
tising dollars. 

The figures have been estimated by 
Maclean-Hunter Research Department. 

x x x 

i Maclean~-Hunter publications are completely 
independent in politics. They do not have a uniform 
editorial policy. The individual editors have the 
maximum freedom of expression on public matters, 
the only concern of management being that news should 
be accurately presented; comment should be fair 
and good-tempered; and points of view that differ 


from the publication's own view on $y matter should 


have a chance for expression. 
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26. We have endeavoured on our magazines 
continually to improve their editorial services to 
the people of Canada, and their interest to 

their readers. This has been expensive. 

274 In the past ten years the editorial 
costs per page of our three magazines have in- 


creased in the following proportions: 


Increase 

1949 1959 Per Cent 
Maclean's $286 $549 | 91.9 
Chatelaine $262 $508 2 ere 
Canadian Homes$ 84 $317 277.4 

28. We have greatly increased salaries; we 


pay much higher rates for contributed material; 

and more for art and photography. 

296 A very considerable number of freelance 

writers and photographers are now able to enjoy 

a comfortable living from their contributions to 

Canadian magazines.alone. It took many years to 
WU 

reach such a position. The migration of Canadian 

writers and artists to the glamorous New York and 

Hollywood markets is a trickle compared to what 

it was between the two world wars. 

Us We are happy to have beenable to make a 

contribution to this improved situation. If a 

healthier climate can be created for magazine 

publishing in Canada, many creative writers and 

artists inthis country will benefit. 


oh. Of course, editorial costs are only a 


fraction of total costs. For example, paper, ink, 
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1 printing and postage cost nearly $4.00 for each 

2| $1.00 spent on editorial content. 

3 xX xX x 

4 See Maclean-Hunter publishes both magazines 
S| and business papers in the two languages of this 
6 country. We publish three business papers in 


7 the French language and are now launching two 


8 magazines in the French language. 


ss Canada is a bilingual and bicultural 


 s 


10 country, both officially and in fact. No 
11} publisher of national magazines or other period- 
12| icals can feel that he is extending his service 
13! to the entire nation if he does not recognize 
14] the existence in this country of a large segment 
IS! of the population whose language of expression, 
16 understanding and communication is French. 
17} 2n, We have a very clearly defined policy 
18], with respect to the editing of our French language 
19 publications. It can be expressed in three brief 
sentences; 
(a) The French language edition 

must not be a simple trans- 

lation or adaptation of a 

publication originally 

edited and produced for the 

English language population 


of Canada. 


(bd) The French language magazine 


must be edited by French-speak- 


ing editors for a French-speak- 
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ing audience. 

(c) While all the editorial re- 
sources of the English edition 
must be at the service and 
command of the editor of the 
French edition, equally the 
features developed by the French 
editors of the French publica- 
tions must be available to the 
editors of their English counter- 


parts. 


ieee I should like to develop these points a 
little further. 

The people of French Canada are justly 
very proud of their distinctive cultural heritage. 
They are anxious and willing to draw upon the creat- 
ive and intellectual resources df the entire world 
in the development of their own cultural strength. 
But they are no more willing to see their unique 
and brilliant letters, arts and intellectual con- 
cepts engulfed in a tidal wave of influences from 
other parts of Canada than Canada as a whole is 
willing to have its national identity destroyed 
by the excessive penetration of foreign ideologies 
and cultural or literary influences. We recognize 
and respect this French-Canadian point of view. 
2c, The editorial staffs of our French language 
publications are entirely French-Canadian. These 
editors have complete and final authority to deter- 


mine their editorial policies and to select their 
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articles and illustrative material. The editor of one 
of our French language publications is in no sense, 
officially or unofficially, subject to the authority 
of the editor of that publication's English speaking 
counterpart. Mr. Pierre de Bellefeuille, editor 

of Le Magazine. Maclean, does not report to Mr. Blair 
Fraser, editor of Maclean's Magazine. The editor of 
L'Epicier does not report to the editor of Canadian 
Grecer; and so on, 


ts We want our five French-language publications 


es) 


to contribute something to the understanding by the 
people of one part of Canada of the people of other 
parts of Canada. Therefore we have provided that, 

if any article or other material is arranged or commiss- 
ioned by the editor of one edition, that article 

or material is freely available to the editor of 

the counterpart edition. 

35. We hope and believe that this policy 

will prove to be of the utmost importance to this 


country in two different ways: 


(a) It will ensure to the writers 
and artists of French Canada 
access to the English popula- 
tion of Canada, an audience 
which has not been freely 
available to them in the past, 
except in the case of a very 
limited number of creative 
people. We believe that the 


publication of Chatelaine-La 
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Revue Moderne and Le Magazine 
Maclean will have a profound 
influence in giving encourage- 
ment and opportunity to the 


writers, illustrators and 


photographers of French Yanada. 


Equally it will ensure that the 
people of French Canada will have 
access, in their own language, to 
the best literary and artistic 
work of the finest writers in 


English Canada. 


(bo) It will ensure that the two main 
groups of people in Canada - those 
who think and express themselves in 
English and those who think and 
express themselves in French - 
will be provided with an ever ex- 
panding opportunity to get to 
know and understand each other. 

39. We have set no quota or standard for the ex- 
change of content between the publications. The 
overlap or exchange of content may fall as low as 

eO per cent in some issues; it may go as high as 60 
per cent in other issues. This will be determined by 
the individual editors; not by the publishers laying 
down rules and stipulations. 

This policy has worked out well on our 


business publications, where we have separate papers 
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in French and English in three different trades, and 
we are confident it will work on the magazines. 

z x x 
1), The members of the Commission will have 
noted my repeated suggestion that Maclean-Hunter 
magazines exist today because the company's 
diversified cources of income provide it with the 
financial strength to give this country what we 


believe to be very worthy elements in a national 


perlodical literature, 

AL, At this point I should like to emphasize 
our deep concern in respect to a phase of the pro- 
blem discussed in the briefs of the Periodical 
Press Associaton and the Business Newspapers Asso- 
ciation. 

What has happened in the general magazine 
field could happen in the business paper field. We 
could very easily have a rash of so-called Canadian 
editions of American business papers, or Canadian 
regional runs, carrying Canadian advertising. 

If that happens, then the major source 
of Maclean-Hunter profits will disappear and the 
resources availabe to ensure the future deve lopment 
of our magazines will be critically reduced, 

12, Business publications are vital in 
themselves to the nation and we hope their 
future will be safeguarded in the Commission's 
recommendations. But business publications are 


essential also as assurances of the survival of 
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many of Canada's national magazines. 
re x B 
43, The publication of magazines is both 
a business and a means of providing a nation with 
a powerful medium of communication. From the 
economic point of view, Canada is concerned with 
the tangible economic benefits of developing its own 
national and Canadian publishing and printing activities, 
which can contribute so much to employment. My com- 
pany employs 1,800 people, and through its purchases 
of paper, ink, printing plates, articles, fiction, 
art, illustrations and other "components" contributes 
to the employment of many more Canadians. 
dhab James E. Coyne, governor of the Bank of Canada, 
said in Calgary on October 5, 1960: 
"The approach to the problem of un- 
employment needs measures which are 
specifically pinpointed or directed 
towards creating employment in Canada 
and stimulating production in Canada." 
From the material c.: purely economic view, from 
the standpoint of helping this country to ease its 
heavy load of unemployment and balance its interna- 
tional books of account, the development of Canada's 
own periodical publishing business and a lessening of 
the outflow of dollars for the products of foreign 
publishers is desirable. 
AS, We do feel, however, that even such strong 
economic considerations are second in importance to 


the non-material and national considerations. Mr, 
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Coyne, in the same address said; 
"The act of federation committed the 
Canadian people in the various regions 
to the assertion of the paramountcy 
of political, cultural and spiritual 
values over purely economic values. 
Our national pride springs from that 
decision.” 
16, it is in this area - the area of ideas, of 
knowledge and love of country, of political information, 
of cultural expression, of the development of the 
national spirit - that the problems of magazine 
publishing in Canada acquire their major national 
Significance. 
i ae We are sure that it is accepted by the 
vast majority of Canadians that the maintenance of 
Canada as a free and independent nation is worth 
while. Professor W. L. Morton, president of the 
Canadian Historical Association, said this last 
June of the development of our national culture: 
"It is an accomplishment worthy of 
a better end than absorption in 
another and an alien society, however 
friendly and however strong in its 


Ea aa ye Nn yo ft 
Own ideals. 


LS, The magazines of Canada have contributed 
greatly to the growth of a spirit of Canadianism. 
They have a continuing contribution to make. 


They are not the only agency performing this 


function, but they are an important one, 
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I take it for granted that most Canadians will 


agree with the assessment of the worth to the Nation 
of Canada's periodical press as set forth in the 
report of the Massey Commission and quoted in the 
submission of the Periodical Press Association. 

If the members of this Commission accept 
it as important that Canada's magazines and other 
periodicals should survivie, and should increase 
in number or gain in Strength and influence, then 
what is being dealt with is not a purely commerical 
or industrial problem but a national problem in the 
realm of the spirit. 

We are not dealing with instrumentalities 
of national building, but agencies which assist 


in the maintenance and development of Canada's 


integrity as an independent nation - independent 
in its culture,in its political structure, in ites 


economic Lite, 

50. The survival of Canada's periodical 
literature is essential in this job of nation- 
building to which Canadians have dedicated them- 
selves over many decades. It is an enterprise 

of the national Significance, if not of the same 
magnitude perhaps, as the building of the CPR 


or the establishment of the CHG. 
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it is in this spirit that I am sure 
that the Commissioners approach their difficult 
task of examining the problem which none of us in 


periodical publishing regards as simple to solve, 
Respectfully submitted, 
MACLEAN-HUNTER 


PUBLISHING COMPANY LIMITED 


President 
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MR, CHALMERS: Mr. Chairman, 
if I might make an interjection, referring to 
Paragraph 5 on page 2 of the brief, I would like 
te say at this time that it will be noted that 
our magazines made a profit last year and 
I want to call your attention to the fact that 
the figures that I gave you earlier referred 
to the year 1960; the figures in the brief, 


1959. 


i 


.o Ne ToD baa 


. i ncn! ay itor ph NM its 


re J 


a nia ‘ 
kee: ae a 


aaa aed 


aay fone r 


see oe ee mee 
| 


uci mene a Bas 


' 3 es 7 cas 7 i a a | 
| | | : x | | i ae an 


7 
| 


Ter 
| 08 
ag 
se 
ag 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


HOC ae 


~--EXHIBIT NO.Os20-60: Text of a report 
carried in the December 
1958 issue of Canadian 
Editor and Publisher. 
MR. R. E. BEAMISH: I will read that 
text, which is the complete text of a report 
carried in the December, 1958, issue of Canadian 
Printer and Publisher: 
"This is the text of a United States 
Post Office announcement of changes in 
postal rates on U. S. printed matter 
mailed to Canada and other countries: 
"American newspapers, magazines, 
books and sheet music mailed abroad will 
pay less postage starting January 1, 1959, 
than originally announced, Postmaster 
General Arthur E. Summerfield reported 
today. 
"In view of the growing world acceptance 
of American published materials and the de- 
Sire of Americans to encourage their 
influence abroad, Mr. Summerfield said 
the Post Office Department is trimming 
$2 million annually from the international 
postage rate increases which it had scheduled 
for those publications, starting January 
dey) LOO 
"The Post Office Department, which 


has the administrative authority to set 
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international postage rate increases, 

first announced the increases for these 

printed materials in the Federal Register 

last July 15. 

"However, Mr. Summerfield explained, 
the Post Office department has decided 
to cut back some of the planned increases, 
after consultation with other federal 
agencies and on the basis of recommendations 
from many private educational and 
cultural groups. 

“tPhere will be some moderate rate 
increases, to keep them more in line with 
the domestic rate increases, some of 
which take effect also on January 1,! 

Mr. Summerfield explained. 

THE CHAIRMAN: Is this a paraphrase of 
what he said or are you actually quoting Mr. 
Summerfield, 

MR. BEAMISH: This paragraph is a direct 
quote of Mr. Summerfield. 

"'However, by this new move we will be 

keeping increases moderate enough to 

encourage the continued growth of 

the world market for printed materials 

which spread American ideals, culture 


and facts abroad," 
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The rest of it is now quoting the Canadian 
Printer and Publisher, which was quoting the Press 
Release. 
"Here are some highlights of the 
international rate increases for these 
publications as they are now revised: 
Second class mail (mostly newspapers 
and magazines) and books to all countries 
except the Latin American nations" -- 
And may I interpolate myself at this point, except 
for Canada, too, as we shall.see in:a& moment -- 
"Will go from 124 cents for the first 
pound (2 cents for the first two ounces 
and 13 cents for each additional 2 
ounces) to 134 cents (3 cents for 
the first 2 ounces and 14 cents for 
each additional 2 ounces). 

Second class mail (mostly newspapers 
and magazines) to Latin American nations 
will be 9 cents on the first pound (2 
cents for the first 2 ounces and 1 
cent for each additional ounce). 

Books to Latin America will go 
also to 9 cents on the first pound 
(2 cents for the first 2 ounces and 1 
cent for each additional ounce. 


Rates on daily newspapers to 
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Canada from the United States will be 
revised over a three-year period to give 
recognition to the average haul of such 
publications. The proposed rates on 
daily newspapers moving to Canada will 
be applied uniformly to magazines and 
weekly newspapers. 

At present daily newspapers moving to 
Canada are charged the domestic eighth 
zone rate, which applies to distances 
of not less than 1,800 miles. 

Under the revised proposal, daily 
newspapers will be charged domestic 
Sixth zone rates, which apply to 
minimum distances of 1,000 miles. 

AS a result, newspaper rates to 
Canada will be reduced by 10.9% in the 
first year, with a return to present rate 
levels in 1960 and ultimate net increases 
of 14.5% in 1961.. 

COMMISSIONER BEAUBIEN: Mr. Chalmers, 
Paragraph 13 on Page 5 of your brief states: 

"We have derived net income from other 
Sources, Such as business papers, 
commercial printing, a press clipping 
service and The Financial Post Corporation 
Service, and in carrying on profitable oper- 


ations in Britain and the United States." 
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Are ¥hose operations connected with the 
publishing trade? 
MR. CHALMERS: Yes. 
COMMISSIONER BEAUBIEN: Can you comment 

and amplify a little on that. 
: MR. CHALMERS: Maclean-Hunter publish 
three business newspapers or trade papers in 
the United States and three in the United Kingdom, 
These publications are not the subject of inquiry 
by this Commission. It is possible, as you have 
indicated, Mr. Beaubien, that our policies with 
respect to them may be of Some interest and value 
to the Commission Nits studies. 
| The three AMerican papers are published 
by a wholly owned subsidiary. Every member of the 
staff of this subsidiary company is an American 
eitizen; this includes the President of the 
Saas and the office boy and everyone in between. 
The publishers of the three periodicals are Americans. 
The editorial staff are entirely American. The 
editttor in each case has complete independence 
in the selection of material for his publication. 
He is American with an American staff editing 
a business publication for an American audience. 
The same policy prevails in respect to our 
three United Kingdom trade papers. None of 
these publications is directed, managed, or 


edited from Canada. 
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We go further. There is no syrtication 
of material between the publications in the countries. 
For example, we publish a paper for the printing 
industry in Britain, one in Canada and one in 
the United States. We never commission an 
article or other feature for two or three of 
these printing publications. The material used 
in one is not used in another. There would 
undoubtedly be economies in syndication of editorial 
material, but we feel such a policy would in the 
long run result in the weakening in editorial 
services to the country of publication. 

Maclean-Hunter has a very strict rule 
against ownership of general or consumer magazines 
or newspapers of opinion in a country other than 
Canada. We do not want to put ourselves in 
a position where we could be accused of Canadian 
imperialism in the realm of public opinion or 
political ideas. 

COMMISSIONER BEAUBIEN: Thank you. I 
did not want to be indiscrett. 

MR. CHALMERS: We have no secrets. 

COMMISSIONER BEAUBIEN: In launching 
these two new magazines in French Canada do you 
anticipate that you will get heavy competition 
from French publications now being sold in 


French Canada to a considerable extent? 
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You are referring to 


MR. CHALMERS : 
publications which-have’ ther'-+== 
Paris match, 


COMMISSIONER BEAUBIEN: 
Do you see that you are going to 
with 


for example. 
meet the same competition as you do now 


the English speaking magazines? 
MR. CHALMERS: I have no doubt we 

shall meet with competition from those publications. 

The word you used was "heavy"; I do not 

know whether to assess it as heavy or not. It 


is certainly very significant competition in 
We expect competition, 


French Canada today. 
In establishing 


yes. 
COMMISSIONER BEAUBIEN: 

the cost of the setting up and putting into 

operation of your English and French versions 


of Chatelaine, do you capitalize or do you enter 


them in the books as an expense. 
The cost of establishing 


MR. CHALMERS : 
Your English 


the publication? 
COMMISSIONER BEAUBIEN: 


They are not capitalized. 


and French. 
MR. CHALMERS : 
They are 


COMMISSIONER BEAUBIEN: 
carried as an expense? 
MR. CHALMERS: Yes. 
In reference to your previous question, 


I am just told that Paris Match has been exploring 
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an English edition, -:but I have no personal 
knowledge. 


The cost is a publishing expense. 
COMMISSIONER JOHNSTON: 


If the cost 
was a publishing expense, would that not have 
a bearing on the profits and losses of the magazine 
in the last decade. 


MR. CHALMERS: 


The expenses that have 
been incurred to date in the establishment of 


these two Prench magazines are so modest as 


to represent a negligible percentage. 


They could 
be separated and they would not change the figures 


by one-tenth or one-fiftm.. of one per cent, 
something like that. 


COMMISSIONER JOHNSTON: You paid a 
sum of money. Was that charged to that year's 


operation? 


Was it capitalized? 
MR. CHALMERS : 


The sum paid for the 
mailing list was charged over one year. 


COMMISSIONER JOHNSTON : 


So that would 
affect your profits for that one year quite 
substantially? 


MR. CHALMERS: Yes but 
COMMISSIONER JOHNSTON: Unless the vendor 

gave it away cheaply. 

MR.CHALMERS: I do not 


know how much 
you want me to go into the eonomics. 


The question 
you are getting at, Mr. Johnston, is this: 


We paid for mailing list to Ladies Home Journal. 
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This was an expense Nau year the purchase 

was made. If we had not bought that mailing 

list and we endeavoured to “will the circulation 

of the magazine up to what came out as the circula- 
tion of the two magazines combined, we would 

have spent a great deal more money. The result 

of having done that was, in the following year 
after we had been suffering quite enormousclosses 
on Chatelaine, we made a profit on Chatelaine and 
actually that cost was more than made up within 


a periodof a year, it was much less than a year. 
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COMMISSIONER JOHNSTON: Reverting to the 
question which Mr. Beaubien asked you about these 
magazines out of Canada, 4t would be interesting to 
have you identify them. I know the name of one of 
them. 

MR. CHAIMERS: Yes. In the United States, 
The Inland American Printer and Lithographer, Rock 
Products, Concrete Products, the British Printer, 
Travel Topics, British Rate DSva.6 

COMMISSIONER JOHNSTON: You have a very 
good memory, Mr. Chalmers. Now, you have given quite 
a number of figures for the products and losses of 
the company's magazines. On the company as a 
whole, are your foreign earnings consolidated? 

MR. CHALMERS: Yes. 

COMMISSIONER JOHNSTON: So that they are 
reflected in these figures? 

MR. CHALMERS: The figures given on page l 
of the net profits of the company showed consolidated 
figures and earnings, including the consolidated | 
figures and earnings, but only the pe eaaes sales 
are shown there -- actually, the dividends. The 
net profit figures after taxes and pefore appropri- 
ations to contingency reserves are the consolidated 
earnings of Maclean-Hunter in the three countries. 

T should explain, lest this proves slightly mis- 
leading to you, that the total sales in the country 


shown here are the Canadian sales only. The only 
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result of that is slightly to inflate the percentage 
of profit on total turnover. hetually, for Ths 
record, I can state that that percentage of profit on 
the total turnover of the Canadian company was ype, 
per cent. 

COMMISSIONER JOHNSTON: Does the publishing 
industry as a whole show a high profit ratio or a 
low one or a medium one? What is the historic record 
of publishing? 

MR. CHALMERS: Well,-I do not profess to 
be an authority on all phases of the publishing 
business. In Great Britain, the ratio of net 
earnings: to turnover in the periodical field is 
much higher than in this country, and I would think, 
on the whole, it is higher than 4t is in the United 
States. 

Specifically, Mr. Johnston, you wish to 
know the rate of return on sales for what types of 
companies? 

COMMISSIONER JOHNSTON: I was thinking of 
periodical publishing. 

MR. CHALMERS: For example, here I have a 
table which I would be prepared to place in the 
record. I believe copies are in frony Of (you. 

This table shows the rate of return on sales of 
our company and other companies. 
COMMISSIONER JOHNSTON: Your impression is 


that the Canadian publishing industry is not as well 
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Chalmers, 31 


off as the publishin industry in the United States 


and Great Britain? 


MR. CHAIMERS: This table shows that the 
1959 percentage of return on sales of Maclean-Hunter 
was 2.9; the McGraw-Hill, which is the large 
publisher in the United States, was 7.74 per cent. 

Of Meredith Publishing, 3.21 per cent; Time-Life, 

3.32 per cent and there are other figures there before 
you. I think, however, that I should throw out a 
warning with respect to the use of precise figures 

for any company. For example, Time-Life is not 
engaged only in the publishing business. Time-Life 

is engaged in the business of making paper. It 

is engaged in the business of operating television 
and radio stations. Meredith has certain profitable 
properties. It is also with television and radio. 

I have also placed before the Commissioners 
and would be glad to submit for the record the 
statement of return on net assets of various companies, 
ranging, in the case of Canadian publishers, from 
31.75 per cent in 1959 to the Toronto Star; 27.50 
per cent for Southam,Press; 10.4 per cent for 
Maclean-Hunter. But, again, I would like to warn 
the Commissioners, although it is probably not 
necessary, that figures like this must be taken 
with a grain of salt, because the Toronto Svar 
changed ownership within the last two or three 


years. I have no doubt that the new owners had 
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some difficulty in finding all the cash that was 
required. They sold bonds at a rate that was lower 
than their percentage of return and this was done to 
make their percentage of earnings on their net assets 
considerably higher. 

With these limitations accepted, I should be 
happy to supply this to the Commissioners. 

MR. QUINN: That will be entered into the 
record as Exhibit 0-21-60, Mr. Chairman. 
~--EXHIBIT NO, 0-21-60: Statement of return 

on net assets of various 
companies. 

COMMISSIONER JOHNSTON: I have been very 
interested in the statements about the demise 
of other magazines. I am wondering to what extent 
those failures, or disasters, were due to foreign 
and to what extent they were due to domestic com- 
petition. 

I have a great deal of respect and admir- 
ation for the aggressiveness of the Maclean-Hunter 
Publishing Company and I certainly would hesitate 
a long time before I tried to compete with them 
in Canada, but I am wondering this: Reader's Digest 
was not here 20 years ago, and, yet, there were 
magazines on the stands. 

MR. CHALMERS: That is correct. We had 
an overflow circulation at that time. The miracle 


is that any publications ~ have survived, and Il 
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think I have made it reasonably clear today that a 
major reason why Maclean-Hunter Publications 
survived is that we developed other sources of revenue 
that gave the company financial strength. 

COMMISSIONER JOHNSTON: I assume that the 
Financial Post ... 

MR. CHALMERS: The Financial Post is 
included in our magacire oroperties. 

COMMISSIONER JOHNSTON: It is, or used to 
be a separate corporation, but it is 2g Ae Oi leat e CANS ed ts! 
consolidation? 

MR. CHALMERS : I do not know when the 
charter was wound up. I have been associated with 
Maclean-Hunter for 41 years, during all of which 
time the figures of the Financial Post have been 
incorporated with those of Maclean-Hunter. 

THE CHAIRMAN: I see in your brief that 
you call it "The Financial Post Corporation’. What 
348 the financial relationship of The Financial Post 
Corporation and Maclean-Hunter? 

MR. CHALMERS: I was speaking of The 
Financial Post Corporation Service, which is a 
card service supplied of details and financial 
statistics of Canadian corporations and is sold 
to brokers, investment dealers and large investors. 
There is no Financial Post Corporation. 


THE CHAIRMAN: Thank you. 
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Chalmers, 34 
COMMISSIONER JOHNSTON: Now, Maclean-Hunter 
Company in recent years has invested large sums of 
money in the printing plant and special presses I 
understand -- I have not seen them -- for printing 
Chatelaine and Maclean's Magazine and, I suppose other 
magazines. Now, after your history, your record 
of losses, as such, through the years, why were you 
encouraged to make this large investment in mechanical 
equipment? 

MR. CHALMERS: We have never believed that 
the climate in which Canadian magazine publishers 
have operated in this country would continue in- 
definitely. We have always been confident that 
in due course, a, Shall we say, more salubrious 
climate or equitable competition would ultimately 
prevail. 

COMMISSIONER JOHNSTON: I notice in your 
statement that you state that all of the magazines 
were produced at cost. That is, the printing 
business does not make any profit. Would the 
printing division be worse off if, for insbance, 
you decided you had to stop printing Canadian Homes? 
In other words, does each magazine contribute to 
the overhead of the printing division, and would 
your expense of the printing division rise further 
than your losses have been on Maclean's and 


certain other magazines? 


MR. CHALMERS: Mr. Donald Hunter is 
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( 


Vice-President and Managing Director of the company 


and he has the printing plant, amongst manifold 


activities and he is, perhaps, better equipped 


than I to answer that. 
This would vary from year to 


MR, HUNTER: 
Over the past few years I think we would have 


year. 
suffered more of a loss had we had to fold our 


magazines up, scrap our printing equipment which 


to buy new would cost well over $3 million for the 
It would have been a greater loss to 


presses alone. 


fold them up. 
That, I believe, 


COMMISSIONER JOHNSTON: 
The printing 


is the experience in other industries. 


division hag customers who cannot complain if the 
printer does not deliver on time; is that right? 


That is, if you fail to get out a magazine on its 
so, he is a captive 


due date, the man also owns both; 
customer as far as the printing division’ 
MR. HUNTER: We get complaints. We do 


not bring magazines out late very often, but if we 
The advertisers let us know, 


do, we hear about it. 
COMMISSIONER JOHNSTON: JI wonder, Mr. 


Chalmers, if you could recall some of the history 
There seems to be a bit 


of the Canadian Magazine. 
of discrepancy that has aroused my interest. There 


was a different ownership briefly and suddenly it 


folded and there has always been a mystery about it. 


Do you recall anything about that? 
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MR. CHAIMERS: I have no direct contact 
with our magazine division at the time and up to the 
time that the Canadian Magazine folded and, really, 
I do not even have hearsay evidence to give you on 
that.point. ,1.am sorry... I. think 10. was stated 
yesterday that this question might be put before 
the president of the Hugh C. Maclean Publications. 
He is here today. 

COMMISSIONER JOHNSTON: Mey Daly. 2 
coming on later, I believe. 

MR. DALY: I would like to add a word to 
ERS b ay Lt eke MAY « 

MR. CHAIMERS: Mr. James A. Daly, President 
of Hugh C, Maclean Publications Limited. 

MR. DALY: After the question was raised 
yesterday by Mr. Johnston, I was in touch yesterday 
evening with Mr. Andrew Maclean, the Chairman of the 
Board of our Company, who acted in the company 
at the operating level at that time. I asked him 
if he would prepare a memorandum of his recollection 
of the Canadian magazine situation, which we 
incorporate in our brief that we intend to submit 
to the Commission at the Toronto hearings in 
December. 

COMMISSIONER JOHNSTON: Mr. Chalmers, 
your circulation increased by one yesterday. I 
get at at the office and I. get it at home, so I 


should be well informed on that. T have not seen 
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or noticed in Maclean's Magazine, in recent months, 
any fiction. Can you coinnent on that? 

MR. CHALMERS: I would be very happy, 
Mr, Johnston, to comment on that. You have not noticed 
any fiction in the recent issues. You did not 
indicate whether you have been disappointed. I 
have not noticed any fiction in recent issues. I 
have been dilappointed. This subject is one that 
has been discussed between myself and the editors 
or numerous occasions. Maclean's Magazine, for many 
years, published a considerable amount of fiction. 
They had their short story awards. They had their 
novel awards. They have not been running fiction 
recently, primarily because we have not been able to 
give them a magazine large enough to enable them to 
find space for at least 6,000 to 7,000 words, plus 
illustrations, that cne fiction piece would call for, 
or twice that space that two fiction pieces would 
call for, and they feel that in their role of 
telling the story of Canada and interpreting 
Canadian Life, that they can more favourably use 
the space they have and the editorial page allocated 


to them in a non-fiction way. 


sh vite need: ove. OV vadterty ‘soso rbtit: 
. Pe -souert died en, mi HoLtott ene. bsstdor: dom even 
tends sno at to eLdus., sia ,bedritoageuh" used ved 
etotibs ond. bas ‘iLgeyor Hause. bosegoath. need gen 
ven, 202, « SALSERSM. etaselosh | -  anohagnbe. exiootan “ee 
MOL to LT to Dron iStdabablh arte, & ea Bis 
abode bad, Yad? ,ebtsews ytote., sleds tied? bet yest ” 
mottolt gittnnurr nded Son eval xen? . ebuswe fovon 
oF Bari Pvserielh ton. sved ow sausped. ylixamtaq , yidtaeosr 
ov marts oldie oo Aguone egiel srifssagsm:s melt sviy- - 
But. Lebtow 000, od 000;0 sagel ta vot songs: BaPt’ - 
.Fo% [leo bivow sosta mortolt sme.dtedd -enotteivanfte /- 
biuow sesatq noljolt owd.gsdd sosqe dedt Sotwt ¢o & | 
- to efor ators af teddy. Lest yed?- bas .srot IIgo' * 
gntvoxgyedat ia Shas to yrota ond aatifes 
oan idswwovs. eiom 189 world. gst (sth nelbsaso - 


pedeoolin. pasq. Istyodths erit bas. svad yeds 3 $98C8:. Sat ee 


aie ae se cynic i 


ery) as . 


role 7 n 
ve i “ ee ea 


j ; : 
; 7 _ 7 a 
I 7 


i i 


in 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Chalmers £25 


There is no firm definite policy with 
respect to this. We have changed editors this 
year. It is possible that the current eqipores Mir. 
Blair Fraser, when he has had a_ better opportunity 
to assess the job he is doing and he wants to do, 
may revise what seems to have been the policy 
on the part of his predecessor. It was not an 
established policy, just one of these things that 
happened, that fiction became less and less frequent 
in the magazine. 

COMMISSIONER JOHNSTON: There has been 
quite the point made, and properly so, in the briers 
that the Canadian magazines would encourage 
Canadian writers, young writers. Does this not 
suggest either you are discouraging them or your 
editors are discouraging fiction offerings or the 
fiction offerings are going elsewhere or they are 
not being written. 

MR. CHALMERS: I wouldn't suggest that 
fiction is the only form of creative writing. iL do 
not accept that at all. 

COMMISSIONER JOHNSTON: I will thank you 
for that. I have never been ablet: write fiction. - 

MR. CHALMERS: Chatelaine Magazine is 
running more fiction than it ever ran. Il do not 
know what the policy of the editor of Maclean's 
will be. He has the right to determine that. They 


are running much fiction in Chatelaine and #ecvue Moderne, 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Chalmers aie, a 


the French counterpart, and it is good f#ctpponer It 
4s written by people who in many cases have never 
had a national audience before. I hope they are 
going to get that national audience through the 
adaption of their stories into English for the 
English Chatelaine. 

COMMISSIONER JOHNSTON? I am an old reader 
of Maclean's. I have noticed in the past year or a 
longer time you have not been running fiction in 
Maclean's. Are you not thereby devocating one of 
the virtues you claim for Canadian publications, 

py taking fiction off? 

MR. CHALMERS: I don't think anywhere in 
my brief I have claimed that. 

COMMISSIONER JOHNSTON: At page 9. 

MR. CHALMERS: I think we could shorten 
this whole discussion by saying I do not agree with 
the policy of the editors in this respect. The 
point I have made with them is a very Simple one. 

I think you have just made it very well for me, 
that one of the functions of Maclean's magazine is 
to provide a market for the fiction writers in this 
country. 

THE CHAIRMAN: You put it very eloquently 
on page 8. 

COMMISSIONER JOHNSTON: Maclean's during 


the recent years seems to have got in the habit, 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Chalmers s Ao 


perhaps a good habit, of using staff writers rather 


than outside writers. Tt may have been a matter 
of necessity, but a new writer coming along would 
not have much chance. In“ this’ latest “reswe: 1 


notice, although I do not know all these writers 
well enough to identify them, there are several 
staff writers. If Canadian fiction writers and other 
writers for magazines cannot sell to Maclean's 

where can they sell? 

MR. CHAIMERS: They could sell to 
Chatelaine. Tf it is short fiction they could sell 
it to the Montrealer. They could sell it to the 
Star Weekly. Mr. Beamish points out to me that 
taking it across the board of the Maclean~Hunter 
publicatiors we have a list of freelance contributors, 
regular freelance contributors amounting to 600 
people. Not all of these write for Maclean's. 

COMMISSIONER JOHNSTON: 600 writers could 
not make magazines very often. 

MR. CHALMERS: No, but that includes all 
of them. 

COMMISSIONER JOHNSTON: One of the dis- 
advantages, I suggest, is this little department in 
the back of the paper called Parade. It says you 
pay from $5 to $10 for true, human antedotes 
reflecting the current Canadian scene. I gave 


Pierre de Bellefeuille one, and he never paid me. 
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Chalmers od Ss 


I think one of your competitors, American 
competitors, Reader's Digest pay $100 for this 
sort of thing. I suggest that is a further dis- 
advantage to Canadian writers and a disadvantage to 
your paper, probably. 

MR. CHALMERS: I think the fact that 
the scale of payment on Canadian magazines has been 
rising steadily but is less than the scale of pay- 
ment that can be afforded by very wealthy American 
magazines. It is a disadvantage. 

Are you suggesting that we should pay 
$100 for an item that goes in there? 

COMMISSIONER JOHNSTON: I merely wanted 
to get it into the record your price was $10. 

MR, CHAIMERS: My daughter contributed an 
item, and she got paid $4 for it. It was later 
picked up in Reader's Digest and she got SHO for it; 
I have heard about it ever since. Those are the 
fecps OL Lire, Sih. 

COMMISSIONER JOHNSTON: What about some 
of these articles here? How much would these run 
to? There is one that has no author's name on it. 

MR. CHALMERS: I noticed: that... the 
next issue offers a slight apology to the author. 
I know who it was. 

COMMISSIONER JOHNSTON: Would you mind 
telling us what you would be able to pay for the 


article? 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Chalmers, et 


MR. CHALMERS: That is a staff written 
article. That is an article by the resident editor 
in Vancouver, Ray Gardner. 

COMMISSIONER JOHNSTON: In this issue 
have you noticed whether you have many contributed 
articles or are they staff written? 

MR. CHALMERS: I was an issue ahead of 
you. T have read the next issue. 

We start with the cover. Mr. Arbuckle 
is not a member of the staff. 

IT notice a number of names in the preview 
section here, all people who are not members of the 
Scart. 

We now come to-the articles. Ree "Ge 
Sake of Argument PeytonS¥laiigensis not a member 
of the staff. U.S. Report. by Ian landers, a 
member of the staff. The next article is written 
by a member of the staff. The next article, Mr’. 
Herbert Manning is not a member of the staff. 

The next article on telepathy, not a member 

Or ur "scar, The next article, St. Laurent's 
Face to Rescue the Enemy, a war story, not a member 
of our staff. 

We Adopted a Negro, not a member of our 
Stalls Weekend on Baffin Island, a member of our 
staff. The Fatal Fascination of Car Racing, not 
a member of the staff. 


The Biggest Little Man in Low-cost Housing, 
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not a member of the staff. 

A Medical Diagnosis of the Links Between 
Alcohol and Sex, a member of our staff. Actually, 
the member of the staff only asked the questions 
which are shown here with the prefix 'Q” and the 
"A representing answer is followed by material 
that was not given by a member of the staff. It was 
50-50, shall we say. The story on wrestling is 
not by a member of the staff. The page on cartoons 
is not a member of the staff. Maclean's Movies, 
is not a member of the staff. 

THE CHAIRMAN: Is he a regular contributor? 

MR. CHALMERS; He is a regular contributor, 
yes. One or two minor features in the back of the 
book are by members of the staff. What is the 
percentage there? 

In the articles listed in the index, 
the feature articles, we will eliminate the previous 
section for convenience, 10 are listed, of which two 
are by members of the staff -- two ana a half, 
really, Af youyreceali. the article on sex and 
alcohol. It has been mentioned. The staff member 
asked the questions so that is two and a half-of ’ the 
ten, 25 per cent written by members of the staff 
and 75 per cent contributed. 

THE CHAIRMAN: Any other questions? 

COMMISSIONER JOHNSTON: The editorial cost 


taken off page 8, at your paragraph e7. 
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COMMISSIONER JOHNSTON: She is a very 
regular contributor. 


MR. CHALMERS: Oh, yes. 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 
Chalmers, 
MR. CHALMERS: Yee. 
Have gone up 


COMMISSIONER JOHNSTON: 


frequently, I suppose, that is almost entirely due 


to salary increases? 

MR. CHALMERS: Salaries, payments to 
contributors, payments to photographers, payments 
40 illustrators, engraving. 

COMMISSIONER JOHNSTON: On the matter of 


engraving, do you buy them all in Canada? 
All, we buy.100.per, cent in 


MR, CHALMERS: 


You do not buy any 


Canada, 
COMMISSIONER JOHNSTON: 


substantial amount of supplies out of Canada that you 


could get in Canada? 
MR. CHALMERS: No, we do not. 
You have in 


COMMISSIONER JOHNSTON: 
"A very considerable number of free- 


paragraph 29: 
lance writers and photographers are now able to 


enjoy a comfortable living from their contributions 
I would have questioned 


to Canadian magazines alone 
VYounseyi20.1.8 32.10Cu. 


thatina few syears, ago. 
MR. CHAIMERS: The ones whom I mentioned 
as I was leafing through the book, Russell Roberts, 


June Callwood, most definitely. 
She is not on your 


COMMISSIONER JOHNSTON: 


ane, 18 not on 


staff? 
MR. CHALMERS: Freelance, 


our staff. 
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COMMISSIONER JOHNSTON: I would 
think, in paragraph 44 of your brief, you could 
have expanded by pointing out that the imports 
of United States magazines, or other foreign 
magazines for that matter, would have increased 
the sale of United States brands of appliances, 
particularly in that field. Could you give me, 
from your own knowledge or from one of your 
associates, what would be the price of, say, a 
major contribution to Maclean!s Magazine, one that 
you might start at the front of the book or 
close to the front of the book. 

MR. CHALMERS: This is a little difficult 
to answer, and for this reason. It is very 
seldom that a writer comes into the office with 
an article, that you read it, that you say, 

"Melt buy it;  wevll pay you SX for) it," Usually 
what happens is that the writer comes into the 
office with an idea, or is called into the office 
more frequently because the editor has an idea, 
anda subject is discussed. The subject may call 
for a quite limited amount of research and study. 
It may, on the other hand, call for quite extensive 
travel. The rates of payment take all that into 
consideration. The regular feature articles 

in Maclean's Magazine have not, I think, been 
bov¥ght for Maclean's in the past year under 


$300, but this would be a minimum price and the 
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I would hate to speak from memory as to what 

it cost us for the use of Karsh and his technicians 
across Canada taking photographs across this 
country. It ran into thousands of dollars, many 
thousands of dollars. I would think very few 
articles in Maclean's Magazine have cost less 

than $600. 

I could have the editor appear before 
you and answer that question. 

COMMISSIONER JOHNSTON: I was surprised 
that you do not seem to be accompanied by the 
editorial people. Under our terms of reference 
we are dealing with the culture of the country, 
but the people appearing are all on the business 
end. Perhaps we might come back to that. 

Can you give us, or will we leave it 
until later, the percentage of gross income taken 
up in editorial expense. Something from 14 
per cent to 18 per cent was mentioned this morning. 

MR. CHALMERS: Do you mean on magazines? 

COMMISSIONER JOHNSTON: Take Maclean's 
Magazine. 

MR. CHALMERS: You really want to break 
down the cost figures of an individual magazine 
before this Commission -- every individual magazine? 
Are you going to get this from everybody else, 
the people with whom we are in competition? 


COMMISSIONER JOHNSTON: I suppose if it 
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seems pertinent we might require it. 

THE CHAIRMAN: Perhaps the question can 
remain until after the accountants have seen your 
statements. I think the questions can be asked 
more meaningfully then. 

COMMISSIONER JOHNSTON: The point is, 
if you are spending a considerable amount of 
money in your magazines for’ producing "the ‘high 
Quality that the country needs, then I think we 
Sheuld have some basis of wena aon with other 
publications. 

MR. WALLACE: The remarks I made this 
morning on the 14 per cent to 18 per cent 
were merely giving you a mean average. They 
ranged from, I think, the low of ten per cent 
up to the high of 57 per cent, but for the industry 
as a whole this was an average. 

MR. CHALMERS: Maclean's Magazine in 
1959 had editorial expenses of $567,281, representing 
12.3 per cent of the total revenues of the 
publication. 

COMMISSIONER JOHNSTON: Thank you, that 
is useful information, 

There iS one very small question I 
would like to put to you could you make a 
guess at the number of people who are engaged 


in writing fiction for publication in magazines? 


Ves iw 


. 


Pay 


wiar:s) 
ne yeaa 
awe : ss aN 


| Minna ee a ko 
| ‘ete hs oy Saawee 


ae 
Ee 


‘Say iste 
way |, ; ary 


ristisioenst = Ir q " 

t ASWOTREINOD. Rest 
y ge Neri 

ek dwsobtuces B sie arse oA HOY i 


ete a ayy hy 


teed ante pup aie ot koninegen wor nt Yorom 

tt as + BN eM 

SW Matia I nedg been rdawoe oad ‘tad’ vtteup 
hi «MA Nes SORRY ek Pe 


" 


: sortie ae ontnageas 10 etead emtoa ovat siete jo 4 
vent toad a 


etd oben F ostnss ou? + HOAEIAN si ae x a 
| dee 94 ar oF tnea teq AL mie mo adtovon | ; 
“eed agenove agom 8 BOY, antvig ‘lezen one ie : 
mieo 16g mee to wot per eines i , sort borne le ; 
witenbat es tot dud .Ines teq ve ‘0 dye ent of Dad lat | q 
| s Ogetove aS enw ated alec dite rane) 1 ; : 
ont parent Staseleem £ 2AM AMD AM te log | 
wikdnoneteen 488, YORE to Bosnscxe Letrodiba bent Cael | rg 1 
ohh ‘ke deunowex fadoxt ane to treo teq €.SE | eg q 
| ea Mi Te wMieik go bE iver & | 
tedd voy, Anedt ‘MORAN. ASME LPG: las 
wok teamto tat sens at les 
*, Noeltaour CSsme Lt sno seed ered | ie ee 
fF ance NOX, mesg 04, edt tg wing rere Bivow i 
‘Rogegie. ote ost: okaaea: Sc sma pee i ach =|. 
i“ ve pore a: WANG 


ssoqtasges! ak: aot tan! fae 0% agtstott gataiaw. at 
1 Se Mi % “ARG AY Tae 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


MR. CHALMERS: In Canada? 

COMMISSIONER JOHNSTON: Yes. 

MR. CHALMERS:. I would not, no. 

THE CHAIRMAN: There are some questions 
I would like to ask you, but you are coming back 
after we have looked at your documents, which 
you have very properly put at our disposal. 


We shall have other questions to ask you then. 


---Adjourned until 10:30 A.M. on Wednesday, 
16th November, 1960. 
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